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.941  Ad  Budgets  Up  Generally, 
Advertisers,  Agencies  Report 

Increases  Over  1940  Figures  Run  15  to  20®/o  •  ■  ■ 
Best  Sales  Year  Since  Depression  Seen,  But 
Fear  of  U.  S.  Entry  Into  War  Tempers  Optimism 


By  WALTER  E.  SCHNEIDER 


ETTER  DAYS  AHEAD  in  1941  for  advertisers  and  agencies 
was  the  business  vista  that  emerged  this  week  from  cem¬ 
ents  on  the  outlook  for  the  coming  year  made  to  Editor  & 
UBLISHER  by  the  largest  national  advertisers  and  executives 
f  agencies  throughout  the  nation. 

Increases  in  advertising  budgets  are  — — — — — 


,  it  was  indicated  by  those  re- 


lAMES  L.  MOLONEY 


ding  to  Editor  &  Publisher’s  sym-  Vice-President  in  Charge  of  Advertising, 


ium  to  determine  the  extent  to  Frankfort  Distillers,  Inc.,  Louisville 
ich  the  spending  of  bUlions  for  ^ 

ense  wdl  be  reflected  in  advertis-  at  present,  indications  are 

^nditures  next  year.  Appro- 

our  1941  budget  will  be  mate- 
bons  for  1941  advertismg  are  as  .  increased 
as  100%  higher  than  the  1940  increased. 


Generally  the  increases  were  EDWIN  P.  GERTH 

ted  to  be  about  15%  to  20%  x  lu  1/  n-  a  j  • 

ve  1940  advertising  budgets.  Partner  of  Gerth-Knolhn  Advert.s.ng 

Agency,  ban  rrancisco 

Many  executives  anticipate  a  ban-  /sj  i  t.  i. 

year  for  business  and  advertising.  ”  ®  confidently  believe  1941  of- 
said  that  sharply  increased  pur-  fers  the  greatest  opportunity  for  ad- 
g  power  resulting  from  the  re-  yertising  since  the  depression  began 
ent  economy  offers  most  ad-  We  look  forward  to  one  of  our  best 
rs  in  1941  the  greatest  oppor-  periods  smee  th^is  agency  was  estab- 
ity  for  larger  sales  volume  than  at  Increases  in 

y  period  since  the  beginning  of  the  budgets  are  not  general. 

jgggiQjj  Oddly  enough,  we  find  those  who  are 

^  getting  war  orders  are  least  inclined 
IJe  general  optimism  was  tern-  advertise.  In  fact,  some  appropria- 
however,  by  the  possibility  of  been  cut  down  or  elim- 

ive  U.  S.  participation  m  the  war,  ^ue  to  this  factor.  On  the 

other  hand,  accounts  having  no  rela- 
Effects  of  such  a  move  would  ^on  whatsoever  to  national  defense 
t  present  busmess  and  adver-  ^creasing  their  budgets  and  mak- 

Mig  p  ans,  it  was  pointed  out.  plans  for  enlarged  sales  effort  for 

The  comments  follow:  the  coming  year. 

One  client  in  particular,  who  has 
THOMAS  D'A.  BROPHY  never  been  a  newspaper  advertiser 
Frwident,  Kenyon  and  Eckhardt,  Inc.,  until  recently,  is  considering  a  100% 
New  York  increase  in  their  budget  for  1941.  It 

We  find  the  attitude  of  national  ad-  me  that  due  to  the 

ertisers  toward  business  prospects  fact  Aat  listenmg  time  and  Ae  num- 
ext  year  to  be  optimistic.  Bal^g  If  ^ "Nations  are  ^th  definitely  lim- 
temational  developments  of  a  char-  ^^ed  m  radio  indicates  that  the  biggest 
r  not  now  expected,  advertising  opportunities  ahead  will  he  m  news- 
■r^ditures  should  be  larger  than  in  Paper  and  magazme  advertising. 

WO.  Appropriations  are  for  most  As  far  as  we  are  concerned,  we  be- 
««  predicated  on  a  substantial  im-  outlook  would  be  just 

■movement  in  domestic  business  next  “  brighter,  without 

^ear  and  are  greater  than  this  year.  appropriations  for  national 

a  many  lines  advertisers  look  upon  defe^  and  if  there  were  greater  cer- 

^  as  offering  the  greatest  oppbr-  tainty  that  this  country  would  keep 

J®ity  for  increased  biiiness  since  the  out  of  war.  As  far  as  we  can  see, 
epreasion  began  present  for  a 

healthy,  substantial  rise  in  business 
PUMTCT  \r  KTTcrv  without  any  artificial  stimulation 

ERNEST  V.  ALLEY  whatsoever. 


»ng  plans,  it  was  pointed  out. 

The  comments  follow: 

THOMAS  D'A.  BROPHY 

Frwident,  Kenyon  and  Eckhardt,  Inc., 


P^pTeasion  began. 


ERNEST  V.  ALLEY 

^ttidani.  Alley  &  Richards  Co.,  Boston 
We  are  estimating  an  increase  be- 
15%  and  20%  in  volume  for 
from  regular  customers.  This  is 
increase  throughout  our  list 


H.  A.  BATTEN 

President,  N.  W,  Ayer  &  Son.,  Inc., 
Philadelphia 

Pat  predictions  about  advertising  in 


l^ihout  considering  new  business.  1941  are  like  going  through  on  a  yel- 
®  «lso  note  that  1941  budgets  are  low  light.  The  situation  is  so  subject 
prepared  earlier  than  usual  as  to  sudden  change  that  any  attempt  to 
f  *mve  more  programs  already  ap-  say  this  WILL  or  that  WILL  NOT 
oved  at  this  time  of  year  than  we  happen  is  plain  guessing.  Certainly 
n®  ®  other  years.  all  indications  are  for  a  banner  ad¬ 


vertising  year.  But  there  also  are 
indications  that  as  the  rearmament 
program  expands  it  will  be  pushed 
ahead  of  civilian  business.  The  effect 
of  such  a  development  on  advertising 
cannot  be  determined  until  the  new 
conditions  are  clear.  The  general 
policy  in  connection  with  advertising 
plans  is  to  keep  a  sharp  eye  on  busi¬ 
ness  trends,  and  be  flexible  enough 
to  move  with  them. 

In  reply  to  your  direct  questions, 
yes,  budgetary  increases  over  1940  are 
general.  But  an  average  figure  for 
all  our  clients  would  not  be  repre¬ 
sentative,  as  the  individual  increases 
vary  greatly  according  to  prospects 
for  additional  business  under  the  re¬ 
armament  economy. 

ROBERT  TINSMAN 

President,  Federal  Advertising  Agency, 
New  York 

The  general  outlook  for  1941  adver¬ 
tising  is  encouraging  with  the  average 
appropriation  well  in  advance  of  last 
year. 

MAURICE  H.  NEEDHAM 

President,  Needham,  Louis  and  Brorby, 
Inc.,  Chicago 

Without  exception,  our  clients  have 
increased  their  budgets  for  1941  over 
1940,  ranging  from  10%  up  to  50%. 
The  outlook  generally  is  encouraging 
from  a  strictly  business  point  of  view. 
More  people  are  going  back  to  work, 
and  that  means  more  people  buying 
merchandise. 

PAUL  G.  HOFFMAN 

President,  The  Studebaker  Corp. 

The  first  order  of  business  in  Amer¬ 
ica  today  is  national  defense.  Indus¬ 
try’s  engineering  skill,  its  production 
talent  and  its  knowledge  of  manage¬ 
ment  are  in  readiness  to  fill  that  or¬ 
der.  It  is  not  “business  as  usual.” 
Rather  is  it  the  unusual  business  for 
America  of  producing  armaments  that 
has  priority  over  all  else. 

Nevertheless  where  there  is  no  clash 
with  the  prosecution  of  the  defense 
program,  industry  should  strive  for 
an  expanding  volume  of  business. 
Studebaker  is  therefore  planning  its 
most  aggressive  passenger  car  and 
truck  sales  drive  in  a  decade.  Its  ad¬ 
vertising  budget  may  be  expected  to 
be  substantially  increased  in  keeping 
with  this  campaign. 

JOSEPH  M.  KRAUS 

General  Sales  Manager,  A.  Stain  & 
Company,  Chicago 

We  are  not  planning  artificially  to 
inflate  our  advertising  budgets  for 


1941,  but  are  expanding  our  appropri¬ 
ations  as  increased  business  develops 
according  to  oiu*  present  anticipation. 
Our  Paris  campaigns  on  men’s  prod¬ 
ucts  and  Hickory  advertisements  on 
women’s  foimdations  will  be  as  ex¬ 
tensive  in  scope  as  last  year’s — with 
the  additional  punch  of  color.  All 
this  is  undoubtedly  influenced  by  the 
general  feeling  among  us  that  defense 
spending  is  initiating  an  upsurge  in 
business  that  will  soon  have  a  most 
beneficial  cumulative  effect. 

JOHN  PIERRE  ROCHE 

President,  Roche,  Williams  &  Cunnyngham, 
Inc.,  Chicago 

Based  on  good  increases  in  1940 
sales,  our  clients  are  authorizing  1941 
appropriations  that  reflect  this  prog¬ 
ress.  Naturally,  nobody  knows  what 
restraints  the  national  defense  pro¬ 
gram  may  place  upon  strictly  com¬ 
mercial  production;  and  accordingly, 
few  long-term  commitments  are  be¬ 
ing  made.  Increased  pay  rolls,  in  in¬ 
dustrial  areas  particularly,  present 
real  opportunities  for  concentrated 
advertising  effort  to  many  of  our 
clients.  I  feel  that  1941  could  easily 
turn  out  to  be  a  remarkably  active 
advertising  year. 

THOMAS  L  SMITH 

President,  Standard  Brands,  Inc.,  New  York 

I  do  not  wish  to  make  any  predic¬ 
tions  regarding  increased  business  in 
1941,  but  the  consensus  of  what  I 
read,  see  and  hear  seems  to  be  that 
the  uptrend  we  have  been  witnessing 
of  late  will  continue  at  an  even 
greater  rate.  As  for  Standard  Brands, 
I  can  say  that  in  view  of  our  im¬ 
proved  position,  we  have  made  plans 
to  strengthen  our  advertising  in  news¬ 
papers  and  magazines  and  radio  in 
1941.  The  food  industry  of  which  we 
are  a  part  will  imdoubtedly  play  a 
big  role  in  oiu-  national  defense  pro¬ 
gram,  and  our  company  is  prepared 
to  contribute  its  share  in  that  work. 


JOHN  HOLMES 

President,  Swift  &  Co.,  Chicago 

The  volume  of  production  in  the 
meat  packing  business  is  dependent 
upon  the  number  of  meat  animals 
which  farmers  have  available  and 
send  to  market.  Total  meat  supplies 
during  the  coming  year  are  not  ex¬ 
pected  to  be  quite  so  large  as  in  the 
year  just  closed.  The  hog  supply  is 
expected  to  be  approximately  10% 
smaller  than  in  1940  and  marketings 
of  other  livestock  to  be  approximately 
the  same. 

The  defense  program  accompany¬ 
ing  increased  purchasing  power 
should,  however,  increase  the  demand 
for  meat.  Our  total  advertising  ap¬ 
propriation  for  1941  is  substantially 
the  same  as  for  1940. 

JEROME  B.  GRAY 

Partner  of  Gray  and  Rogers,  Philadelphia 

Only  upon  the  crystalized  1941 
plans  for  this  agency’s  clients  am  I 
able  to  base  my  opinion  of  the  out¬ 
look  for  newspaper  advertising  during 
the  coming  year.  I’d  say  the  out¬ 
look  seems  bright.  None  of  our  clients 
has  lessened  his  appropriation  and 
several  have  increases  in  theirs. 

The  national  defense  program,  how¬ 
ever,  should  stimulate  newspaper  ad¬ 
vertising  during  1941  not  only  be- 


EDITOR 


PUBLISHER 


Agencies  Report  Increased  Budgets 

continued  from  page  3  indicates  that  the  purse  strings  of 
cause  more  people  will  be  able  to  af-  nation  are  being  opened  in  con- 
ford  the  luxuries  and  necessities  that  t^ast  to  the  cautious  spending  shown 
they  have  long  desired,  but  also  be-  ever  since  1938.  Consumer  dollars 
cause  wise  advertisers  will  not  be  3*"®  being  spent  and  wise  manage- 
blind  to  an  expanding  market  for  nient  is  extending  its  efforts  through 


their  products. 


increased  advertising  and  sales  ac- 


An  added  stimulus  may  very  well  tivity  to  improve  its  competitive  con- 
be  the  Excess  Profits  Tax  Law  under  dition.  There  is  little  evidence  of  cur- 
which  some  advertisers  will  literally —  tailment  in  this  direction  among  even 
and,  at  least  at  this  time,  legally— be  those  companies  that  are  behind  in 
able  to  advertise  for  sixty  cents  on  production, 
the  dollar.  ,,  .. 


H.  M.  LEISTER 

JAMES  M.  CECIL  Advertising  Manager.  Sun  Oil  Co.. 

President.  Cecil  &  Presbrey.  Inc..  Philadelphia 

New  York  planning  on  a  slight  increase 

Our  clients  without  exception  are  in  our  budget.  Newspapers  will  play 
closing  1940  with  handsome  increases  the  same  important  role  that  they 
over  last  year.  A  general  feeling  of  have  in  the  past.  Our  increased  bud- 
optimism  prevails  regarding  the  1941  get  for  1941  is  based  on  increased 
volume  of  business.  Advertising  ap-  sales  in  1940. 
propriations  reflect  these  two  favor¬ 
able  factors.  JOHN  R.  MINTIN 


able  factors.  JOHN  R.  MINTIN  J  an.  17-19 — California  News- 

T  P  SPANG  Tr  Advertising  Manager.  Charles  B.  Hires  paper  Publis^rs  Assn.,  annual 

I.  P.  SPANG.  Jr.  Company  Philadelphia  convention  Del  Monte  Hotel. 

President,  Gillette  Safety  Raxor  Co.,  .it  i  i  .  •  Monterey  Bay. 

We  have  every  hope  of  increasing  -  ■  . — 

_  .  ,  _ _  „  ,  „  our  1941  budget,  although  it  is  not  .  .u  r  u  •  .i. 

This  year  the  Gillette  Safety  Razor  yet  completed.  National  defense  *0  the  map  of  business  through- 

Co.  recorded  the  greatest  volume  of  spending  will  increase  the  demand  for  throughout  the  United 

razor  and  blade  sales  ever  achieved  in  product  and  the  sales  and  mer-  states,  that  it  seems  like  drawing  on 


razor  and  blade  sales  ever  achieved  in 


this  country.  With  this  as  a  back-  chandising  departments  are  keeping  imagination  to  try  to  analyze 


a  close  watch  on  new  markets.  News-  f**"'  oiieci  inese  laciors 

1941  Advertising  and  promotional  papers  will  be  included  in  next  year’s  husiness  in  general  or  adver- 

meth^s  that  proved  effective  in  1940  program  as  they  have  in  the  past.  hsmg  in  particular 


will  be  continued.  Newspaper  adver¬ 
tising,  which  is  the  backbone  of  our 
thin  Gillette  blade  campaign,  will  be 
carried  on  and  newspapers  will  be 
added  to  intensify  coverage. 

L.  J,  EVERLING 

Vice-President,  Richard  A.  Foley  Adver¬ 
tising  Agency,  Inc.,  Philadelphia 


Our  business  is  good — and  we  have 

EDITOR  &  PUBLISHER  every  sound  reason  for  believing  tha:  I 

CALENDAR  our  own  corporation  business  next 

Jan.  6,  1941 — New  Jersey  year  will  also  be  good  and  will  prob- 

Press  Assn.,  meeting,  Walt  ably  have  its  deserving  increase. 

Whitman  Hotel,  Camden.  ^  — .... 

Jan.  6-7 — New  York,  New  WALTER  D.  FULLER 

England  District  Classified  Ad-  President,  Curtis  Publishing  Co., 

vertising  Managers’  regional  Philadelphia 

meeting,  Onondaga  Hotel,  Syra-  anticipate  substantially  k. 

lo  1VT  1  t.  .  I  T^  creased  business  in  1941  but  adver- 

Jan.  13-National  Retail  Dry  budgets  for  that  period  have 

Goods  Assn.,  30th  annual  con-  been  finally  determined, 

vention.  New  York. 

Jan.  16-18  — North  Carolina  Q.  H.  CHALKLEY 

Newspaoer  Institute,  annual  _  . , 

meeting;  University  of  North  President,  Philip  Morris  &  Co.,  Ltd. 

Carolina.  Chapel  Hill  and  Dur-  Our  method  of  determining  ho« 

ham.  much  we  spend  on  advertising  is  at 

Jan.  16-18 — Kentucky  Press  elastic  one,  and  except  for  our  con- 

Assn.,  annual  mid-winter  meet-  tracts  for  radio  time,  which  are  sat¬ 
ing,  Louisville.  tied  well  in  advance,  we  make  nc 

Jan.  17-18  —  Pennsylvania  commitments  very  far  ahead  and  de- 
Newspaper  Publishers’  Assn..  termine  only  from  month  to  monti 

annual  convention,  Penn  Harris  the  amount  we  spend  on  newspaper 
Hotel.  Harrisburg.  magazines,  etc.,  which  depend  o: 

Jan.  17-19 — California  News-  conditions  as  we  see  them  at  the 

paper  Publishers’  Assn.,  annual  time.  For  the  past  few  years  ou: 

convention,  Del  Monte  Hotel.  total  expenditures  for  advertisini 

Monterey  Bay.  have  been  increasing  more  or  less  it 

■  line  with  our  increased  volume  o! 

:w  to  the  map  of  business  through-  business. 

it  the  world,  throughout  the  United  csyixjxA/fiTi 

ates,  that  it  seems  like  drawing  on  VlL^lvJn  oy^tlYV/XD 

le’s  imagination  to  try  to  analyze  President,  Schwab  and  Beatty,  Inc., 
id  spiecify  the  effect  these  factors  N®'*' 

ive  on  business  in  general  or  adver-  Qur  business  has  been  20%  better 
sing  in  particular.  in  1940  than  in  1939.  We  hope  1941 

However,  I  do  believe  that  in  the  will  be  better  than  1940  but  we  can- 


States,  that  it  seems  like  drawing  on 


and  specify  the  effect  these  factors 


Treasurer,  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  New  York 


F.  R.  FELAND  P®®*-  years  more  people  that  use  not  estimate  now  as  our  clients  do 

Treasurer,  Batten,  Barton,  Durstine  &  a^venising  and  ^11  advertising  and  not  make  up  appropriations  for  a  M  I 

Osborn  Inc  New  York  practice  in  the  field  have  come  to  see  year  in  advance.  Clients  are,  how- 

'  "  and  realize  and  understand  the  funda-  ever,  exceedingly  optimistic. 

Apparently,  1941  budgets  are  going  mentals  that  are  in  advertising  as  a 

to  run  about  the  same,  possibly  a  small  promotional  implement,  and  they  buy  W.  B.  HENRI 

speculatively  than  they  did  President,  Henri  Hurst  &  McDonald.  Inc 
1940.  The  advertisers  to  whom  I  have  in  former  times.  There  is  more  of  an  Chicaoo 

*^11 _ I _ _ A  1 _ _ U  4^  _  1  ..  e  .  .  .e  .  ,  -  WlllWOgW 


1940.  The  advertisers  to  whom  I  have  in  former  times.  There  is  more  of  an 
talked  are  not  having  much  to  say  analytical  turn  in  the  mind  of  those 


Report  from  our  clients  show  an  ^bout  1941  offering  the  greatest  op-  who  buy  advertising— they  define  .  outlook  is  for  increa^  budgeu 

ac^tf'^^Natill^/v^  WP  That  inc^ased  business  since  their  purpose— they  take  into  account  ^ 

activity.  Natura  ly  we  assume  that  ^he  depression  began.  Rather,  they  all  the  raw  materials  that  thev  are  increase  is  approximately  3051 

S^TnricLtL  LreL^^^  are  concerned  with  how  far  the  de-  reckoning  with  or  fariiioning  into  ?verl940.  Clients  generally  expec, 

SdlP  AtlaTtl^  arTa  TartipnlaST  Spending  will  go,  how  much  it  shape  or  service— they  determine  increased  sales  in  1941. 

thesis  a  conLderable’ industrial  Jc-  ‘SltaB”o”‘™Urn™ p“^'S  Trttf  ’  *>““ '"""'‘“'“I’  RALPH  L  DOMBROWEB 


thHtv  hrnn^f  Selling  of  peacetime  products,  they  put  little  or  much  advertising  as 

and  what  would  happen  if  war  prep-  raw  material  on  its  cost  into  this 
^ams,  which  will  naturally  build  arations,  for  any  reason,  suddenly  formula— and  so  long  as  they  promote 
better  consumer  markets  for  adver-  i  •  ^ 

•  ceasea.  that  article  or  service  these  several 

The  President  once  referred  to  this  fundamentals  persist. 

EARI£  A.  BUCKLEY  kind  of  profit  as  “Fools’  Gold”  and  There  used  to  be  a  time  when  ad- 


increased  sales  in  1941. 

RALPH  L.  DOMBROWEB 


®®sed.  that  article  or  service  these  several 

The  President  once  referred  to  this  fundamentals  persist. 


rmula — and  so  long  as  they  promote 

at  article  or  service  these  several  The  1941  advertising  appropriation: 
ndamentals  persist.  remain  considerably  similar  to 

There  used  to  be  a  time  when  ad-  amounts  in  1940  budgets  despite  an 


President,  the  Earle  A.  Buckley  Organize-  most  business  men  appear  to  have  vertising  was  looked  on  as  a  stunt,  apparent  desire  on  the  part  of  adver 
tion,  Philadelphia  their  own  doubts  as  to  its  tangible  Some  people  still  regard  it  as  a  lot  tisers  to  make  increases  in  some  di¬ 


tion,  Philadelphia  .  ,  „ 

A  eeneral  increase  in  advertising  r®3lity.  of  noise— but  more  people  today  look  rections,  notably  radio  and  direc 

annronriations  k  eenerallv  nredicted  .  ^  these  people  pes-  at  it  as  a  real  factor  in  our  economic  mail.  Uncertainty  regarding  expect 

bv  advertising  agencies  Two  verv  ^  would  say  that  their  machinery,  and  use  it  imderstanding-  allowances  from  excess  income  far 

obvious  factors  enter  into  the  pic  ®Ptimism  is  tempered  with  questions,  ly — as  they  would  harness  electricity  advertising  seems  to  be  the  prindpa. 

tu,..  -Tbe  present  situaUon  with,  rel  w.  C.  D'ARCY  7  "'i, 


of  noise — but  more  people  today  look  rections,  notably  radio  and  direc 
at  it  as  a  real  factor  in  our  economic  mail.  Uncertainty  regarding  expectec 


ture.  -The  present  situation  with  re-  W  C  D'ARCY  It  belongs  or  it  reason  for  indecision  regard^  » 

gard  to  the  excess  profits  tax  which  president  D’Ar^'AdvViSsTna  Comnanv  belong-and  that  s  the  answer,  creases.  Also  problematical  fludm 

permits  corporations  to  buy  advertis-  LoTh  «  we  see  this  principle  and  the^  tion  of  commodity  prices  at  presenU 

ing  on  a  basis  of  from  forty  to  sixty  „  „  ,  !  "  .  ,  .  philosophies  clearly  at  this  minute  it  annoying  manufacturers  who 

cents  on  the  dollar-  and  the  tremend-  Personally,  I  feel  great  reluctance  is  my  judgment  that  advertising  will  wait  until  the  new  Congress  conven& 
ous  amount  of  money  being  spent  and  make  too  many  observations,  and  be  good.  I  won’t  say  what  will  in-  Most  budgete  are  arranged  for  tte 

to  he  <!npnt  for  a  long  while  to  come  ^bis  instance  concerning  1941  bud-  fluence  this  good— but  I  can  see  in  first  half  of  the  year  only, 

in  the  defense  industry  Wise  is  the  8®ts— as  to  whether  they  will  be  up  the  picture  that  if  we  for  any  reason  The  general  outlook  is  most  ffl- 
advertiser  who  takes  advantage  of  «?>•  why-it  is  to  my  mind  undetermined  at  this  time  were  called  couragmg  and  advertisers  exg 

this  unprecedented  opportunity  to  JUSt  pi^e  speculation.  It  is  my  feeling  into  actual  war  obviously  the  plans  sales  breaking  figures  the  fir^ 
publicize  his  product  there  are  so  many  factors — not  of  man  in  the  retail  field  of  peace  and  of  the  year,  with  a  decline  in 

I*  necessarily  alibis — that  are  somewhat  plenty  would  have  to  be  changed.  third  quarter  and  a  real  boom  the  W 


publicize  his  product. 


SETON  PORTER 

President,  National  Distillers  Products 
Corporation,  New  York 

The  advertising  budget  for  1941  of 
our  company  must  of  necessity  permit 
of  a  certain  flexibility  to  take  care  of 
changing  marketing  situations  in  the 
distilled  spirits  industry.  The  major¬ 
ity  of  our  linage  was  carried  in  news¬ 
papers  during  1940.  Insofar  as  it  is 
possible  to  predict  at  this  time,  I 
think  the  aggregate  of  our  linage  will 
be  substantially  greater  than  for  1940. 

JOHN  FALKNER  ARNDT 

President,  John  Falkner  Arndt  &  Company, 
Inc.,  Philadelphia 

Christmas  trade,  which  is  at  this 
time  exceeding  all  records  since  1929, 
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third  quarter  and  a  real  boom  the 
quarter  of  1941.  Practically  all  »' 
vertisers  are  operating  at  capacity 
are  oversold  at  the  present  time. 

RICHARD  R.  DEUPREE 

President,  Procter  &  Gamble  Co, 
Cincinnati 

We  are  anticipating  a  normal  bu«' 
ness  in  1941  and  plan  to  continu^® 
advertising  and  promotional  ‘ 
without  any  appreciable  change 
way  or  another. 

M.  M.  GILMAN 

President,  Packard  Motor  Car  Comp*"* 

Sale  of  new  and  used 
should  continue  to  rise  throup|*^ 
1941.  Advertising  approprUw* 
(Continued  on  page  26) 
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PHILIP  RITTER 


Opinion  Divided  On  Whether  It  Would 
Stimulate  Linage  . . .  Differential  and  Cost  of 
Handling  Newspaper  Space  Considered 
By  WARREN  L.  BASSETT 


ADVERTISING  AGENCY  leaders  are 

sharply  divided  in  their  thinking  on 
the  subject  of  a  frequency  of  inser¬ 
tion  rate  for  national  advertising 
copy,  according  to  answers  received 
this  week  to  Editor  &  Publisher’s 
questionnaire.  Some  think  it  would 
make  for  more  national  copy  in  news¬ 
papers,  while  others  are  of  the  opin¬ 
ion  that  the  advertiser  will  pick  the 
medium  best  suited  to  his  selling 
problem  regardless  of  any  special  in¬ 
ducement. 

On  the  subject  of  the  rate  differen¬ 
tial  between  national  and  local  copy, 
a  number  expressed  the  idea  that  it 
should  range  from  15%  to  as  high 
as  40%,  while  others  thought  that 
there  should  be  no  differential  at  all. 

Although  some  of  the  agency  men 
replying  felt  that  newspaper  schedules 
are  more  costly  to  handle  than  maga¬ 
zine  or  radio  accounts,  some  pointed 
out  that  the  flexibility  of  newspapers 
made  them  paramount  when  there  is 
a  swift  selling  job  to  be  done. 

More  than  100  leading  advertising 
agency  executives  of  the  country 
were  invited  by  Editor  &  Pubusher 
to  express  their  opinions  on  the  ques¬ 
tions  carried  at  the  top  of  this  page. 
In  the  issues  of  Dec.  7  and  Dec.  14 
the  comments  of  more  than  a  score 
of  advertising  men  were  carried. 

Additional  answers  to  the  questions 
follow: 


THE  QUESTIONS 

1.  How  does  the  cost  of  handling  newspaper  advertising  compare  ' 
with  the  cost  of  handling  magazine  copy  and  radio? 

2.  Would  it  simplify  the  process  and  make  for  a  larger  volume 
of  newspaper  linage  from  national  advertisers  it  newspapers  relieved 
the  agency  of  the  cost  of  checking  and  made  it  possible  to  place 
advertising  in  a  hundred  newspapers,  more  or  less,  with  one  order, 
one  bill  and  one  check? 

3.  Just  what  in  your  judgment  is  the  proper  differential  between 
the  rate  charged  national  advertisers  and  that  charged  to  the  big 
local  retailer? 

4.  Would  you  favor,  in  place  of  the  existing  flat  rate  in  the  na¬ 
tional  field,  a  frequency  of  insertion  rate  as  obtains  in  the  local  field 
on  most  newspapers,  and  as  In  force  in  the  magazine  and  radio 
fields? 


a  campaign  in  100  newspapers  could 
be  placed  with  one  order,  one  bill 
and  one  check.  I  say  eventually  be¬ 
cause  it  would  take  some  time  to 
change  the  thinking  of  all  factors  in 
the  advertising  business  that  now 
have  the  fixed  knowledge  that  it 
costs  much  more  to  run  a  newspaper 


H,  R.  VAN  GUNTEN 

Director  of  Media,  Lord  &  Thomas,  Chicago 

Q.  1  is  the  hardest  to  answer  and 
I  can  only  do  so  in  generalities  be¬ 
cause  of  the  wide  variance  in  types 
and  sizes  of  compaigns — magazines  vs. 
newspapers. 

For  instance,  if  we  rim  a  national 
nugazine  campaign,  it  would  be  pos¬ 
sible  to  do  a  national  coverage  job 
with  about  eight  publications.  How¬ 
ever,  to  do  a  similar  national  cover¬ 
age  campaign  in  newspapers  would 
require  the  use  of  about  65  papers 
in  52  principal  cities.  I  am  assuming 
that  both  campaigns  would  be  black 
and  white  and  it,  therefore,  becomes 
obvious  that  the  mechanical  costs  for 
the  newspaper  campaign  would  be 
considerably  higher  than  the  maga¬ 
zine  campaign,  particularly  if  the 
newspaper  would  contain  an  illustra¬ 
tion  which  necessitated  the  use  of 
electrotypes  rather  than  mats. 

It  is  not  only  the  direct  mechani¬ 
cal  costs  that  make  newspaiier  cam¬ 
paigns  higher  in  cost  but  the  attend¬ 
ant  operations — that  is,  the  issuance 
of  50  contracts  instead  of  eight — 50 
insertion  orders  instead  of  eight — in 
other  words,  the  clerical  operations 
of  construction;  shipping,  checking, 
collecting,  paying  and  incidental  cor¬ 
respondence.  This  differential  in  cost 
over  n^agazines  will  increase  slightly 
according  to  the  number  of  cities 
^d  the  cost  per  plate  may  come 
down  for  larger  quantities  but,  of 
course,  the  incidental  cost  of  handling 
the  operation  goes  up. 

2.— I  think  that  eventually  linage 
Would  increase  if  the  agency  was  re- 
ueved  from  the  cost  of  checking  and 


campaign. 

Q.  3. — We  have  had  a  great  deal 
of  discussion  on  this  subject  in  the 
meetings  between  AA.A.A.  Media 
Committees  and  various  publisher 
associations.  It  has  been  our  conten¬ 
tion  that  we  do  not  care  to  indicate 
what  the  differential  should  be  be¬ 
tween  national  and  local  rates.  Our 
principal  concern  is  that  it  becomes 
more  nearly  uniform.  As  you  know, 
it  now  varies  from  minus  5%  to,  in 
many  cases,  well  over  100%.  It  is 
this  variance  that  indicates  to  us  that 
there  is  no  fixed  pattern  of  allocat¬ 
ing  costs  on  the  part  of  newspapers 
and,  therefore,  gives  us  the  impres¬ 
sion  that  it  is  arrived  at  in  some  hap¬ 
hazard  manner.  I  think,  if  we  were 
forced  to  state  what  we  consider  a  fair 
differential,  it  would  be  in  the  neigh¬ 
borhood  of  20%. 

Q.  4. — From  my  experience  in  dis¬ 
cussions  on  the  subject  of  frequency 
discounts,  I  would  say  that  this  is 
good  in  theory  but  it  does  not  work 
out  in  practical  application.  I  feel 
that  no  large  number  of  national  ad¬ 
vertisers  will  ever  be  able  to  arrange 
their  campaigns  on  a  basis  to  take 
full  advantage  of  such  sliding  scale 
rates  and  that  it  will,  therefore,  not 
help  newspapers  get,  in  itself,  an  in¬ 
creased  volume  of  advertising.  Dis¬ 
counts  for  volume  of  linage  are,  in 
my  opinion,  much  more  practical. 


Chairman,  The  Philip  Ritter  Co.,  Inc. 
New  York 


Q.  1. — No  actual  figures  available 
but  would  estimate  newspaper  ac¬ 
counts  to  cost  close  to  50%  more  than 
magazines  and  radio.  It  depends 
largely,  however,  on  the  size  of  space 
used. 

Q.  2. — It  might  simplify  but  it 
wouldn’t  satisfy. 

Q.  3. — Theoretically  and  ideally 
there  should  be  no  differential,  but 
universal  practice  makes  it  advisable 
and  probably  necessary  from  the 
publisher’s  standpoint.  In  any  case, 
it  should  not  be  greater  than  15%. 

Q.  4. — No!  The  flat  rate  is  scien¬ 
tific,  equitable,  encourages  new  ac¬ 
counts  and  has  solved  the  most  seri¬ 
ous  problem  in  the  rate  structure- 
short  rates! 


WINTHROP  C.  HOYT 


Treasurer,  Charles  W.  Hoyt  Co.,  Inc. 
Now  York 


Q.  1. — Less  expensive  than  radio — 
a  bit  more  expensive  than  magazines. 
Q.  2. — ^Very  nice,  but  not  vital.  Q.  3. — 
Not  over  20%.  Q.  4. — Again  not  vital 
but  might  tend  to  make  advertisers 
be  more  consistent — a  good  thing  for 
the  advertiser  in  the  end. 


CECIL  R.  CONNER 


GLENN  H.  CAMPBELL 


President,  Campbell-Sanford  Advertising 
Co.,  Cleveland 


costs  are  steadily  rising  and  the 
agency  still  operates  on  its  15%, 
without  the  opportunity  for  increased 
income  unless  additional  billing  is 
secured.  Possibly  improved  economic 
conditions  will  bring  about  increased 
appropriations  but  otherwise,  we  are 
stymied. 

Q.  2. — It  would  certainly  simplify 
matters  for  the  agency  if  a  checking 
bureau  would  render  a  report  as  to 
insertions  actually  made  and  would 
put  the  newspapers  more  nearly  on  a 
par  with  other  media  insofar  as  cost 
of  handling  is  concerned. 

Q.  3. — I  have  never  been  able  to 
understand  why  national  advertisers 
are  penalized  as  compared  to  the  big 
local  retailer  except  for  the  reason 
that  the  local  retailer  is  in  a  position 
to  swing  a  big  stick.  When  we  send 
plates  to  a  newspaper,  we  have  re¬ 
lieved  that  publisher  of  all  composi¬ 
tion  costs;  his  make-up  man  throws 
the  cut  into  the  form  and  away  he 
goes.  This  is  not  the  case  with  the 
department  stores  and  local  retail 
shops.  In  spite  of  the  fact,  however, 
that  the  local  ads  are  more  expensive 
to  handle  from  a  mechanical  stand¬ 
point,  the  national  advertiser  is  still 
penalized.  It  is  the  old  story  of  the 
fellow  on  the  ground  always  having 
the  advantage. 

Q.  4. — I  certainly  favor  the  present 
flat  rate  in  newspapers.  One  of  the 
headaches  of  the  agency  business 
comes  when  short  rate  adjustments 
must  be  made.  I  never  saw  a  client 
yet  who  did  not  think  he  had  been 
gypped  when  he  had  to  pay  a  short 
rate.  Sliding  scale  rates  add  to  ac¬ 
counting  difficulties  and  bring  addi¬ 
tional  detail  into  the  agency;  every 
scrap  of  detail  which  must  be  han¬ 
dled  adds  to  the  overhead  cost.  By 
all  means  let’s  keep  a  flat  rate. 


President,  Conner  Advertising  Agency, 
Denver,  Colo. 


Q.  1. — ^Various  costs  are,  of  course, 
apparent  in  the  handling  of  the  vari¬ 
ous  campaigns  and  we  have  not  set 
up  our  figures  to  differentiate  between 
radio,  magazines  and  newspapers. 
Therefore,  we  cannot  give  you  any 
actual  figures.  The  check  item  is,  of 
course,  the  greatest  difference.  The 
difficulty  with  the  present  economic 
situation  from  the  standpoint  of 
agency  operations  lies  in  the  fact  that 


LOUIS  GLASER 

President,  Glaser-GoHschaldt,  Inc.,  Boston 


Q.  1. — Newspaper  copy  less  expen¬ 
sive  in  multiple  paper  schedules; 
more  expensive  in  schedules  with  few 
papers.  (Referring  to  proportion  of 
total  cost.) 

Q.  2. — Rarely.  Q.  3. — Sentimentally 
(“we  serve  the  merchants  of  dear  old 
Whatsis”)  about  80%.  Practically  and 
economically,  none.  Q.  4. — No. 


Q.  1. — Our  experience  has  been 
that  agency  cost  of  handling  news¬ 
paper  advertising  is  usually  less  than 
radio  handling,  and  often  less  than 
magazine  handling  because  of  the 
helpful  standardization  of  copy  unit 
sizes  throughout  the  newspaper  field 
as  against  the  varied  sizes  of  page 
and  column  widths  and  depths  in  the 
magazines  and  class  journals.  How¬ 
ever,  the  relatively  higher  per  unit 
amoimts  involved  for  magazines  are 
compensating  advantages.  Generally, 
we  would  say  that  between  newspa¬ 
pers  and  magazines  our  handling  costs 
have  been  about  the  same. 

Q.  2. — It  would  certainly  simplify 
the  process.  And — since  agencies  are 
made  up  of  human  elements,  some¬ 
times  with  energy-  and  money-saving 
motives — it  might  tend  to  increase 
newspaper  volume.  But,  in  our  own 
case,  the  thought  of  agency  checking 
cost,  and  other  routine  costs,  never 
enters  into  the  selection  of  one  type 
of  medium  over  another  for  client 
use.  We  try  conscientiously  to  be 
unselfish  in  this  regard. 

Q.  3. — We  believe  there  should  be 
no  differential  between  the  rate 
charged  the  national  and  the  local 
buyer  of  the  same  amount  of 
newspaper  space.  If  the  big  local 
retailer  earns  a  lower  rate  as  a  vol¬ 
ume  buyer,  the  same  rate  should  be 
granted  to  the  national  advertiser 
buying  an  equal  volume  within  the 
same  or  similar  period.  And  the  na¬ 
tional  rate  should  be  gross  to  agency 
handling  the  account.  Our  opinion 
has  always  been  that,  if  all  cost  fac¬ 
tors  are  fully  considered  relating  to 
production  and  sale  of  both  types  of 
newspaper  space,  with  proper  alloca¬ 
tion  of  overhead  to  each  type,  and 
not  overlooking  the  commissions  paid 
both  general  agencies  and  specials 
on  national  business,  the  newspaper 
gets  more  actual  net  revenue  p)er  line 
collected  out  of  its  national  space 
than  out  of  its  local  space.  We  have 
been  told  that  this  is  a  “crazy”  idea. 
Let  some  open-minded  newspaper 
publisher  figure  it  out  fairly,  in  real 
detail,  and  see  if  that  “net  revenue 
per  line  collected”  statement  doesn’t 
come  pretty  close  to  the  truth. 

Q.  4. — ^Yes.  We  believe  this  would 
(Continued  on  next  page) 
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Volume  Rate  for  National  Copy  Discussed  by  Agency  Chiefs 


continued  from  page  5  national  advertisers  provided  they  use  makes  it  possible  to  use  them  in  this  mendations  of  agencies,  and  would  I 
Violn  nourcnanpn:.  and  the  same  amount  of  snace.  manner  more  efficiently  than  most  not  in  our  organization.  However,  in  ^ 


automatically  help  newspapers,  and  the  same  amount  of  space. 


newspaper  advertisers,  by  furnishing 
a  financial  incentive  to  the  latter  to 


Q.  4. — I  see  some  advantage  in  hav¬ 
ing  discounts  for  frequency  of  inser- 


assure  themselves  the  repetition  and  tions  provided  the  discoimt  is  suffi- 


cumvilative  benefits  of  greater  fre-  cient  to  make  it  interesting, 
quency  of  insertion.  The  flat  rate 

seems  to  encourage  one-time,  infre-  RICHARD  S.  HUMPHREY 
quent  and  irregular  advertising  and  H.  B.  Humphrey  Co..  Boston 

to  minimize  those  benefits. 

Q.  1. — In  most 

GALEN  SNOW  handling  newspap 

President,  Snow,  Bates  &  Orme,  Inc.  grwter.  ^ 

Springfield.  Mass.  Q-  2.-Certainly- 

,  .  _  ,  j  .  1.  ^  not  interfere  will 

Any  information  I  could  give  about  cooperation  receiv 
comparative  costs  would  be  more  or  newspapers 


other  media. 

Q.  2. — It  might  possibly  be  of  econ¬ 
omy  to  smaller  agencies  to  have  news- 


all  probability,  there  are  border-line 
cases  where  these  are  a  factor,  and 
in  such  cases,  block  ordering  and 


papers  relieve  them  of  the  cost  of  billing  might  help  to  increase  the  un 
checking  insertions.  In  the  case  of  of  newspapers, 
larger  agencies,  we  do  not  believe  it  Q.  3. — The  same  rate  should  be 
would  be  practical  at  all.  The  larger  available  to  both  local  and  national 
agencies  will  of  necessity  want  to  re-  advertisers,  based  on  the  volume  of 


In  most  cases  the  cost  of  checking  and  auditing  services  linage  used,  and  allowing  for  the 


handling  newspaper  advertising  is  under  their  own  direct  control. 


greater. 

Q.  2. — Certainly — as  long  as  it  would 
not  interfere  with  the  service  and 
cooperation  received  from  the  indi- 


Q.  3. — It  is  not  possible  to  do  any- 


agency  differential. 

Q.  4. — There  is  no  reason  why  news¬ 


less  of  a  guess,  as  our  cost  system  is 
not  set  up  in  such  a  way  that  it  is 
easy  to  get  an  answer  to  your  ques¬ 
tion,  particularly  as  the  elements  in¬ 
cluded  in  the  word  “costs”  were  not 
at  all  defined. 

As  regards  the  second  question.  I 
don’t  believe  that  the  newspapers 
could  relieve  the  agency  of  the  cost 
of  checking.  It  would  be  a  conveni¬ 
ence,  of  coiu’se,  and  a  money-saver, 
if  it  were  possible  to  pay  for  space  in 


thing  more  than  generalize  an  answer  papers  should  not  offer  the  stimula- 
to  this  question.  We  accept  the  pre-  tion  of  consistency  and  frequency  in 
mise  that  a  newspaper  is  entitled  to  advertising  by  the  use  of  rates  which 
a  differential  on  national  advertising,  offer  an  incentive  for  campaigns  of 


Q-_3. — Would  prefer  to  refer  you  to  jjjg  amount  or  percentage  can  be  frequent  insertions. 


studies  made  by  the  AAAA. 

Q.  4.— Yes. 

GUERNSEY  VAN  RIPER 

President,  Sidener  and  Van  Riper,  Inc., 
Indianapolis 

Q.  1. — Cost  of  handling  newspaper 


expected  to  vary  widely  under  dif-  TFrsTTflTTT 

ferent  circumstances.  “•  "•  It, 

Q.  4. — While  there  is  much  to  be  President,  H.  B.  LeQuatte,  Inc.,  New  York 
said  about  the  flat  rate  which  was  Q.  l. — None.  Q.  2. — No.  Q.  3.— There 

established  years  ago  at  the  instance  should  be  none.  Q.  4.— No. 
of  advertisers  and  agencies,  we  still 

believe  that  it  would  be  of  advantage  CHARLES  REINC 


insertions  in  a  national  list  would  be  to  newspapers,  generally,  if  the  pub 


about  20''c  greater  than  magazines 
because  of  increased  number  of  plates 


Ushers  established  discounts  on  both 
volume  and  frequency  of  insertion. 


CHARLES  REINCKE 

Secretary,  Reincke-Ellis-Younggreen  & 
Finn,  Chicago 

Q.  1. — We  believe  it  costs  more  to 


a  list  of  newspapers  with  a  single  needed,  cost  of  delivering  plates,  and  believe  that  anything  a  publisher  handle  newspaper  advertising  but  we 
check  or  to  cover  the  placing  with  a  greater  time  required  to  place  orders,  can  do  to  insure  a  rnore  intensive  use  have  never  made  an  audit  of  this 
single  order,  etc.  check  insertions  and  issue  checks  in  f.  medium  on  the  part  of  adyer-  matter.  However,  we  think  it  would 

The  only  way  I  can  answer  the  payment.  to  he  most  unwise  and  against  the  in- 

third  question  is  to  say — “That  de-  Q.  2. — Yes,  positively.  J)*®  benefit.  However,  this  should  not  terests  of  clients  if  newspaper  adver- 

pends.”  Q.  3. — Not  more  than  10%.  have  the  effect  of  raising  costs  to  the  tising  were  discriminated  against  on 


third  question  is  to  say — “That  de-  Q.  2. — Yes,  positively, 
pends.”  Q.  3. — Not  more  than  10%. 

In  answer  to  the  fourth  question,  I  Q.  4. — Yes,  if  the  frequency-of-in- 
can  only  say  that  our  experience  has  sertion  rate  more  nearly  approxi- 
not  indicated  that  a  flat  rate  is  any  mates  the  local  rate 
deterrent  to  the  use  of  more  space 

or  to  frequency  of  insertion.  Certain-  G.  VICTOR 

ly,  the  use  of  a  flat  rate  is  a  con-  McCann-EricIcson, 

venience  in  the  agency  space  depart-  -  rr.u 

ment.  I  do  not  recall  having  the  .  Q-  ‘ 

question  raised  by  an  advertiser  in  speeme  as  i 


greater  time  required  to  place  orders,  can  do  to  insure  a  more  intensive  use 
check  insertions  and  issue  checks  in  .  medium  on  the  part  of  adyer- 
navniont  tisers  and  agencies  will  rebound  to 

pttyincin.  ,  , _ „  _  _  _ 


smaller  advertisers,  or  to  make  a 
pretext  of  increasing  rates  generally. 
In  this  connection,  we  strongly  urge 


this  ground. 

Q.  2. — We  do  not  believe  it  would 
make  for  larger  volume.  For  an 


G.  VICTOR  LOWRIE 

McCann-Erickson,  Inc.,  Chicago 
Q.  1. — That  can  only  be  answered 
in  the  specific  as  it  relates  to  par- 


that  such  discounts  be  paid  only  as  agency  to  give  up  its  checking  would 
earned  and  not  be  subject  to  contract  deprive  it  of  the  important  functions 
in  advance.  We  do  not  want  to  get  qJ  watching  positions  and  printing 
back  into  the  short  rate  mess  again,  quality. 


such  a  way  as  to  indicate  that  the  ticular  problems.  There  are  certain 


situation  made  any  difference  in  his 
plans  or  his  thinking. 

F.  C.  DOIG 


forms  of  radio  that  are  extremely 
more  costly  to  handle  than  newspa¬ 
pers.  On  the  other  hand,  I  have  seen 
many  newspaper  campaigns  which 


Vlce-Pfsident,  Strang  &  Prosser  Adyrtls-  ^  excess  of  what  a 


WILLIAM  B.  REMINGTON 

President,  Wm.  B.  Remington,  Inc., 
Springfield,  Mass. 

Q.  1. — There  is  no  particular  differ¬ 
ence  so  far  as  we  are  concerned.  The 
added  detail  is  a  minor  consideration, 
although  from  a  strictly  cost  account- 


Q.  3. — Very  often  the  local  mer¬ 
chant  does  not  secure  full  benefit 
from  the  total  circulation,  since  not 
all  the  readers  have  easy  access  to 
his  store.  A  national  advertiser,  sell¬ 
ing  through  many  stores  throughout 
the  circulation  area,  is  free  from  this 
limitation.  Based  on  linage  used,  it 


ing  Ag.;;;,  Ser«ie,  W.sr  normal  radio  program  might  cost.  rnrstendpZt  would  seem  that  a  differential  of  10 

^  '  Tn  answer  tn  tha  nnostinn  *ng  Sianupoim  U  IS  UOUOUeSS  true  _ ,,  ,  _ 


: -  In  answer  to  the  second  question,  aououess  t^e  ^ 

Q.  l.-We  would  rate  radio  as  the  j  ^joubt  if  many  agencies  would  be  ^at  handlmg  newspaper  advertismg  “  tmr 

....*1.  _  .  .  does  cost  somewhat  more  than  when  ^ne  nai  rate  i 


most  costly  to  handle  with  newspa-  influeneed  in  their  <!plpptinn  of  news-  wwnewiiai  more  uian  wnen 

pers  next  and  magazines  the  least  for  an  adveS  equivalent  amounte  are  emended  in 

costly.  merely  because  the  cost  of  checking  nahona  magazines  or  chain  radio. 

Q.  2.--Yes  under  certain  conditions  had  been  reduced.  I  can-  2— I  “"not  say  that  such  a  pro- 

where  lists  of  newspapers  could  be  conceive  of  that  problem  entering  “^^re  would  result  m  any  appre- 
rised.  into  the  choice  of  a  media  selection.  increase  in  the  volume  of 


is  preferable 


and  more  equitable. 

JOSEPH  A.  HANFF 


used. 

Q.  3. — Ordinarily  we  would  say 
15%. 


cedure  would  result  in  anv  annrp-  Chairman  of  fha  Board,  Buchanan  &  Co^ 
It  conceive  oi  mat  problem  entering  wouia  result  m  any  appre-  • 

n“ws'p»^?'toie‘froS'na«i3'ad.  l-K  is  difficult  to  figure 

I  verUsers.  Doubtless,  the  advertising  percentages  ot  increase.  There  is  an 


—  .  clear-cut.  I  don’t  know  whether  we  ,,  ,  ■  .  “  an 

Q.  4. — In  some  circumstances  this  astahlish  anu  diffprpntial  a<t  a  agency  would  be  saved  some  expense,  increase  m  contract  department,  an 

plan  might  work,  but  we  beUeve  it  p^^per  one,  but  it  would  certainly  be  5“*  “in  ^TppS  d^na^rS 


involves  many  complications  which 
would  make  it  difficult  in  handling 
newspapers.  As  a  rule  one  of  the 
advantages  of  newspaper  advertising 


desirable  to  have  a  uniform  differen¬ 
tial  and,  if  it  could  be  kept  below 
30%,  I  do  believe  that  a  lot  of  na- 


be  a  material  factor  in  influencing  ®nd  also  in  checking  department 
the  volume  of  national  newspaper  ad-  Q-  2. — ^Yes.  Q.  3. — 15%. 


vertising 


-While  a  flat  rate  is  more  de- 


aavaniages  or  newspaper  aayemsmg  ^onal  advertising  now  going  local  9'.  is  no  question  in  my  stable,  it  is  not  fair  to  ^ 

IS  its  elasticity  and  ironclad  insertion  miaht  Vv>  ro  dir<w-tod  inin  natinnal  opinion,  that  the  differential  between  advertiser  if  local  advertisers  ^ 

_ u _ 1 _ _ 1 _ 1..1 _  migni  Oe  re-uirecieu  mio  national  _ 1  u:—  oivon  dicpmintc  fnr  time  and  cnape  Ul- 


dates  would  make  rigid  schedules.  channels 

E.  ROSS  GAMBLE  .  question  of  frequency  inser-- 

tion  rates  for  newspapers  could  well 
Secretary-Treasuw,  Leo  Burnett  Co.,  Inc.  stand  a  thorough  study.  Unquestion- 


tion  rates  for  newspapers  could  well  accountants 


Chicago 


Q.  1. — There  is  no  difference  in  my  had  considerable  to  do  with  the  suc- 
judgment  in  the  cost  of  handling  cess  of  that  medium, 
newspapers  as  compared  with  maga-  It  is  only  logical  to  assume  that  the 
zines  or  radio.  frequent  use  of  newspapers  over  an 


should  be  able  to  develon  come  fi@-  oi.ynvvuvuvi£.n 

stand  a  thorough  study.  Unquestion-  ® ,  j  some  lig  p.i.ci.  ri.v.fla 

ably,  the  frequency  factor  in  radio  f  Pendant,  Schw.mmar  &  Scott,  Chicajo 

had  considerable  to  do  with  the  sue-  ^he  differential  should  be.  The  Q  l^Hus  is  a  moot  quesUoa 

cess  of  that  medium  system  whereby  newspapers  pay  Q.  2.— No.  Q.  3.— National  should  be 

It  is  only  logical  to  assume  that  the  bpth  special  representatives  and  agen-  15%-20%  higher.  Q.  4.-Yes. 

V,,.—  ...»  c*®s  a  commission  on  newspaper  ad-  _  ■ 

PvtenHpH  of  vertising  seems,  in  many  cases,  a  4-A  MARKET  STUDY 


Q.  2. — I  do  not  think  it  would  be  extended  period  of  time,  as  is  now  ,,  ®  ^  cases,  a 

at  all  practical  for  the  checking  to  being  done  in  radio  by  many  national  ♦  effort.  I  doubt 

be  done  by  an  outside  organization  advertisers,  might  show  amazing  re-  ^  ^erenti^  ^o^^l  and 

nor  do  I  believe  it  would  greatly  suits  and  possibly  prove  more  con- 

simplify  bookkeeping  to  pay  bills  vincing  to  many  skeptics  the  true  q  4_Tf  f  f  •  rf 

with  one  check  for  groups  of  papers,  value  of  newspapers  as  an  advertising  9’  . '  „  ®  requency  oi  j^ertion 

The  agency  wants  to  see  what  kind  medium.  ^^^e  is  allowed  local  advertisers  it 

♦u.v  A  .•  L  .  1  I  should  also  be  allowed  to  national 

and  thpt  ari  f  e*ecut.y  who  wished  advertisers.  In  other  words,  the  na- 

and  what  positions  they  are  receiv-  to  remain  anonymous  stated:  .•  i  ,i  v,  ♦  k 


of  service  the  newspapers  give  them  An  agency  e*ecutlve  who  wished 

and  what  positions  they  are  receiv-  to  remain  anonymous  stated: 

ing  and  also  because  of  variations  in  Q.  1. — We  believe  that  this  depends 
size  due  to  shrinkage  of  individual  entirely  on  the  circumstances  and  the 


rate  is  allowed  local  advertisers  it  lation  in  the  United  States  and  Ca* 
should  also  be  allowed  to  national  nada  in  which  newspapers  were 
advertisers.  In  other  words,  the  na-  audited  to  March  31  and  June  30, 


Q.  l.-W;  Srth;t  depends  tional  advertiser  should  not  be  pen- 
Ai _ : _ A _ alized. 


advertisements,  the  accounts  must  be  type  of  campaign  in  question.  Obvi- 
kept  with  each  publication.  So  I  see  ously,  newspaper  campaigns  requir- 
no  advantage  in  the  suggested  idea.  ing  special  preparation,  or  special 
Q.  3. — I  have  a  very  definite  opinion  scheduling  in  each  individual  mar- 
that  a  newspaper  should  charge  one  ket.  can  be  relatively  costly.  In 


F.  M.  DART 


ing  special  preparation,  or  special  ^“is**"*  Treaiurer,  The  Simpers  Company. 


Q.  1. — Costs  more. 


national  rates  and  rates  charged  big  given  discounts  for  time  and  space  in¬ 
local  retailers  is  too  great.  It  would  sertions. 

seem  that  skillful  cost  accountants  iir  s  t  tl'u  o /’^xruirnunvircu 

should  be  able  to  develop  some  fig-  WALTER  SCHWIMMER 

ures  that  would  accurately  reflect  President,  Schwimmer  &  Scott,  Chicago 
what  the  differential  should  be.  The  Q.  1. — This  is  a  moot  question. 


vertising  seems,  in  many  cases,  a  4-A  MARKET  STUDY 
needless  duplication  of  effort.  I  doubt  Volume  IX-b  of  Market  and  News- 
if  the  differential  between  local  and  paper  Statistics  has  just  been  re¬ 
national  rates  should  be  more  than  leased  by  the  American  Association 


of  Advertising  Agencies.  It  deals 
with  the  72  cities  over  100,000  popu- 


audited  to  March  31  and  June  30, 
1940. 

OIL  ACCOUNT  CHANGED 

Sinclair  Refining  Company  will 
switch  its  account  on  January  1  fro® 
Federal  Advertising  Co.  to  Hixson- 
O’Donnell  Advertising,  Inc.,  a  Los 


rate  to  all  for  an  equal  amount  of  this  connection,  it  may  be  well  to  Q.  2. — The  checking  and  handling  Angeles  agency,  which  will  open  • 

space.  In  other  words  there  should  bear  in  mind  the  fact  that  it  is  the  costs  for  newspapers  against  maga-  New  York  office  in  Rockefeller  Center 

be  no  differential  between  local  and  very  flexibility  of  newspapers  which  zines  ought  not  to  enter  into  recom-  to  handle  the  new  account. 


pOR  DECEMBER  21,  1940 


Cartoon  Views  of  Christmas  in  a  Warrina  World  and  Lagging  U.  S,  Defense 
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Bonuses  Paid 
By  Dailies 
And  Agencies 

Thousands  of  executives  and  em- 
;  oyes  of  newspapers  and  advertising 
rencies  were  the  recipients  this  week 
1  Christmas  bonuses  aggregating 
..undreds  of  thousands  of  dollars, 
^ile  many  firms  did  not  announce 
heir  customary  payments  of  Yuletide 
argesse,  several  newspapers  and 
agencies  did  so. 

Wage  bonuses  totaling  $350,900.57 
Slave  been  paid  by  the  Journal  Com¬ 
pany,  publishers  of  the  Milwaukee 
Journal,  to  its  1,043  employes  as  of 
Dec.  1,  under  a  plan  approved  by  the 
board  of  directors.  The  payment  was 
:nade  to  all  employes  of  the  Journal, 
■egardless  of  length  of  service. 

1,200  Get  Louisville  Bonus 
Approximately  1,200  employes  of 
lie  Louisville  Courier  Journal,  Louis- 
■illc  Times,  Radio  Station  WHAS  and 
ihe  Standard  Gravure  Corporation  re¬ 
vived  a  6%  bonus  Dec.  11.  Officers 
if  the  publishing  company  did  not 
lisclose  the  total  of  the  disbursement, 
equal  to  6%  of  annual  salaries. 

Lord  &  Thomas  will  pay  all  em¬ 
ployes  earning  less  than  $5,000  a  year 
^  Christoas  bonus  of  half  a  month’s 
it  was  announced  this  week 
by  Edward  Lasker,  first  vice-president 
and  general  manager.  This  is  the 
consecutive  year  that  Lord  & 
Thomas  has  presented  its  employes 
®  Christmas  bonus. 

,  volume  in  1940  was  between 

*29, 000,000  and  $30,000,000,”  Mr. 

“From  preliminary  bud¬ 
gets  which  we  have  prepared  for  next 
year— barring  a  general  emergency — 
eur  volume  should  be  at  least  as 
•arge,” 

! ,  ^  Thomas  recently  announced 

;  ^  ®niployes  called  by  the  draft 

'^ould  receive  three  months’  salary. 

1  4%  Bonus  in  Troy 

For  the  third  consecutive  year  The 
|«ecord  Newspapers  of  Troy,  N.  Y., 
their  staff  a  substantial 
bonus.  Approximately  210 
j  *bne  employes  re- 

of  their  earnings  for  the 
«even  months  of  1940. 

Sam  1  '  president  of  Blackett- 

PlC"Hununert,  Inc.,  Chicago  and 


New  York  agency,  announced  this 
week  the  directors  have  ordered  a 
Christmas  bonus  for  all  employes 
again  this  year.  Those  who  have  been 
with  the  company  for  two  years  or 
more  will  receive  one  week’s  salary, 
he  stated. 

An  extra  week’s  pay  as  a  profit- 
sharing  bonus  was  given  to  employes 
of  the  Biloxi-Guljport  (Miss.)  Daily 
Herald  this  week. 

This  is  the  second  year  the  bonus 
has  been  given. 

John  L.  Borg,  publisher  of  the  Hack¬ 
ensack  (N.  J.)  Bergen  Evening  Rec¬ 
ord,  announced  Dec.  17  the  payment 
of  one  week’s  salary  to  122  employes 
on  account  of  their  anticipated  1940 
salary  dividends,  amounting  to  about 


2%.  under  a  five-year  agreement 
with  the  management  signed  last  June 
7.  The  amount  of  the  salary  divi¬ 
dends  will  be  finally  determined 
about  Jan.  15,  he  said.  Net  profits  for 
1940  probably  will  fall  short  of 
an  estimate  made  last  June,  he  ex¬ 
plained. 

An  increase  to  24%  in  corporate  in¬ 
come  taxes  was  “one  of  many  factors 
which  caused  our  expenses  to  in¬ 
crease  faster  than  our  revenues,”  his 
message  said. 

Leonard  Dreyfuss,  president  of  the 
United  Advertising  Corporation,  New 
York,  announced  Dec.  18  the  company 
will  pay  a  week’s  salary  as  a  Christ¬ 
mas  bonus  to  300  employes.  The 
company  operates  outdoor  advertising 
plants. 


Ctirigtmas! 

And  if  came  to  pass  in  those  days,  that  there  went  out  a  decree 
from  Cesar  Augustus,  that  all  the  world  should  be  taxed. 

(And  this  taxing  was  first  made  when  Cyrenius  was  governor  of 
Syria.) 

And  all  went  to  be  taxed,  every  one  into  his  own  city. 

And  Joseph  also  went  up  from  Galilee,  out  of  the  city  of 
Nazareth,  into  Judea,  unto  the  city  of  David,  which  is  called  Bethle¬ 
hem,  (because  he  was  of  the  house  and  lineage  of  David). 

To  be  taxed  with  Mary,  his  espoused  wife,  being  great  with  child. 

And  so  it  was,  that,  while  they  were  there,  the  days  were  accom¬ 
plished  that  she  should  be  delivered. 

And  she  brought  forth  her  firstborn  son,  and  wrapped  him  In 
swaddling  clothes,  and  laid  him  in  a  manger;  because  there  was  no 
room  for  them  in  the  inn. 

And  there  was  in  the  same  country  shepherds  abiding  in  the 
field,  keeping  watch  over  their  flock  by  night. 

And,  lo,  the  angel  of  the  Lord  came  upon  them,  and  the  glory 
of  the  Lord  shone  round  about  them;  and  tney  were  sore  afraid. 

And  the  angel  said  unto  them.  Fear  not:  for,  behold,  I  bring 
you  good  tidings  of  great  joy,  which  shall  be  to  all  people. 

For  unto  you  is  born  this  day  in  the  city  of  David  a  Saviour, 
which  is  Christ  the  Lord. 

And  this  shall  be  a  sign  unto  you;  Ye  shall  find  the  babe  wrapped 
in  swaddling  clothes,  lying  in  a  manger. 

And  suddenly  there  was  with  the  angel  a  multitude  of  the 
heavenly  host  praising  God,  and  saying. 

Glory  to  God  in  the  highest,  and  on  earth,  good  will  toward 
men. — St.  Luke  II:  1-14. 


Joyce  Swan 
Named  B.  M. 

In  Minneapolis 

Minneapolis,  Dec.  16 — Appointment 
of  Joyce  A.  Swan  as  business  man¬ 
ager  of  the  Minneapolis  Star  Journal 
was  announced 


today  by  John 
Thompson,  pub¬ 
lisher.  Swan 
succeeds  George 
H.  Ronald  who 
has  resigned. 

Swan  has  been 
sales  promotion 
manager  of  the 
Star  Journal  for 
the  last  two 
years.  He  was 
with  the  Des 
Moines  Register  Joyce  Swan 

and  Tribune  for 

10  years  before  transferring  to  Min¬ 
neapolis. 

A  graduate  of  the  University  of 
Missouri  school  of  journalism,  Swan 
joined  the  circulation  department  of 
the  Register  and  Tribune  in  1928.  He 
was  appointed  promotion  manager  in 
1933,  transferred  to  the  business  of¬ 
fice  in  1936,  and  was  named  assistant 
business  manager  of  the  Des  Moines 
papers  in  1938.  He  came  to  the  Star 
Journal  the  same  year. 

Star  Journal  promotion  department 
activities  will  be  directed  by  George 
Grim,  radio  director,  and  Glenn  Glad- 
felder. 

■ 

STILL  ON  JOB  AT  89 

Wilmington,  Del.,  Dec,  16 — William 
H.  Hill,  dean  of  newspaper  workers 
in  Delaware,  observed  his  89th  birth¬ 
day  anniversary  Friday,  Dec.  13,  by 
doing  his  daily  stint  for  the  Wilming¬ 
ton  Morning  News.  His  desk  was 
banked  with  flowers  and  congratula¬ 
tory  messages  and  he  shared  a  large 
birthday  cake  with  his  staff  col¬ 
leagues.  Although  Mr.  Hill  has  oc¬ 
cupied  a  “retired”  relation  since  1912, 
he  is  a  daily  contributor  to  the  Morn¬ 
ing  News,  and  does  his  work  each  day 
in  the  office.  He  is  the  author  of  a 
daily  column  entitled  “Pertinent 
Questions.”  Mr.  Hill  was  editor-in- 
chief  of  the  News  from  1892  tintil 
his  “retirement”  in  1912. 


EDITOR 


PUBLISHER 


Chicago  “Reps”  Present 

^  1  TDl  Harrisburg,  Pa.,  Dec.  16 — Harris- 

^|3CIC0"  U  HIT  l3CL10S  sT ICiri  burg’s  two  newspapers  operating  un- 

der  the  same  management — the  Morn¬ 
ing  Patriot  and  the  Evening  News — 

CHICAGO,  Dec.  17— Members  of  the  paper  space  and  it  can  be  seen  that  if  clashed  with  City  Fathers  recently 
Newspaper  Representatives  Associa-  the  unit  space  discounts  are  consid-  when  a  pool  room  hold-up  story  was 
tion  of  Chicago,  at  their  annual  meet-  ered  attractives  the  advertiser’s  sched-  withheld  from  the  papers  for  nearly 
ing  here  today,  elected  new  officers  ule  in  terms  of  linage  is  increased  20%  three  days  and  then  brought  to  light 
for  the  ensuing  year  and  discussed  the  in  each  unit  bracket  over  the  approxi-  only  after  a  reporter  uncovered  the 
proposed  plan  to  facilitate  increased  mate  linage  schedules  now  considered  yarn. 

use  of  newspaper  space  by  national  essential  for  varying  size  markets.  Third  paper,  the  Telegraph,  was  not 


Miller  Succeeds 
Cresswell  on 
Herald  Tribune 


Chief  Accountant  Named 
Treasurer  of  New 
York  Newspaper 


Robert  Cresswell,  assistant  busines 
manager  and  treasurer  and  membe 


use  of  newspaper  space  by  national  essential  tor  varying  size  marKets.  Third  paper,  the  Telegraph,  was  not  of  the  board  of  directors  of  the  Ka. 

advertisers  through  the  possible  stand-  Whether  tins  discount  is  finally  set  at  aroused  by  the  incident.  York  Tribune,  "  Ibe  ' 

ardization  of  space  units,  rather  than  10%  or  15%  or  some  other  scale  be-  Hold-up  occurred  in  a  piool  room  Inc.,  publishers  ^  ^ 

a  line  or  inch  basis.  tween  those  figures,  the  publisher  is  during  a  supposedly  illegal  card  of  the  New  York 

Outlined  by  Knipers  deriving  more  revenue  than  the  ac-  game.  Operator  of  the  establishment,  Herald  Tribune,  ° 

The  suggested  plan,  as  outlined  by  count  might  otherwise  bring,  and  the  william  C.  Hylan,  is  the  son  of  a  announced  his  ■ 

C.  A.  G.  Kuipers,  of  Burke,  Kuipers  a'fvertiser  gets  the  additional  20%  in  former  city  detective  Patrick  J.  Hylan.  resignation  from 
and  Mahoney,  retiring  president  of  ^  additional  cost.  Patriot,  in  reporting  a  ques-  those  posts  on 

the  association,  was  both  praised  and  “Nothing  progresses  that  stands  still  tioning  of  Mayor  Howard  Milliken  Dec.  12. 

criticized  by  those  attending  the  meet-  and  too  many  times  have  newspaper  quoted  the  Mayor  as  declaring  that  He  gave  no 

ing.  The  members  voted  to  defer  publishers  been  criticized  for  holding  newspapers  “don’t  co-operate  with  the  reason  for  his 
action  on  the  plan  until  further  dis-  practices  and  indicating  a  re-  police,”  and  intimating  that  the  hold-  action,  but  told 

cussion  has  taken  place  and  greater  luctance  to  make  changes  in  keeping  up  report  was  withheld  in  retaliation.  EIditor  &  Pub- 
publisher  reaction  has  been  obtained,  with  changing  conditions  surrounding  ^  lisher  he  would 

Meanwhile,  the  Newspaper  Advertis-  us>”  be  added.  “I  ^  not  at  all  pre-  O  If  a  make  an  an-  conuau 

ing  Executives  Association  has  re-  pared  to  say  that  the  plan  suggested  ^  /\JDS©nt#  nouncement  of  A.  V.  Mill«r  quite  i 

ceived  copies  of  the  proposed  plan  herewith  will  prove  a  panacea  for  the  -  —  his  future  plans  even  th 

and  its  members  are  considering  the  confronting  the  newspaper  pub-  P]r6S6n.t  Ot  before  long.  show  t 

merits  of  the  proposal,  subject  to  ap-  Usher  today.  I  do  believe,  however,  ,  ,  Miller  Succeeds  Him  k  »enc 

proval  by  their  individual  newspaper  and  th^^ea^s  Jy  the  s^v-  GndirOIl  DninGr  A.  V.  Miller,  chief  accountant  of  the 

publishers.  erai  aiscussions  i  nave  naa  wun  men  Herald  Tribune  since  January  1931 

R.  Heath  Davis,  J.  P.  McKinney  &  of  experience  in  the  agency  and  news-  Washington,  D.  C.,  Dec.  14-Roy  u® J eUgsen  to  s^ccS^^^^^ 

Son,  was  elected  president  of  the  rep-  paper  advertising  fields,  that  ^ere  is  Howard  apparently  has  succeeded  to  wdUs  JreLSr  Vowa^d  Da^^^^^  ' 

resentatives’  association  to  succeed  enough  meat  in  this  sugge^^  plan  the  position  long  occupied  by  William  gg^  manager  told  Editor  &  Publishq  Whei 

Mr.  Kuipers.  John  Lutz  was  chosen  to  warrant  its  deliberation  and  discus-  Randolph  Hearst  as  the  subject  of  »"anagCT,  told  i:,ditor  &  Whe 

vice-president;  D.  L.  Worthington,  sion  by  those  most  interested  m  any-  Gridiron  Club  lampoonery,  his  en-  He  said  Mr.  miler  alw  was  el^  was  r 

Williams,  Lawrence  and  Cresmer,  sec-  thing  that  will  improve  conditions  for  thusiasm  for  the  candidacy  of  Wen-  a  member  of  the  board  of  director  Mairs 

retary,  and  H.  E.  Scheerer,  treasurer,  newspapers.”  dell  L-  Willkie  having  supplied  one  The  new  tre^urer  will  not  assume  the 

Directors  elected  were  Walter  Doney,  No  Assurance  of  Added  Space  of  the  highpoints  of  tonight’s  mid-  ,  .  a^l^tant  bi^iness  manager  o 
Texas  Daily  Press  League;  Joseph  A.  Those  who  raised  objections  to  the  winter  dinner  of  the  journalistic  '^mch  is  being  elminat^. 


make  an  an¬ 
nouncement  of  A.  V.  Miller 
his  future  plans 
before  long. 

Miller  Succeeds  Him 
A.  V.  Miller,  chief  accountant  of  the 


Kowalski,  John  Budd  Company;  and  plan  pointed  out  there  is  no  assurance  organization.  #  *1,  t  t  aor-nuniant  Mr  would 

Mr.  Kuipers,  who  was  also  named  to  that  advertisers,  or  their  agencies,  will  Both  Howard  anld  Willkie  were  at  ^  °  j  or  dre 

succeed  Rex  Ruthman  on  the  Expan-  use  more  newspaper  space  under  such  the  dinner  which  featured  a  skit  de-  announce  . 

sion  Advisory  Committee  of  the  Bu-  a  unit  schedule.  ’They  also  referred  to  picting  Howard’s  frustration  at  the  -q  ®  nr-iioTK!  i  Ap  t 

reau  of  Advertising,  ANPA.  the  virtual  impossibility  of  getting  any  failure  of  his  choice  to  win  the  Presi-  ^  T,,«.arc^!^ovnpri.  hpinir 


du  wi  nuvciuauis,  me  viriuai  impossiDiiiiy  or  geiung  any  laimic  uu,  tnoice  lo  win  uie  rresi-  , _ _ i  ovnort  I  hpino 

In  presenting  his  plan,  Mr.  Kuipers  great  number  of  newspapers  to  agree  dency — an  office  not  represented  at  Appi 


UI  picsciiuiiK  lus  great  numoer  oi  newspapers  to  agree  uenty — an  uince  not  represeniea  ai  .  ,,  , _ . _ _ _ i j  «, 

pointed  out  it  was  predicated  on  the  on  a  standardized  page  size.  The  me-  the  dinner  for  the  first  time  since  the  and  i( 

idea  that  a  standardized  page  size  chanical  expense  would  be  great  for  election  of  Franklin  D.  Roosevelt.  But  many  impo  -ir.®  tKo  Wpt»U  Na7i 

would  be  an  ideal.  While  tl^  pro-  many  papers,  particularly  the  smaller  if  the  President  intended  to  deflate  ^  ®  2.0001 

posal  is  based  on  the  suggestion  that  dailies,  it  was  asserted.  Objections  the  club  by  scheduling  an  inspection  ”  ^m®  Waait  avpa 

the  newspaper  page  size  be  standard-  were  also  raised  against  the  discoimt  trip  at  a  time  when  the  frolic  was  to  „  ®  *‘®®^  ®  •  , 

ized  at  2,400  lines,  Mr.  Kuipers  empha-  feature.  be  staged,  he  failed  to  inflict  a  deep 

s^  it  does  not  nwessarily  hinge  upon  ^he  association  plans  to  continue  hurt.  The  whole  theme  of  the  pro-  ann^l^ten^Mneraf  meager  Lj 

that  It  would  be  possible,  he  smd,  discussion  of  the  proposal  at  its  Janu-  pam  tonight  was  one  of  conscious  i^Q„ia  dock  Company  Previous  to  his  v 
to  work  out  fractional  page  \mits,  meeting  humility— frank  recognition  of  the  fact  y-  , 

without  standardization  of  page  size.  .  that  previous  dinner  skits  showing  the  ^  li  . 

Tied  in  with  the  plan  is  a  suggested  "  New  Deal  to  be  on  the  skids  lere  CoiSianv  iTfiS. 

sliding  scale  of  discounts  to  be  earn^  Siftoil  ResignS  FrOm  P>-oph®«c.  d^k  and  R  p  o  p  y  prop, 

by  the  advertiser  when  the  prescribed  _  ,  Adverting  to  Mr.  Roosevelt  s  ab-  ^  “ 

number  of  specified  ads  in  the  contract  v^QnQQlQIl  fTGSS  sence  and  the  presence  of  Mr.  Willkie,  Crtttwoll  1 8  Years  on  Paper 

have  been  ordered  and  inerted  in  the  Acceptance  of  the  resignation  of  retiring  club  President  Mark  Foote  Miller  is  chairman  of  the  Ow-  ^ 

newspaper.  ThoM  not  ^ing  Ae  unit  Victor  Sifton,  Winnipeg,  as  first  vice-  opened  the  festivities  with  the  ob-  mittee  on  Social  Security  of  the  Ainer- 
space  plan  would  be  charged  at  the  president,  director  and  member  of  servation:  “The  Great  Inspector  and  Newspaper  Publishers  Assoda-  ® 

established  line  rate  of  the  newspaper,  Canadian  Press,  was  announced  the  Great  Crusader  are  still  more  than  o 

he  explained.  Elaborating  on  this  week  by  W.  Rupert  Davies,  presi-  12  hours  apart.”  i^jugr  jg  married  and  the  fatha 

pomt,  he  stated:  ^  gj  ^jjg  Canadian  Press  and  of  the  Skit  on  Howard  of  two  children.  With  Mrs.  Mill«  ® 

Linage  Units  Listed  Kingston  Whig-Standard.  The  Howard  skit  pictured  the  pub-  they  make  their  home  in  RockviU® 

“For  comparative  purposes  let  us  Mr.  Sifton’s  withdrawal  from  par-  lisher  irked  at  the  failure  of  his  cham-  Center,  Long  Island,  N.  Y.  i.. 

take  a  paper  now  operating  on  a  flat  ticipation  in  Canadian  Press  affairs  pion  to  score  in  the  Presidential  con-  Mr.  Cresswell,  who  has  been  tr^'  . 

rate  of  50c  a  line.  Under  the  present  is  due  to  his  assumption  of  the  post  of  test  and  denying  Willkie  the  future  urer  of  the  paper  since  January,  ^ 


system; 

20,000  lines  would  cost  $10,000 

10,000  “  “  “  5,000 

5,000  “  “  “  2,500 

2,500  “  “  “  1,250 

1,000  “  “  “  500 


“On  the  unit  basis  the  advertiser  membership  of  the  Canadian  Press, 
would  contract  we  will  say  for  a  series  ■ 

of  ten  pages,  half-pages,  etc.,  which  on  NLRB  STIPULATION 


the  basis  of  the  50c  rate  would  be: 


Ten  pages 
Ten  half-pages 
Ten  quarter-pages 
Ten  eighth -pages 
Ten  sixteenth-pages 


Acting  Master  General  of  the  Ord-  use  of  the  Howard  yacht.  joined  the  organization  in  1922  as  a 

nance  under  the  Ministry  of  National  The  theatrical  presentations,  all  reporter,  and  for  the  next  10  ye**  _ 

Defense  at  Ottawa.  written,  staged  and  acted  by  club  worked  in  that  capacity  and  as  a  spe-  ' 

George  V.  Ferguson  has  been  named  members,  emphasized  humorous  side-  cial  writer,  assistant  city  editor,  copy 
to  succeed  Mr.  Sifton  as  representa-  lights  of  current  events.  reader,  assistant  promotion  manager 

tive  of  the  Winnipeg  Free  Press  in  At  the  club’s  annual  meeting,  pre-  and  circulation  manager.  ^  * 

membership  of  the  Canadian  Press.  ceding  the  dinner,  Harold  Brayman  A  native  of  Philadelphia,  he  ^  ' 

■  of  the  Houston  Chronicle  was  elected  born  on  May  29,  1897.  He  * 

TMT  RTl  QTroTTT  fi  president  succeeding  Mr.  Foote,  who  is  St.  Paul’s  School,  Concord,  N.  H .  ^ 

OlLrUli/illViJiM  correspondent  here  of  the  Booth  News-  was  graduated  from  Princeton  uW- 

Washington,  D.  C.,  Dec.  18 — The  papers  of  Michigan.  Other  officers  versity  in  1919  with  a  B.A.  and  arm 
National  Labor  Relations  Board  has  chosen  are:  Lewis  Wood  of  the  New  Betta  Kappa  key.  con 


“However,  the  unit  space  schedule  ®gr®f'i  "ot  to  discourage  mem 


announced  agreement  to  a  stipula-  York  Times,  vice-president;  J.  Fred  He  was  formerly  a  director  of  Pr®  | 
tion  in  which  the  Times-Picayune  Essary  of  the  Baltimore  Sun,  treasurer  Wireless,  Inc.,  of  News  Traffic  out 
Publishing  Company,  New  Orleans,  (re-elected);  J.  Harry  Cunningham,  Ltd.,  and  was  formerly  secretary  of  tK  fer^ 
La.,  agreed  not  to  discourage  mem-  secretary,  and  Ernest  G.  Walker,  his-  Conference  Board  of  the  United  News- 


would  be  subject  to  a  discount  rang-  bership  in  International  Photo-En-  tonan.  Mr.  Cunningham  is  an  official  pa^rs  Magazine  Corp  ^ 

ing  somewhere  between  10%  and  15%,  Sravers  Union,  Local  No.  42  C^).  of  a  commercial  prmtmg  establishment  He  is  a  memter  of  the  council «  ^  wa, 

either  set  or  on  a  sliding  scale  deter-  “"‘gt'^'^tion  of  its  em-  ^d  Mr.  Walker  is  employed  by  the  Prmceton  University  Pr®“ ^  k 


eittier  set  or  on  a  siming  scale  aeter-  ,  — •'  o--— -  — - y-  -  - - - 7  ju„rial  di¬ 
mmed  by  the  size  of  the  units  used,  P^oy®s  m  the  photo-engraving  de-  Reconstruction  Finance  Corporation.  member  of  the  board  of  editonw  ^  occ 

the  lareer  discounts  for  the  larffer  Partment.  The  publisher  has  also  Capt.  William  F.  Santelman,  leader  rection  of  the  Princeton  waj 

soace  eraduatine  down  to  a  minimal  ag*"®®**  o^®**  reinstatement  to  one  of  the  U.  S.  Marine  Corps  band,  and  Weekly.  As  a  captain  in  the Frt 


space  graauaimg  aown  to  a  mmimum  °  , —  "  .  ,  , — ^ -  7-  7 —  ri  ~  ,7  ,7';  .7 - - r-  ■ —  u  stf-  * 

discount  on  the  smallest  unit  sold.  employe  without  backpay,  and  that  Marshall  McNeil,  correspondent  of  the  Artillery,  79th  Division,  ne  saw  ^  to 


lusic'iuui  Oil  uie  aiiiciiiesi  uiiii.  i>uiu.  .  .  *  .  ,  ,  n  -  .  -  - - - - -  -  .  Vi  j  •  J.irine  i 

•^e  objective  of  this  plan  is  to  en-  not  engage  m  unfair  labor  Houston  Press,  were  elected  to  mem-  vice  m  France  and  Russia  auru« 

courage  and  increase  the  use  of  news-  practices.  bership.  World  War. 


POR  DECEMBER  21.  1940 


Laval's  Arrest 
Laid  to  Press 
Of  Free  France 

Newspapers  Hated  His 
Control  .  .  .  Seen  Advising 
Petain  of  His  Moves 
By  PERCY  NOEL 

The  downfall  of  Pierre  Laval  is 
Sue  tribute  to  the  virility  of  the 
French  press  in  the  unoccupied  two- 
fifths  of  France.  The  press  began 


VERNE  MARSHALL  HEADS  ANTI-WAR  GROUP 

STATING  its  conviction  that  the  United  States  must  have  an  impregnable  de¬ 
fense  and  that  aid  should  be  given  to  Britain  within  the  limits  of  the 
Neutrality  Act,  the  “No  Foreign  War  Committee”  announced  in  New  York, 
Tuesday,  its  organization  with  the  “one  and  only”  purpose  of  keeping  this 
country  out  of  war.  The  announcement  was  made  in  the  Hotel  Lexington  by 
the  chairman  of  the  committee,  Verne  Marshall,  editor  of  the  Cedar  Rapids 
(Iowa)  Gazette;  its  director,  O.  K.  Armstrong,  Springfield,  Mo.,  author  and 
lecturer,  and  its  treasurer,  Robert  A.  Lancaster,  New  York  investment  banker. 
All  three  saw  active  service  in  the  World  War  of  1914-18.  In  opposing  this 
coimtry’s  involvement  in  the  present  war  the  committee  will  seek  to  counteract 
the  “propaganda”  of  the  William  Allen  White  Committee  to  Defend  America 
by  Aiding  the  Allies,  which,  Mr.  Marchall  said,  had  developed  “the  same  pub¬ 
lic  psychology  as  that  which  was  carefully  created  during  the  war  period  pre¬ 
ceding  our  declaration  of  hostilities  in  April,  1917.”  The  committee  will  be  in¬ 
corporated  and  will  use  newspaper  advertising,  the  radio,  mass  meetings. 


Chicago  Tribune 
Fetes  Ad  Stoii 
At  Annual  Dinner 

Group  at  Speakers'  Table 
Represents  500  Years  of 
Service  to  Newspaper 

“It  has  been  said  that  a  newspaper 
is  but  the  extended  shadow  of  one 
man,”  declared  Col.  Robert  R.  Mc¬ 
Cormick,  Chicago  Tribune  editor  and 
publisher,  in  addressing  the  annual 
banquet  of  the  Tribune  advertising 


jgnning  for  Laval  the  moment  of  his  posters  and  other  means  to  “give  articulation  to  that  overwhelming  majority  ^ 

leeession  to  authority  over  them,  of  American  citizens  opposed  to  our  direct  physical  involvement  in  the  present  /  rnent,  Dec.  12.  ^at  m^ 
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They  did  not  like  his  cavalier  man¬ 
ner.  They  disliked  his  control  more 

more  as  weeks  passed.  They 
necked  him  in  the  end. 

This  is  apparent,  even  at  this  dis¬ 
tance,  in  the  light  of  what  happened 
when  I  was  in  Vichy.  Dispatches  of 
comrades  still  in  Vichy  have  made  it 
quite  plain  from  time  to  time  that 
even  the  censorship  was  helping  them 
show  the  widespread  disapproval  of 
le  nendeur  de  tapis, — the  rug  peddler 
-which  was  one  of  his  unsavory 
nicknames  among  journalists. 

Prwts  Told  to  Too  Hia  Line 

When  Marshall  Petain  refused  La¬ 
val’s  initial  demand  for  the  Foreign 
Affairs  portfolio,  he  gave  him  the 
vice-ministry  and  control  over  the 
information  services  as  a  sop.  Laval 
told  the  press  the  first  day  he  re¬ 
ceived  this  appointment  that  they 
would  have  to  toe  the  line  he  drew 
or  drop  out. 

Now  the  French  press  has  long  had 
the  reputation  in  this  country  of 
being  venal,  and  unprincipled,  but 
the  eviction  of  Laval  proves  its  value 
and  its  code.  Despite  the  presence  of 
Nazi  authority  in  France  and  the 
2,000,000  Frenchmen  who  are  host¬ 
ages  for  Petain’s  good  behavior  to¬ 
ward  Germany — not  to  mention  other 
strangle-holds  —  Petain  has  long 
been  waiting  a  good  excuse  to  annul 
his  whole  agreement  with  Laval. 

From  the  very  first  day,  last 
August,  of  Laval’s  power  over  them, 
fffoprietors,  editors,  and  correspon¬ 
dents  of  newspapers  in  the  tmoccu- 
pied  zone  have  been  protesting  to  the 
M^hal.  The  Marshal,  may  it  be 
said,  listens  to  protests.  He  accepts 
the  direct  approach  and  practically 
no  other. 


war  or  any  other  war  beyond  the  seas.”  The  campaign  will  be  financed  by 
public  contributions. 

WRITTEN  APPLICATION  FOR  INAUGURAL  CARDS 

WASHINGTON,  D.  C.,  Dec.  17 — Newspapers  which  plan  special  coverage  by 
their  own  staff  members  of  the  third  Roosevelt  inauguration  are  required 
to  file  written  application  for  press  cards  and  facilities,  addressed  to  Michael 
F.  Flynn,  chairman  of  the  Standing  Committee  of  Correspondents,  Senate 
Press  Gallery,  Washington,  D.  C.  As  usual,  it  is  expected  that  the  number  of 
applications  will  greatly  exceed  available  facilities  and  the  correspondents’ 
committee  will  make  the  allocations.  Charles  Michelson,  director  of  publicity 
for  the  Democratic  National  Committee,  has  been  placed  in  charge  of  press 
relations  for  the  inaugural,  and  District  Commissioner  John  Russell  Young, 
former  White  House  correspondent  for  the  Washington  Star,  is  chairman  of 
the  committee  on  public  relations. 

T.  J.  WHITE  NAMED  TO  JOURNAL- AMERICAN  BOARD 

THE  Hearst  general  management  in  New  York  announced  this  week  that 
T.  J.  White,  president  of  the  Illinois  Printing  and  Publishing  Company, 
publishers  of  the  Chicago  Herald- American,  has  been  elected  a  member  of  the 
board  of  directors  of  the  New  York  Journal- American.  Mr.  White,  as  was 
stated,  will  spend  part  of  his  time  in  New  York  but  will  continue  at  the  same 
time  his  interest  and  responsibilities  in  the  Chicago  Herald-American. 

WARNS  ADVERTISERS  ON  INAUGURAL  PROGRAMS 

WASHINGTON,  D.  C.,  Dec.  17 — Washington  firms  and  individuals  have  been 
warned  against  purchasing  advertising  space  in  “official  programs”  or 
other  published  matter  for  the  Presidential  Inauguration  next  month.  Alfons 
B.  Landa,  executive  assistant  to  the  chairman  of  the  Inaugural  Committee,  said 
the  only  activities  officially  sponsored  include  a  proposed  concert  and  a  pro¬ 
posed  theatrical  program. 


least  not  to  him,  but  what  they  told 
for  their  papers  in  spite  of  orders, 
their  superiors,  and  tried  to  write 
was  far  from  genial. 

Resentment  grew.  The  protests  to 
the  Marshal  increased.  The  Marshal, 
whom  everybody  who  knows  him  feels 
to  be  sincerely  trying  to  help  France 
in  its  awful  situation,  bided  his  time. 
He  waited  evidence  of  disloyalty  that 
would  warrant  him  rescinding  his 
decree. 


„  This  evidence,  it  may  be  safely  as- 

tr^uently  he  reproached  Laval,  sumed,  was  obtained  for  him,  and 
p»e  latter  replied  by  making  changes  presented  with  convincing  details  by 
m  bis  mformation  service  staff,  gov-  the  press.  The  newspapers  could  not 
enung  press,  radio,  and — recently —  -  -  - 

cinema.  Nothing  has  ever  been 
gained  by  the  changes  from  Laval’s 

viewpoint. 

^en  I  was  in  Vichy,  censors  and 
®kior  officials  of  the  section  did  not 
wnceal  their  contempt  for  their  chief. 

“ley  did  everything  possible  to  let 
American  correspondents  make  known 
to  America  the  disapproval  French 
people  felt  for  “the  rug  pieddler.” 


“Debasing**  French  Press 

Oay  after  day  I  mingled  with  the 
correspondents  of  French  newspapers 
~wme  thirty  of  them — as  they  came 
out  of  a  press  conference.  The  con- 
erence,  given  by  a  former  managing 
^tor  according  to  instructions  from 
«val  or  his  next  in  command,  al- 
I  ^  niuile  the  joiumalists’  blood  boil. 

knew  the  spokesman  and  on  one 
^casion  he  admitted  to  me  that  it 
^TnincI  to  try  to  debase  the 


press  the  way  he  was  told 


to  do  it. 

The  correspondents  felt  sorry  for 
“le  spokesman,  and  said  litUe.  At 


print  this  evidence,  but  they  could  col¬ 
lect  it  and  deliver  it  to  the  chief  of 
state. 

■ 

All  Employes  Get 
Personal  Gifts 

W.  H.  Cowles,  publisher,  Spokane 
(Wash.)  Spokesman- Review,  is  again 
giving  a  personal  Christmas  present 
to  everyone  in  his  newspaper  organi¬ 
zation  from  managing  editor  to  office 
boy  and  carrier  salesmen.  Employes 
are  offered  a  selection  among  a  list 
of  seasonable  articles  including  tur¬ 
keys,  boxes  of  candy,  boxes  of  cigars 
and  dinners  for  two  people  at  a  lead¬ 
ing  restaurant.  This  custom  has  been 
followed  by  Mr.  Cowles  each  Christ¬ 
mas  season  since  1915. 

APPOINTS  "SPECIAL" 

The  Clovis  (N.  M.)  News-Journal 
has  appointed  Arthur  Hagg  &  Asso¬ 
ciates,  publishers’  representatives,  ef¬ 
fective  Jan.  1,  to  represent  the  paper 
in  the  national  advertising  field. 


No  Infringement  Ruled 
In  Trade  Mark  Cose 

Washington,  D.  C.,  Dec.  17 — Hold¬ 
ing  that  American  Aviation  Asso¬ 
ciates,  Inc.,  publisher  of  the  magazine 
American  Aviation,  neither  infringed 
the  trade  mark  of  McGraw-Hill 
Publishing  Co.,  Inc.,  publisher  of 
Aviation,  nor  was  guilty  of  unfair 
competition,  the  District  of  Columbia 
Court  of  Appeals  said: 

“A  publisher,  though  he  has  a  reg¬ 
istered  trade  mark,  cannot  be  pro¬ 
tected  from  all  of  the  inadequacies  of 
human  thought  and  memory.” 

Additional  grounds  for  the  decision 
were  the  facts  that  the  magazines 
have  a  selective  and  discriminating 
clientele  not  likely  to  become  con¬ 
fused;  “the  two  publications  are  not 
similar  in  cover,  design,  format,  gen¬ 
eral  appearance  or  content”;  and 
many  magazines  use  the  word 
Aviation  as  a  dominant  part  of  their 
titles. 

The  American  Aviation  Associates 
is  controlled  by  Wayne  W.  Parrish, 
Ed.  J.  Stackpole  and  A.  H.  Stack- 
pole,  the  latter  two  being  officials  of 
the  Harrisburg  (Pa.)  Telegraph. 

SEEKS  $200,000  FUND 

Richmond,  Va.,  Dec.  16— Roland 
Eaton,  manager  of  the  Cavalier  Hotel, 
Virginia  Beach,  and  president  of  the 
Virginia  Hotel  Association,  said  the 
association  is  asking  an  increase  from 
the  Virginia  Legislature  from  $75,000 
to  a  minimum  of  $200,000  a  year  in 
the  appropriation  to  the  Virginia 
State  Conservation  Commission  to  ad¬ 
vertise  Virginia. 


true  of  smaller  papers,  but  the  Trib¬ 
une  is  the  extended  shadow  of  Trib¬ 
une  Tower  and  every  man  in  it.” 

“The  one  man  may  be  able  to  fur¬ 
nish  the  opportunity,  but  you  have  to 
accept  that  opportunity  and  you  have 
done  so,”  said  Col.  McCormick.  “Dif¬ 
ficulty  is  only  another  word  for  op¬ 
portunity.  You  see  here  men  who 
have  met  the  difficulties  of  the  last 
30  years  and  turned  them  into  op¬ 
portunities.” 

400  at  Dinnar 

Chesser  M.  Campbell,  Tribune  ad¬ 
vertising  manager  and  banquet  toast¬ 
master,  had  previously  directed  at¬ 
tention  to  the  fact  that  the  men  at  the 
speakers’  table  represented  500  years 
of  Tribune  service,  each  man  rep¬ 
resenting  at  least  25  years.  The  pol¬ 
icy  of  promoting  men  from  the  ranks 
prevails  throughout  the  Tribune,  Mr. 
Campbell  said. 

More  than  400  members  of  the  Trib¬ 
une  advertising  department  and  their 
guests  attended  the  banquet  which 
climaxed  the  annual  convention  of 
the  department. 

Harry  P.  Walsh,  chief  of  the  Trib¬ 
une  guards,  was  the  guest  of  honor. 
Walsh,  who  was  wounded  six  times 
in  a  battle  with  payroll  bandits  who 
attacked  a  Tribune  truck  last  July, 
was  given  a  wrist  watch  from  the 
Tribune  family  for  his  heroism.  At 
one  of  the  tables  were  Capt.  Daniel 
Gilbert  of  the  state’s  attorney  staff 
and  Capt.  Thomas  Harrison  of  the 
East  Chicago  Avenue  police  station, 
who  were  in  charge  of  the  investiga¬ 
tion  which  led  to  the  arrest  of  the 
bandits  on  Dec.  1.  The  robbers  took 
$9,179  from  the  truck  after  Walsh 
had  been  shot  six  times  and  had  lost 
his  trigger  finger. 

Bandits  Awaiting  Trial 

In  presenting  the  watch  to  Mr. 
Walsh,  Col.  McCormick  said: 

“It  was  a  shock  to  me  to  find  out 
that  the  Tribune  was  not  read  in 
gangland.  If  gangland  had  read  the 
Tribune  they  would  have  known  bet¬ 
ter  than  to  shoot  a  Tribune  man.” 

A  $10,000  reward  was  offered  by 
the  'Tribime  for  the  capture  of  the 
bandits.  Tribune  staff  men,  the 
state’s  attorney,  and  police  took  up 
the  task  of  finding  the  bandits,  all  of 
whom  are  now  in  jail  and  awaiting 
trial.  Walsh  returned  to  work  Sept. 
3  after  many  weeks  in  the  hospital. 

Col.  McCormick  paid  tribute  to  the 
men  in  the  Tribune’s  paper  mills, 
stating:  “You  must  not  forget  the 
men  in  the  mills  and  back  in  the  tim¬ 
ber  lands,  developed  by  our  own  men, 
who  now  furnish  a  superior  pulp- 
wood.”  He  also  spoke  about  his  plans 
for  WGN  and  the  Mutual  Broadcast¬ 
ing  System  for  the  coming  year.  He 
praised  the  Tribune  advertising  de¬ 
partment  for  its  efforts  and  said  it 
should  be  the  mission  of  the  news 
and  editorial  departments  to  increase 
the  sphere  of  Chicago  business  influ¬ 
ence  during  1941. 
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Report  Progress 
In  Advertising 
Newspapers  Uses 

412  Papers  Now  Belong 
To  Newspaper  Publishers 
Committee 

The  progress  made  by  the  News¬ 
paper  Publishers  Committee  in  ad¬ 
vertising  newspapers  as  both  a  safe¬ 
guard  of  democracy  and  a  profitable 
advertising  medium  was  described 
this  week  to  a  group  of  newspaper 
representatives  at  a  luncheon  in  New 
York  sponsored  by  the  J.  Walter 
Thompson  Co. 

Representatives  of  the  Thompson 


sizes:  5  columns  by  192  lines;  4  col¬ 
umns  by  168  lines;  and  3  columns  by 
160  lines.  The  cost  of  producing  the 
ads  is  prorated  among  the  Committee 
members.  The  only  other  cost  to  the 
newspapers  is  the  customary  discount 
to  the  agency  for  preparing  and  plac¬ 
ing  the  advertisements. 

Bright  Outlook 
For  Automotive 
Ads  in  1941 

Several  Manufacturers 
In  Detroit  Report 
Larger  Appropriations 

The  automotive  advertising  outlook 


agency,  which  was  appointed  by  the  for  1941  is  bri^t,  according  to  reports 
Committee  last  June  to  prepare  this  gathered  m  Detroit  this  week  by 
campaign  of  institutional  advertising,  p>rroR  &  Pubusher.  Appropriations 
reported  that  412  newspapers  with  a  larger  than  those  of  1940  are  planned 
combined  10  million  circulation,  are  hy  several  manufacturers. 
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now  represented  on  the  Committee. 
Publishers  of  all  member  papers  auto- 


Oldsmobile  has  informed  all  dealer 
meetings  that  advertising  appropria- 


matically  become  members  of  the  tions  for  1941  model  year  will  be  ma 

^  • _ a  _  _ t _ 


Committee. 

Reason  for  Ad  Decline 


terially  increased  over  those  for  the 
1940  year.  Projected  sales  now 


Georee  Dibert  of  the  J  Walter  show  about  a  25%  increase 


eon.  He  listed  three  reasons  for  the 
decline  of  newspaper  linage:  (1)  the 


Big  Buick  Program 

Buick  had  the  best  production  and 


lack  of  understanding  among  both  the  sales  records  in  its  history  during 
public  and  business  of  the  role  that  1940  and  advertising  in  newspapers 
the  newspaper  plays  in  American  life;  was  larger  than  in  any  previous  year. 
(2)  the  ineffective  way  in  which  they  Present  projections  call  for  even 
have  been  vised  as  an  advertising  me-  larger  appropriations — with  the  bulk 
dium,  chiefly  because  of  inadequate  of  money  for  newspapers.  Heavy  ad- 
schedules  of  insertions;  and  (3)  the  vertising  is  plann^  for  January  and 
need  for  an  increase  in  strong  basic  February,  leading  up  to  an  intensive 
selling  of  the  newspaper  medium  as  spring  sales  drive.  Magazines  also 
a  whole  instead  of  individually  and  are  to  figure  in  the  January-February 


in  competition  with  one  another. 


advertising  and  spring  sales  drive.  It 


Johnnie  Walker  Ads 
Running  in  140  Papers 

Relying  on  daily  newspaper  ads  to 
provide  complete  coverage  of  metro¬ 
politan  areas  and  to  effectively  meet 
local  competition,  the  Johnnie  Walker 
holiday  season  advertising  campaign 
reached  its  peak  this  week. 

Both  the  Red  Label  and  Black  Label 
brands  of  the  well  known  scotch  are 
being  featured  in  1200-line,  black  and 
white  ads  in  the  large  metropolitan 
areas.  Advertisements  of  300  and  168 
lines  are  being  run  in  the  smaller 
newspapers.  Approximately  140  news¬ 
papers  are  being  used  in  the  campaign. 

Copy  for  most  of  the  ads  is  based 
on  a  question  of  identification  of  two 
pictures,  one  of  Johnnie  Walker,  and 
the  other  of  a  famous  character  in 
history. 

Although  the  majority  of  the  cam¬ 
paign  is  based  on  newspaper  adver¬ 
tising,  four-color  full  page  spreads  and 
two-color  half  pages  have  been  used 
in  some  of  the  leading  weekly  and 
monthly  magazines. 

J.  M.  Mathes,  Inc.,  which  has  been 
handling  the  Johnnie  Walker  account 
since  1934,  estimated  this  week  that 
the  1940  holiday  campaign  would 
mount  up  to  a  much  higher  total  lin¬ 
age  than  in  1939. 

Newspaper  advertising  plans  for 
Fine  Arts  rye  whiskey  a  new  brand 
being  introduced  by  Canada  Dry 
Ginger  Ale,  Inc.  have  not  been  com¬ 
pleted.  A  four-color  full  page  spread 
in  Fortune  magazine  is  the  only  ad¬ 
vertising  now  set  for  this  brand. 

According  to  figures  of  the  Bureau 
of  Advertising,  ANPA,  Canada  Dry 
spent  $309,877  in  1939  for  Johnnie 
Walker  advertising  and  $167,938  for 
this  went  for  newspaper  advertising. 


John  Hosch,  also  of  the  Thompson  is  pointed  out,  however,  that  Buick 
agency,  told  the  newspaper  represen-  led  in  1940  in  newspaper  advertising, 
tatives  that  only  a  very  few  accounts  and  has  been  the  leader  in  swinging 
were  using  newspapers  with  sufficient  auto  advertising  back  to  newspapers, 
regularity  to  justify  the  expected  re-  Pontiac  and  Cadillac  say  it  is  too 
suits.  early  to  ask  about  the  1941  projec- 

‘The  purpose  of  the  committee,”  Mr.  tions.  Executives  say  they  can  only 
Hosch  said,  “is  to  protect  the  freedom  estimate  at  this  time  that  the  sched- 
of  the  press,  describe  what  it  means  ules  for  these  companies  will  be  as 
to  the  average  individual,  and  to  show  large  and  probably  larger  than  for 
the  public  how  the  newspaper  enables  1940  but  with  no  big  increase.  Pro- 
a  buyer  to  buy  intelligently  by  choos-  jections  will  be  made  up  at  factories 
ing  from  competitive  brands  advertised  ^ext  week  and  will  be  based  on  how 


in  the  same  newspaper.” 

Mr.  Hosch  said  that  reactions  to 
the  advertisements  which  have  al¬ 
ready  appeared  have  been  xmiformly 


sales  are  continuing. 

Chevrolet  Advertising  Heavy 

Chevrolet  will  continue  its  heavy 


favorable.  The  ad  appearing  on  the  advertising  schedule  and  it  will  be 

date  of  the  luncheon  (Tuesday,  De-  somewhat  heavier  through  1941. 

cember  17)  was  the  12th  in  the  series,  Chevrolet  will  be  in  newspapers  more 
he  said.  In  some  instances  the  ads  because  it  is  now  out  of  radio, 

appear  under  a  picture  and  by-line  Chrysler  units  say  they  will  make 

of  Norman  Chandler,  chairman  of  the  advertisement  commitments  ^  on  a 
Conunittee  and  general  manager  of  the  month-to-month  basis  and  can’t  make 
Los  Angeles  Times.  Other  publishers  any  estimate  at  this  time  on  what 
prefer  to  change  the  format  of  the  ads  future  projections  will  be,  as  many 
to  suit  their  individual  tastes.  factors  must  be  weighed. 

Letters  and  Broadsides  Hudson  will  begin  the  new  year 


to  suit  their  individual  tastes.  factors  must  be  weighed. 

Letters  and  Broadsides  Hudson  will  begin  the  new  year 

Form  letters  and  broadsides  have  with  one  of  the  most  aggressive  sales 
been  sent  to  publishers  who  in  turn  and  advertising  programs  in  the  com- 
distribute  them  to  important  business  pany’s  history,  according  to  George 
men  in  their  communities,  Mr.  Hosch  H.  Pratt,  general  sales  manager.  Mr. 
said,  and  the  response  to  these  has  Pratt  said  that  newspapers  will  con- 
been  very  favorable.  Mr.  Hosch  read  tinue  to  carry  the  major  share  of 
several  of  these  replies,  one  of  which  Hudson’s  advertising  appropriation, 
was  a  letter  from  a  business  man  who.  The  Ford  Motor  Company  said  ad- 
without  solicitation,  volunteered  his  vertising  in  1941  will  “be  about  as 

financial  support.  usual.  That  is  all  we  can  say  at  the 

Henry  Flower,  the  third  Thompson  present  time.” 
man  to  address  the  newspaper  repre-  ■ 

sentatives,  told  how  newspapers  had  j  ^p^jr  TJp/^XATM 

proved  an  effective  medium  for  the  '*  DllW/Wi'l 

advertising  of  the  Institute  of  Life  J.  Cecil  Brown,  47-year-old  presi- 


advertising  of  the  Institute  of  Life  J.  Cecil  Brown,  47-year-old  presi- 
Insurance,  an  institutional  campaign  dent  of  the  Brown  Advertising  agency 
similar  in  form  to  that  of  the  News-  of  Oklahoma  City,  Okla.,  died  Dec.  15 


paper  Tdifli^hers  Canmittee. 


The  Conunittee  ads  run  in  three  ney  ailment. 


fa  Ralyclinic  Hosjutal  there  of  a  •kid- 


20  %  Increase  In 
1941  Advertising 

Increases  of  20%  in  their  1941  ad¬ 
vertising  appropriations  were  an¬ 
nounced  this  week  by  two  companies 
holding  conventions  in  New  York. 
The  announcements  were  made  by 
the  I.  B.  Kleinert  Co.,  manufacturers 
of  rubber  goods,  and  the  Koh-I-Noor 
Fastener  Co.,  slide  fastener  manu¬ 
facturers.  Both  companies  have 
their  headquarters  in  New  York. 

Although  the  Kleinert  Company 
announced  that  direct  advertising 
will  be  confined  to  magazines,  ad¬ 
vertising  allowances  will  be  granted 
to  retailers  for  use  in  newspapers. 
Emphasis  will  be  put  on  new  lines 
promoted  for  the  first  time  this  year, 
including  corsets  and  play  shoes. 
Pettingell  &  Fenton,  Inc.,  handle  the 
account  for  shoes  and  corsets.  Fed¬ 
eral  Advertising  Agency  handles  no¬ 
tions,  travel  kits,  sanitary  goods, 
home  furnishings  and  infants’  wear. 

Anticipating  a  sharp  increase  in 
1941  sales,  the  Koh-I-Noor  Co.  will 
use  newspapers  and  magazines  to  ad¬ 
vertise  its  slide  fastener.  The  con¬ 
vention  was  the  first  national  one 
held  by  the  company  and  was  at¬ 
tended  by  52  sales  representatives 
from  ail  parts  of  the  country. 

JOINS  N.  Y.  AGENCY 

Raymond  Spector  Company,  Inc., 
New  York  agency,  has  announced 
that  as  of  Jan.  1,  David  D.  Chrisman 
becomes  vice-president  of  the  agency 
and  director  of  all  its  radio  activities. 
For  the  past  two  years  Mr.  C3uisman 
has  been  commercial  manager  and  di¬ 
rector  of  the  Miller  Broadcasting  Sys¬ 
tem.  Prior  to  that  he  was  radio  -di¬ 
rector  of  Ruthrauff  L  Ryan. 


G.M.A,C.  Seeks 
Court  Protection 
For  Truthful  Ads 

Accuses  FTC  of  Trying  to 
Broaden  Regulatory  Power 
Over  Advertising 

Washington,  D.  C.,  Dec.  17-Ac. 
cusing  the  Federal  Trade  Commission 
of  seeking  to  broaden  the  scope  of  its 
regulatory  power  over  advertising. 
General  Motors  Acceptance  Corpora¬ 
tion  has  asked  the  Supreme  Ckaurtoi 
the  United  States  to  protect  truthful 
advertising  against  commission  “cease 
and  desist”  orders. 

After  presenting  the  argument  that 
G.MA.C.  is  purely  a  financing  agency, 
engaged  in  interstate  commerce,  ani 
therefore  beyond  the  reach  of  the 
commission,  the  company  poses  this 
question:  “Does  the  Federal  Trade 
Commission’s  power  of  regulation  for 
the  protection  of  the  unwary,  trusting 
or  ignorant  against  statements  whidi 
are  false,  extend  to  statements  which 
are  true  as  well  as  reasonably  in. 
formative?” 

Reduced  Finance  Coat 

The  G.M.A.C.  practice  against 
which  the  comnussion  proceeded  was 
a  series  of  advertisements  published 
in  national  periodicals  and  newspa 
pers  of  general  circulation.  It  an 
nounced  a  reduced  finance  cos; 
claimed  to  be  25%  lower  than  the  one 
it  replaced,  imder  a  “6%  plan,”  avail 
able  to  retail  purchasers  of  Gnieral 
Motors  products. 

The  commission  complained  that 
the  advertisements  had  the  capacity 
and  tendency  to  mislead  and  deceive 
the  purchasing  public  into  the  er 
roneous  belief  that  the  6%  finance 
cost,  as  advertised,  contemplated  and 
amounted  to  a  simple  interest  charge 
of  6%  per  year  on  the  unpaid  balance 
of  the  total  time  price. 

The  advertisements,  the  petition  of 
appeal  states,  carried  a  formula  for 
computation  which  clearly  stated  that 
the  unpaid  balance,  plus  the  insur¬ 
ance,  were  to  be  multiplied  by  six  to 
arrive  at  the  whole  financing  cost 
In  later  text  the  statement  was  printed 
that  the  financing  cost  of  6%  “is  tot 
6%  interest,  but  simply  a  convenien* 
multiplier  anyone  can  use  and  under 
stand.” 

The  petition  reads: 

“If  the  decision  below  is  correct,^ 
means  an  extension  of  the  scope  of 
the  Federal  Trade  Commission’s  reg¬ 
ulatory  power.  It  departs  from  estab¬ 
lished  standards  for  determititg 
whether  a  statement  such  as  an  ad¬ 
vertisement  is  an  unfair  practice  Iv 
reducing  the  question  tor  the  single 
test  of  the  possibility  of  mislea(^ 
the  ignorant,  careless  or  trusting- 
without  regard  to  truth  or  falsity  of 
the  statement.  This  goes  farther,  i® 
the  direction  of  protecting  the  ig®®^' 
ant  or  the  unwary  or  those  who  can 
but  will  not  read  or  understand,  tha® 
this  Court  did  in  Federal  Trade  Co®' 
mision  v.  Standard  Education  Socie^. 

“It  is  a  question  worthy  of  this 
Court’s  intervention,  whether  0^ 
protection  in  the  name  and  beha® 
of  the  ignorant  or  careless  shall  go  ^ 
far  as  to  permit  the  Federal  Tr*.^ 
Commission  to  exercise  its  power  wi® 
respect  to  a  statement  which  is  tru®' 
ful,  informative  and  comprehensu®*- 
and  to  make  the  measure  of  ^ 
fair  metiiod  no  longer  the  falsity  i» 
an  advertising  statement.” 


for  DECEMBER  21.  1940 
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THE  ADVERTISING  SURVEY 

New  Local-National 
Study  Issued  by  ANA 


By  WARREN  L.  BASSETT 

IN  THE  PAST  two  issues,  and  in  this 
one,  Editor  &  Publisher  has  been 
presenting  the  views  of  advertising 
agency  leaders  on  four  questions  re¬ 
lating  to  the  placement  of  national 
advertising  in  newspapers.  One  of  the 
questions  is:  “Just  what  in  your  judg¬ 
ment  is  the  proper  differential  be¬ 
tween  the  rate  charged  national  ad¬ 
vertisers  and  that  charged  to  the  big 
local  retailer?” 

15%  Differential  Favored 
Although  some  of  the  agency  men 
did  not  commit  themselves  on  this 
question,  the  majority  favored  a  dif¬ 
ferential  in  the  neighborhood  of  15%, 
enough  to  cover  the  agency  commis¬ 
sion.  A  number  favored  a  higher  dif¬ 
ferential,  ranging  up  to  40%. 

This  week  the  Newspaper  Commit¬ 
tee  of  the  Association  of  National  Ad¬ 
vertisers  has  contributed  to  the  sub¬ 
ject  by  issuing  a  supplement  to  its 
“Local-National  Rate  Differentials” 
(1940  edition).  The  study,  released 
last  August,  covered  daily  and  Sunday 
newspapers  in  U.  S.  cities  of  50,000 
population  and  over.  The  present 
supplement  covers  daily  and  Sunday 
papers  in  cities  of  25,000  to  50,000 
population. 

On  the  basis  of  using  10,000  lines 
yearly,  one  line  of  national  advertis¬ 
ing  in  the  209  daily  and  Sunday  papers 
in  this  group  will  cost  the  advertiser 
nearly  one-third  more  than  one  line 
of  local  copy  in  the  same  publications, 
the  supplement  shows,  placing  the 
differential  in  the  neighborhood  of 
30%. 

The  16-page  supplement  gives  a  de¬ 
tailed  analysis  of  5,000,  10,000,  20,000 
and  50,000-line  rates,  local  and  na¬ 
tional,  and  the  resulting  local-national 
differentials  in  the  209  newspapers. 
Also  included  is  the  circulation  of 
each  newspaper,  dates  effective  of 
rates  computed,  local  and  national 
discounts,  etc.  Several  recaps  give  an 
overall  rate  picture  of  this  group. 

“It  is  noticeable  in  contrasting  the 
average  local-national  differential  of 
newspapers  by  population  groups,  that 
there  is  a  trend  of  increase  of  the 
spread  of  local  and  national  rates 
from  the  smaller  to  the  larger  popu¬ 
lation  cities,”  the  ANA  stated.  “The 
10,000-line  differential  as  noted  in  cit¬ 
ies  of  25,000  to  50,000  population  is 
30%.  The  study  which  this  release 
supplements  shows  that  cities  of  50,000 
to  100,000  population  have  an  average 
«ufferenUal  of  33%;  cities  of  100,000  to 
500,000,  45%;  cities  of  500,000  and 
over,  57%. 

J<  O.  Cartoa  CommiHa*  Chairman 

Chairman  of  the  Ad^A  Newspaper 
Committee  is  J.  O.  Carson,  H.  J.  Heinz 
Company.  Other  members  are:  Lee 
^  Bristol,  Bristol-Myers  Company; 
w.  M.  Collins,  Canada  Dry  Ginger 

Inc.;  S.  C.  Gale,  General  Mills, 
tac.;  Eben  Griffiths,  Socony-Vacuum 
Oh  Company,  Inc.;  L.  M.  Hickson, 
National  Distillers  Products  Corpora- 
^on;  C.  A.  Holland,  Vick  Chemical 
Company;  M.  H.  Leister,  Sun  Oil 
Company;  Frank  Minehan,  Lever 
Brothers  Company;  D.  H.  Odell,  Gen- 
p  t  .Motors  Corporation;  Grafton  B. 
Berkins,  Lever  Brothers  Company; 


Charles  H.  Pinkham,  Lydia  E.  Pink- 
ham  Medicine  Company;  George  Til¬ 
ton,  Anheuser-Busch,  Inc.;  Arthur  E. 
Tongue,  Chrysler  Corporation;  Dwight 
Yerxa,  Pillsbury  Flour  Mills  Com¬ 
pany. 

More  Perfumed  Ads 
WITH  THE  ADVENT  of  the  Christ¬ 
mas  season  has  come  a  new  wave 
of  scented  newspaper  advertisements. 
One  of  the  most  consistent  users  of 
this  provocative  form  of  attention- 
getter  is  Faberge  perfume.  Large  ads, 
some  of  them  half  and  full-page  size, 
in  two  colors,  have  been  placed  in 
seven  cities  in  recent  weeks.  The  copy 
featured  a  new  perfume,  “Tigress,” 
which  was  termed  “man-menacing, 
incendiary,  passionately  poetic.” 

Newspapers  running  the  scented 
copy  included  the  Houston  Chronicle, 
Atlanta  Journal,  Tulsa  Tribune,  Fort 
Worth  Star-Telegram,  Tucson  Star, 
Birmingham  Post  and  San  Antonio 
Express.  Essential  oils  which  are  the 
base  of  Tigress  perfume  were  mixed 
with  orange- colored  ink  for  use  in 
the  ads. 

Sales  results  are  not  yet  available, 
according  to  Faberge  officials,  but  past 
use  of  scented  copy  has  been  very 
successful.  The  firm  feels  that  such 
advertising  is  good  for  a  one-time 
splash,  but  does  not  favor  regular  use 
because  of  the  high  cost  of  the  per¬ 
fume  oil  and  the  extra  color.  For  the 
time  being  use  of  perfumed  advertis¬ 
ing  will  continue  in  cities  where 
scented  copy  has  never  been  used 
before. 

In  Windsor,  Ont.,  Dec.  14,  the 
Windsor  Star  carried  a  perfumed  full 
page  for  Lewis’  Flower  Shop.  Half 
of  the  page  was  devoted  to  a  four- 
color  illustration  of  a  woman  opening 
a  box  of  roses.  The  color  ink  was 
mixed  with  rose  perfume.  A  note  in 
the  copy  stated  that  it  was  the  first 
four- color,  perfumed  advertisement 
published  by  an  individual  florist. 

Picture  Pages  Popular 

PERHAPS  SOME  advertising  service 
should  get  the  credit,  but  it  appears 
from  papers  we  have  seen  lately  that 
there  has  been  a  revival  of  interest  in 
local  picture  page  advertisements. 

The  Charlotte  (N.  C.)  Observer  is 
using  such  a  page  once  a  week  titled 
“Pictorial  Review  of  Charlotte  Busi¬ 
ness.”  From  eight  to  ten  large  pic¬ 
tures  are  used  with  accompanying  out¬ 
lines  carrying  the  selling  message.  On 
a  recent  page  space  was  taken  by 
Sears,  Roebuck,  a  laundry,  a  bakery,  a 
florist,  a  welding  institute,  a  real  estate 
firm  and  a  photo-engraving  firm. 

In  New  York  the.  World-Telegram 
recently  carried  a  gift  page  for  men 
titled  “Man  On  Your  Mind.” 

In  Santa  Barbara,  Cal.,  the  News 
Press  recently  sold  a  picture  page  to 
a  group  of  advertisers  which  will  ap¬ 
pear  each  Monday  for  13  weeks.  It 
was  the  idea  of  Harry  Ladewig  of  the 
ad  staff.  The  page  has  built  up  a  big 
reader  following,  according  to  L.  S. 
Van  Sant,  advertising  manager.  The 
idea  lends  itself  well  to  solicitation  of 
follow-up  copy  for  insertion  on  the 


Santa  Barbara  Picture  Page 

week-end  because  the  advertiser  can 
use  the  same  cuts  in  a  later  ad  which 
ran  on  the  picture  page. 

The  page  is  run  at  the  regular  local 
contract  rate,  plus  cost  of  production 
of  cuts.  Each  advertiser  pays  only  for 
the  space  occupied  by  his  cut  and 
copy. 

Among  Advertising  Folk 

HARRY  J.  DEINES  has  been  ap¬ 
pointed  manager  of  advertising  and 
sales  promotion  for  the  General  Elec¬ 
tric  radio  and  television  department, 
Bridgeport,  Conn.,  it  has  been  an¬ 
nounced  by  Perry  Hadlock,  manager 
of  the  receiver  division.  He  assumes 
the  duties  formerly  handled  by  A.  A. 
Brandt,  recently  appointed  sales  man¬ 
ager  for  the  division,  and  will  be  re¬ 
sponsible  for  the  promotion  and  ad¬ 
vertising  of  radio  and  television  re¬ 
ceivers  and  radio  tubes. 

Robert  R.  McKee  has  joined  Dore- 
mus  &  Company  as  an  account  exec¬ 
utive  in  the  financial  division.  Mr. 
McKee  was  with  E.  H.  Rollins  &  Sons 
Incorporated  for  14  years. 

H.  Malcolm  Stuart,  recently  with 
J.  Stirling  Getchell,  Inc.,  Detroit  ad¬ 
vertising  agency,  has  been  appointed 
national  representative  of  United  Ad¬ 
vertising  Corp.,  Leonard  Dreyfuss, 
president,  has  announced.  Stuart  will 
join  the  organization  Jan.  1,  and  will 
make  his  headquarters  in  New  York. 

Lynn  Baker  Company  announced 
Dec.  13  the  appointment  of  Norman 
Winter  as  director  of  radio. 

Lorry  R.  Northrop,  formerly  of 
Riithrauff  &  Ryan,  Chicago,  this  week 
became  manager  of  the  Chicago  office 
of  Erwin,  Wasey  &  Co.  He  succeeds 
W.  L.  Marshall,  who  is  yet  to  an¬ 
nounce  his  future  plans.  Mr.  North- 
rup,  in  assuming  his  new  duties,  re¬ 
turned  to  the  agency  with  which  he 
began  advertising  work  in  1918.  He 
left  the  organization  in  1930,  joining 
Batten,  Barton,  Durstine  &  Osborn. 
He  was  later  with  Charles  Daniel  Frey 
Company. 

Ray  Phelps,  Clinton  Carpet  Com¬ 
pany,  Chicago,  was  recently  elected 
president  of  the  Advertising  Man¬ 
agers  Club  of  Chicago.  Other  offi¬ 
cers  chosen  were  Joe  R.  Collins, 
Libby,  McNeill  &  Libby  Company, 
vice-president;  Douglas  Elgin,  Na¬ 
tional  Dairy  Council,  secretary;  and 
George  Percy,  Bauer  &  Black,  trea¬ 
surer. 

R.  Blomfield  Brown  has  joined  the 
research  department  of  J.  M.  Mathes, 
Inc.  He  will  specialize  in  the  liquor 


accounts  handled  by  the  Mathes 
agency,  working  for  the  most  part  in 
the  field.  Mr.  Brown  was  formerly 
field  representative  for  National  Dis¬ 
tillers  Products  Corporation  and,  prior 
to  that,  was  with  J.  Stirling  Getchell. 

Austin  A.  Thomas  has  joined  the 
staff  of  Benton  &  Bowles.  He  was 
associated  for  the  past  six  years  with 
the  production  department  of  J.  Wal¬ 
ter  Thompson  Co.  and  will  be  in 
charge  of  all  mechanical  production 
in  his  new  post. 

Henry  Kress,  president  of  the  Asso¬ 
ciation  of  Young  Advertising  Men,  has 
joined  G.  E.  Hatch  Advertising  and 
will  be  in  charge  of  production. 


Campaigns  and  Accounts 

THE  B.V.D.  CORPORATION,  manu¬ 
facturer  of  underwear,  swim  suits, 
pajamas  and  robes  have  appointed  the 
Grey  Advertising  Agency,  Inc.,  New 
York,  as  advertising  and  merchandis¬ 
ing  counsel,  effective  immediately. 
Magazines,  trade  papers,  direct  mail 
and  extensive  sales  promotion  will  be 
employed.  The  A.  C.  Gilbert  Co., 
New  Haven,  Conn.,  also  has  appointed 
the  Grey  Agency,  to  handle  advertis¬ 
ing  and  promotional  work  on  the  elec¬ 
trical  appliances  division  of  its  busi¬ 
ness. 


The  Toiletine  Sales  Company, 
Greenfield,  Mass.,  has  appointed  the 
Channing  L.  Bete  Advertising  Agency, 
Greenfield,  to  handle  its  newspaper 
advertising  campaign  on  lotions. 

Carter-Thomson  Company,  Phila¬ 
delphia,  has  been  appointed  to  direct 
the  advertising  of  General  Stokers. 
Inc.,  Philadelphia. 

Transmarine  Travel  Service,  mem¬ 
ber  of  the  Florida  Tours  Operators’ 
Conference,  has  appointed  Frank 
Kieman  &  Company,  New  York,  to 
handle  a  newspaper  campaign. 

Latimer  Laboratory,  Inc.,  New 
York  City,  manufacturer  of  the  fol¬ 
lowing  ethical  preparations,  Sta-o- 
gen  liquid,  Sta-o-gen  ointment,  and 
Sta-o-gen  vag-i-caps,  has  appointed 
Erwin,  Wasey  &  Company,  Inc.,  of 
New  York  to  handle  its  advertising. 

The  Detroit  &  Cleveland  Naviga¬ 
tion  Co.  has  announced  appointment 
of  Ralph  L.  Wolfe  &  Associates,  De¬ 
troit  advertising  agency,  as  advertis¬ 
ing  counsel. 

A  list  of  newspapers  will  be  used  by 
Sherman  K.  Ellis  Co.,  Chicago  agency, 
on  Aunt  Jemima  Flour,  a  product  of 
the  Quaker  Oats  Company,  Chicago, 
starting  in  January  in  color  comic 
sections. 

Newspapers  in  the  middle  west  are 
being  used  on  Glencoe  Distillery  Co., 
Louisville,  by  Farson  &  Huff,  Louis¬ 
ville  agency. 

Roche,  Williams  &  Cunnyngham, 
Chicago,  is  using  a  list  of  metropol¬ 
itan  dailies,  starting  in  January,  on 
DDD  Corp.,  Batavia,  Ill. 

Sno-Mist,  a  new  deodorant  dis¬ 
tributed  by  Phillips  &  Benjamin  Co., 
will  be  featured  in  a  national  adver¬ 
tising  campaign  which  will  break 
soon  in  a  selected  list  of  metropoli¬ 
tan  roto  sections  and  two  magazines. 

The  Fairfield  Farms  Maple  Com¬ 
pany,  St.  Albans,  Vt.,  manufacturer  of 
syrup  products,  has  appointed  the 
O.  W.  McKennee  Company  of  New 
York  to  handle  its  advertising.  News¬ 
papers  will  be  used. 

Effective  Jan.  1,  the  Abbott  Kimball 
Co.,  Inc.,  has  been  appointed  for  the 
Hotel  Tierre,  New  York. 
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Summary 
Judgment  Ruling 
In  Libel  Case 

Libel  Suits  Disposed  of 
By  Court  Without 
Trial 

An  important  decision  disposing 
without  trial  of  a  libel  suit,  in  which 
“fair  comment”  was  the  defense 
was  handed  down  by  a  New  York 
court  recently. 

Eugene  R.  Collins,  vice-president  of 
Troy,  N.  Y.,  Publishing  Company,  Inc., 
which  publishes  the  Troy  Observer 
and  Budget  and  Rensselaer  County 
Review,  brought  two  libel  suits  in 
April,  1940 — one  against  New  York 
Tribune,  Inc.,  owner  and  publisher  of 


Inc.,  was  represented  by  E.  Douglas 
Hamilton  of  Sackett,  Chapman,  Brown 
&  Cross,  154  Nassau  Street,  New  York 
City.  The  defendant,  The  Knicker¬ 
bocker  News,  was  represented  by  Hon. 
Sol  Rubenstein,  State  Bank  Building, 
Albany,  New  York.  The  plaintiff  was 
represented  by  Thomas  J.  O’Connor 
of  Troy,  New  York. 

■ 

Election  of  FDR 
Tops  AP's  Biggest 
Stories  of  1940 

Conscription  Second,  Fall 
Of  France  Third  in  list 
Compiled  by  News  Editor 

The  Associated  Press’  selections  of 
the  10  biggest  news  stories  of  1940, 
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New  York  Herald  Tribune,  and  one  released  this  week,  put  domestic  de- 
against  The  Press  Company,  Inc.,  v’elopments  in  first  and  second  place — 


CASPAR  AT  THE  RADIO 


hi  the  case  of  the  Chattanooga 
(Tenn.)  Times  vs.  Chattanooga  Typo, 
graphical  Union  No.  89,  the  local  board 
ffilaTr  previously  refused  to  grant  an 

/  increase  over  the  old  rates  of  $1,062/3 

L  ^'ishts  with 

XfllA/f  ®  371/^-hour  week.  The  old  contract 

had  expired  Aug.  1,  1939.  The  »nii)p 
>/r  appealed  the  decision  and  asked  for 

’  $1-13 1/3  per  hour  for  days  and  $120 

nights,  retroactive,  covering  a  one- 
^  year  period.  The  international  board, 

with  Judge  Maiden  as  chairman, 

granted  a  three-year  contract  witii 

no  increase  the  first  year,  $1.50  per 
week  increase  for  days  and  $1.40  per 
-[  week  for  night  work,  beginning  the 

_j  - - second  year. 

Provides  "War  Clouse" 

The  Chattanooga  contract  can  be 
opened  for  wages  and  hours  at  the 
tj_  end  of  the  second  year,  and  also  pro- 
‘'■'*'7  !  vides  a  “war  clause”  as  follows: 

-  “I£  during  the  life  of  this  contract,  the 

United  States  enters  a  war  and  either  party 
•Pljp  RADIO  desires  to  propose  a  change  in  wages,  said 

^  party  may  within  sixty  (60)  days  after  said 


County. 


Herald  Tribune  Cose 


tial  campaign  for  first  place: 

“There  were  two  simple  reasons  for 


owner  and  publisher  of  the  Albany  Presidential  campaign,  and  the  What  happens  at  times  on  "the  greatest  entry  present  written  notice  to  the  other  party 

Knickerbocker  News.  Judgment  in  adoption  of  conscription,  respectively,  entertainment  medium"  is  depicted  by  H.  stating  proposed  wages.  The  respondent  party 

each  case  was  demanded  in  the  sum  Charles  Honce  news  editor  of  the  Webster's  Caspar  Milquetoast  in  this  may  within  thirty-five  (35)  days  after  tbr 

of  $M,000.  Both  c^es  were  brought  aP,  who  made  the  selections,  said  in  ™al“and‘«  nf^unteT—d  TfiW 

m  the  Supreme  Court,  Rensselaer  explaining  his  choice  of  the  Presiden-  the  existing  contract  rates  shall  be  considered 

County.  jjaJ  camnaign  for  first  place: - -  to  be  respondent  party's  counter  proposal 

Horold  Tribufi.  Cot*  o^here  were  two  simple  reasons  for  c  en.*,'! 

The  case  against  the  New  York  the  importance  of  this  story:  To  the  0  XntGFnatlOHal  eaeosi 

Herald  Tribune  was  based  on  an  U.  S-  it  meant  a  third  term  President  _  ,  .  I* 

article  published  on  April  6,  1939,  en-  for  the  first  time  in  history;  to  the  ArhltFCltlOn.  Nashville  Mailers  Union  No.  31  vs.  ^ 

titled  “History  of  State  Convention  at  world,  continuance  of  the  Roosevelt  ■*  “*^**'*^»'*'^**  Nashville  newspapers  reduced  the 

Albany  Balk^.  Judge  Crane  Refuses  policies  regarding  the  European  war,  scale  from  77  cents  i^r  om 

to  Approve  $3,000  Pamphlet  on  Seeing  which  may  settle  the  destinies  of  most  iJOaTa  UOClSlOnS  to  67%  cents,  after  the  It^al  awari 

Photographs.”  The  article  described  of  the  world’s  peoples.”  _.  .  ,  ..  ,  »  u  *  *•  n  j  rais^  the  rate  from  to  ^ 

the  contents  of  a  book  entitled  “Pic-  The  AP  list  follows-  International  Arbitration  Board  cents  an  hour.  Umon  members  of  the 

torial  History  of  The  New  York  Con-  i.  Roosevelt  wins  again.  decisions  were  announ^  this  week,  arbitration  board  dissented  in  this 

stitutional  Convention,”  published  by  ?  TT  s  aHnntc  ,.nnc,.rir>«i,%n  covering  appeals  involving  one  press-  decision. 


The  case  against  the  New  York  the  importance  of  this  story:  To  the 
Herald  Tribune  was  based  on  an  u.  S.  it  meant  a  third  term  President 


article  published  on  April  6,  1939,  en¬ 
titled  “History  of  State  Convention  at 


for  the  first  time  in  history;  to  the 
world,  continuance  of  the  Roosevelt 


Albany  Balked.  Judge  Crane  Refuses  policies  regarding  the  European  war, 
to  Approve  $3,000  Pamphlet  on  Seeing  which  may  settle  the  destinies  of  most 
Photographs.”  The  article  described  of  the  world’s  peoples.” 


5  International 
Arbitration 
Board  Decisions 


the  contents  of  a  book  entitled  “Pic¬ 
torial  History  of  The  New  York  Con¬ 
stitutional  Convention,”  published  by 
Eugene  R.  Collins,  and  commented  on 
the  pictiires.  One  picture,  the  article 
said,  was  “a  blurred  picture  of  the 
judiciary  committee,  grouping  the 
most  distinguished  members  of  the 
State’s  jurists,  in  what  appears  to  be 
a  depiction  of  a  seance  of  ectoplasms.” 
The  article  said  that  persons,  on  ob¬ 
serving  the  picture  of  State  Senator 
George  R.  Fearon  commented: 


The  AP  list  follows: 

1.  Roosevelt  wins  again. 

2.  U.  S.  adopts  conscription. 

3.  France  surrenders. 

4.  Battle  of  Britain. 

5.  Italy  repulsed. 

6.  Destroyers  for  bases. 

7.  Rumanian  travail. 

8.  Flight  from  Dunkerque. 

9.  Russia  adds  territory. 

10.  Fifth  Column  in  Norway. 


men’s  union  and  four  typographical 
union  local  awards. 

In  the  case  of  the  Vancouver  (B.  C.) 
Typographical  Union  No.  26  vs.  Van¬ 


in  the  other  typographical  union 
case,  involving  St.  Louis  Typograph¬ 
ical  Union  No.  8  and  the  St.  Louis 
Newspaper  Publishers  Association  in 


couver  newspapers.  Judge  Erskine  behalf  of  the  St.  Louis  Globe-Demo- 
Maiden,  Jr.,  of  Youngstown,  O.,  chair-  crat,  a  question  of  interpretation  of 
man  of  the  arbitration  board,  reduced  priority  rules  was  at  issue.  The  union 
the  hourly  wage  increase,  under  the  had  contended,  under  its  systm  of 
local  award,  from  6.6  to  5  cents,  mak-  recognizing  departments,  that  com¬ 
ing  the  new  rate  effective  March  1,  position  of  machine-set  ad  copy  was 


“George  looks  like  he  had  just  come  Bingham  Gives  $10,000  1940  instead  of  Jan.  1,  this  year.  The  under  the  jurisdiction  of  the  ad  room 
out  of  a  bad  back  room  interview  ^  r  w  x.  i  *  board  also  extended  the  contract  until  employes.  The  union  operators  and 

with  the  cops.”  The  article  further  lO  U.  Ol  JlLenuIClCy  Feb.  28,  1942,  allowing  a  5  cents  in-  the  publisher  held  that  such  jurisdic- 


f  The  University  of  Kentucky  at  Lex- 

and  Anthony  J  Canney,  also  dele-  ^on,  has  received  $10,000  from 


Herald  Tribune  and  the  Knickerbock- 


Louisville  Courier -Journal  and  Times, 
for  the  purchase  and  improvement 


Feb.  28,  1942,  allowing  a  5  cents  in-  the  publisher  held  that  such  jurisdic- 
crease  in  hourly  rates,  or  the  alterna-  tion  rested  with  priority  in  the  com- 
tive  of  opening  the  contract  by  either  posing  room.  The  local  board  had 
party  at  the  end  of  the  first  year.  ruled  in  favor  of  the  union  and  Judge 
Changod  Working  Conditions  Maiden  sustained  the  local  award  w 


The  decision  also  made  several  ^he  grounds  that,  in  St.  Louis,  a 


er  News  was  Aat  the  articles  at  most,  Springs  Hotel,  in  changes  in  working  conditions  under  year-old  custom  had  been  establ.^ 

tffTs  bonk  fo*r  wh^^th^'stat^^ffon"  Washington  County,  to  be  used  as  a  the  Vancouver  contract  by  eliminating  rwm  emjfioyes  to  ^  ^ 

tiffs  book,  for  wh^  tjlf  State  Con-  statewide  4-H  Chib  camp.  Acting  the  50  cents  per  hour  premium  paid  .machines  Eugene 

appropria  ,  or  President  Thomas  P.  Cooper  of  the  for  split  shifts  and  for  extras  hired  chairman  of  the  ANPA  Spwia 

i  t  J  university  made  the  announcement  four  days  or  less  per  week.  It  refused  *"8 

Sommory  Jydgmont  Atkod  adding  j^at  the  trustees  had  to  cut  hours  from  7%  to  7  hours  and  grounds  that  such  a  decision  was  con 

The  plaintiff  was  examined  before  named  the  camp  “The  Robert  Worth  ruled  the  foreman  could  be  used  six  to  general  practice. 


trial  by  the  defendants. 


Bingham  Memorial”  in  honor  of  the  clays  a  week,  providing  he  did  not 


fendants  then  moved  for  summary  late  Robert  W.  Bingham,  father  of  <fo  journeyman  work  more  than  37% 


32-fago  Capacity 

The  fifth  case,  dealing  with  Chicago 


judgment  on  the  basis  of  the  com-  the  donor  and  at  the  time  of  his  hours  per  week.  The  decision  also  Web  Pressmen’s  Union  No.  7  and  the 

plaint,  the  answer,  the  plaintiff's  death  Ambassador  to  the  Court  of  affirmed  the  local  award  in  extending  Chicago  Newspaper  Publishers  Asso- 

examination  before  trial  and  the  st.  James.  the  time  in  which  advertising  must  ciation  in  behalf  of  the  Chicago  Jw^' 

plaintiff  s  book,  which  was  marked  as  g  be  reproduced  from  three  to  seven  nal  of  Commerce,  established  the  prin- 

an  exhibit  on  the  examination.  TOTN^  MFDTA  DFDT  affirmed  the  local  board  in  ciple  that  a  quad  is  a  32-page  capacity, 

The  motions  came  on  before  Hon.  .  ,  ,  holding  that  office  rules  should  be  regardless  of  the  number  of  press  cyl- 

Ellsworth  C.  Lawrence  of  Malone  at 


St.  James. 


JOINS  MEDIA  DEPT. 


and  posted. 


Ellsworth  C.  Lawrence  of  Malone  at  CTarence  R.  Palmer  has  joined  the  written  by  the  employer  and  posted,  inders  involved.  The  question  aro» 

Ballston  Spa  (Supreme  Court,  Sara-  cnedia  department  of  Ivey  &  Elling-  rather  than  approved  by  the  union  over  the  manning  of  the  Duplex  Uiu- 

toga  County)  and,  on  October  25,  1940,  Philadelphia.  and  posted.  tubular  presses  used  by  the  Jouiw 

Mr.  Justice  Lawrence  handed  down  - -  - — — of  Commerce.  A  previous 

decisions  in  each  case  granting  the  I  OM/Pf  f  ClfAf  ADDCAI  Cff  cn  cision  held  that  the  paper  should  w 

motion  for  summary  judgment.  tWrvCUL  9Un  ArrtAL  rlLtU  required  to  follow  the  manning  gto- 

The  importance  of  the  decisions  lies  THE  Lowell  (Mass.)  Sun,  on  Dec.  12,  filed  its  appeal  in  the  United  States  visions  of  the  Chicago  contract  an 
in  the  possibility  of  disposing  of  other  Circuit  Court  of  Appeals  for  the  First  Circuit  at  Boston  from  the  decision  ^hat  the  Journal  of  Commerce  shorn 
fair  comment  cases,  in  the  future,  of  Judge  Ford  in  the  District  Court  holding  it  subject  to  the  provisions  of  the  ^  number  of  men  as  ^ 

through  sununa^  judgment  pro-  Fair  Labor  Standards  Act  of  1938.  In  its  appeal  the  Lowell  Sun  asks  the  standard  presses  of  the  ow 

^ure.  The  defendants  argued,  m  Circuit  Court  of  Appeals  to  reverse  the  decision  of  Judge  Ford  on  the  grounds.  dependmg  upon  the  nuffl 

articles  were  not  j^ter  alia,  that  the  Administrator  was  without  authority  to  bring  the  pro-  cylinders  operated. 

statements  in  the^artkles  tSt  wel^e  ^^‘"Rntws^^  Attorney  was  without  autarky  to  sub-  S  ^WisSSlTraw^clTooL  « 

susceptible  to  a  libelous  interpretation.  ^  records;  that  the  proceedmg  violates  ^hSISan  of  Sle  i^smen’s  arbitra- 

the  plaintiff’s  examination  iSore  trial  J*'.®  tion  board,  ruled  the  Journal  of  Com- 

and  the  book,  marked  as  an  exhibit.  Eifth  Amendments  to  the  Constitution  of  the  United  States;  that  the  news-  merce  because  of  the  type  of  pr®*® 
showed  that  such  statements,  if  state-  P®^?"  business  is  not  a  business  that  can  be  regulated  by  Congress  in  the  Js  required  to  use  quad  mo¬ 

ments  of  fact,  were  substantially  true,  P^ohe  interest  and  that  even  if  it  were  subject  to  regulation  under  the  com-  ning  unless  it  has  32-page  capacib' 
cind.  if  expressions  of  opinion,  were  *«erce  clause,  then  because  of  the  infinitesimal  amount  of  the  Sun’s  circula-  Under  the  Unitubular  press  u^  ^ 
fair  comment.  tion  which  crosses  state  lines  that  newspaper  is  not  subject  to  regulation  under  the  paper,  a  quad  is  only  equival«®i 

The  defendant.  New  York  Tribune,  the  commerce  clause.  to  16-page  capiacity. 


The  defendant.  New  York  Tribune,  the  commerce  clause. 
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Back  from  War, 
Dick  Mowrer 
Reads  Up  on  It 

Foreign  Correspondent 
Gets  Only  Part  of 
Picture  Abroad,  He  Soys 

Richard  Mowrer,  Chicago  Daily 
Hews  foreign  correspondent,  whose 
journalistic  experiences  have  been 
largely  those  re¬ 
lating  to  conflict 
in  Europe  and 
Egypt,  dating 
back  to  the 
Spanish  civil 
war,  is  home  on 
furlough  and 
finds  himself 
busily  engaged 
in  fitting  the  war 
jig  -  saw  puzzle 
together  after 
many  months 
abroad. 

Mr.  Mowrer 
told  Editor  &  Publisher  he  has  spent 
considerable  time  since  his  return  to 
Chicago  going  over  the  back  files  of 
the  Daily  News.  For  the  first  time  in 
many  months,  he  is  getting  a  coherent 
picture  of  the  war. 


Richard  Mowrer 


CANADA  TO  AUCTION  FRENCH  NEWSPRINT 

QUEBEC,  Dec.  17 — Canadian  newsprint  which  was  originally  destined  for 
French  newspapers,  but  which  Canada  has  refused  to  allow  being  for¬ 
warded  to  its  original  destination,  is  being  offered  for  auction  on  instructions 
of  the  Custodian  of  Enemy  Property  in  the  Dominion.  949  rolls  of  high 
finish  regular  white  newsprint,  fabricated  by  the  St.  Lawrence  Pajier  Mills, 
Ltd.,  of  Three  Rivers,  forms  the  shipment  on  which  tenders  have  been  called. 
There  are  240  rolls  of  wide  newsprint,  weighing  255,191  pounds,  and 
709  rolls  of  narrow  newsprint,  which  weigh  385,738  pounds.  This 
newsprint  was  made  for  the  Federation  Nationale  des  Journeaux  Francais, 
but  the  Custodian  of  Enemy  Property  in  Canada  has  issued  instructions  for 
the  winding  up  of  the  company’s  business  in  the  Dominion.  The  newsprint  is 
stored  in  the  Harbor  Commissioner’s  Sheds  in  Three  Rivers,  and  purchasers 
will  be  called  on  to  pay  any  insurance  and  storage  charges,  dating  from  the 
time  their  tender  shall  have  been  accepted.  Wednesday,  Jan.  8,  is  the  date 
set  for  the  opening  of  tenders. 

STUDY  NO.  26  ISSUED  ON  JOHNSTOWN  TRIBUNE 

STUDY  NO.  26  of  the  Continuing  Study  of  Newspaper  Reading,  released  this' 
week  by  the  Advertising  Research  Foundation,  showed  that  54%  of  the 
men  and  63%  of  the  women  read  some  national  advertising  in  the  Aug.  22  issue 
of  the  Johnstown  (Pa.)  Tribune,  an  evening  paper.  Highest  reader  attention 
for  national  copy  was  given  a  Gulf  gasoline  ad  of  1,295  lines,  read  by  44%  of 
the  men  and  35%  of  the  women.  A  local  ad  for  stokers,  in  340  lines,  was 
read  by  86%  of  the  men  and  85%  of  the  women. 

ANA  ANNOUNCES  SPRING  AND  FALL  MEETINGS 

THE  DATES  for  both  the  Spring  and  Fall  meetings  of  the  Association  of 
National  Advertisers,  New  York,  have  been  announced  by  H.  W.  Roden, 
chairman  of  the  board.  The  Spring  meeting  will  be  held  at  the  Westchester 
Country  Club,  Rye,  N.  Y.,  on  May  14,  15,  16  and  17,  1941.  The  Fall,  or  annual 
meeting,  will  be  held  at  The  Homestead,  Hot  Springs,  Va.,  on  Oct.  22.  23.  2.4 
and  25,  1941. 


Born  in  Wgr  Service 

‘  You  have  to  read  the  back  files  of 
an  American  newspaper  in  order 
fully  to  comprehend  what  has  taken 
place  on  the  many  war  fronts,”  he 
said.  “A  foreign  correspondent  gets 
only  a  hazy  picture  of  what  is  going 
on  outside  his  own  sphere.” 

Richard  Mowrer,  son  of  Paul  Scott 
Mowrer,  Daily  News  editor,  was  born 
while  his  father  was  a  Daily  News 
correspondent  with  the  Balkan  armies. 
He  was  a  small  boy  during  the  World 
War  when  his  father  was  Paris  cor¬ 
respondent  for  the  Daily  News.  Young 
Mowrer  had  his  adult  baptism  of  fire 
as  a  war  correspondent  With  the  Re¬ 
publican  forces  in  Spain. 

After  his  first  experience  as  a  war 
correspondent,  Mowrer  succeeded 
Frank  Smothers  as  Rome  correspond¬ 
ent  for  the  Daily  News  when  the  lat¬ 
ter  was  expelled  by  Fascist  authori¬ 
ties  for  “too  factual”  reporting  of  the 
Italian  scene.  Four  months  later, 
Mowrer  had  the  same  experience 
when  he,  also,  was  expelled  for  too 
efiScient  fact-finding.  Mowrer,  how¬ 
ever,  took  the  expulsion  in  stride  and 
was  married  the  same  day — April  28, 
1939.  He  married  Rosamond  Cole, 
American  newspaper  woman  who  had 
been  writing  for  the  Paris  edition  of 
the  New  York  Herald  Tribune. 

Arrested  by  Russians 
The  Mowrers  left  Italy  for  a  brief 
honeymoon  in  southern  France  and 
later  went  to  Warsaw,  where  Mowrer 
was  stationed  when  the  Germans  in¬ 
vaded  Poland  in  the  fall  of  1939.  The 
Daily  News  correspondent  retreated 
with  the  Polish  army  into  Rumania. 
Mrs.  Mowrer  had  left  Poland  before 
the  war  began,  later  joining  her  hus¬ 
band  in  Rumania,  and  she  has  since 
returned  to  New  York  City.  Her  hus¬ 
band,  however,  was  destined  to  see 
TOnsiderable  action  and  disaster  be¬ 
fore  he  was  able  to  join  her  in 
America. 

His  first  harrowing  experience  came 
portly  after  the  retreat  of  the  Polish 
orces  into  Rumania.  He  and  William 
Morton.  American  vice-consul,  were 
®  a  small  Polish  border  town  when 
the  RuMian  troops  moved  in.  Mowrer 
his  companion  were  arrested, 
^ey  were  not  permitted  to  cross  the 
ridge  back  into  Ruiriania.  It  was  a 


“polite  arrest”  in  that  they  were  not 
imprisoned,  but  could  not  leave  the 
village.  Mowrer  decided  to  get  out,  so 
he  waded  across  the  river  one  night 
and  set  out  by  foot  for  Cernauti. 
Here  he  was  arrested  by  Rumanian 
soldiers— the  third  arrest  in  six  days. 

Previous  to  being  held  prisoner  by 
the  Russians,  Mowrer  and  William 
Forrest,  London  News  Chrovwle  cor¬ 
respondent  with  a  heavy  Scottish 
brogue,  were  stopped  by  the  Poles. 
“When  Forrest  showed  his  creden¬ 
tials  and  I  explained  that  he  was  Eng¬ 
lish,”  said  Mowrer,  “the  Polish  sol¬ 
dier  looked  at  me  dubiously  and  said 
‘Well,  he  may  be  a  Britisher  but  he 
speaks  English  with  an  accent.” 

Covered  'Quake  in  Turkey 

While  covering  the  Balkans  during 
the  winter  of  1939-40,  Mowrer  was 
suddenly  shifted  from  the  theater  of 
war  to  the  tragic  earthquake  disaster 
in  Turkey. 

Transferred  to  Cairo,  Egypt,  Mr. 
Mowrer  covered  the  British-Italian 
campaign  in  that  sector  for  several 
months  this  year.  He  went  to  Egypt 
on  the  day  before  Italy  declared  war. 
He  likened  his  work  in  Egypt  to 
“journalistic  field  trips”  in  which  he 
would  accompany  British  mechanized 
units  into  the  desert  lands  on  one 
occasion  and  then  return  to  Cairo. 
His  next  trip  might  be  with  the 
British  fleet.  It  was  while  on  one 
of  these  “field  trips”  at  sea  that  Mow¬ 
rer  had  the  unique  experience  of  be¬ 
ing  an  eye-witness  to  the  British 
warships’  bombardment  of  Bardia. 

LITIGATION  SETTLED 

The  litigation  in  the  Clarksburg  (W. 
Va.)  Publishing  Company  has  been 
settled  with  the  return  of  the  stock 
and  the  $48,000  of  the  accrued  divi¬ 
dends  to  Cecil  B.  Highland  and  as^- 
ciates.  Mr.  Highland,  president,  has 
been  elected  general  manager  and 
treasurer  and,  according  to  a  state¬ 
ment,  is  to  have  full  and  complete 
charge  of  the  Clarksburg  Publishing 
Company,  publishers  of  the  Clarks¬ 
burg  Exponent,  Clarksburg  Telegram 
and  Stinday  Exponent-Telegram.  The 
argument  and  litigation  over  568 
shares  of  stock  have  been  going  on 
for  about  10  years. 


Aluminum  Co.  Tells 
Story  in  Full  Page  Ads 

In  a  frank  presentation  of  the  alu¬ 
minum  situation  in  relation  to  national 
defense  and  domestic  requirements, 
the  Aluminum  Company  of  America 
is  using  one  insertion  of  full  page  or 
thousand-line  advertisements  in  49 
newspapers  in  key  metropolitan  cen¬ 
ters  of  population  and  industry  at 
the  turn  of  the  year. 

After  presenting  the  importance  of 
aluminum  in  the  defense  picture,  the 
Company  frankly  states  in  its  copy: 

“If  you  find  it  difficult  at  the  moment 
to  get  all  the  aluminum  you  want, 
when  you  want  it,  you  will  know  that 
aluminum  has  gone  off  to  defend  your 
home  and  country.” 

At  the  same  time  the  Company 
points  out  that  it  is  doubling  its  entire 
production  facilities  due  to  the  defense 
emergency  and  when  war  is  done  there 
will  be  more  aluminum  than  was  ever 
available  before  for  all  domestic  pur¬ 
poses  in  this  country. 

According  to  C.  C.  Carr,  advertising 
manager,  the  Aluminum  Company  of 
America  is  primarily  interested  in 
getting  its  message  to  other  industries 
rather  than  the  consuming  public  be¬ 
cause  the  Company  does  not.  in  the 
main,  sell  consumer  goods.  Its  pri¬ 
mary  objective  is  to  sell  uses  of  alu¬ 
minum  for  various  industrial  products 
made  by  other  manufacturers. 

However,  Mr.  Carr  said,  the  Com¬ 
pany  felt  that  in  addition  to  reaching 
its  customers  through  business  papers 
and  other  methods,  they  had  a  story 
which  should  be  presented  at  this 
time  to  the  general  public  as  well. 
For  this  purpose  Mr.  Carr  obtained  a 
budget  sufficient  to  publish  this  mes¬ 
sage  in  paid  space  in  a  limited  list 
of  newspapers  in  key  centers  of  popu¬ 
lation.  Mr.  Carr  said  the  schedule 
had  been  carefully  prepared  and  was 
complete  for  this  one  insertion  and 
that  no  changes  would  be  made. 

■ 

ABC  BOARD  MEET  IN  FLA. 

The  directors  of  the  Audit  Bureau 
of  Circulations  at  their  regular 
meeting  in  New  York  recently  voted 
to  hold  their  next  sessions  Feb.  21-22 
at  Ponte  Vedra,  Fla. 


35%  Jump  in 
Calif.  Wine  Sales 

Stockton,  Cal.,  Dec.  18 — California's 
wine  sales  have  jumped  35%  in  their 
22  months  under  an  advertising  pro¬ 
gram,  H.  A.  Caddow,  secretary  man¬ 
ager,  Wine  Institute,  told  the  Califor¬ 
nia  Agricultural  Economic  Confer¬ 
ence  here  today. 

Stimulus  of  the  plan  authorized  un¬ 
der  a  state  marketing  order  providing 
an  advertising  assessment  resulted  in 
a  17  %%  gain  in  1939.  Sales  advanced 
16%  in  the  first  10  months  of  this 
year. 

“Wine  consumption  for  the  entire 
year  of  1940  should  be  16  to  18% 
higher,”  he  added.  The  gains  were 
made  in  the  face  of  “interstate  trade 
discrimination,”  Caddow  stated,  ad¬ 
vising  that  54  separate  trade  barriers 
have  been  erected  by  28  states  “to 
obstruct  the  movement  of  wine  in 
interstate  commerce.” 

The  advertising  assessment  will  total 
$2,000,000  for  its  first  contracted  three 
years  of  operation,  Caddow  forecast. 

■ 

Newspaper  Ads  for 
Avocado  Crop 

Twenty-four  newspapers  in  16  cities 
are  being  used  by  the  Calavo  Growers 
of  California  to  help  market  a  near¬ 
record  crop  of  17,500,000  pounds  of 
avocados.  Copy  size  is  two  columns 
by  three  inches,  with  each  paper  get¬ 
ting  a  minimum  of  nine  releases  dur¬ 
ing  the  campaign,  according  to  R.  C. 
Atchison,  advertising  manager. 

The  schedule  is  staggered  to  stretch 
over  the  peak  of  the  marketing  sea¬ 
son,  the  first  releases  appearing  late 
in  November,  and  then  breaking  off 
until  late  in  the  first  week  in  January. 
The  bulk  of  the  campaign  runs  in 
Janua^,  February  and  March.  The 
campaign  is  handled  by  the  Los  An¬ 
geles  office  of  Lord  &  Thomas. 

This  year’s  crop  is  only  slightly  un¬ 
der  the  record  crop  of  19.000,000 
pounds  grown  two  years  ago. 

L250  SANTA  LETTERS 

A  special  eight-page  section  ' con¬ 
taining  56  columns,  or  approximately 
1,250  letters  to  Santa  Claus  from  chil¬ 
dren  of  nearby  schools,  was  published 
with  the  Dec.  17  issue  of  the  Orange¬ 
burg  (S.  C.)  Times  and  Democrat. 
The  letters,  which  averaged  an  inch 
of  space,  appeared  under  school  names 
with  signatures.  “This  annual  print¬ 
ing  of  letters  to  Santa  not  only  pleases 
the  child  and  the  parents,”  •  said  J.  I. 
Sims,  publisher,  “but  better  still  en¬ 
ables  Santa  Claus  to  fulfil  the  chil¬ 
dren’s  demands.” 

■ 

SAFE  DRIVERS  HONORED 

Anthony  Hanebrink  was  declared 
the  champion  driver  of  the  Delmar 
Delivery  Company  fleet  of  trucks  and 
motorcycles  which  deliver  the  St. 
Louis  Star-Times  to  news  dealers,  at 
a  supper  held  Dec.  16  in  the  Star- 
Times  building  in  honor  of  the  com¬ 
pletion  of  five  years  of  safe  driving 
by  the  firm’s  drivers.  During  the  five 
years  the  company’s  vehicles  have 
traveled  3,583,090  miles.  Fred  Link. 
1939  champion  driver,  was  runner-up. 
Six  drivers  received  cash  awards 
totaling  $300. 

■ 

SELL  MAILED  COPIES 

The  London  Daily  Telegraph  is 
sending  its  issues  by  air  mail  to  Alex 
Faulkner,  its  New  York  representa¬ 
tive,  who  sends  all  his  extra  copies  to 
the  British  War  Relief  Society  shop 
where  they  are  sold  at  $1  each,  and 
with  the  envelopes  in  which  they  ar¬ 
rive,  at  $2. 
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NOVEMBER  LINAGE  DOWN  .2yo— ELEVEN-MONTH  GAIN  1.8% 
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^■•1959  liiiSH-1940  IN  MILLIONS  OF  LINES 

By  ROBERT  U.  BROWN 

STILXi  feeling  the  repercussions  of  the  intense 
political  campaign  and  its  deterrent  effect  upon 
national  advertising,  November  produced  a  slight 
loss  of  2%  in  total  newspaper  advertising  linage, 
which  was  a  bit  better  than  October’s  figure  of  a 
.7%  loss.  The  Editor  &  Publisher  Index,  average 
for  the  month  for  the  last  five  years,  also  showed  a 
corresponding  decline  to  94.8. 

The  most  encouraging  news  for  newspaper  pub¬ 
lishers  lies  in  the  1.8%  gain  for  the  11  months  this 
year  and  in  the  business  indexes  which  are  all 
showing  up-curves  because  of  the  spending  in 
the  defense  program.  Providing  nothing  unusual 
in  an  international  way  interrupts  the  trend  and 
with  the  political  situation  in  Washington  settled 
for  another  four  years,  business  should  be  con¬ 
siderably  better  in  December  and  throughout  1941. 
Elarly  reports  from  the  advertising  agencies  and 
national  advertisers  reveal  appropriations  are  being 
enlarged  to  capitalize  on  the  heavy  government 
spending  and  the  newspapers  should  get  their 
share  of  this  advertising  volume. 

As  for  business  in  general,  here  are  some  of 
the  reports  which  should  cause  a  great  deal  of 
optimism: 

The  Associated  Press  Index  of  Industrial  Ac¬ 
tivity  made  its  widest  swing  in  several  months 
going  ahead  to  118.8,  the  highest  peak  in  more 
than  a  decade.  A  year  ago  it  stood  at  108.9.  The 
auto  Industry  experienced  two  of  the  busiest 
months  in  its  history,  despite  early  reports  that 
the  defense  program  would  hamper  production 
of  new  ears.  Assembly  figures  for  the  two  months 
were  estimated  to  have  passed  1,000,000 — the 
fourth  time  in  the  last  10  years  that  output  has 
reached  this  level.  The  last  week  in  November 
was  the  biggest  assembly  week  for  1940. 

Sales  of  leading  mail  order  and  chain  store  com¬ 
panies  showed  an  increase  of  12.6%  in  November 
according  to  a  compilation  made  by  the  Neic 
York  Times.  The  Federal  Reserve  Board  reported 
department  store  sales  rose  sharply  in  November. 
The  seasonally  adjusted  index  was  101,  a  higher 
level  than  at  any  time  in  recent  years,  and  No¬ 
vember  department  store  sales  were  8%  ahead  of 
the  same  period  last  year. 

The  New  York  Times  index  of  business  activity 
advanced  in  the  week  ending  Nov.  23  to  the 
highest  point  in  its  history.  It  was  117  compared 
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Total  Advertising 

1940 

1939 

November 

113.190,601 

113,457,424 

October 

118,783,735 

119,612,090 

Display  Only 
November 

92,119,483 

93,263,571 

October  . . 

95,997,263 

97.219.532 

Classified 

November 

21,071,118 

20,193,853 

October 

22,786,472 

22.392.558 

Retail 

November 

68,991,894 

68.880,363 

October  . . 
Department 

Store 

69,409,339 

69,192,493 

November 

28,262,277 

29.512,541 

Octolier 

29,577,915 

29.694.356 

General 

November 

16,796,287 

18,470,154 

October 

18.510.547 

19.824.365 

Automobive 

November 

4,972,522 

4,537,207 

Octol)er 

6,470,966 

6.435.540 

Financial 

November 

1,358,780 

1,375,847 

October 

1,606,411 

1,767,134 

%  of  E.&f 
1939  Init,- 


with  a  previous  high  of  114.8  for  the  week  ended 
June  29,  1929. 

According  to  the  business  survey  department  of 
Brooke,  Smith,  French  &  Dorrance,  Inc.,  119  of  147 
trading  areas  showed  business  gains  for  November. 
Of  the  remaining  areas,  14  held  the  same  level 
with  only  14  showing  slight  declines. 

Residential  building  activity  was  reported  to 
have  risen  to  a  new  post-1929  high  with  little  re¬ 
gard  for  the  approach  of  winter,  and  the  F.  W. 
Dodge  Corporation  predicted  the  “largest  con¬ 
struction  volume  since  1930’’  for  1941.  The  Na¬ 
tional  Retail  Dry  Goods  Association  reported  Dec. 
17  that  a  nation-wide  survey  showed  an  8%  gain 
in  early  holiday  shopping  with  all  indications 
pointing  toward  the  greatest  holiday  buying  season 
in  history. 

Automotive  linage  not  only  showed  the  largest 
gain  for  November,  9.6%,  but  also  produced  the 
greatest  decline  on  the  Index  to  70.5.  Classified 
had  a  4.3%  gain  for  the  month  which  was  due 
probably  to  the  great  number  of  increased  jobs 
available.  Classified  was  at  100.7  on  the  Index. 
Retail  continued  to  show  its  usual  trend  with  a 
slight  gain  of  .2%  and  a  99.7  showing  on  the  Index. 

These  figures  are  Media  Records  compilations 
for  52  cities. 

All  other  classifications  were  off  with  general, 
as  usual,  cutting  the  poorest  figure.  General  was 
off  9.1%  for  the  month  and  off  to  81.8  on  the  Index. 
Display  only  showed  a  1.2%  loss  for  the  month 
and  a  93.6  Index  figure.  Department  store  was  off 
2.2%  in  November  and  at  98.8  on  the  Index.  Finan¬ 
cial  had  a  1.2%  loss  but  was  at  83.4  on  the  Index. 

The  11-month  linage  figures  are  considerably 
better  with  only  two  classifications  showing  losses 


— general  at  1.5%  and  financial  at  5.3%.  Automo- 
tive  shows  the  largest  over-all  gain  at  17.7%  with 
retail  up  1.1%;  display  up  1.3%;  classified  ahH 
3.6%  and  department  store  up  1.6%. 

Radio  billings  continued  to  show  large  increaset 
NBC  reported  an  11%  increase  in  gross  billingi 
for  November  at  $4,699,078.  Cumulative  billingi 
for  11  months  were  ahead  11.7%  at  $45,753,127. 
Mutual  had  a  November  gain  of  91.9%  with  bill, 
ings  totaling  $627,562.  Mutual’s  11-month  billii^ 
were  $4,190,071,  an  increase  of  39.6%.  CBS  in 
November  had  billings  of  $3,689,778,  an  increase  of 
6.2%  for  the  month.  For  the  year  so  far,  CBS  bill¬ 
ings  were  $37,205,560,  an  increase  of  207o. 

General  women’s  magazines  for  Novemlw 
showed  a  4%  increase  in  total  advertising  with 
1.232  pages  compared  to  1,189  pages  last  year. 
This  produced  a  5%  increase  in  revenue.  For  11 
months  these  magazines  had  a  7%  increase  in  vol 
ume  with  a  3%  increase  in  revenue.  These  figures 
are  released  by  Publishers’  Information  Bureau. 

General  magazines  had  a  loss  in  volume  of  10%, 
or  687  pages  compared  to  763,  or  a  6%  decline  in 
revenue.  For  11  months  generals  had  a  5%  decline 
in  volume  which  represented  practically  no 
change  in  revenue. 

Special  magazines  had  a  5%  loss  in  November 
volume,  599  pages  compared  to  630,  which  repre 
sented  a  16%  increase  in  revenue.  For  11  months 
these  magazines  had  a  4%  loss  in  volume  with  an 
11%  increase  in  revenue. 

Farm  papers  had  a  1%  decline  in  volume,  292 
pages  compared  to  296,  which  was  a  4%  increase 
in  revenue.  Farm  papers  produced  a  2%  increase 
in  volume  for  11  months  which  represented  a 
13%  increase  in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  sec 
tions  and  newspaper  weeklies,  a  month  late  in 
totals,  produced  a  12%  increase  in  volume  in  Octo 
ber  with  1,850  pages  of  advertising  compared  to 
1,651.  This  was  a  15%  increase  in  revenue.  For 
10  months  this  classification  had  a  15%  increase  in 
volume  with  an  18%  increase  in  revenue. 

(See  linage  tabulation  on  pages  34,  35,  36.) 

According  to  a  study  made  by  Industrial  Market- 
ing,  for  the  11  months  of  1940  advertisers  have  run 
9.35%  more  pages  in  business  papers  than  in  the 
same  period  in  1939.  The  increase  in  November 
issues  amounted  to  4.1%  gain.  The  survey  in¬ 
cluded  110  publications. 


45-Minute  Strike 
On  World-Telegram 

A  strike  called  by  Frank  Cozzolino, 
vice-president  of  the  New  York  Typo¬ 
graphical  Union  No.  6,  in  the  com¬ 
posing  room  of  the  New  York  World- 
Telegram  delayed  for  almost  an  hour 
the  first  edition  of  the  paper  Dec.  19. 
However,  after  a  shutdown  of  ap¬ 
proximately  45  minutes,  Claude  M. 
Baker,  ITU  president,  ordered  Cozzo¬ 
lino  to  have  the  force  resume  work. 
Subsequent  editions  came  out  on 
schedule.  Mr.  Cozzolino  claimed  cer¬ 
tain  employes  hired  for  Christmas 


could  not  be  laid  off  until  one  had 
been  given  an  additional  day  of  work. 
No  contract  violation  was  involved 
in  the  view  of  the  management.  The 
contract  includes  grievance  machinery 
for  settlement  of  all  disputes. 

The  strike  was  called  without  any 
attempt  by  Mr.  Cozzolino  to  invoke 
this  machinery,  the  World-Telegram 
pointed  out  in  later  editions.  Mr. 
Cozzolino  told  Editor  &  Publisher  he 
is  going  before  the  grievance  commit¬ 
tee  with  the  matter.  The  committee 
is  formed  of  four  men,  two  represent¬ 
ing  publishers,  two  speaking  for  the 
union. 


FLANAGAN  PROMOTED 

Andrew  J.  Flanagan,  who  has  been 
assistant  national  advertising  manager 
of  the  Newark  (N.  J.)  Evening  News 
for  the  last  several  years,  has  been 
promoted  to  the  managership  of  the 
national  department  succeeding  R.  V. 
Zabriskie,  effective  this  week,  Ben¬ 
jamin  J.  Foley,  general  manager  of 
the  paper,  announced  Dec.  19.  Mr. 
Flanagan  joined  the  circulation  de¬ 
partment  of  the  News  fourteen  years 
ago.  After  several  years  in  this  work 
he  switched  to  the  advertising  depart¬ 
ment  of  the  newspaper. 


Hamilton,  O.,  Has 
50,632  Population 

Through  the  substitution  of  type 
slugs  in  correction,  the  population  of 
Hamilton,  Ohio,  was  stated  in  the  re¬ 
cent  Market  Guide  edition  as  15,840. 
The  correct  population  figure  for 
Hamilton,  acccording  to  the  1940  Cen¬ 
sus,  is  50,632.  The  error  is  deeply  re¬ 
gretted. 

NAMES  "SPECIAL" 

The  Dyersburg  (Tenn.)  Daily  Stole 
Gazette  has  named  the  Wallace  Wit- 
mer  Company  as  representative. 
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Sales  Rise  as  the  Sun  Sets 


As  the  sun  slips  down  in  the  western  sky  .  .  . 
tomorrow’s  sales  are  being  made  in  Philadelphia. 

The  Evening  Bulletin  is  in  the  hands  of  its 
readers  ...  as  they  enjoy  their  hours  of  leisure. 

From  the  Navy  Yard  to  the  widespread  new 
home  developments  beyond  the  northern  edge  of 
the  city  .  .  .  from  the  homes  clustering  around  the 
great  industrial  plants  in  Frankford  to  the  Main 
Line  suburbs  .  .  .  Philadelphians  are  reading  The 
Evening  Bulletin,  discussing  its  new’s  and  adver¬ 
tising  .  .  .  and  planning  tomorrow's  purchases. 

The  Evening  Bulletin  introduces  the  adver¬ 
tiser  to  more  homes  in  the  City  of  Philadelphia 
than  any  other  daily  newspaper,  morning  or 
evening:  957c  of  its  circulation  is  concentrated 


in  the  Philadelphia  retail  trading  area. 

Ask  your  advertising  agency  about  the  greater 
value  of  Evening  Bulletin  circulation — ^built  with¬ 
out  subscriber  contests,  premiums  or  prizes  .  .  . 
its  daily  circulation  leadership  for  thirty-five 
years  ...  its  coverage  of  the  Philadelphia  market 
at  one  of  the  lowest  costs  per  reader  in  America. 

Readers  Spend  Over  43%  More  Time  on  The  Bulletin 

In  a  recent  impartial  survey,  when  Philadelphians  answered 
the  question,  “How  much  time  did  you  spend  reading  these 
Philadelphia  newspapers  yesterday,”  the  results  were; 


Average  Reading  Titne 
Men  women 


Evening  Bulletin  readers 

Newspaper  No.  2  readers 
Newspaper  No.  3  readers 
Newspaper  No.  4  readers 


Men 

54.5  min. 

37  9 
28.7 
3u.O 


52.8  min. 

33.7 

36.9 
32.4 


Women  spend  at  least  43.1  Ve  mere  time  reading  The  Bulletin 
than  any  other  Philadelphia  newspaper. 

Men  spend  at  least  43.8%  more  time  reading  The  Bulletin  than 
any  ether  Philadelphia  newspaper. 


M  Cojnfright  I9k0.  ButteUn  Co..  FMladelpMo 


} 


i 


i 


i 


I 


16 


EDITOR  5.  PUBLISHER 


Forty  More  Destroyers 
Ordered  by  Navy 


By  JOSIAH  B.  KEENEY 

CONTRACTS  calling  for  construction 
as  soon  as  possible  of  40  more  de¬ 
stroyers  than  were  previously  con- 
teii4>lated  have  been  signed  by  the 
Navy  Department.  They  increase  to 
365  the  number  of  such  naval  units 
either  afloat  or  projected. 

Secretary  Knox  said  Tuesday  in  re¬ 
vealing  the  contract  awards  that  the 
additional  destroyers  would  cost 
$253,384,875,  an  average  of  $6,300,000 
each,  and  embody  the  latest  develop¬ 
ments  in  destroyer  design  and  con¬ 
struction. 

The  total  amount  of  the  contracts 
was  increased  to  $261,684,875  by  the 
inclusion  of  $8,300,000  which  the  Navy 
Department  made  available  to  the  pri¬ 


vate  contractors  to  finance  necessary 
expansion  of  shipbuilding  facilities. 

Of  the  contracts  announced  37  ships 
were  awarded  to  private  yards,  while 
10  went  to  Navy  yards. 

The  awards  to  private  yards  and  the 
number  of  ships  awarded  follow: 

Bethlehem  Steel  Company  (Shipbuilding  Di¬ 
vision) — Quincy,  Mass.,  four  destroyers  and 
$800,000  limiting  cost  of  additional  facilities; 
Staten  Island,  three  destroyers  and  $700,000; 
San  Francisco,  seven  destroyers  and  $l,S00,- 
000;  San  Pedro,  six  destroyers  and  $1,250,000. 

Bath  Iron  Works,  Bath,  Me. — Six  de¬ 
stroyers  and  $400,000  limiting  cost  of  addi¬ 
tional  facilities. 

Federal  Shipbuilding  and  Drydock  Com¬ 
pany,  Kearny,  N.  J. — Six  destroyers  and 
$2,250,000  limiting  cost  of  additional  facili 
ties. 


^  (1)  (8) 

Contracts  as  Contracts 

Reported  by  Dept.  Reported 

of  Labor  July  13-  by  NDAC 

Dec.  7  Oct.  1-Dec.  14 


<3)  (I) 

Construction  NI>.\C  Contracts 
Projects  for 

June  to  Sept.,  Construction 
(inclusive)  Oct.  1-Dec.  1  4 


Alabama  . 

.$  4,372,142  $ 

7,563,600  $ 

39,270,858 

1,697,063 

8,459,439 

$  1,138,000 

Arkansas  . 

4,615,920 

California  . 

239,697,818 

6,204,157 

221,847,599 

351,979,095 

10,191,936 

126,729,213 

67,513,215 

Connecticut  . 

120,548,190 

120,548,818 

2,750,000 

Delaware  . 

5,569,668 

6,390,000 

2,473,799 

50,000,000 

Dist.  of  Columbia* . . 

66,433,921 

7,887,880 

6,112,171 

3,845,400 

florida  . 

605,855 

39,441,591 

1,020,605 

Georgia  . 

3,264,725 

51,588 

6,519,290 

11,785,356 

781,656 

29,408,380 

3,783,679 

Illinois  . 

53,834,669 

16,462,112 

*48,412,690 

Indiana  . 

7,650,221 

40,123,219 

34,009,499 

63,500,000 

1,728,498 

3,220,366 

1,369,274 

52,702,054 

4,987,451 

Kansas  . 

25,056,157 

Kentucky  . 

2,906,859 

1,306,284 

4,200,879 

972,000 

Louisiana  . 

2,077,102 

5,982,513 

6,420,155 

Maine  . 

1,948,763 

135,022.426 

1,600,000 

Maryland  . 

24,075,737 

121,843,660 

19,913,985 

20,335,317 

Massachusetts  . 

36,689,850 

3,508,200 

610,107,022 

16,459,169 

Michigan  . 

. . .  264,991,693 

5,231,358 

52,838,038 

32,562,085 

3,392,438 

2,078,815 

Mississippi  . 

287,157 

613,629 

30,695,745 

2,000,000 

Missouri  . 

Montana  . 

. . .  187,992,426 

152,661 

91,129,128 

4,939,842 

1,057,675 

37,425,000 

Seattle-Tacoma  Shipbuilding  Company,  Seat¬ 
tle — Five  destroyers  and  $1,400,000  limiting 
cost  of  additional  facilities. 

New  York  Shipbuilding  Company,  Cam¬ 
den,  N.  J. — Two  cruisers. 

Meanwhile,  the  Work  Projects  Ad¬ 
ministration,  an  agency  not  usually 
associated  in  the  public  mind  with  na¬ 
tional  defense,  allocated  $8,251,196  for 
68  airports  regarded  necessary  to  the 
protection  of  coastal  cities.  'Diis  brings 
the  WPA  outlay  for  this  purpose,  for 
the  period  July  1-November  30,  to 
$116,140,432. 

How  the  defense  program  pene¬ 
trates  down  into  industries  seemingly 
unrelated  to  defensive  warfare  is  il¬ 
lustrated  by  the  fact  that  almost  half 
a  million  dollars  was  set  aside  last 
week  alone,  for  purchase  of  mosquito 
netting.  Evaporated  canned  milk  ac¬ 
counted  for  orders  of  about  the  same 
amount;  pillowcase  purchases  ran  to 
almost  $200,000;  one  manufacturer  of 
fire  extinguishers  received  a  contract 
for  $258,000. 

Last  week,  too,  the  National  Defense 
Advisory  Commission  cleared  con¬ 
tracts  totaling  $7,398,430  for  War  De¬ 
partment  needs,  including:  Fruehaus 
Trailer  Company,  Detroit,  Mich., 
trailers  and  dollies,  $556,950;  Bendix 
Aviation  Corporation,  Bendix,  N.  J., 


with  an  order  for  tank  bulks  pric^ 
at  $1,879,542. 

life  War  Department  expanded  iu 
plan  for  explosive  facilities  at  Wiht- 
ington,  m.,  increasing  its  plant  jp. 
propriation  from  $10,863,000  to  $30. 
863,000,  with  a  production  order  gf 
$17,760,000  already  placed  with  dt 
Pont. 

To  St.  Louis,  Mo.,  went  two  contract 
totaling  $105,887,790  for  equipping  aid 
operating  a  small  arms  plant  Tlii 
marks  the  first  important  step  tovaid 
locating  new  national  defense  facilitia 
in  the  central  U.  S. 

CORRECTION 

The  Sunday  circulation  figures  d 
the  Columbus  (O.)  Citizen  were 
advertently  omitted  from  the  cross 
section  study  of  newspaper  circula 
tions  in  the  Dec.  7  issue  of  EditokI 
PuBUSHER.  The  figures  used  wen 
the  publishers  statement  figures  to 
the  Audit  Bureau  of  Circulations  in 
the  six-month  period  ending  Sepi 
30  as  compared  to  the  similar  per^ 
last  year.  The  Citizen’s  Sunday  fig 
ures  show  a  gain  from  93,427  to  99,1“ 
for  those  periods. 

GIRL  TO  I.  r'hEARSTS 

Mr.  and  Mrs.  John  Randolph  Hearsi 
became  the  parents  of  a  six-pound 


FO 


meters,  $1,942,560;  Construction  of  re-  _  _  _  „ 

placement  center  at  Aberdeen  Proving  daughter^  to  be  named  Joanne,  bon 
Groimd,  Maryland,  $4,989,920.  in  (jood  Samaritan  Hospital,  Los  An- 

Lake  Washington  Shipyards,  Hough-  geles,  Dec.  17.  Mr.  Hearst,  son  of  Wil¬ 
ton,  Wash.,  led  the  West  Coast  (X)n-  liam  Randolph  Hearst,  is  vice-pres- 
tractors  in  point  of  new  Navy  orders,  ident  of  Hearst  Magazines,  Inc. 


Nebraska  . 

Nevada  . 

New  Hampshire 


507,856 


6,850,000 


2,552,779 


985,657 

198,266 

58,043,747 


New  Jersey  . 

100,648,721 

239,829,314 

785,111,943 

10,500,103 

143,015 

New  York  . 

390,954,103 

219.924,588 

263,468^315 

11,690,612 

New  York  City**.. 

252,303,588* 

*  48,184,158** 

**4,006,000 

North  Carolina  _ _ 

12,454,222 

8,802,705 

3,594,000 

North  Dakota  . 

11,711 

914,399 

Ohio  . 

84,878,323 

65,936,900 

26,057,115 

500,000 

Oklahoma  . 

2,369,912 

5,949,238 

2,176,171 

3,676,888 

2,662,215 

Pennsylvania . 

152,02l’008 

118,933,970 

360,776,618 

137,222,897 

Rhode  Island . 

7,500,212 

142,484 

25,821,121 

6,396,900 

South  Carolina  .... 

373,754 

77,631,075 

3,443,632 

South  Dakota  . 

33,602 

21,596 

Tennessee  . 

9.950,773 

2,508,655 

5,243,093 

8,637,000 

Texas  . 

13,391,330 

138,668,427 

32,218,717 

Utah  . 

67,467 

264’544 

l’030i000 

496'459 

434’350 

Virginia  . 

69,150,209 

541,957,008 

13,490,384 

Washington  . 

74,316,833 

59,762,850 

214,825,841 

36,980,969 

West  Virginia  . 

2,935,886 

2,346,915 

Wisconsin  . 

19,664,972 

10,779,180 

40,300,434 

1,000,000 

343.378 

Total . 

$2,009,328,235 

$1,423,249,398  $4,075,775,321 

$660,440,855 

Column  1 — Contracts  reported  to  the  Division  of  Public  Contracts.  Department  of  Labor, 
by  the  Executive  departments  (War,  Navy.  Treasury,  etc.),  and  Independent  Establishments 
(TVA.  FWA,  PHA,  etc.),  of  the  Federal  Government. 

Column  2 — Contracts  cleared  by  National  Defense  Advisory  Commission  for  all  expendi¬ 
tures  of  $.500,000  and  over,  excepting  construction,  and  announced  during  period  indicated. 
Kot  included  in  Column  1. 

Column  3 — U.  S.  Bureau  of  Labor  Statistics  report  of  construction  projects  such  as 
cantonments,  airfields,  shipyards,  new  industrial  plants,  factory  expansion,  naval  vessels, 
etc.,  financed  from  federal  funds,  plus  housing  and  miscellaneous  projects  not  strictly  classi- 

as  Defense  Projects. 

Column  4 — Same  type  of  projects  as  Column  3. 

•  Most  contracts  placed  in  Washington,  D.  C..  .are  filled  at  sources  of  supply  and 
industrial  centers  widely  scattered  throughout  the  nation. 

••  These  figures  are  also  included  in  the  state  total.  Many  contracts  awarded  to  New 
York  Citv  firms  are  filled  by  factories  located  in  cities  outside  the  state  of  New  York. 


Washington  Is  The  Mecca  of  America 
On  Inauguration  Day 

Thousands  of  visitors  from  everywhere  come  to  Washing¬ 
ton  to  witness  the  great  symbolic  ceremony  of  our  democracy 
— the  inauguration  of  a  president.  The  occasion  attains 
extraordinary  significance,  coming  as  it  does  at  a  time  when 
the  nation  is  putting  forth  every  effort  to  arm  for  defense 
against  the  threat  of  a  war-tom  world. 

On  Monday,  January  20th 

WILL  PUBLISH  A  SPECIAL 
INAUGURAL  ROTOGRAVURE  SECTION 

devoted  to  a  pictorial  story  of  the  Nation’s  City,  the  part  it 
plays  as  the  hub  of  the  national  defense  program,  and  its 
development  as  a  beautiful  capital  which  symbolizes  the 
spiritual  aspirations  of  a  united  America. 

In  this  section  you  will  find  a  graphic  vehicle  for  placing 
your  product  before  a  nationally  minded  audience. 

Reservation  of  space  should  be  made  at  once. 

Deadline  for  Copy  December  31  at 

Past  Inaugural  occasions  show  The  Star’s  regular  circula¬ 
tion  increased  by  31%. 
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Skott  “TakQi. 


“IT  PAYS  TO  ADVERTISE,”  Claude 
Kastner  of  Nebraska  City,  Neb., 
agrees.  Someone  stole  his  overcoat, 
and  so  he  inserted  this  ad  in  the 
Nebraska  City  News  Press:  “I  wish 
a  Merry  Christmas  to  the  person  who 
stole  my  coat.” 

The  next  day  he  got  his  coat  in  the 
mail. 

■ 

A  San  Antonio  Evening  News  re¬ 
write  man,  whipping  into  shape  a 
batch  of  P-T-A  publicity,  came  across 
an  item  that  concluded  as  follows: 
“Mrs .  has  arranged  a  pro¬ 

gram  of  Christmas  music  for  the  oc¬ 
casion,  and  the  Rev . will  de¬ 

liver  a  Christmas  massage.” 

■ 

A  NEW  VERSION  of  pigs  getting  into 
home  brew  mash  and  getting  drunk 
appeared  on  the  Oregon  United  Press 
wires  election  day  in  the  following 
brief  item:  “Grants  Pass  .  .  .  voted 
almost  four-to-one  against  a  local  op¬ 
tion  measure  which  would  have  pro¬ 
hibited  the  sale  of  alcoholic  beavers 
in  stores.” 

■ 

FOR  NEARLY  HALF  a  century  a 
correspondent  of  the  Galveston 
(Tex.)  Daily  News  had  been  sending 
in  poor  copy,  and  recently  it  became 
worse. 

In  reply  to  a  letter  outlining  a  few 
essentials  in  the  preparation  of  good 
copy,  the  correspondent  wrote: 

“I  do  not  know  what  was  the  mat¬ 
ter  with  me  the  other  day.  My  wife 
said  I  was  kinder  bugged  up  and  I 
guess  until  I  get  another  name  for  it 


I  will  have  to  take  her  definition  for 
it.” 

■ 

A  new  kind  of  motorist  is  described 
in  this  headline  from  the  Newburg 
(N.  Y.)  News: 

OBSTRUCTED  MOTORISTS  VIEW 

IS  CAUSE  OF  MANY  MISHAPS 

■ 

INTERESTING  maritime  story  from 

the  East  Coast  Shipping  Record: 

“Alice  -  has  been  engaged 

as  stewardess  and  social  hostess  aboard 
the  S.S.  Alexandria,  which  sails  to¬ 
morrow.  Before  leaving  port  she  will 
have  her  barnacles  scraped.” 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

NEW  CHICAGO  AGENCY 

The  formation  of  a  new  advertising 
agency.  Burns  &  Potter,  representing 
a  consolidation  of  the  Potter  Adver¬ 
tising  Agency  and  Jay  E.  Burns- 
Advertising,  both  of  Chicago,  has  been 
anonimced  effective  Dec.  15.  The  en¬ 
larged  organization  will  occupy  quar¬ 
ters  on  the  9th  floor  of  the  Mather 
Tower,  75  East  Wacker  Drive,  that 
city.  Jay  K  Bums,  for  years  an  ac¬ 
tive  figure  in  Chicago  banking,  busi¬ 
ness  research  and  management  cir¬ 
cles,  and  Robert  E.  Potter,  for  many 
years  advertising  manager  of  the 
Chicago  Journal  of  Commerce  and  a 
former  merchandising  manager  of 
Montgomery  Ward  &  Co.  chain  store 
division,  present  heads  of  the  merg¬ 
ing  agencies,  will  be  the  principals 
of  the  new  organization. 

DR.  AUGHINBAUGH  DIES 

Dr.  William  E.  Aughinbaugh,  69, 
physician,  author,  educator,  widely 
known  in  the  ne^&spaper  field  as 
the  author  for  several  years  of  the 


series  “The  Doctor  Tells  the  Story,” 
syndicated  by  the  Chicago  Tribune- 
New  York  News  Syndicate,  died  in 
New  York,  Dec.  18. 

■ 

Says  South  America 
Needs  Our  Machinery 

South  America  is  becoming  an  in¬ 
creasingly  important  market  for 
American  machinery  and  equipment, 
Corwin  Wickersham,  vice-president 
in  charge  of  the  foreign  division  of 
Standard  Brands,  Inc.,  said  this  week. 
Mr.  Wickersham  recently  returned 
from  a  South  American  trip  in  which 
he  covered  approximately  14,000  miles 
by  air. 

“South  America  is  fast  becoming  in¬ 
dustrialized,”  Mr.  Wickersham  said, 
“and  is  no  longer  a  market  confined 
to  manufactured  goods.  It  offers  vast 
opportunities  for  certain  raw  mate¬ 
rials  and  the  type  of  machinery  and 
equipment  on  which  our  national 
reputation  has  been  built  up.” 

“It  seems  to  me,”  Mr.  Wickersham 
continued,  “that  by  not  only  supply¬ 
ing  these  needs,  but  by  showing  a 
spirit  of  understanding  of  their  prob¬ 
lems,  greater  interest  in  their  tradi¬ 
tions  and  a  real  desire  to  help  them 
realize  their  aspirations,  we  can  lay 
the  foundation  for  more  friendly  re¬ 
lations  with  our  South  American 
neighbors.” 

Mr.  Wickersham  attended  the  open¬ 
ing  of  a  new  Fleischmann  Yeast  plant 
in  Lima,  Peru  and  while  in  Colom¬ 
bia  he  broke  ground  for  an  addition 
to  the  Fleischmann  plant  there. 


PRINTERS'  DRIVE 

The  launching  of  an  industry-mr 
effort  to  bring  back  to  New  York  Ci 
a  part  of  the  printing  busing;  ,5 
during  the  depression  years  was  a;, 
noun^  this  week  by  Commissiora 
George  A.  Sloan,  head  of  the  c;% 
Department  of  Commerce  and  of  ii 
Mayor’s  Business  Advisory  ConiTi;. 
tee,  which  are  cooperating  with  ii 
New  Yoik  Employing  Printers  Aa. 
ciation  and  the  graphic  arts  unions  i; 
the  industry’s  program.  First  c.^ 
has  been  prepared  and  will  appear  j 
New  York  City  newspapers. 

■ 

OPENS  N.  Y.  OFnCE 

C.  D.  Bertolet  &  Co.,  Inc.,  nati 
advertising  representatives  of  0. 
Sunday  Visitor  and  The  Register  k: 
opened  an  office  in  New  York  a 
Room  807,  110  E.  42nd  Street  for  ..i 
exclusive  representation  of  the  0: 
Sunday  Visitor-Register  Unit,  C. 
Sunday  Visitor,  Youth  and  The  Re:.: 
ter.  Ralph  A.  Renick  is  the  mar.::- 
of  the  eastern  office. 

■ 

RADIO  THEATER  SECTIO 

An  8-page  Radio  and  Theater 
loid  section  was  started  recently  as 
regular  Sunday  feature  of  the  C'n 
cothe  (Ohio)  Gazette  and  News 
vertiser.  A  complete  weekly  r;a 
schedule  is  offered  with  copy  restric;e 
in  order  that  it  might  be  laid-  , 
around  radio  programs.  Two  pa-( 
were  turned  over  to  theater  news  n ; 
the  entire  week’s  schedule  included 


WITH  ONLY  I  DWELLING 
IN  31  VACANT- 

WORCESTER  is  busy  building  new  homes  fof 
families  who  need  'em.  Worcester  permits 
for  new  residential  construction,  first  10 
months  of  1940  as  compared  with  the  same 
period  in  1939,  show  these  healthy  gams 

NUMBER  of  New  Homes 
UP  31.4% 

VALUE  of  New  Homes 
UP  42.2% 

This  rich  and  active  market  (population 
433,287  in  city  and  average  1 8-mile  retail 
trading  area)  is  covered  by  The  Telegram- 
Gazette  alone.  Circulation  more  than  127,(X)0 
average  net  paid  daily.  There  is  no  othaf 
Worcester  daily  paper. 


TELEGRAM -GAZETTE 

WORCESTER  MASSACHUSETTS 

Ocopcr  F.  Footh, 


A  crowd  of  22,000 — largest  ever  to  see 
a  basketball  gome  —  cheered  and 
roared  at  the  Chicago  Stadium  Friday, 
November  29.  The  Herald-American 
sponsored  this  game,  brought  together 
the  foremost  cage  stars  of  the  nation, 
promoted  a  new  thrill— and  Chicago 
acclaimed  a  new  annual  feature  for 
its  sports  calendar. 

It  was  another  bright  spot  in  the  Herald- 
American's  long  string  of  winning 
scores.  Fridoy  night: .  the  basketball 
gome.  Thursday  of  the  same  week:  a 


Mary  Mortensen  Cooking  SchooL  brings 
ing  the  yeca's  total  attendance  to  about 
50,000  housewives.  Monday  noon:  the 
weekly  Quarterback  Ltmcheon,  where 
10,000  business  and  professional  men 
hove  rehashed  the  football  gomes 
season. 

Things  are  happening  in  Chicago.  The 
Herald-American  is  making  the  wheels 
hum  .  .  .  Whether  you  want  to  reach 
men,  women  or  children  with  your 
advertising,  the  Herald-American 
provides  you  the  audiencel 
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Girl  Musicians 
"Drum  Up"  Good 
Will  for  Paper 

Ogden  Standard-Examiner's 
Drum  and  Bugle  Corps 
Boosts  Circulation 
By  GEORGE  A.  BRANDENBURG 

By  featuring  an  efficient,  well- 
trained  and  beautiful  girls’  drum  and 
bugle  corps  in  various  local  and  out- 
of-town  celebrations  and  parades,  the 
Ogden  (Utah)  Standard-Examiner  is 
building  up  its  circulation  and  good 
will  throughout  its  territory. 

“The  drum  and  bugle  corps,”  says 
Henry  A.  Gibson,  circulation  manager, 
“is  boosting  circulation  ‘to  beat  the 
band’  and  is  ‘drumming  up’  good  will 
for  us.” 

Or9aiiised  Five  Yeori  Age 

The  girls  appear  on  the  average  of 
once  a  week  during  the  winter  and  in 
the  summer  as  high  as  five  times  a 
week,  according  to  Glen  Perrins, 
Standard-Examiner  managing  editor, 
who  has  furnished  Editor  &  Publisher 
with  information  concerning  the  drum 
and  bugle  corps.  Mr.  Perrins  speak¬ 
ing: 

Every  time  they  perform,  the  Stand- 
ard-Exiamtiiner  is  given  publicity — the 
uniforms  and  the  base  drums  carry 
the  insignia  of  the  paper.  ’There  are 
40  girls  in  the  group — 16  drummers, 
16  buglers,  including  one  who  plays 
the  shrill  bugle  bells;  a  drum  major, 
five  or  six  twirlers  and  two  flag  bear¬ 
ers,  who  carry  the  American  and  state 
flags. 

The  girls  are  directed  by  Ben 
G.  Trimble,  talented  Ogden  musician. 
He  gives  the  girls  their  instructions 
and  accompanies  them  on  their  bus 
trips  to  various  out-of-town  perform¬ 
ances. 

The  Standard  -  Examiner  started 
sponsoring  the  drum  and  bugle  corps 
five  years  ago.  At  that  time  there 
were  only  24  girls  in  the  group.  An 
initial  outlay  of  $500  or  $600  provided 
the  girls  with  their  horns.  Mrs.  Trim¬ 
ble  designed  the  uniforms,  and  orig¬ 
inated  the  beautiful  “shrine”  hats. 

Uniforms  Are  Attractive 

The  uniforms,  which  are  always 
good  looking,  are  redesigned  each 
year,  and  different  colors  used,  Mrs. 
Trimble  points  out.  The  uniforms 
have  been  red,  yellow  and  maroon. 
One  year  the  girls  caused  a  sensation 
when  they  appeared  in  attractive  yel¬ 
low  shorts.  Another  costume  which 
went  over  big  was  the  gold  blouses 

I— ROCK  ISLAND-MOLINE-i 


Moviiif  Up  and  Up  at 
an  Ever  Increaiinf  Pace 

Thu  luUonalU  known  Rock 
IsUnd-MoUne  metropoIiUn 
zone  zoomi  up  U>  102,466, 
■  14.5%  giin  oret  1930. 
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and  short  white  “swing  skirts.”  When 
the  weather  is  extremely  cold  the  girls 
wear  maroon  suits  of  heavier  mate¬ 
rial. 

They  wear  gold  braid,  and  the 
Standard-Examiner  insignia. 

The  girls,  mostly  students  of  Mr. 
Trimble  rehearse  once,  each  week 
in  a  hall  provided  by  the  newspa¬ 
per. 

The  girls  must  be  of  certain  height, 
so  that  the  size  of  the  musicians  are 
uniform — Mr.  Trimble  has  a  mark  on 
the  wall  of  his  home  and  prospective 
drum  and  bugle  players  must  “mea¬ 
sure  up.”  The  girls  must  be  capable 
musicians,  he  points  out,  for  the  mel¬ 
odies  the  group  plays  are  right  up 
to  the  minute  numbers. 

Appear  at  Many  Events 

The  value  of  the  girls  drum  corps 
to  the  Standard-Examiner  is  shown 
by  the  many  requests  which  come 
from  out-of-town  communities  for 
their  services.  For  example,  the 
group  played  at  an  Evanston,  Wyo., 
Cowboy  Days  celebration,  and  the 
cowboys  committee  paid  all  expenses 
of  the  bus  trip,  the  National  Wool- 
growers  Association  convention  at 
Casper,  Wyo.;  the  Covered  Wagon 
Days  celebration  at  Salt  Lake  City; 
Peach  Days  celebration  at  Brigham 
City,  Utah;  fairs,  rodeos,  etc.,  outside 
the  city — where  circulation  build-ups 
help. 

Most  of  the  trips  are  at  no  cost  to 
the  paper. 

Locally,  where  the  Standard-Exam¬ 
iner  especially  finds  the  drum  and 
bugle  corps  valuable  for  good  will, 
the  girls  performed  at  the  annual 
Mormon  round-up.  Pioneer  Days,  the 
spring  and  autunm  style  shows,  and 
other  programs. 

The  girls  are  paid  no  salary,  each 
feeling  it  an  honor  to  belong  to  the 
Standard-Examiner  drum  and  bugle 
corps.  The  ages  of  the  girls  range 
from  17  to  20  years. 

Carrier  Notes 

FROM  THE  “Journal  Carrier,”  pub¬ 
lished  by  the  Atlanta  Journal,  comes 
the  following  news  how  a  Journal 
carrier  obtained  a  “start”  from  the 
local  jailer: 

“Journal  carriers  are  always  on  the  job — 
even  while  in  the  arms  of  the  law. 

“Eugene  Barrows,  who  normally  carries  a 
route  out  in  the  East  Lake  section,  went  a 
little  out  of  his  territory  the  other  day  to  get 
a  new  start,  although  perhaps  he  might  not 
have  wanted  it  that  way.  Following,  very 
briefly,  is  what  happened.  You  fdl  in  the 
necessary  details: 

‘.\w,  I  wasn’t  speeding,’  said  Eugene. 
But  the  uniformed  gentleman  representing  law 
and  order  thought  differently. 

“  ‘I've  heard  that  story  before.’  -said  he, 
giving  Eugene  one  of  those  long,  hard  looks. 
’So — me  and  the  judge  will  he  seein’  you  next 
Wednesday  morning.’ 

“Eugene  went. 
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“Down  at  the  caboose  (jail  to  you)  Eugene 
found  that  he  had  company — plenty  of  it. 
While  waiting  around  for  his  case  to  come  up 
and  his  defense  (bail)  to  be  arranged,  he 
struck  up  a  conversation  with  one  of  the  turn¬ 
keys.  The  turnkey  said:  ‘What  do  you  do?’ 

“Well,  that  was  Eugene’s  cue.  He  immedi¬ 
ately  swung  into  his  .sales  talk,  and  before 
many  more  words  had  passed  between  them 
he  had  sold  the  man  a  subscription  to  the 
Journal.” 

7  Brotbart  Hold  Sam*  Roat* 

In  the  same  issue,  we  note  that 
seven  brothers  have  held  the  same 
route  for  25  years  in  Atlanta.  Johnny 
Ziegler  is  the  last  of  Ziegler  family  to 
carry  the  Journal  Route  L-9.  Frankie 
was  the  sixth  brother  to  take  over 
L-9. 

When  he  entered  Georgia  Tech 
last  fall  the  route  was  given  to 
Johnny.  Four  of  the  brothers  have 
already  graduated  from  college.  The 
fifth  and  sixth  brothers  are  studying 
at  Georgia  Tech. 

Correction 

IN  PRESENTING  the  opinion  of  Wolf 

&  Company,  Chicago  certified  public 
accountants,  concerning  the  two  bases 
for  reporting  income  from  prepaid 
subscriptions  (E.  &  P.,  for  Dec.  14, 
page  49),  the  ruling  cited  is  that  of 
the  Bureau  of  Internal  Revenue.  Fol¬ 
lowing  the  first  paragraph  in  six  point, 
quoting  the  opinion  of  Wolf  &  Com¬ 
pany,  the  words  “The  ruling  states:” 
should  be  inserted.  The  remainder  of 
the  text  in  six  point  is  the  Bureau’s 
ruling. 

How  He  Got  His  Start 

PHIL  KNOX,  circulation  manager  of 

the  Oakland  (Cal.)  Tribune,  entered 
the  newspaper  business  as  a  Saturday 
solicitor  for  the 
St.  Paul  Daily 
News  while  he 
was  still  a  stu- 
d  e  n  t  in  high 
school.  It  took 
about  three  Sat¬ 
urdays  for  him 
to  learn  that  the 
quickest  way  to 
get  new  sub¬ 
scriptions  (for 
which  he  was 
paid  on  a  com¬ 
mission  basis)  Phil  Knox 

was  to  chop  Mrs 

Murphy’s  wood,  help  her  hang 
clothes,  admire  her  children  or  agree 
with  her  politics. 

Such  was  his  introduction  to 
the  circulation  business  back  in 
1912. 

Since  then  he  has  been  through  all 
phases  of  the  work  from  carrier  boy, 
mailer,  district  manager  to  circulation 
chief. 

Except  for  a  slight  interrup¬ 
tion  caused  by  the  World  War,  Mr. 


You  cannot  cover  the 
rich  Youngstown  dis> 
trict  with  any  paper 
hut  the 

Youngstown 

Vindicator 


KELLY-SMITH  CO. 

National  Representatives 
New  York  Philadelphia  Atlanta 
Detroit  Boston  Chicaro  Kansas  City 


Knox  has  been  actively  engaged  in 
newspapering  ever  since.  He  took  a 
“side  fling”  at  reporting,  selling  elawj 
fled  advertising,  and  even  three  years 
as  publisher  of  a  small  Southern  Cali¬ 
fornia  daily. 

“Newspaper  circulation  used  to  be 
a  lot  of  fun  when  a  circulator  sold 
papers,”  he  says.  “Now  he  is  a  com¬ 
bination  of  labor  relations  man,  legal 
and  legislative  scout  and  general  dip¬ 
lomat.  Like  the  mother  who  didn’t 
raise  her  boy  to  be  a  soldier,  this  cir¬ 
culator  didn’t  come  into  the  business 
expecting  to  have  to  consult  a  psy¬ 
chologist  before  starting  something 


ARRANGED  TITLE  BOUT 

Burris  Jenkins,  Jr.,  sports  cartoon¬ 
ist  for  the  New  York  Joumal-Ameri- 
can,  was  instrumental  in  arranging 
a  title  bout  between  the  heavywei^t 
champion,  Joe  Louis,  and  Tony  Novak, 
of  Kansas  City,  to  be  staged  in  March 
in  Kansas  City  for  the  benefit  of  Dr. 
Burris  Jenkins’  modernistic,  non- 
denominational  church  there.  Dr. 
Jenkins,  one-time  preacher -editor  of 
Bonfils’  and  Tammen’s  Kansas  City 
Post,  started  a  drive  for  $200,000  last 
year  but  the  campaign  lagged.  With 
the  aid  of  his  son,  he  then  appealed 
to  promoter  Mike  Jacobs  for  help 
and  the  bout  was  arranged. 

■ 

CHARITY  SALE 

Approximately  200  local  business 
men  cooperated  with  the  Rocine 
(Wis.)  Journal-Times  in  the  sale  of 
Good  Fellows  newspapers  on  the 
streets  of  Racine  Dec.  14.  Funds  de¬ 
rived  from  this  special  sale  of  Jour¬ 
nal-Times  are  used  each  year  to  pro¬ 
vide  food,  clothing  and  other  Christ¬ 
mas  cheer  for  needy  families. 

We  bow  to  Norfolk, 
industrial  champion 
of  tlie  Old  Dominion 
State  —  now  leading 
all  American  cities 
in  percentage  of 
i  business  improve- 
1  inent.  A  sweet  scrap, 
too;  we  didn’t  know 
we  weren’t  win- 
New  EN^BNtfs  ning  until 
' "  '  Forbes 

Magazine 
officially 
VRoiJfvARD  declared 
us  the  runner-up- 

I 
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You  have  just  read  an  editorial  similar  to  one  which  will  appear 
in  scores  of  papers  on  December  26.  It’s  an  editorial  we’d  rather  not 
see!  In  some  localities,  because  of  the  year-long  safety  efforts  ol  the 
local  newspaper,  this  editorial  won’t  have  to  be  written. 


T^ii  it  the  ajth  of  a 
•w'iet  of  advertitementt 
prepared  by  new  tpaper* 
men  for  newspapermen. 


Published  in  the  interest  oj  street  and  highway  sajety  by 

THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 


CHRISTMAS— 1940 

YULETIDE  comes  to  a  world  bowed  again  under 
the  misery  of  millions  of  homeless,  harassed, 
humanity — millions  for  whom  the  sacred  words 
“peace  on  earth  to  men  of  good  will”  must  sound 
like  ghastly  mockery.  There  seems  to  be  no  place 
in  today’s  conduct  of  mankind  for  the  gentle 
philosophy  brought  to  earth  2,000  years  ago  by 
the  Son  of  Man.  His  teaching  of  faith,  hope,  and 
charity,  His  elevation  of  mankind  above  the  beasts 
of  the  field,  have  been  shouldered  aside  for  a 
sterile,  vulgar,  and  bankrupt  paganism. 

That  is  a  dark  picture,  but  at  its  darkest  there 
are  gleams  of  light.  The  savage  brutality  of 
materialism  which  now  casts  its  shadow  over  much 
of  the  world  is  being  resisted.  The  human  liberties 
that  Christianity  fosters  have  been  shoved  into 
limbo,  but  they  have  not  been  destroyed.  They 
will  not  be  destroyed.  The  angels’  salutation  may 
lie  overwhelmed  in  the  crash  of  guns  and  bombs 
in  1940,  but  it  will  not  be  silenced.  Millions  of 
suffering  people  will  lift  up  their  hearts  in  prayer 
this  Christmas  season — a  prayer  for  deliverance 
from  the  forces  of  ignorance  and  tyranny,  a  prayer 
for  courage  to  continue  the  eternal  fight  for  liberty, 
and  justice. 


Arise,  shine;  for  thy  light  is  come,  and  the  glory 
of  the  Lord  is  risen  upon  thee.  Isiah  LX:1. 


"GET  TOGETHER" 

THREE  WEEKS  AGO,  Editor  &  Publisher 
addressed  an  editorial  to  the  owners  of  radio 
stations  and  the  officials  of  the  American  Society 
of  Authors,  Composers  and  Publishers.  It  was 
headed  with  the  words  quoted  above,  and  it 
counseled  that  the  best  interests  of  all  con¬ 
cerned  would  be  served  by  a  settlement  of  the 
dispute  which  threatens  to  bar  from  the  air  a 
considerable  volume  of  modem  music. 

Some  of  our  readers  regarded  this  advice  as 
premature.  They  believe  that  the  broadcasters 
and  ASCAP  must  inevitably  get  into  a  knock¬ 
down  fight  in  order  to  break  the  “monopoly”  held 
by  the  society  over  the  works  of  its  members.  Our 
friends  believe  that  a  competitive  situation,  with 
two  or  more  groups  bidding  for  the  right  to  protect 
the  composers  and  publishers,  will  provide  a 
healthier  condition  than  that  which  now  prevails. 
No  friend  of  monopoly  as  such.  Editor  &  Pub- 
i.iSHER  believes  that  duplication  of  organization  in 
this  field  would  be  wastefully  inefficient.  We 
doubt  also  that  the  broadcasters  themselves  are 
morally  excited  about  the  principle  of  monopoly. 

It  has  seemed  to  us  that  fundamentally  this 
<lispute  concerns  dollars  and  cents  rather  than 
legal  or  ethical  principles,  despite  the  volume  of 
extravagant  propaganda  from  both  parties.  As  a 
business  matter,  we  believe  that  it  is  subject  to 
adjustment  by  business  methods.  We  note  with 
pleasure  that  there  is  an  apparent  possibility  that 
the  dispute  will  be  ended  by  just  such  metho<ls 
before  the  January  1  deadline.  That  makes  sense 
in  a  situation  where  fighting  can  lead  to  no  good 
end. 


THE  BUSINESS  PROSPECT 

LEADERS  who  can  speak  with  authority  for 
American  business  are  quoted  on  other  ]>ages 
of  this  issue  ■  concerning  the  outlook  for  the 
months  ahead.  Without  exception,  they  foresee 
an  expansion  of  business  activity  that  is  re¬ 
flected  in  more  ambitious  advertising  plans  than 
have  been  contemplated  for  many  a  day.  As 
1940  fades  into  1941,  we  again  commend  to  our 
newspaper  friends  the  necessity  of  selling  the 
newspaper  as  the  medium  first,  against  competi¬ 
tive  media.  If  that  job  is  well  done,  the  sale  of  the 
individual  paper  ought  to  be  comparatively  easy. 


THE  BILL  OF  RIGHTS 

ONE  HUNDRED  FORTY-NINE  years  ago 
December  15,  the  Bill  of  Rights  became  a  part 
of  the  United  States  Constitution.  Adoption  of 
10  of  the  12  articles  originally  submitted  as 
amendments  to  the  Constitution  frame  in  1787 
was  regarded  as  essential  by  the  citizens  of  the 
new  American  nation.  It  was  a  vital  document. 

It  remains  a  vital  document,  impaired  in  no  im¬ 
portant  respect  by  the  great  changes  which  have 
occurred  in  our  civilization  in  a  century  and  a 
half. 

In  terse  language  that  is  hard  to  misinter¬ 
pret  the  Fathers  of  the  Republic  embodied  guar¬ 
antees  of  popular  liberties  that  had  been  gained 
one  at  a  time  since  Runnymede. 

Most  of  those  privileges  of  the  common  man  are 
today  a  matter  of  course — trial  by  jury,  freedom 
from  double  jeopardy  for  the  same  offense,  pro¬ 
hibition  of  excessive  bail,  excessive  fines,  cruel 
or  unusual  punishments,  protection  of  life,  liberty, 
and  property,  even  the  right  to  bear  arms  under 
police  regulation. 

The  only  section  of  the  Bill  of  Rights  which 
has  required  continuous  vigilance  for  its  preserva¬ 
tion  is  Article  I.  As  everybody  ought  to  know 
by  this  time,  this  article  preserves  the  right  of 
free  exercise  of  religion,  assembly,  speech,  and 
press. 

No  other  article  is  more  elementary  to 
the  preservation  of  government  of,  by,  and  for 
the  people,  and  no  other  article  has  been  more 
subtly  or  viciously  attacked  by  those  who  should 
desire  its  permanency. 

One  of  the  great  publishers  of  the  United  States 
has  recently  reminded  his  audiences  that  the 
Statue  of  Liberty  in  New  York  Harbor  rests  on 
four  pillars.  If  one  is  destroyed  the  Statue 
topples,  bearing  all  the  other  pillars  into  the 
dust. 

Each  of  us  regards  the  right  of  meeting  with 
our  fellows,  of  selecting  a  church,  or  of  speak¬ 
ing  our  mind  on  occasion  as  a  guaranteed  personal 
privilege.  Too  many  of  us  regard  the  privilege 
of  press  freedom  as  something  guaranteed  to  the 
publishers  and  not  to  the  public.  Despite  all  of 
the  clamor  about  press  freedom  and  the  alleged 
abuses  of  it  by  newspapers,  the  majority  of 
publishers  that  we  know  are  fighting  not  for  a 
business  advantage,  but  for  the  right  to  keep 
on  speaking  in  what  they  believe  to  be  the  public 
interest.  And  in  that,  we  sincerely  believe,  they 
share  the  wisdom  of  the  Founding  Fathers.  The 
guarantee  of  the  First  Amendment  is  absolute — 
against  Congressional  action  based  on  political 
chicanery  or  upon  popular  clamor — which  today 
usually  means  the  organized  claque  noise  of  a 
minority.  The  four  freedoms  guaranteed  by  that 
amendment  stand  as  one — if  one  is  undermined, 
all  topple. 


TRUE,  BUT  "MISLEADING"? 

GENERAL  MOTORS  ACCEPTANCE  Cor- 
poration  has  raised  what  seems  to  us  i 
fair  question  in  its  appeal  to  the  Supreme  Court 
from  the  Federal  Trade  Commission’s  decision  on 
its  recent  advertising.  The  commission  made  no 
complaint  that  the  advertising  was  untruthful,  but 
proceeded  on  the  contention  that  its  language 
might  mislead  the  ignorant,  careless  or  trusting. 
The  appellant  wants  the  court  to  decide  whether 
the  commission’s  regulatory  power  over  untruth¬ 
ful  advertising  extends  also  to  advertising  the 
truth  of  which  cannot  be  attacked. 

If  that  question  is  answered  affirmatively,  there 
can  be  no  sales  appeal  written  that  cannot  he 
questioned  for  its  possibility  of  “misleading  the 
ignorant,  the  careless,  or  the  trusting.”  Words  are 
curious  tools,  as  all  who  work  with  them  know. 
The  most  skillful  word  craftsmen  often  convey  to 
their  readers  or  listeners  an  effect  quite  opposite  to 
that  intended  by  a  carefully  considered  message. 
If  the  Federal  Trade  Commission  attempts  to  take 
on  the  policing  of  ad  vertising  that  consciously  and 
admittedly  tells  the  truth  for  its  potential  effect 
on  the  minds  of  the  ignorant  or  unwary,  it  will 
truly  be  invading  fields  where  angels  fear  to  tread. 


FRANK  STOCKBRIDGE 

ALL-AROUND  journalistic  ability  of  a  type  not 
found  frequently  among  modern  newspaper 
men  was  exemplified  in  Frank  Parker  Stock 
bridge.  He  died  last  week  at  the  age  of  T( 
years,  the  greater  part  of  which  had  been  de 
voted  to  putting  information  of  all  kinds  into 
the  printed  word.  His  respect  for  facts  may  have 
lieen  inherited  from  a  long  line  of  Massachusetts 
ancestors,  but  whatever  its  source,  it  was  applied 
w'ith  almost  religious  zeal  to  essays,  articles,  edi 
torials  and  books  on  a  variety  of  topics. 

A  quarter-century  ago,  he  was  a  better  than 
average  editorial  executive.  He  had  edited  sev 
eral  magazines  in  the  days  when  new  periodicals 
were  born  almost  overnight,  and  he  was  man 
aging  editor  of  the  New  York  Evening  Mail  for 
several  years  before  its  alleged  entanglement  with 
German  propaganda.  More  recently  he  had  spent 
more  than  a  decade  as  editor  of  the  American 
Press.  Capable  as  he  was  in  administration,  his 
preference  was  for  writing.  Had  he  bent  his  tal¬ 
ents  to  direction  of  others,  he  might  have  been  a 
great  editor,  or  a  great  teacher.  He  was  neither 
at  the  end,  but  he  did  leave  behind  the  heritage 
of  the  friendship  and  respect  of  many  newspaper 
people  who  had  broken  bread  with  him  or  shared 
his  delight  in  a  good  story  well  told. 


Many  merry  Christmases,  friendships,  great 
accumulation  of  cheerful  recollections,  affecting 
on  earth,  and  Heaven  at  last  for  all  of  us — 
Charles  Dickens,  Christmas  message  to  John 
Forster,  1 846. 


WELL  REPORTED 

THE  OBSCURE  and  probably  extremely  deli 
cate  situation  which  brought  about  the  dis 
missal  and  arrest  of  V^ice-Premier  Pierre  La'*! 
has  been  capably  reported  by  American  corre¬ 
spondents  in  Europe.  Readers  who  had  giv® 
careful  attention  to  the  Vichy  dispatches  for 
several  weeks  prior  to  the  dramatic  denouement 
of  December  13  were  not  unprepared  for  what 
happened.  VVe  stress  “careful  attention.”  len¬ 
der  a  censorship  as  strict  as  that  applied  at  Vichj. 
the  correspondent  cannot  report  great  events 
with  the  terseness  and  serial  clarity  of  a  pou<* 
headquarters  item.  There  has  to  be  circu® 
locution,  which,  the  correspondent  hopes,  will  K 
correctly  interpreted  by  the  cable  desk  and  ) 
the  readers.  The  ingenuity  with  which  the  n^-' 
of  the  event  itself  was  relayed  to  America,  d* 
spite  a  telephone  shutdown,  proves  agMD  ^ 
our  press  is  well  served  by  its  outposts  abroad. 
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PERSONAL 

MENTION 


(N.  C.)  News-Argus,  and  Mrs.  Patrick 
have  returned  home  after  almost  two 
months  absence  due  to  the  fatal  ill¬ 
ness  of  Mrs.  Patrick’s  father. 


FOLKS  WORTH 
KNOWING 


Basil  Brewer 


BASIL  BREWER,  publisher,  New 
Bedford  (Mass.)  Standard-Times, 
Mercury,  was  honored  for  “outstand- 
_ ing  public  ser¬ 
vice”  at  a  dinner 
in  the  New  Bed¬ 
ford  Hotel  Dec. 
12.  The  inscrip¬ 
tion,  “By  Appre¬ 
ciative  Citizens,” 
dated  Dec.  12, 
1940,  was  en¬ 
graved  on  a  desk 
set  presented  Mr. 
Brewer  by  Ar¬ 
thur  W.  Forbes, 
toastmaster,  on 
behalf  of  busi¬ 
ness,  profession¬ 
al  and  labor  leaders  and  their  wives 
from  all  sections  of  the  city,  who  gath¬ 
ered  to  pay  tribute  to  Mr.  Brewer’s 
accomplishments. 

Harold  Jones,  publisher.  Temple 
City  (Cal.)  Times,  was  elected  presi¬ 
dent  of  the  San  Gabriel  Valley  unit 
of  the  California  Newspaper  Publish¬ 
ers’  Association  at  a  meeting  in  Covina 
Dec.  13.  He  succeeds  Carl  Shirley, 
publisher  of  the  Covina  Argus. 

Cecil  B.  Highland,  president  of  the 
Clarksburg,  W.  Va.,  Publishing  Com¬ 
pany,  publishers  of  the  Clarksburg 
Exponent  and  Telegram,  has  been 
elected  active  vice  -  President  of 
the  Empire  National  Bank  of  Clarks¬ 
burg. 

Maurice  S.  Sherman,  editor,  Hart¬ 
ford  (Conn.)  Courant,  Dec.  12  spoke 
to  more  than  400  delegates  attending 
the  three-day  New  England  regional 
conference  on  adult  education 
and  national  defense  at  Springfield, 
Mass. 

John  Stewart  Bryan,  president  of 
Richmond  Newspapers,  Inc.,  publish¬ 
ers  of  the  Richmond  (Va.)  Times-Dis- 
patch  and  News  Leader,  and  honorary 
president  of  the  Richmond  Area 
Council,  Boy  Scouts  of  America,  offi¬ 
cially  opened  the  Merit  Badge  ^po¬ 
sition  at  the  Mosque,  Richmond, 
Dec.  13. 

J.  M.  Blalock,  vice-president  and 
general  manager,  Columbia  (S.  C.) 
State,  has  been  named  a  member  of 
the  steering  committee  for  the  Rich¬ 
land  County  Fight  Infantile  Paralysis 
campaign. 

Senator  Arthur  Capper,  publisher, 
Topeka  (Kan.)  Capital,  has  been 
named  on  the  national  board  of  di¬ 
rectors  of  the  American  Red  Cross 
for  another  year.  He  is  completing 
his  fifteenth  year  on  the  board. 

Paul  Martin,  publisher,  Lansing 
State  Journal,  and  Mrs.  Murl  Defoe, 
wife  of  the  publisher  of  the  Charlotte 
(Mich.)  Republican  -  Tribune,  are 
members  of  the  committee  in  charge 
of  arrangements  for  the  inaugural 
piogram  of  Murray  D.  Van  Wagoner, 
Michigan  governor-elect,  Jan.  1. 

Dr.  Julian  S.  Miller,  editor,  Char¬ 
lotte  (N.  C.)  Observer,  and  a  leader 
m  ffie  State’s  social  service  and  edu¬ 
cation  fields,  has  been  made  North 
Carolina  chairman  of  the  “Fight  In¬ 
fantile  Paralysis”  campaign. 

Bernard  H.  Ridder,  publisher,  St. 
Paul  Pioneer  Press  and  Dispatch,  re¬ 
cently  addressed  a  Minneapolis  public 
library  audience  on  the  subject,  “I 
Knew  Hitler,”  based  on  personal  im¬ 
pressions  gained  in  a  meeting  with 
fhe  German  dictator. 

McHenry  Tichenor,  formerly  pub- 
of  the  Harlingen  (Tex.)  Valley 
Morning  Star  and  later  of  the  Reno 
(Ney.)  State  Journal,  has  become 
P^sident-publidier  of  the  Mercedes 
(Tex.)  News-Tribune,  a  weekly. 
Talbot  Patrick,  publisher,  Goldsboro 


M.  F.  Riblett 


In  The  Business  Office 

MERRITT  F.  RIBLETT,  formerly 
business  manager  of  the  Denver 
Rocky  Mountain  News,  and  previous 
to  that  time  con¬ 
nected  with  the 
Hearst  papers  in 
Baltimore,  has 
been  appointed 
assistant  b  u  s  i  - 
ness  manager  of 
the  Chicago  Her- 
ald-American. 

Raymond  J. 
Crane,  circula¬ 
tion  manager, 
Homell  (N.  Y.) 
Evening  Tribune 
has  been  elected 
Master  of  Eve¬ 
ning  Star  Lodge,  F.  &  A.  M. 

Capt.  Enoch  Brown,  Jr.,  vice-pres¬ 
ident  and  general  manager,  Memphis 
(Tenn.)  Commercial  Appeal  and 
Press -Scimitar,  was  master  of  cere¬ 
monies  at  the  annual  banquet  Dec.  13 
of  the  Sales  Managers  Club  of  the 
Memphis  Chamber  of  Commerce. 

Albert  J.  Stoeckel,  circulation  man¬ 
ager,  was  in  charge  of  the  annual 
Christmas  banquet  Dec.  12  for  the  400 
newsboys  of  the  Holyoke  (Mass.) 
Transcript-Telegram,  held  at  the 
Roger  Smith  Hotel.  A  movie  show 
followed.  Mrs.  William  G.  Dwight, 
editor  and  publisher  and  Arthur 
Ryan,  general  manager,  attended. 

A.  S.  (Cap)  Adams,  advertising 
manager,  Glendale  (Clal.)  News- 
Press,  was  elected  president  of  the 
southern  unit  of  the  California  News¬ 
paper  Advertising  Managers  Asso¬ 
ciation  at  their  meeting  Friday.  He 
succeeds  F.  S.  Haynes  of  the  Redondo 
Beach  Breeze.  Leon  Wray,  Anaheim 
Bulletin  ad  manager,  was  named  vice- 
president,  and  Barton  Heiligers,  Al¬ 
hambra  Post  -  Advocate,  secretary  - 
treasurer. 

W.  E.  Ingersoll,  business  manager, 
Parkersburg  (W.  Va.)  News  and  Sen¬ 
tinel,  was  thrown  from  a  horse  and 
suffered  a  broken  right  ankle  Dec.  8 

Arthur  P.  Murphy,  member  of  the 
staff  of  the  Los  Angeles  Newspapers 
Service  Bureau,  has  been  granted  a 
year’s  leave  for  military  service.  He 
became  a  First  Lieutenant  in  the 
(Continued  on  next  page) 


Alfred  G.  Hill 


PRACTICAL  application  of  freedom 
of  the  press  calls  for  giving  every 
element  of  the  population  “a  fair 
shake,”  accord¬ 
ing  to  Alfred  G. 
Hill,  recently 
made  general 
manager  and 
part  -  owner  of 
the  Jamestown 
(N.  Y.)  Evening 
Journal.  Mr. 
Hill,  who  rose 
from  reporter  to 
publisher  of  Sev¬ 
eral  newspapers 
in  the  West,  be- 
lieves  it  be¬ 
hooves  a  suc¬ 
cessful  newspaper  executive  to  spend 
a  great  deal  of  time  “pounding  the 
pavement.”  Mr.  Hill  followed  this 
same  line  of  reasoning  in  operating 
his  papers  in  Nebraska,  Colorado  and 
Wyoming. 

Following  graduation  from  the  Uni¬ 
versity  of  Kansas,  Mr.  Hill  became  a 
reporter  for  the  Topeka  (Kan.)  Daily 
Capital.  He  enlisted  in  the  Kansas 
National  Guard  in  1917,  and  after  the 
war  was  a  reporter  on  the  Philadelphia 
Public  Ledger.  He  subsequently 
served  as  a  member  of  the  United 
Press  staff  in  Washington.  In  1924 
he  acquired  part  ownership  of  the 
Arkansas  City  (Kan.)  Daily  Traveler, 
becoming  that  newspaper’s  advertising 
manager. 

Four  years  later  he  purchased  the 
Express-Courier  of  Ft.  Collins,  Col. 
He  sold  his  interest  in  that  paper  in 
1936  and  purchased  the  Wyoming 
State  Tribune  in  Cheyenne,  Wyo. 
When  the  Tribune  and  the  Wyoming 
Eagle  were  merged  in  1938,  Mr.  Hill 
disposed  of  his  holdings  and  became 
interested  in  the  Fremont  (Neb.) 
Guide  and  Kearney  (Neb.)  Hub  of 
which  he  is  still  president  and  vice- 
president,  respectively. 

The  newspaper  backgroimd  in  the 
Hill  domicle  is  not  restricted  to  Mr. 
Hill.  His  wife  was  on  the  editorial 
staff  of  the  Baltimore  Sun  when  she 
met  Mr.  Hill.  A  daughter,  Mary 
Frances  Hill,  is  a  junior  in  James¬ 
town  High  School  and  a  son,  Thomas, 
attends  Lincoln  Junior  High  School. 

Mr.  Hill  is  devoted  to  athletics,  hav¬ 
ing  played  football  in  college  and  later 
in  the  Army. 


**Daily  and 
Sunday .... 
always  on 
our  front  page 
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k. 
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...restored 
by  REQUEST! 


“I  thought  you  would  like  to  know  that 
a  few  days  ago  we  dropped  SMILIN’ 
JACK  .  .  .  but  restored  him  as  rapidly 
as  we  have  ever  been  called  upon  to 
restore  our  strongest  features  because 
of  the  great  volume  of  inquiries  about 
him  and  his  welfare  that  came  to  the 
office.” — (signed)  Paul  C.  Smith,  editor 
of  San  Francisco  Chronicle. 


Chicago  Tribune  -  New  York  News  . 


ARTMUK  W  CRAWFORD 


NEWS  BUHOING  Htm  York 


TRiiUF  *■  TOWCP  C** 


THE  WASHINGTON 
MERRY-GO-ROUND 


‘’To  know  what  we  think  of  The 
Washington  Merry-Go-Round,  all 
you  have  to  do  is  look  at  the  posi¬ 
tion  we  give  it — daily  and  Sun¬ 
day.” 

So  remarks  J.  E.  Dowd,  editor  of 
The  Charlotte  News,  in  a  letter 
about  Drew  Pearson's  and  Robert 
I  S.  Allen's  column.  Mr.  Dowd 
j  adds: 

“Except  on  the  rarest  occasions, 

!  when  some  freak  make-up  re¬ 
quires  it,  the  feature  always  takes 
the  lower  left-hand  on  our  front 
page,  running  over  inside. 

“And  when,  as  frequently  hap¬ 
pens,  Pearson  and  Allen  break  a 
first-class  news  story,  we  give  them 
either  a  streamer  or  the  first  two 
left  columns,  top  of  front  page. 

“It's  a  swell  feature.  And  our 
surveys  show  that  subscribers 
think  as  highly  of  it  as  we  do.” 
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continued  from  page  23 


with  the  Knickerbocker  Press  in  Al-  (Tenn.)  Times,  has  joined  the  copy-  directors  of  the  Lower  Colorado  River 


bany.  He  will  have  headquarters  in  desk  staff  of  the  Chattanooga  Times.  Authority,  now  completing  a  $54,000, 


Harry  Hesselbein,  managing  editor,  .  flood  control  and  conservation 


D.  W.  Farmer,  circulation  manager,  Johnstown  (Pa.)  Tribune,  was  toast-  project  in  Texas. 


reserves  on  graduation  from  U.  C. 


Santa  Barbara  (Cal.)  News  Press, 
will  join  the  San  Francisco  Call  Bulle- 


master  at  the  ^th  anniversary  ban-  J.  Nelson  Taylor,  city  hall  reporter, 


L.  A.,  and  has  been  assigned  to  Camp  ^  Jom  tne  :>an  rra^co  yau  amie- 

j  ttn  as  head  of  one  of  the  city  depart-  Scout  Council  Dec.  14. 


quet  of  Admiral  Robert  E.  Peary  Tulsa  (Okla.)  World,  has  been  elected 


president  of  the  Tulsa  Press  Club,  to 


ments  of  that  paper’s  circulation  de-  Joseph  Hallock,  quiz  editor,  Phila-  Willson,  editor  of  the 


®o®*on  (Mass.)  partment  Jan.  1.  Presley  Mallory  is  delphia  Evening  Bulletin,  and  Mrs.  Journal. 


classified  advertUing  department,  Uft 

Dec.  15  for  Quanfaco,  Va.,  for  a  year  s  ,  ,  •  i 

active  training  with  the  Marine  Air  _  Harold  J.  Berger,  formerly  circula- 
Coriis.  Lee  is  the  first  member  of  the  manager  of  a  cham  of  three 

Post  staff  to  be  called  to  active  duty  weekly  newspapers  in  New  Jersey, 
with  the  United  States  Marines.  accepted  the  position  as  crema¬ 

tion  manager  of  the  Red  Bank  (N.  J.) 


Larry  Towne  has  been  appointed  ‘ 
advertising  director  for  the  Don  Allen  ^ 


Hallock  are  the  parents  of  a  son,  their 
fifth  child,  bom  recently. 


J.  B.  Cross,  San  Antonio  Evening 
News  reporter,  recently  was  permitted 


Anthony  (Tony)  Constantine,  sports  au^orities  to 

editor,  Morgantown  (W.  Va.)  Post,  8°  through  the  processes  of  induction 


and  Mrs.  Constantine  are  the  parents  tl^army  as  a  drafts  or  volun 


of  a  son,'  Stephen,  bom  Dec.  8  in  the  The  paper  featured  Cross’  ex- 


Chevrolet  dealerships  in  Buffalo  and 
Albany.  Mr.  Towne  was  formerly 


In  The  Editorial  Rooms 


Monongalia  General  Hospital. 

Sheldon  A.  Hoffman,  county  editor, 
Bellefonte  (Pa.)  Centre  Daily  Times, 


periences  in  a  two-column  byline 
story  and  a  page  of  art. 

Vermont  C.  Royster,  of  the  Wash- 


EDITOR  &  PUBLISHER 

JBwry  Stturdmr  Sktet  1SS4 


itm,  tmnU  1996;  TV  f— fJ  BiUH,  tottM  1977 


B  EMTOR  It  MT&LiShKk  company,  i 

Jbipbs  WaMBT  Baowa,  Prtridtiu 
J&MBB  Wbioot  Baowa,  Jb.,  Fie»-Pr*sU/ut 
Qbbbi.bb  B.  Oboohbl  Trfsurn 
CaAB.  T.  Btvbbt,  SeeriUry _ 


J  WILLIAM  SHANDS  MEACHAM,  as-  ^  hunting  trip  near  Renovo,  Pa. 

sociate  e^tor,  Richmond  (Va.)  ^  ^ris,  military  expert  for 

Txmes-Dispatch,  will  leave  Jan.  1  for  „  ,  .  •  ^  j 

a  two  month^’  Pennsylvania  Associated  Press  news- 

???  study  of  race 
and  cultural  re- 


is  in  the  Centre  County  Hospital  suf-  hififon  Bureau  of  the  Wall  Street 
fering  from  a  broken  leg  sustained  on  Journal,  will  report  for  actii^  duty 


as  an  ensign  in  the  Naval  Reserve 
Jan.  31,  at  Norfolk,  Va. 

George  Moise,  assistant  manager  of 


ScTBBtMath  Floor  Old  Tiaiet  BoSdiaf 
49ad  Stract  aad  Broadwar,  Naw  York  Oty,  N.  Y. 


BRraat  9.9089, 90 
L  NBwararBB  roa 


,  9064, 8065  and  8088 
AKBaa  or  NswavArt^ 


lations  in  Brazil. 
He  has  been 
commissioned  by 
the  University  of 
North  Carolina 
to  write  a  book 
on  the  subject. 
He  will  fly  to 
Brazil  stopping 
enroute  at  Puer- 


papers  for  several  years,  stationed  at  Cleveland  bureau  of  teternatioi^ 
Harrisburg,  has  left  on  a  leave  of  enlisted  m  the 


absence  for  Fort  Benning,  Ga.,  for  a  Cavalry  (ho^-mecAan- 

year’s  military  training.  He  is  a  first  ized).  Troop  D,  on  Oct.  1  will  Irave 


lieutenant  in  the  officers’  reserve  ^metime  in  January  for  Camp  Peay, 

Tenn. 


corps. 

Anne  Campbell,  Detroit  News  poet, 


Cy  Peterman,  sports  columnist. 


is  the  author  of  anew  book  of  poems!  Philadelphia  Inquirer,  was  recenUy 
“The  House  That  Love  BuUt,’’  just  non^ted  for  a  third  term  ^  pres- 


published  by  Arnold-Powers,  Inc. 


Asnnrm  T.  Rorl  Edaor:  Warriii  L.  BAMrrr.  Brazil  stopping 
iTa>a(MsMilar;lioBBaT  U.  Baow«,  Sn,,  Editor;  ® 

WamwiK.  ScBBBiaBiL  Attoiitu  Editor;  Jobb  J.  enroute  at  Puer- 
Clooobbb.  Stbfbbb  j.  Mobcbab,  Jacb  PaicB.  to  Rico  and  Trm- 
Fbabb  r«u.AB  Maa  S.  L  Pa.b.  Li^oriom.  5  Meach.m 

lAMBa  WaiOBT  Baowa,  Ja.,  PaMuk/r;  CaABLBa  B 

bBOOMBa,  Gmrrol  MmUttr;  CBABLBa  T.  Stoabt,  ,  B.  Camp-  „  .  , 

Jdtmirinc  Oiretm;  JoaiAB  B.  Kbbhbt,  Umtutmi  bell  and  Oliver  Dewolf,  both  formerly 

r*  PhiMdphU  Bureau  of  the 


dent  of  the  Philadelphia  Sporting 
Writers  Association.  Joe  Tumelty,  I*- 


Donald  Trayser  fomer  member  of  ^  Donaghey,  Ending 

the  New  Bedford  (Mass.)  Standard  Bulletin.  Ru«  Thomas  nnnlo.tn,Z 


editorial  staff,  editor  of  the  Barn- 


idad.  W.  S.  Meacham  stable  (Mass.)  Patriot,  and  recently 

John  B.  Camp-  covering  Cape  Cod  for  the  New  York 

bell  and  Oliver  Dewolf,  both  formerly  Herald  Tribune,  Boston  Globe  and 


Bulletin,  Russ  Thomas,  Doylestown 
(Pa.)  Intelligencer,  and  Oscar  Yob- 


stable  (M^s.)  Patriot,  and  recenUy  Evening  Public  Ledger,  were 

covering  Ca^  Cod  for  the  Nem  York  nominated  for  vice-president,  two  to 


be  elected.  Lou  Jaffe,  Evening  Public 
Ledger,  was  nominated  for  treasurer. 


Mercury,  has  been  elected  Clerk  of  L^rry  Sommer,  former  sporte 

Sui^rior  Court  of  Barnsteble  County,  ^^iter  for  the  Ledger  and  Bulletin, 


v^ape  ».^oa,  iviass.  secretary.  The  annual  election  will  be 

Robert  Hartley,  former  sports  edi-  held  Jan.  5.  Don  Rose,  columnist, 


S:  ^e  Philadelphia  Bureau  of  the  New  Bedford  (Mass.)  Stan^rd  Times  Ledger,  was  nominated  for  treasurer, 

urr;  Jobb  J^bbob,  PUermrnt  Monogtr.  Associated  Press,  have  been  trans-  Mercury,  has  been  elected  Clerk  of  Larry  Sommer  former  sports 

Watkiotton,  D.  C.  Buretu,  Gbmebal  Paaaa  Absocia-  ferred  to  the  Harrisburg  bureau.  Superior  Court  of  Barnstable  County,  writer  fnr  tho  T.A.^a!>r 

noB,  Jamba  J.  Butleb  and  Gbobce  H.  Marhibo,  ./t.  .  f  on  Pano  Pod  Mas*;  wiiicr  101  iiie  Xxeager  ana  oulieun, 

la..  1379  Vananal  Prrn  CM  BUi.,  Telephone  G.  C.  Griffin,  marme  reporter  for  on  '-ape  i..oa,  mass.  secretary.  The  annual  election  will  be 

Matropcli^  1090. _  _ _  the  Galveston  News,  and  Mrs.  Griffin  Robert  Hartley,  former  sports  edi-  held  Jan.  5.  Don  Rose,  columnist, 

became  the  parents  of  a  daughter  born  tor  of  the  Mississippi  State  College  Philadelphia  Evening  Public  Ledger! 
bo™  6771.  ^a«  I  B*irBiB««^^  Dec.  9.  Reflector,  has  joined  the  stoff  of  the  is  the  author  of  a  new  book,  “Mother 

Habbt  ^  l^prrjtntoiiot. -  Silas  B.  Ragsdale,  managing  editor,  Jackson  (Miss.)  Clarion  Ledger.  He  Nature  Knows  Best,”  a  collection  of 

Galveston  News  and  Tribune,  is  a  succeeds  Archie  Martin,  who  is  now  humorous  stories  about  animals,  re¬ 
wall  6557;  Rer  Yatuhl  1215  iforti  Hekart  Bout.,  member  of  the  executive  committee  employed  by  the  Biloxi  -  Gulfport  leased  by  Westbrook  Publishing  Com- 
^  Anselea.  Tdephoon,  Hempttead  6722. -  die  1941  Galveston  Mardi  Gras  and  (Miss.)  Daily  Herald,  succeeding  Cap-  pany,  Philadelphia. 


wm  be  in  charge  of  the  publicity. 
SuttCT  1*93;  and  Phiuj;  ,BiMBLL,_/F»rt#n.Pan/Sx  Jpremiah  J.  Bresnahan.  renon 


Bresnahan,  reporter, 


BtiiUiui,  Lo9  Aaselet,  Tdephoae  Protptet  6319.  ’ 

London  OJUr.  Ve^  Cbarple.,  i  St.  Martin.  Maw'^  Holyoke  (Mass.)  Trarwcnpt  Telegram, 


tain  Glenn  Rutledge,  telegraph  editor, 
who  is  in  the  army  for  a  year’s 
training. 


Trafalsar  Square.  London.  W.  C.  2.  England.  Tele-  has  been  elected  president  of  the  Hol- 

phone:  Temple  Bar  3006. _  yoke  Fourth  Estate. 

Ear  Eattrm  Corrrspondmt;  Habb  R.  JoBANtEN,  j-. 

c-o  Ottka  Mainichi,  OMka,  Japan  and  Jameb  Sheb,  Samuel  S.  Schwab,  Sunday  editor, 

P.  O.  Boi  107,  Chung  King,  China. _  Philadelphia  Inquirer,  spoke  on  news- 

CharLAT  Aoveetisiik:  rate.  h  paper  Work  at  a  joint  dinner  meeting 

85c  per  agate  line  or  aene.  ol  iniertion.  a.  followi  ^  ^  tj-  u  j  rq  u  J  tV 


Virgil  Wyatt,  manager,  San  Diego. 
Cal.,  bureau  of  the  Christian  Science 
Monitor,  and  Mrs.  Wyatt  are  parents 


Robert  Eddy,  of  the  Minneapolis  of  a  son,  William  Petit,  born  Nov.  19. 
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K  Page  330  154  131  123  116  103  Were  suown  in  picture  torn 

HE***  *2*  «  Johnston,  head  of  the  Inqu 

HPage  84  65  47*  44*  41*  37  .  ••  j  .  * 

ICZp^I  <2  33  1  28*  26*  24*  22  tographic  department. 

The  iiagle  oolumn  (orty-two  line  rate  maker  card  at  W.  I.  DoVe  waS  appointe 
a  coat  o(  622,  per  week  earn.  a.  low  a  rate  on  a  62  /■  Al.,  \ 

time  baai.  a.  any  other  achcdule,  namely,  6182  per  Jasper  (Ala.)  AdvertXSi 

PBm;  6103  half  page;  657  quarter  page.  *Quarter,  celebration  of  the  paper’s 
j^h  and  diteenth  page.  mu.t  be  on  definite  copy  versary  last  week.  Mr.  E 

ClA..''.r.ED  Rate'iI;  00c  per  agate  line  one  time.  70c  Son  of  Irving  A.  Dove,  founder  oi  the 

par  AgaM  Une  four  timet. _  Advertiser.  He  succeeds  Capt.  W.  M. 

SiTVATioBa  Wabteb:  60c  per  agate  line  one  time;  Massey,  who  was  called  to  Fort  Ben- 
^  S^)****'  “  ning,  Ga.,  for  Army  duty. 

SuatcaimoB  RaTEt;  By  mail  payable  in  advance  Glen  W.  Naves,  Spartanb 
United  Sute.  and  laltnd  Poaaettiont,  64  per  year;  r*»rwirta»r  and  F.nn 

Canada.  64J0;  Foreign.  65. _  Journal  reporter  ana  ILDIl 

Clob  MTEb:  The  dub  ratet  are  applicable  to  LISHER  correspondent,  has  I 
all  tubacriptioot  la  aay  one  organizatioo — whether  national  chapters  chairm 
paid  for  by  the  oompaay  or  iodividaalA  Three  Amarinan  Air  Mail  'uncial 
aabacriptiooe  in  teparate  addreaaet  for  one  year  each  American  Air  Mail  SOCiel 
or  one  aubacriptioo  for  three  yeara,  610;  6ve  or  more  tional  aero-phllatellC  grou 
aabacriptiona  in  one  group  to  different  addreaaea  for  - 

ona  year  at  66.00  each  or  individntl  aubacriptiona  "•  M.  Stem,  edltor-in-Chl 
(or  fire  yeara  at  616.00;  additional  tubacriptioot  on  ville  (TeX.)  Herald,  has  b 
tka  tame  ^»-^amdy  tt^  dollara  each.  .  chairman  of  the  Brownsv 

Mombtr:  The  Auooated  BuMoeu  Papers,  Adver*  n  j  a* 

tiMDC  Federatioo  <d  America,  National  £dit<Mia]  Can  Rad  CroSS  €XecUtlV6  C 
AaaociatkML  Nacio^l  Better  BuiineM  Bureaus  and  Mice  Vivian  nmvmo  rrm 
tAc  AudItBureau  ot  Grculationa  with  an  average  MlSS  Vivian  i5rovme,  rep 
audited  Mt  paid  **A.  B.  C.**  everj  Saturday  drcula*  tdiiooga  Evening  Times,  h 

boa  ai  foUowt: _ arhnrkinfmpnf  ac  srkiitKrbr 


yoke  Fourth  Estate.  Star  Journal  editorial  page  staff,  and  Carl  E.  Undstrom,  assistant  manag- 

Samuel  S.  Schwab,  Sunday  editor,  s'"®  parents  of  a  son,  j,.,g  editor  and  music  critic,  Hartford 

Philadelphia  Inquirer,  spoke  on  news-  ecen  y.  (Conn.)  Times,  spoke  recently  on 

paper  work  at  a  joint  dinner  meeting  Oscar  J.  Buttendahl,  a  Nieman  fel-  “Bardic  Music  of  the  North,”  to  the 

of  the  Poor  Richard  Club  and  the  low  at  Harvard  last  year,  has  resigned  Hartford  Bard  and  Sage  Club. 
Philadelphia  Club  of  Advertising  from  the  staff  of  the  Omaha  World  Leverett  D.  G.  Bentley  Boston 
Women  Dec.  12.  News  flashes  of  1940  Herald  to  become  secretary  to  Charles  (Mass.)  Globe,  was  unanimously 
were  shown  in  picture  form  by  Frank  H-  Robeson  of  Bismarck,  N.  D.,  rep-  elected  president  of  the  Massachusetts 
.Tobnstnn  head  of  the  Inniiirer’s  nho-  resentative  -  elect.  Buttendahl  was  c*  afA  T-Trk11CA  A  iVkiC 


Johnston,  head  of  the  Inquirer’s  pho-  resentative  -  elect.  hSuttendahl  was 
tographic  department.  formerly  on  the  staff  of  the  Bismarck 

W.  I.  Dove  was  appointed  editor  of 

the  Jasper  (Ala.)  Advertiser  upon  the  Robert  File,  photographer,  Colum- 
celebration  of  the  paper’s  16th  anni-  hus  (O.)  Citizen,  has  been  elected 
versary  last  week.  Mr.  Dove  is  the  president  of  the  Columbus  Aero  Club. 


Leverett  D.  G.  Bentley,  Boston 
(Mass.)  Globe,  was  unanimously 
elected  president  of  the  Massachusetts 
State  House  Press  Association  this 


foiroerly  on  the  staff  of  the  Bismarck  ^eek.  Others  chosen  were:  treasurer. 
Ledger.  Laurence  G.  Hanscom,  Worcester 


Robert  File,  photographer,  Colum-  Telegram  -  Gazette;  secretary,  Edgar 
bus  (O.)  Citizen,  has  been  elected  Mills,  Christian  Science  Monitor. 


esiaent  ot  tne  L-oiumous  Aero  oiub.  John  M.  Scott,  Jr.,  Raleigh  (N.  C.) 
Robert  Kanode,  former  editor  of  the  News  and  Observer  staff  photogra- 


Bellevue  (O.)  Gazette  and  former  re-  pher,  has  been  called  for  active  duty 
porter  on  the  Columbus  (O.)  Citizen,  with  Class  V-7  of  the  Naval  Reserve. 


Glen  W.  Naves,  Spartanburg  (S.  C.) 
Journal  reporter  and  Editor  &  Pub¬ 
lisher  correspondent,  has  been  named 


h^as  opened,  in  partnership  wiffi  David  Howard  Kegley,  mining  and  oU  edi- 


Cornwell,  the  C-K  Photo  Shop  in  (or,  Los  Angeles  Times,  was  presented 


Columbus. 


with  a  deluxe  set  of  O.  Henry  by  the 


all  tnbacnptioaa  la  aay  one  organiiatioo— whether  national  chapters  chairman  of  the 

pawl  for  by  the  oompaay  or  individBalA  Thre*  American  Air  Mail  Societv  interna- 
MtufrinnoBA  u>  HOAratr  Addreuei  (or  one  rear  each  zvmerit,an  zvir  iviau  oocieiy,  interna 


Jenkins  Lloyd  Jones,  associate  edi-  Mining  Association  of  the  Southwest 
tor,  and  Andy  Rowley,  oil  editor,  last  week  in  appreciation  for  his  ef- 


gbecriptioo  (or  three  yeara,  610;  five  or  more  tional  aero-philatelic  group. 

?Tt*66.Sr.£h“Sr*io^te  J.  M.  stein,  editor-in-chief.  Browns- 

yeara  at  616.00;  additional  tubacriptioot  on  rille  (Tex.)  Herald,  has  been  elected 
*  °*'*.'**’ !*^  dollara  each.  —  chairman  of  the  Brownsville  Ameri- 

r:  The  Ataoaated  Butmett  Papera,  Adver-  n  j  /-• 

'ederatian  oi  America.  National  Witorial  Can  Red  CroSS  executive  committee. 


Tulsa  (Okla.)  Tribune,  and  Bud  Jack-  forts  in  serving  as  president  of  the 
son,  sports  editor  of  Radio  Station  association  for  three  terms.  Kegley 


KVOO,  were  among  speakers  heard  also  was  elected  first  vice-president 
Dec.  13  by  the  Tulsa  Chamber  of  of  the  association  for  the  coming  year. 


Commerce  to  forecast  trends  in  busi-  and  a  member  of  the  board. 


Miss  Vivian  Browne,  reporter,  Chat¬ 
tanooga  Evening  Times,  has  accepted 


ness,  sports,  oil  and  other  activities 
in  1941. 


A  daughter  was  bom  Dec.  9  in 


Jack  Fred  Barry,  sports  writer,  Bos¬ 
ton  Globe,  will  be  married  on  Dec.  28. 


Six  hffoQthi 

Ended 

Net 

Paid 

Total  Dia* 
tribution 

JuDC  30. 1940 . 

12,403 

13,233 

•• 

1039 . 

12,726 

13,783 

M 

1938 . 

12,360 

13.312 

•• 

1937 . 

11,482 

12,761 

•• 

1936 . 

10,778 

11,801 

1036 . 

10,225 

11,333 

•• 

1034 . 

0,369 

10,692 

1963 . 

8,796 

10.320 

•• 

1039 . 

9,920 

10,087 

1931 . 

10,407 

11.660 

** 

1939 . 

10,816 

12J16 

1099 . 

9,878 

11,106 

appointment  as  southern  regional  Brooklyn,  N.  Y.,  Hospital  to  Mr.  and 


HEADS  AP  GROUP 

Fred  Seaton,  publisher  of  the  Host- 


publicity  elector  for  the  China  Emer-  Mrs.  Maynard  SUtt.  He  formerly  was  fred  Seaton,  publisher  of  the  Hast- 
gency  Relief  Committee.  a  member  of  the  s^s  of  United  Press  Tribune,  was  elected  president  of 

Alan  Sayford,  police  reporter.  Chat-  J®  Associated  Press  m  Atlanta  Nebraska  Association  of  Asso- 

tanooga  Times,  and  Murray  Wyche,  Newspapers  at  the  an- 

of  the  citv  staff,  have  been  ordered  to  Worlds  Fair  publicity  de-  _„~i  meotlnir  Vial<4  in  T.innnin  nai-onilv. 


of  the  city  staff,  have  been  ordered  to  ^ 

active  duty  with  the  United  States  _ 

Army.  Both  are  reserve  officers.  Raymond  Brooks,  political  writer  of  of  the  Lincoln  Star.  Fred  *Seacrest, 
Charles  Pennington  and  Ross  Freed-  the  Austin  (Tex.)  American-States-  vice-president  of  the  Lincoln  Journal, 
man,  also  of  the  Times’  city  staff,  have  man,  recently  was  reappointed  by  was  elected  vice-president  and  Dwight 
enrolled  in  the  air  corps.  John  C.  Texas  Attorney  General  Gerald  C.  McCormack,  Lincoln  correspondent  for 
Hunt,  formerly  of  the  Kingsport  Mann  as  a  member  of  the  board  of  the  AP,  was  named  secretary. 


nual  meeting  held  in  Lincoln  recently, 
to  succeed  Frank  D.  Throop,  publisher 


I 


Indiana  Does  A 


HEAP  OF  LIVING 


BontMiss 


I  /iTH  MORE  than  a  billion- 
r  V  and-a-half  dollars  to  spend, 
we  certainly  live  well  in  Indiana. 
We  do  a  heaf  of  living.  In  Indiana, 
good,  sound,  Hoosier  earning 
power  means  stable,  dependable 
purchasing  pow'er  .  .  .  steady  buy¬ 
ing  .  .  .  with  ability  to  pay  for  the 
better  things  of  modern  living,  such 
as  new  automobiles,  better-quality 
home  equipment  and  furnishings, 
and  style  merchandise  of  every  sort . 

Compared  w'ith  national  aver¬ 
ages,  we  buy  more  automobiles 
and  more  gasoline  and  oil ;  we  build 
more  and  better  homes ;  and  we  buy . 
our  share,  or  more,  of  practically 
every  product  sold.  This  good  sales 
territory  of  Hoosierland  is  over¬ 
flowing  with  prospective  profit. 

The  direct  and  certain  way  to 
contact  these  splendid  customers 
with  their  billion-dollar  billfold 


$1,600,000,000 

Waiting  for  You 

•  Annual  spendable  income  over 
$1 ,600,000,000.00;  one  of  the 
first  12  states  in  purchasing 
power;53%of  salary  and  wage 
incomes  $2,000  to  $5,000. 

•  19%  above  national  average 
in  home  ownership. 

•  70%  above  national  average 
in  livestock  income. 

•  27%  above  national  average 
in  total  farm  income. 

•  20%  above  national  average 
in  automotive  sales. 

•  21%  above  national  average 
in  gasoline  and  oil  sales. 

•  19%  above  national  average 
in  lumber,  building  supplies 
and  hardware  sales. 

•  1 5%  above  national  average 
in  drug  store  merchandise  sales. 

•  1  2%  above  national  average 
in  automobile  registration. 


is  in  their  Indiana  home-town  daily 
new'spapers.  These  papers  have  sur¬ 
prising  reader-interest,  as  show’n 
by  the  average  of  more  than  i.j 
papers  per  native  white  family. 

Take  advantage  of  this  daily 
welcome  in  Hoosier  living- 
rooms  . .  .  the  real  shopping  centers 
of  Indiana  Main  Streets.  Move  into 
this  Indiana  market .  .  .  quickly  .  .  . 
by  using  space  schedules  in  these 
newspapers  .  .  .  your  closest  ap¬ 
proach  to  the  daily  buying-confer¬ 
ences  at  Indiana  firesides  .  .  .  where 
selling  really  starts  and  buying  begins. 

Every  home-town  daily  news¬ 
paper,  in  itself,  offers  a  complete 
and  integrated  unit  market,  with 
concentrated  customer-contact 
.  .  .  where  dealer  distribution  is 
certain  and  sales-volume  is  ample, 
and  profit  assured  to  all  concerned. 


"Hoosier  Dailies  Serve  You  Well— The  More  You  Use,  the  More  You  Sell" 


Up  to  5,000  Circulation 

Attica  Ledger-Tribune 

Bloomfield  Evening  World 

Columbia  City  Commercial-Moil  &  Post 

Decatur  Democrat 

Lebanon  Reporter 

Linton  Citizen 

Madison  Courier 


Mount  Vernon  Democrat 
Plymouth  Pilot 

Princeton  Clarion-News  and  Democrat 
Rensselaer  Republican 
Seymour  Tribune 

From  5,000  to  10,000 

Huntington  Herald-Press 
New  Castle  Courier-Times 


Vincennes  Sun  Commercial 
Warsaw  Times 

From  10,000  to  25,000 

Anderson  Bulletin 
Kokomo  Tribune 

Marion  Leader-Tribune  Chronicle 
Muncie  Star 


From  25,000  to  50,000 

Gary  Post-Tribune 

More  than  50,000 

Fort  Wayne  News-Sentinel 
Indianapolis  News 
Indianapolis  Star 
South  Bend  Tribune 


[JUST  PUBLISHED:  "JOHNNY  GET  YOUR  GUN"  — the  story  of  the  use  of  Indiana  Daily 
Newspapers  in  detail.  Sent  you  gladly  on  request  by  any  one  of  the  above  newspapers,  or 
their  Special  Representatives. 


Earns  Plenty  •  Spends  Freely 
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EDITOR  &  PUBLISHER 


Exelttsively 


We  believe  that  1941  should  be  a 
good  year  for  advertisers  and  conse¬ 
quently  a  good  year  for  publishers. 
While  all  clients’  budgets  for  1941  are 
not  in,  there  are  already  increases  in 
budgets  ranging  from  l6,  20  to  more 
than  100%.  Based  upon  these  facts, 
we  regard  the  coming  year  optimist¬ 
ically. 

THOMAS  H.  McINNERNEY 

President,  National  Dairy  Products  Corp. 

Our  advertising  budget  for  next 
year  probably  will  be  about  the  same 
per  cent  to  sales  as  in  1940.  Due  to 
the  small  profit  margin  in  our  busi¬ 
ness,  the  ratio  of  the  advertising  ap¬ 
propriation  to  sales  cannot  vary  ma¬ 
terially.  This  ratio  has  been  estab¬ 
lished  on  the  basis  of  past  experience. 

A.  CARMAN  SMITH 

President,  Smith  end  Drum,  Inc., 

Lot  Angeles 

Tentatively  there  are  nominal  in¬ 
creases  in  prospect,  but  they  have 
not  been  definitely  decided  upon. 
The  trend  is  better,  but  increases  will 
not  be  large,  probably  20  to  25%. 
They  are  indirectly  due  to  the  de¬ 
fense  program,  but  primarily  to  the 
feeling  that  we  have  to  get  more  out 
of  the  domestic  market  now  that  the 
foreign  market  is  out  of  the  picture. 
And  it  is  here  to  get. 


Fortune 

COVERS  BUSINESS 

the  same  way  a  news¬ 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


944 


DISPLAY 


ADVERTISERS 


DISPATCH 


ARE  PREPARING  FOR  A  BIG 

CHRISTMAS 

.  .  As  usual,  they  will  spend 
most  of  their  OWN  advertising 
appropriations  in  the 
COLUMBUS  DISPATCH 


Not  just  during  the  Christmas  season,  but 
throughout  the  year — (and  for  many  years  past), 
Columbus  Retailers  have  favored  this  newspaper 
with  most  of  their  OWN  Advertising.  During  the 
first  ten  months  of  1940,  for  example.  Dispatch 
Leadership  in  Retail  Advertising  amounted  to  more 
than  a  million  and  a  half  agate  lines. 

National  Advertisers,  too,  place  d  more  than  twice 
as  much  Advertising  in  The  Dispatch  as  in  any 
Other  Columbus  newspaper  during  the  same  period. 


Tkla  Kcwapaper  eovera 
the  aeeoBd  lai^est  market 
In  Ohio.  Aak  aa  to  prove 
that  it  belonara  on  y  o  ■  r 
aehednie. 


GREATEST  SINGLE  SALES  INFLUENCE  IN  CENTRAL  OHIO 


O’MARA  &  ORMSBEE,  National  Representatives 


1941  Ad  Budgets 
Up  Generally 

continued  from  page  4 

should  be  kept  in  step  with  this  in¬ 
crease.  Basic  products  cannot  be 
abandoned  in  either  advertising  or 
manufacturing  if  the  basic  economy 
of  industry  is  to  be  maintained. 

The  increase  in  business  may  be 
attributed  to  two  factors:  (1)  New 
and  increased  earning  capacity  on  the 
part  of  thousands  of  workers  affected 
by  the  impact  of  defense  billions. 
(2)  The  1941  status  of  the  motor  car 
which  designates  it  as  a  vital  neces¬ 
sity  in  the  national  system  of  business 
and  transport  and  a  home-to-factory 
conveyance  for  the  working  man. 

ABBOTT  KIMBALL 

President,  Abbott  Kimball  Co.,  Inc., 
New  York 

Twenty-two  of  our  25  advertising 
accounts  are  increasing  their  appro¬ 
priations.  Three  have  planned  a  de¬ 
crease.  The  combined  billing  of  the 
agency  for  the  first  ten  months  shows 
about  a  35%  increase  over  last  year. 
Estimates  for  1941  are  optimistic. 

F.  C.  FOSTER 

President,  Foster  &  Davies,  Inc.,  Cleveland 


W.  T.  PICKERING 

Heintz-Pickering  Co.,  Los  Angeles 
There  will  be  definite  increases  in 
budgets  over  this  year  and  the  year 
previous  which  may  run  20%  on  the 
average.  Some  will  run  a  lot  more, 
and  there  are  new  clients  in  prospect 
who  haven’t  done  any  advertising  for 
a  long  time.  Defense  and  other  fed¬ 
eral  spending  is  responsible.  My  per¬ 
sonal  opinion  is  that  it’s  unsound  and 
we  or  our  children  will  pay  for  the 
spending  spree.  But  the  money  is 
trickling  into  all  business  and  we 
might  as  well  as  get  it  while  we  can. 

F.  M.  JORDAN 

Buchanan  and  Co.,  Los  Angeles 

We  don’t  look  for  any  great  in¬ 
creases,  but  are  encouraged  by  the 
fact  that  advertisers  are  not  spend¬ 
ing  any  less.  Some  accounts  have 
made  slight  increases,  reinforced  with 
the  promise  that  if  developments 
justify  there  will  be  further  expan¬ 
sion.  The  tremendous  increase  in 
taxes  will  offset  any  increased  in¬ 
come  and  business  will  be  lucky  if 
it  can  get  the  same  net.  One  or  two 


thought  that  with  more  money  in 
circulation  they  could  cut  their  ad¬ 
vertising  and  still  get  their  share  of 
the  volume  in  the  nature  of  things. 
But  these  were  in  a  minority  and 
they  didn’t  prevail. 

C.  P.  HANLY 

President,  Ferry-Hanly  Company, 

New  York 

With  few  exceptions,  there  will  be 
increases  in  the  advertising  budgets 
of  our  clients  for  1941. 

If  we  get  into  the  war,  that  will,  no 
doubt,  affect  several  programs.  It 
seems  pretty  obvious  that  defense  ex¬ 
penditures  and  increased  employment 
offer  most  of  our  advertisers  the  great¬ 
est  opportunity  for  larger  sales  vol¬ 
ume  than  at  any  period  since  the 
beginning  of  the  depression. 

Naturally,  we  expect  special  sales 
and  advertising  activity  in  prosperous 
industrial  centers.  Advertising  bud¬ 
gets  which  are  based  upon  percentage 
of  sales  will  probably  be  revised  up¬ 
ward  during  1941  if  the  predicted 
business  increases  actually  material- 


McCann-Erlckson,  Lot  Angeles 

Next  year  looks  good.  One  client 
will  be  up  about  20%,  and  others  may 
be  about  the  same  as  this  year. 

FRANK  J.  REYNOLDS 

President,  Albert  Frank  Guenther  Law,  Inc. 

New  York 

We  do  not  find  much  change  either 
in  appropriations  or  plans  for  1941. 
The  general  feeling  is  one  of  optimism 
for  high  business  and  industrial  activ¬ 
ity  but  sharply  tempered  by  uncer¬ 
tainties  of  world  affairs.  This  is  par¬ 
ticularly  true  of  financial  operations 
where  activities  are  greatly  curtailed. 

H.  A.  HOHMAN 

President,  Beaumont  and  Hohman,  Inc,, 
Chicago 

Our  major  clients  will  not  set  defi¬ 
nite  budgets  until  some  time  in  Jan¬ 
uary.  However,  we  are  certain  the 
majority  will  approve  substantial  in¬ 
creases  over  1940.  Our  clients  gen¬ 
erally  are  enthusiastic  about  1941 
prospects  and  feel  that  aggressive  ad¬ 
vertising  programs  are  in  order. 

(Continued  on  page  29) 


CzMihall 


These  are  times  when  the  temptation  is  to  say: — “Oh — So-and-So 
will  not  use  newspaper  space.  There  is  no  market  or — they  have 
more  business  than  they  can  handle.”  IT  JUST  ISN’T  TRUE! 
Anticipating  lost  accounts  is  the  surest  way  to  lose  them. 

Take  the  tourist  trade,  for  example.  When  every  major  Euro¬ 
pean  steamship  line  blotted  out  every  newspaper  advertising  dollar, 
because  travel  abroad  was  obviously  impossible,  the  calamity-howlers 
insisted  that  this  source  of  newspaper  revenue  was  “shot.” 

As  a  matter  of  fact,  travel  advertising  has  increased.  There  has 
been  an  impetus  for  local  campaigns  —  Mexico,  Latin  America, 
Hawaii,  Florida.  More  hotels  in  these  zones  are  using  newspaper 
space  than  EVER.  The  few  steamship  lines,  recognizing  an  un¬ 
paralleled  opportunity,  set  aside  greater  sums  for  advertising.  Travel 
pages  in  newspapers  are  larger — NOT  smaller. 

V 

BUT  .  .  .  ham-strung  by  defeatism,  this  business  can’t  be  had. 
Advertising  agencies  are  teeming  with  palm  trees  and  ocean  breezes. 
And  this  applies  to  ALL  OTHER  LINES. 

Those  who  pay  for  newspaper  advertising  .  .  .  those  who  plan  it 
.  .  .  those  who  place  it,  are  NOT  narrowing  their  programs  in  news¬ 
papers — they  are  looking  for  NEW  horizons.  Editor  &  Publisher, 
is  their  guide  in  selecting  these  NEW  ports  of  publicity.  Editor  & 
Publisher,  therefore,  is  a  logical  itinerary  for  any  progressive  news¬ 
paper’s  selling  “voyage.” 


EDITOR  &  PUBLISHER 

The  Oldest  Publishers^  and  Advertisers’’  ISewspaper  in  America 
1700  Times  Building  New  York,  N.  Y. 


Telephone;  BRyant  9-3052-3-4-i> 
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Photo  Assignments 
Should  Be  in  Writing 


By  JACK  PRICE 

A  LETTER  recently  received  from  a 
news  photographer  voices  a  familiar 
complaint.  He  states  that  a  picture 
magazine  rejected  his  spread  of  photos 
that  had  been  taken  after  spending 
much  time  and  effort,  and  under  the 
impression  that  he  had  been  assigned 
by  the  editor  to  cover  the  feature 
story. 

This  department  was  disposed  to 
sympathize  with  the  photographer  but 
reserved  decision  pending  an  investi¬ 
gation  of  the  facts,  which  were  sub¬ 
stantially  as  follows:  The  cameraman 
wrote  to  the  editor  outlining  what  he 
considered  a  good  story  and  asked  if 
the  publication  would  assign  him  to 
make  the  photos.  The  editor  ex¬ 
pressed  approval  but  did  not  commit 
himself  to  an  assignment.  His  en¬ 
dorsement  of  the  photographer’s  pro¬ 
posal  was  possibly  a  trifle  too  enthu¬ 
siastic,  leading  the  cameraman  to 
believe  that  his  request  for  an  assign¬ 
ment  had  been  agreed  to. 

Not  Uncommon 

This  is  not  an  uncommon  misun¬ 
derstanding  according  to  the  frequent 
complaints  that  come  to  our  attention. 
Photographers  in  their  enthusiasm 
over  an  idea  are  apt  to  misinterpret 
an  editor’s  approval  as  a  go-ahead 
signal.  Unless  there  is  a  specific  agree¬ 
ment  the  photographer  on  such  cov¬ 
erage  is  working  on  a  purely  sp>ecu- 
lative  job  and  is  without  recourse  if 
the  publication  rejects  his  prints.  Any 
such  agreement  should  be  in  memo 
form  setting  forth  the  essentials  of 
the  assignment  including  the  number 
of  prints  to  be  made,  the  price  to  be 
paid,  expense  allowance,  if  any,  and 
other  incidental  items.  With  this  con¬ 
firmation  in  hand  there  can  be  no 
misunderstanding  and  consequently 
no  rejection. 

If  a  cameraman  knowingly  specu¬ 
lates  with  a  series  of  pictures  he  cer¬ 
tainly  has  no  cause  for  disappoint¬ 
ment,  other  than  a  perfectly  natural 
chagrin,  should  his  work  be  turned 
down.  He  is  doing  an  unsolicited  job 
which  may  or  may  not  meet  with 
approval.  In  a  gamble  of  this  sort  the 
editor  is  the  referee  and  the  photog¬ 
rapher  has  no  legitimate  complaint  if 
the  decision  is  against  him. 

Many  good  cameramen  have  dug  up 
seemingly  good  stories,  covered  them 
and  forwarded  their  pictures  with  ap¬ 
propriate  captions  only  to  have  them 
rejected.  Not  long  thereafter  similar 
pictures  differently  captioned  and 
bearing  another  photographer’s  credit 
line  appear  in  the  very  publication 
that  turned  him  down,  "rhis  is  a  com¬ 
mon  and  frequent  piracy  of  ideas 
about  which,  unfortunately  nothing 
can  be  done. 

Try  the  Photo  Syndicates 

To  the  photographer  with  an  origi¬ 
nal  idea  it  is  suggested  that  he  execute 
it  and  then  submit  the  results  to  one 
of  the  four  major  picture  syndicates. 
These  organizations  know  the  market 
for  every  conceivable  type  of  illus¬ 
trated  story  and  offer  their  ma¬ 
terial  directly  to  the  most  logical 
sources. 

This  procedure,  apart  from  saving 
time,  assuring  protection  and  guaran¬ 
teeing  satisfactory  payment,  estab¬ 
lishes  the  photographer  in  the  mind 
of  the  syndicate  and  may  result  in 
assignments  at  a  future  date. 

With  these  misunderstandings  in 
mind  we  recall  the  plight  of  an  inex¬ 
perienced  photographer  who  offered 
to  procure  a  series  of  pictures  show- 


tions  in  Canada.  He  presented  his 
ideas  to  various  picture  editors  and 
was  told  that  they  would  be  interested 
in  seeing  the  photos. 

Without  making  the  necessary  prep¬ 
arations,  this  shutter-snapper  dashed 
off  to  Canada  with  several  miniature 
cameras  slung  over  his  shoulders.  His 
first  objective  was  a  Canadian  Mili¬ 
tary  Camp,  which  he  reached  shortly 
after  leaving  the  train.  He  could  not 
be  bothered  with  such  trivials  as  ob¬ 
taining  permission  from  the  military 
authorities  or  securing  the  necessary 
passes,  they  would  cause  delay.  Hence, 
one  of  his  cameras  was  unslung  for 
immediate  action  but  before  he  could 
make  a  picture,  he  was  taken  into 
custody  by  the  military  police  and 
held  for  examination. 

When  taken  before  the  authorities 
he  claimed  he  was  assigned  to  take 
the  photos  by  the  several  picture  edi¬ 
tors  with  whom  he  had  discussed  his 
ideas.  It  took  about  two  months,  dur¬ 
ing  which  time  he  was  interned  in 
custody,  before  the  affair  could  be 
straightened  out.  Whatever  discom¬ 
fort  he  suffered  was  slight  in  com¬ 
parison  to  the  embarrassment  suffered 
by  the  picture  editors. 

Although  this  incident  may  be 
classed  as  an  isolated  case,  yet  it 
serves  to  remind  cameramen  that 
every  precaution  should  be  taken  in 
advance  to  insure  proper  protection 
against  the  unforseen,  and  as  they  say 
in  the  army:  “Get  it  in  writing.” 

Photogs  Dance 

THE  Press  Photographer’s  Associa¬ 
tion  of  New  York  City  is  planning 
to  make  their  Twelfth  Annual  Dance 
and  Entertainment  the  most  spectacu¬ 
lar  event  of  the  year. 

Joseph  Heppner  and  Robert  Wands, 
co-chairmen  of  the  entertainment 
committee,  announce  that  the  affair 
will  he  held  Friday  night,  Feb.  14, 
in  the  main  ballroom  of  the  Hotel 
Astor. 

The  program  consisting  of  stage, 
screen,  radio,  political  and  social 
celebrities  will  run  far  into  the  wee 
hours  of  morning.  Under  the  guid¬ 
ance  of  Martin  McEvilly,  chief  of  the 
New  York  Daily  News  photo  depart¬ 
ment  and  president  of  the  Photogra¬ 
pher’s  Assn.,  the  lens-lads  of  the  big 
city  expect  to  play  hosts  to  the  largest 
audience  ever  to  attend  one  of  their 
annual  parties. 

Heads  Cameramen 
C.  W.  MARTIN  of  the  Greensboro 
(N.  C.)  News  was  elected  president 
of  the  Carolina  Press  Photographers’ 
Assn,  at  a  meeting  held  recently  at 
Charlotte,  N.  C.  He  succeeded  Jake 
Houston  of  the  Charlotte  Observer. 

Others  elected  were:  Tom  Franklin 
of  the  Charlotte  News,  vice-president, 
and  Duke  Sanchez  of  the  same  paper, 
secretary.  The  association  also  voted 
to  hold  its  annual  gridiron  dinner 
early  in  February  in  the  city  of 
Raleigh. 

Photog  Recovers 
"BUCK”  BARRON,  one  of  the  star 
cameramen  of  the  International 
News  Photos,  is  recuperating  at  the 
Lutheran  Hospital  in  New  York  City, 
where  he  recently  was  taken  for  an 
operation. 

"SPECIAL"  NAMED 

Newspaper  Associates,  Inc.,  New 
York,  has  been  appointed  the  national 
advertising  representative  for  the 


Patterson  and  Meyer 
Honored  by  SDX 

At  its  annual  honors  dinner,  the 
Chicago  professional  chapter  of  Sigma 
Delta  Chi  joined  with  the  North¬ 
western  imdergraduate  chapter  in 
honoring  Wright  A.  Patterson,  editor- 
emeritus,  Western  Newspaper  Union, 
recently-elected  national  honorary 
member  of  the  journalistic  fraternity, 
and  John  L.  Meyer,  secretary-trea¬ 
surer,  Inland  Daily  Press  Association, 
who  was  awarded  the  Wells  Memorial 
Key  for  outstanding  service. 

The  dinner  was  held  at  the  Ad¬ 
venturers’  Club,  Dec.  13,  and  was  at¬ 
tended  by  more  than  100  professional 
and  under-graduate  members.  The 
Northwestern  chapter  initiated  Mr. 
Patterson,  Lloyd  Lewis,  Chicago  Daily 
News  sports  editor,  and  Herb  Graffis, 
Chicago  Times  columnist.  Dean  Ken¬ 
neth  E.  Olson,  Medill  School  of  Jour¬ 
nalism,  presided  as  toastmaster  at  the 
dinner. 

Will  W.  Loomis,  LaGrange  (Ill.) 
Citizen,  presented  a  certificate,  citing 
Robert  J.  Casey,  Daily  News  war 
correspondent,  for  honorable  men¬ 
tion  in  foreign  correspondence  dur¬ 
ing  1939,  awarded  at  the  recent  na¬ 
tional  convention  of  Sigma  Delta  Chi. 
The  award  was  accepted  for  Mr. 
Casey  by  Carl  Kessler,  assistant  city 
editor  of  the  Daily  News. 

David  H.  Wills,  London  News 
Chronicle  and  Evening  Star  corre¬ 
spondent,  now  covering  U.  S.,  was  the 
guest  of  honor.  He  spoke  briefly  on 
the  condition  of  London  newspapers 
since  the  outbreak  of  war. 

Harold  Rainville,  public  relations 
counsellor,  was  elected  president  of 
the  Chicago  professional  chapter. 
Frank  Hicks,  Advertising  Age,  was 
chosen  vice-president;  Ed  Harvey, 
CBS  news  editor,  Chicago,  secretary- 
treasurer.  Directors  elected  were: 

George  A.  Brandenburg,  Chicago 
editor  of  Editor  &  Pubusher,  chair¬ 
man  ;  Eldward  Cochrane,  Chicago  Her- 
ald-American;  Stewart  Owen,  Chi¬ 
cago  Tribune;  Carl  Kessler,  Daily 
News;  John  Drieske,  Times;  Victor 
Hackler,  Associated  Press;  Tom  Cur¬ 
ran,  United  Press;  George  Gallati, 
International  News  Service;  Lawrence 
Holmberg,  J.  Stirling  Getchell,  Inc.; 
John  Canning,  Standard  Oil  Com¬ 
pany  of  Indiana;  and  Paul  Nelson, 
Scholastic  Editor. 

DINES  EMPLOYES 

Carlton  C.  Hartley,  publisher  of 
four  Central  Ohio  newspapers,  has 
invited  staff  members  to  a  Christmas 
party  in  the  Neil  House  at  Columbus 
Dec.  21.  His  papers  are  the  Columbus 
Hilltop  Record,  Lancaster  Times, 
Greenfield  Times  and  Washington 
Court  House  Times. 


W.  R.  May  to  Leave 
Martins  Ferry  Doily 

Wilbert  R.  May,  business  manage 
of  the  Martins  Ferry  (Ohio)  Daiy 
Times,  has  announced  he  intends  to 
sever  his  connection  with  the  paper 
to  enter  other  business  around  Jan.  L 

Mr.  May  has  been  with  the  Times 
for  the  past  17  years,  first  as  editor, 
and  then  as  advertising  and  business 
manager. 

Mr.  May’s  duties  as  business  man¬ 
ager  will  be  assumed  by  Albert  V. 
Dix,  publisher  of  the  Times.  Mr.  Dh 
will  also  continue  as  publisher  of  the 
paper. 

Robert  Ferguson,  who  has  been  ad¬ 
vertising  manager  of  the  Wooster 
(Ohio)  Daily  Record,  will  become 
general  advertising  manager  of  the 
Times,  and  Charles  Bishop  will  be¬ 
come  assistant  advertising  manager,  it 
also  was  announced. 

■ 

Newspaper  Institute 
Planned  for  Jan.  16-18 

The  17th  annual  Newspaper  Insti¬ 
tute  of  the  North  Carolina  Press  As¬ 
sociation  will  be  held  Jan.  16,  17  and 
18  at  Chapel  Hill  and  Durham.  It 
will  have,  as  usual,  the  cooperation  of 
the  University  of  North  Carolina  and 
Duke  University.  For  the  second  year 
a  newsroom  clinic  will  be  held,  this 
year  to  be  in  charge  of  R.  Alton  Jack- 
son,  city  editor,  Winston  -  Salem 
(N.  C.)  Sentinel.  Jackson  has  an¬ 
nounced  that  the  News  and  Editorial 
Association,  of  which  he  is  president 
an  affiliate  of  the  North  Carolina 
Press  Association  and  the  successor 
to  the  North  Carolina  City  Editor’s 
Association,  will  hold  its  annual  meet¬ 
ing  with  the  Institute. 


ing  the  magnitude  of  defense  opera-  North  Attleboro  (Mass.)  Chronicle. 
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1941  Ad  Budgets 
Up  Generally 

continued  from  page  26 

H.  KASTOR  KAHN 

Vie#-PrMid»''*>  H.  W.  Kastor  &  Sons  Adv. 
Co.,  Chicago 

Advertising  of  our  clients  is  based 
on  sales.  Budgets  with  us  for  1941 
have  been  increased.  We  believe  de¬ 
fense  spending  has  only  just  begun 
to  reflect  in  consumers’  ability  to  buy. 


J.  A.  BROWN 

President,  Socony-Vacuum  Oil  Company, 
New  York 

Our  budget  for  1941  is  not  complete 
at  this  time,  but  it  appears  that  it  will 
not  be  higher  than  the  current  year’s 
budget. 

ATHERTON  W.  HOBLER 

President,  Benton  and  Bowles,  Inc., 
New  York 

Budgets  for  1941  show  normal  in¬ 
creases  in  line  with  present  sales  in¬ 
creases.  Except  for  certain  products, 
advertising  budgets  do  not  reflect  full 


sales  possibilities  due  to  increased 
costs,  higher  taxes  and  uncertainty  of 
events. 

REPORTS  NO  DECREASES 

The  president  of  one  large  adver¬ 
tising  agency,  who  preferred  to  re¬ 
main  anonymous  in  commenting  on 
the  1940  advertising  outlook,  told 
Editor  &  Pubusher  that  there  have 
been  some  increases  in  advertising 
budgets  for  1941,  but  no  decreases  to 
date. 

All  clients,  he  said,  expect  a  larger 
volume  of  business  next  year  but 


some  are  naturally  dubious  as  to 
profit  margins.  Several  already  are 
in  an  oversold  condition  and  conse¬ 
quently  regard  production  more  of  a 
problem  than  selling,  he  added. 

LEON  LIVINGSTON 

President,  Leon  Livingston  Advertising 
Agency,  San  Francisco 
A  substantial  increase  should  be 
shown  at  least  for  the  first  part  of  next 
year.  Budgets  already  prepared  by 
our  accounts  are  at  least  the  same 
and  in  most  cases  larger  than  this 
year. 


R.  C.  CAPLES 

Prisident,  The  Caples  Company,  New  York 
We  do  expect  to  see  increased  bill¬ 
ing  during  the  coming  year.  How 
much  of  this  is  directly  attributable 
to  the  expenditure  of  billions  for  na¬ 
tional  defense,  I  cannot ’say,  but  it  is 
definitely  a  fact  that  these  billions 
will  reach  into  many  channels  in  the 
country,  and  I  expect  them  to  be  re¬ 
flected  in  the  appropriations  for  ad¬ 
vertising.  These  increases  will  be  in 
excess  of  the  1940  general  budgets 
and  I  anticipate  that  they  will  run, 
as  far  as  we  are  concerned,  to  between 
10%  and  15%. 

GEORGE  D.  OLDS 

Chairman,  Advertising  Committee, 
Continental  Oil  Co.,  Ponca  City,  Okla. 
The  advertising  budget  for  1941  is 
not  yet  settled  but  we  anticipate  it 
will  be  approximately  the  same  as  for 
1940  in  total  dollars,  using  much  the 
same  media. 

JOSEPH  R.  ROLLINS 

Advertising  Kdaneger,  Atlantic  Refining 
Co.,  Philadelphia 

While  the  final  advertising  budget 
arrangements  for  1941  are  not  yet 
completed,  there  is  every  indication 
that  the  company  will  extend  its  ad¬ 
vertising.  The  company  set  a  new 
sales  record  in  1940  and  the  1941  ad¬ 
vertising  budget  may  exceed  the  1940 
figures  by  10%. 

A.  C.  SEYFARTH 

Advertising  Manager,  International 
Harvester  Co.,  Chicago 
Although  International  Harvester  is 
optimistic  regarding  1941  prospects 
both  in  the  agricultural  held  and  in 
the  sale  of  trucks  and  power  to  indus¬ 
try  and  commerce,  we  do  not  see  the 
outlook  as  warranting  increases  in 
advertising  expenditure  at  this  time. 
In  view  of  the  not-too-healthy  base 
under  current  activity  and  the  com¬ 
plex  uncertainties  of  the  future,  some 
ntight  rationalize  in  the  opposite  di- 
rec^n.  We  are  maintaining  schedules 
as  in  the  year  past  and  hope  to  see 
reasons  for  doing  more  before  the 
winter  is  over. 
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EDITOR  &  PUBLISHER 


S.  Burton  Heath  Joins 
McClure  As  Editor 


By  STEPHEN  J.'  MONCHAK 


Reporter  Succeeds  Seek  to  Save  Valuable 
As  Amateur  Sleuth  Newspaper  Collection 

Atlanta,  Ga.,  Dec.  16— When  some-  Madison,  Wis.,  Dec.  16— The  Wiscot. 
one  stole  the  expensive  overcoat  of  sin  Historical  Society  has  appealed  to 
C.  E.  Gregory,  Atlanta  Journal  po-  Gov.  Julius  P.  Heil  for  a  solution  to  is 
litical  writer,  out  of  the  pressroom  at  problems  to  prevent  a  threatened  dt- 
the  State  capitol,  the  veteran  news- 


S.  BURTON  HEATH,  New  York 
World-Telegram  reporter,  winner  of 
the  1940  Pulitzer  Prize  for  distin¬ 
guished  report¬ 


ing  and  author 
of  “Yankee  Re¬ 
porter,”  his  auto¬ 
biography,  will 
join  the  Mc¬ 
Clure  Newspa¬ 
per  Syndicate  on 
Jan.  1,  Richard 
H.  Waldo,  presi¬ 
dent,  annoimced 
this  week. 

He  will  take 
the  position  of 
editor  of  the 
syndicate,  and 


S.  Burton  Heath 


will  write  the  New  York  column  of 
the  “National  Whirligig,”  news  be¬ 
hind  the  news  service.  This  column 
has  been  written  jointly  by  Mr.  Waldo 
and  by  Gabriel  Bogliotti. 

Waldo  to  Traval  Mora 

Following  the  change  Mr.  Waldo 
will  assume  a  post  corresponding  to 
publisher  with  a  view  to  traveling 
around  the  coimtry  to  gather  mate¬ 
rial  for  special  articles.  He  also  will 
maintain  direct  supervision  of  the 
syndicate’s  editorial  policies  as  here¬ 
tofore,  and  will  continue  as  president 
of  the  organization. 

Heath  since  1932  has  gained  increas¬ 
ing  recognition  as  an  investigating, 
campaigning  reporter.  His  first  in¬ 
quiry  to  attract  particular  attention 
was  a  study  of  the  electrical  utility 
situation  in  New  York  State  and  the 
development  of  St.  Lawrence  power 
possibilities. 

His  second,  in  1933,  resulted  in  the 
resignation  while  on  trial  of  Municipal 
Court  Justice  Harold  L.  Kunstler,  and 
his  later  disbarment  Heath  has  es¬ 
tablished  himself  as  an  expert  in  the 
field  of  municipal  government. 

Two  years  ago  he  attracted  national 
publicity  with  a  series  of  articles  on 
the  evils  of  industrial  life  insurance. 
His  series  played  an  important  part  in 
bringing  about  remedial  legislation  in 
New  York  State  and  the  authorization 
of  Savings  Bank  Insurance. 

Racaived  Haodlinart'  Award 

This  year  he  received  the  Pulitzer 
Prize  for  his  investigation  into  the 
judicial  chicanery  of  Senior  Judge 
Martin  T.  Manton  of  the  Second  Cir¬ 
cuit  Court  of  Appeals,  who  resigned 
after  the  first  article  on  the  results 
of  Heath’s  inquiry  appeared  in  the 
World-Telegram,  Jan.  27,  1939. 

Manton  was  convicted  in  federal 
court  of  selling  justice,  and  now  is 
in  the  federal  penintentiary  at  Lewis- 
burg,  Pa.  Heath’s  work  on  the  Man- 
ton  investigation  also  earned  him  the 
Headliners’  Medal  for  1939. 

His  articles  on  life  insurance  were 
reprinted  imder  the  title  “Burial  In¬ 
surance”  and  his  reminiscences 
came  out  this  year  as  “Yankee  Re¬ 
porter.” 


“Who  Is  This  Girl”  by  Helen  Top¬ 
ping  Miller,  which  releases  Jan.  13, 
heads  the  daily  list  of  serials.  Jan. 
19  is  the  release  date  for  Rupert 
Hughes’  Sunday  serial,  “The  Road 
Builders.”  This  will  be  released  in  15 
weekly  illustrated  installments. 

'The  daily  serials  to  follow  are: 
“Strange  Judas”  (March  3)  by  Doug¬ 
las  Newton  “Hard  Case”  (April  21) 
by  Luke  Short  “Companion  To  His 
Daughter”  (June  9)  by  Elizabeth 
York  Miller  “Murder  In  The  Air” 
(July  21)  by  Olga  L.  Rosmanith;  “No 
Light  Came  On”  (Sept.  15)  by  Alice 
Campbell;  “Justice  Deferred”  (Nov. 
17)  by  William  McLeod  Raine. 

The  Sunday  serials  following  “The 
Road  Builders”  are  “In  the  Balance” 
(May  4)  by  Patricia  Wentworth;  “Hot 
Gold”  (Aug.  17)  by  Frederick  R. 
Bechdolt;  “Houseboat  Party”  (Oct. 
19)  by  the  late  Courtney  Ryley 
Cooper.  Many  of  the  nation’s  leading 
short  story  writers  are  included  in 
the  list  released  by  the  sundicate  as 
authors  of  the  Blue  Ribbon  fiction 
weekly  short  stories. 


paperman  lived  up  to  the  tradition 
that  members  of  the  craft  make  good 
detectives.  Armed  only  with  the  de¬ 
scription  of  the  suspect,  Gregory 
started  a  tour  of  railroad  and  bus  sta¬ 
tions,  and  also  kept  a  long  vigil  on 
Atlanta  streets  after  he  got  off  duty. 

Success  soon  rewarded  Gregory’s 
efforts.  Spotting  a  man  at  a  street 
intersection  who  answered  the  de¬ 
scription  of  the  suspect,  the  Journal 
reporter  called  in  a  policeman  who 
was  off  duty  and  passing  by.  De¬ 
spite  the  fact  that  the  suspect  did  not 
have  the  overcoat  in  his  possession, 
Gregory  insisted  that  he  be  arrested 
unless  he  produced  it.  The  man,  who 
gave  his  name  as  Jerry  Ford,  agreed. 
The  coat  had  been  pawned  to  the 
operator  of  a  local  parking  lot  for  $3, 
and  thus  never  would  have  been 
traced  through  pawnbroker  reports 
to  the  police. 

“Detective”  Gregory  had  played  a 
hunch  and  won. 


AP  “Covers"  First  Xmas 
A  RUNNING  STORY  of  the  first 
Christmas,  done  in  the  modem 
newspaper  manner,  was  distributed 
by  the  AP  Feature  Service  this  week 
for  use  as  a  six-part  series  starting 
Dec.  20.  Taking  material  from  the 
Bible  and  other  sources  and  working 
in  co-operation  with  clergymen,  Rob¬ 
ert  E.  Geiger  of  the  Feature  Service’s 
Denver  bureau  did  an  “on  the  spot” 
accovmt  of  the  events  leading  up  to 
the  Nativity.  He  emphasized  general 
background  and  conditions  of  the 
times  instead  of  merely  retelling  the 
Bible  story.  The  series  was  illus¬ 
trated. 


Personals  and  Notes 
BETTINA  BEDWELL,  fashion  editor 
of  the  CtaCAGO  Tribune-New  York 
News  Syndicate,  is  a  member  of  the 
newly-formed  publicity  committee  of 
“Fashion  Futures,”  a  grand  effort  of 
New  York’s  Mayor  LaGuardia  to  boost 
the  city  as  the  fashion  center  of  the 
world.  A  huge  fashion  show  will  be 
presented  by  “Fashion  Futures”  at 
the  Hotel  Astor  Jan.  8-9.  .  .  .  The 


Welch  Heads  AP 
Group  for  15th  Term 

Tacoma,  Wash.,  Dec.  16 — Fifty  edi¬ 
tors  and  publishers  of  Associated 
Press  member  newspapers  of  three 
Pacific  Northwest  states  meeting  here 
recently  re-elected  C.  B.  Welch, 
managing  editor  of  the  Tacoma  News 
Tribune,  president  of  the  Washington- 
North  Idaho  organization,  and  elected 
E.  B.  Aldrich,  managing  editor  of  the 
Pendleton  East  Oregonian,  as  pres¬ 
ident  of  the  Oregon  imit. 

Mr.  Welch  was  re-elected  for  his 
15th  term.  Mr.  Aldrich  was  chosen 
to  succeed  A.  R  Voorhies,  publisher 
of  the  Grants  Pass  Courier. 

News  photographs  of  the  Tacoma 
News  Tribune  and  Sunday  Ledger 
took  top  honors  in  the  metropolitan 
division  exhibit  in  the  first  photo  con¬ 
test  held  by  the  Pacific  Northwest 
Associated  Press  members,  while  the 
Lewiston  (Idaho)  Tribune,  led  the 
field  in  the  non-metropolitan  com¬ 
petition. 


struction  of  one  of  the  most  valuabk 
collections  of  newspaper  files  in  tbt 
country,  now  stored  in  the  baserntt; 
of  the  historical  library  in  Madison. 

The  volumes  have  long  overflow^ 
the  space  allotted  in  the  library  base¬ 
ment,  and  are  practically  inaccessible 
to  readers.  It  is  also  feared  that 
dampness  will  ultimately  destrov 
them.  The  files  include  the  Wisconsii 
newspapers  dating  from  1833.  Cur¬ 
rently  copies  of  more  than  30  dailies 
and  over  300  weekly  publications 
from  Wisconsin  cities  are  being  filei 
Many  newspaper  publishers  resort  to 
the  library’s  files  for  reference  to  tkir 
old  volumes,  their  own  files  ^riq 
been  destroyed  by  fire  or  othc 
causes. 

The  library  basement  contains  the 
minute  history  of  Wisconsin  as  re¬ 
lated  in  its  newspapers,  but  also  con 
tains  newspapers  from  every  state  ii 
the  country  as  well  as  from  sevm. 
foreign  coimtries,  dating  back  to  1711 
Journalists,  students,  lawyers,  anc 
economists  oftentimes  consult  thtsi 
files  for  information.  Among  the  col¬ 
lection  is  an  Idaho  paper  which  can¬ 
not  now  be  found  anywhere  else,  aoi 
a  complete  file  of  the  London  Tima 
from  1840  to  the  present  day. 

Gov.  Heil  has  indicated  that  hi 
might  approve  an  appropriation  k 
erection  of  an  inexpensive  warehoust 
adjacent  to  the  library  to  store  th 
priceless  newspaper  files,  which  total 
some  40,000  volumes. 


HONOR  NEWSMAN 

An  unusual  tribute  to  the  late  Joseph 
R.  Groom  was  paid  this  week  when  a 
bronze  tablet  in  his  memory  was  un¬ 
veiled  at  the  City  Hall  of  St.  Louis 
where  he  “covered”  for  the  St.  Louis 


Public  Polled  on 
Store  Closing  Hour 

A  novel  use  of  advertising  space 
three  Washington  (  D.  C.)  newspaper; 
resulted  in  customer  participation 
fixing  Christmas  closing  hours  fo; 
JelefFs,  Inc.,  ladies  specialty  ston 
with  more  than  2,000  Capital  resident! 
recording  their  views. 

Fractional  page  advertisements  rai 
once  in  each  of  the  newspapen 
selected. 

The  results  were  announced  in  ad 
vertisements  placed  this  week,  text 
which  read: 

“Night  Openings!  We  thank  th« 
public  for  responding  in  such  over 
whelming  numbers,  commending  tlx 
stand  of  those  stores  which  do  NOT 
open  evenings.  Some  few  response 
were  to  the  effect  that  evening  open¬ 
ing  is  a  convenience  to  govemmen: 


.  t_  T  T  'C'  _ _ -  _ 1.-.  lie  ev/veieM  ivi  me  ui..  iiiK  la  a  Kuveii-**'^ 

resort  home  of  Leslie  Forg  ^  w  Post-Dispatch  for  more  than  25  years,  employes.  But  Ae  response  was  il 


draws  “Big  Sister”  for  King  Features 
Syndicate,  was  destroyed  by  fire  at 
Cashiers,  N.  C.,  recently.  Forgrave 
and  Mrs.  Forgrave  were  in  Florida  at 
the  time.  .  .  .  Paul  Gilbert,  author  of 
“Bertam,”  juvenile  comic  strip  serial 
now  being  distributed  by  Esquire 
Feature  Syndicate,  appeared  as  a 
guest  on  the  “Quiz  Kids”  radio  pro¬ 
gram  last  week.  .  .  .  Little,  Brown  & 
Co.  shortly  will  publish  a  book  on 
health  by  Dr.  Irving  S.  Cutter,  health 
editor  of  the  CT-NYNS. 


Brief  talks  were  made  by  Mayor  Ber¬ 
nard  F.  Dickman  and  Benjamin  H. 
Reese,  managing  editor  of  the  P-D. 


most  entirely  the  other  way.  (Thrist 
mas  shopping  here  until  6  p.m 
thank  you!” 


Art  QYim 

Features  Q  1  IIU 

1  U  H  1  Eb  Photei 

ART 


FEATURES  (Coat’d) 


1941  Fiction  Announced 
RUPERT  HUGHES,  Patricia  Went¬ 
worth,  Helen  Topping  Miller,  Luke 
Short,  Alice  Campbell  and  the  late 
Courtney  Ryley  Cooper  are  a  few  of 
the  popular  novelists  whose  new, 
never-before-published  stories  are 
scheduled  to  appear  as  daily  and  Sun¬ 
day  Blue  Ribbon  fiction  serials  during 
1941,  the  Chicago  Tribune-New  York 
News  Syndicate  has  announced. 


HEADS  IOWA  GROUP 

Robert  S.  Everett,  formerly  con¬ 
nected  with  the  advertising  depart¬ 
ment  of  Home  Economics  Service 
Corporation,  New  York,  has  been 
elected  managing  director  of  Iowa 
Newspapers,  Inc.,  with  headquarters 
in  Des  Moines.  The  group  includes 
90  Iowa  weeklies  and  dailies. 

Mr.  Everett  formerly  was  with  the 
Chas.  H.  Eddy  Company,  publishers’ 
representative,  and  the  Elizabeth 
(N.  J.)  Journal. 


THE  BRESSLER  BUNCH 
wif)h  yon  and  yonrt 
EVERY 

H0LID.4Y  dOY 


QUICKIES  build  Want  Ad  linacre  at  a  cort 
17c  a  day!  A  promotion  that's  a  f^*!’**^ 
read  daily  by  more  than  a  million!  Write 
Proofs.  Ken  Reynolds.  Ionia.  Mirh. 


FEATURES 


_ MEWS _ _ 

HARRISBURG  (PA.)  CORRESPONTlD' 
offers  news  service  for  trade  joumala 
ness  papers  and  newspapers.  Photo  eerw 


Reports.  Keystone  NWs  Bureau.  Box  W* 
HarrUburc,  Pa. 


r.\MER.A  COLUMN  for  the  besinner  and  ad¬ 
vanced  amateur.  By  experienced  photorraph- 
ers.  Twice  Weekly,  Prints.  Dispatch  News 
Features,  S45  Fifth  Avenne,  New  York  City. 


FHOTOS 


PSYCHOLOGY.  Dr.  Crane's  “Case  Records.” 
Daily  Illustrated.  “6  in-l”  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psycholory, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate,  Inc.,  520  North 
Mlchlran,  .Chlaaro,  Illinois.  B^  Syndicate, 
Inc.,  24TWoat -hard  Stseet,  Now  York.  N.  Y. 


PREFERRED  BY 
N.  Y.  Newspapers,  and  many  others  W 
spot  news  experience  and  pictorial  excellt®* 
Have  your  illustrations  made  by 
RALPH  MORGAN 
NEW8PICTURES 

Newark  Airport  New  J*"* 


„  Mitchell  2-7064  _ 

Complete  modem  syndicate  and  staff  ol  ™ 
photorraphers — two  airplanes  at  your  •W*’® 
Prints  in -.any  siae -or  quantity. 
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Phil  Knox  Heads  1941  Stiff  Challenge 

W©st  COQSt  Group  T*T*OTldQ  Elgin  National  Watch  Company  is 

OdjD  X  XVxAXwXO  completing  this  week  one  of  the  most 

CllTCUlCltOrS  "  extensive  advertising  and  sales  pro- 

By  CLARENCE  FRANCIS  motion  programs  ever  undertaken  to 

Western  Conference  President,  General  Foods  Corporation  program  includes  the  largest  news- 

Organized  at  Meeting  paper  advertising  campaign  ever  used 

In  Son  Francisco  FOR  NEWSPAPER  publishers,  and  to  highest  level  since  1929.  Though  ex-  by  the  company  in  addition  to  its  ad- 

advertisers,  1941  is  a  stiff  challenge  ports  are  restricted,  it  looks  like  a  vertising  in  nine  national  magazines. 
San  Francisco,  Dec.  10 — Permanent  to  step  up  efficiency  and  effectiveness  good  year  for  most  farmers  and  dairy-  Large  space  advertisements  in  full 
■eanization  of  the  Western  Circula-  and  to  cope  vigorously  with  the  many  men.  color  appeared  in  the  American 


Large  Newspaper  Ads 
For  Elgin  Watches 


Western  Conference 
Organized  at  Meeting 
In  Son  Francisco 


organization  of  the  Western  Circula-  and  to  cope  vigorously  with  the  many 
tion  Managers  Conference  was  ac-  new  problems  arising  from  higher 


Large  space  advertisements  in  full 
color  appeared  in  the  American 


complished  here  today  at  the  conclud¬ 
ing  session  of  a  two -day  meeting  of 
circulators  from  throughout  the  Far 
West. 


5.  At  the  same  time,  unfortunately.  Weekly,  supplemented  by  1,000-line 
manufacturers  soberly  must  face  the  black  and  white  copy  in  metropolitan 


Phil  M.  Knox,  circulation  manager, 

Oakland  Tribune,  was  elected  chair-  has  risen  four  bil- 


man  with  John’  A.  Grant,  Seattle  l^^t  year 


Times,  vice-chairman.  David  Smith, 
secretary-treasurer  of  the  Pacific 
Northwest  Circulation  Managers  As- 


The  situation,  as  I  see  it,  is  this: —  difficult  problem  of  decreases  of  ex-  cities  other  than  those  in  which  the 
1.  The  consuming  public  ciurrently  port  volume,  foreign  exchange  losses,  American  Weekly  is  circulated.  A 
has  more  money  to  spend  than  at  any  taxes  needed  for  national  defense,  and  final  drive  to  convert  preparatory  mes- 
time  in  the  last  10  years.  National  currently  higher  raw  material  costs,  sages  into  specific  Christmas  sales 
income,  paid  out,  has  risen  four  bil-  Must  Study  the  Market  was  staged  this  week  when  Sunday 

lions  over  last  year.  They  will  face  the  need  of  in-  ^nd  daily  newspapers  carried  large 

Jobless  Are  Finding  Work  creasing  sales  volume,  while  enforc- 


2.  The  jobless,  in  large  numbers,  are  ing  greater  all-’round  efficiency  and 


was  staged  this  week  when  Sunday 
and  daily  newspapers  carried  large 
ads. 

J.  Walter  Thompson  Company,  Chi¬ 


going  back  to  employment  in  private  investing  in  research  to  discover  new  cago,  handles  the  accoimt. 


sociation,  was  elected  to  a  similar  enterprise.  By  September  of  1940,  the  and  better  products  that  will  attract 


post  with  the  new  organization. 

The  conferees  unanimously  adopted 
a  resolution  which  moved  that  a 


highest  level  of  employment  since  large  -  volume  consumption.  Some  PLAN  DRESS  UNION  ADS 


1929  was  reached  Workers  in  that  prices  are  rising  forc^  by  increased  formation  of  an  industry  Committee 


committee  be  appointed  to  Study  the  September,  1939,  and  September,  1940,  . . . 

potential  expense  incidental  to  the  we  saw  these  major  employment  To  make  progr^  busme^men  large  agreed  upon  Monday  at  a  joint 

functioning  of  such  an  organization  675,0(W  in  manufacturmg^SO,-  and  small  fare  the  necessffy  of  ^na-  conference  at  the  Hotel  Commodore 


month  totalled  48,404,000.  Between  costs  but  profit  margins  are  not  in- 

r* _ A. _ 1 _ 1AAA _ J  C? _ lAAA  ^ 


motion  of  the  New  York  dress  industry 


and  to  notify  circulators  of  the  West  000  in  service  industries,  423,0M  in  lyzing  sales,  advertising,  and  merchan-  between  representatives  of  the  Dress 


accordingly,  and  to  accept  member-  249.000  in  agriculture,  dising  teclmique-asking  themselves:  IntemaUonal  Ladies’  Gar- 


ship.  With’ election  of  officers,  power  and  125,000  in  transportation  Work-  “How  can  I  make  my  advertising  dol-  Workers  Union,  and  five  em- 

to  name  the  committee  was  vested  in  jng  forces  were  increased  m  the  ship-  lar  more  effective  saleswise?  mere  pioyer  associations.  As  part  of  the 


building,  aircraft,  machine  tool,  foun-  is  there  any  needless  waste?  Where  surveying  the  promo- 


Discuss  Mutropoliton  Froblumt 

Roundtable  discussions  of  the  com¬ 
munity  problems  of  the  metropolitan 
newspaper  marked  the  meeting. 


dry,  electrical  machinery,  sawmill,  and  are  there  promising  new  markets? 


tion  possibilities  for  the  industry,  the 
advertising  agency  of  J.  Walter 


engine  product  industries.  Plainly,  the  advertisers’  competition  advertising  agency  of  J.  Walter 

3.  This  obviously  means  a  stronger  is  going  to  inte^ified  durmg  41,  Thompson  Co.  was  consulted.  Mrs. 

family  purse  in  many  households—  as  will  be  the  rivalry  of  various  ad-  advertising  executive 

more  activity  in  local  stores,  replace-  vertising  mediums  to  demonstrate  and  wL  o^he  presideT^^ 


Without  set  speeches,  the  conference  "lent  of  worn  home  equipment  as  well  them  effectiveness  and  economy  m  Thompson,  and  Anson  Lowitz,  an  ex- 
moved  through  an  agenda  comprised  as  motorcare  and  clothing,  greater  ex-  aiding  merchandising  pro^a^.  the  firm,  joined  in  present- 

of  taxes,  insurance,  wage  and  hour  penditures  for  more  and  better  food-  As  m  the  jwst,  I  feel  that  m  1941  ■  ^^e  results  of  the  promotion  study 


conditions,  legislation  and  labor  con-  new  revenue  available  for  your  those  advertising  m^iums  and  tho^  ^o  the  manufacturers.  The  Committee 

ditions.  Full  interchange  of  infor-  local  ad^vertisers  seeking  to  reduce  manufac  urers  which  make  the  great-  of  10  will  study  the  problem  of  financ- 


mation  on  the  conferen^  plan,  with  overhead  by  attracting  greater  sales  est  efforts  leading  toward  heightened  ■  ^  promotion  program 

efficiency,  self-betterment,  public  ser- 


frankness  nrevailini?  to  a  decree  that  volume.  efficiency,  self-betterment,  public  ser- 

-5  4.  Also,  cash  farm  income  in  1940  vice,  and  enlightened  management  will 

vailo/l  °  ^  ^  $9,000,000,000,  the  second  be  the  ones  which  will  fare  the  best. 


vailed. 

Called  to  the  meeting  by  Knox  and 
Jabe  Cassaday,  circulation  manager, 
San  Francisco  Examiner,  the  con- 


PRESS  CLUB  TO  VOTE 


I.  ANNENBERG  IN  ARMY  MACON  CHANGES 


Washington,  D.  C.,  Dec.  20— Of 
eight  offices  to  be  filled  at  the  annual 


In  the  absence  of  Ivan  Annenberg,  B.  C.  Walls,  formerly  an  executive  election  of  the  National  Press  Club 


ferees  were  from  throughout  the  acting  director  of  circulation  of  the  with  the  Orlando  (Fla.)  Sentinel-Re-  tomorrow,  five  involve  no  cont«ts 


Coast  on  a  geographical  range  that  New  York  Daily  News,  who  is  on  a  porter-Star,  has  been  named  business  Certain  of  election  are  the  following: 


ran  from  Seattle  to  San  Diego.  Mon-  year’s  leave  in  army  service,  William  manager  on  the  Macon  Telegraph  and  president,  Melbourne  C^isterson, 


day  evening  was  given  over  to  a  din-  B.  Denhart  has  been  named  circu-  Evening  News  to  succeed  J.  T.  Webb,  Associated  Press ;  yice-preadent,  Clif- 


ner  session  at  which  the  San  Fran-  lation  manager,  pending  the  return  Jr.,  who  has  resigned.  Roy  I.  Neal  Press; 


cisco-Oakland  Publishers  Association  of  Max  Annenberg,  circulation  direc-  has  resigned  as  advertising  manager  ^cretepr,  Sam  A.  ONeah  St.  Louis 


was  host.  E.  F.  Bitler,  association  tor,  who  is  convalescing  in  Arizona,  to  become  promotion  manager  for  the  treasurer,  Charl^  A. 

manager,  presided  at  the  dinner.  Mr.  Denhart  has  been  assistant  cir-  Pepsi  Cola  Co.,  Macon,  and  is  sue-  Hamilton,  Binghamton  t^ess;  finan- 

Conference  leaders  pointed  out  that  culation  manager  at  the  News  for  15  ceeded  by  Hal  C.  Hiller,  who  for  ^ 

the  movement  is  non-competitive  years.  Ivan  Annenberg,  a  reserve  of-  over  11  years  was  connected  with  the  Washington  Times-H^aM.  ^pu-ants 


the  movement  is  non-competitive  ^ -  — . . o.  - -  - —  .. - -  - -  , 

with  existing  circulation  organize-  Acer,  left  Dec.  11  to  serve  as  second  Buffalo  (N.  Y.)  Evening  News  and  plares  on  the  of  gov- 

tions  such  as  the  International  Cir-  lieutenant  with  the  Quartermaster  prior  to  that  was  with  the  Scripps-  6™ors  are:  Homer  J.  Dodge,  ^ews- 
culation  Managers  Association  and  Corps  at  Governor’s  Island,  New  York.  Howard  Newspapers.  He  was  also  w  ' 

the  California  Circulation  Managers  No  definite  time  has  been  set  for  the  formerly  advertising  manager  of  the  Washington  Star;  Walter 


Association.  During  the  sessions  the  return  of  Max  Annenberg,  whose  Springfield  (Mo.)  Republican,  pro-  Karig,  N^ark  Netrs,  Paul  R.  I^ch, 


proposal  that  the  I.C.M.A.  hold  its  place  was  taken  by  his  son  this  year,  motion  manager  of  the  Worcester  Chicago  Daily  N^s;  James  E.  War- 


Mnual  convention  in  San  Francisco 
in  1942  came  up  for  discussion. 

To  Intorchoago  InfermotioB 


JOINS  CANADIANS  vertising  r 

John  L.  Scherer,  co-pilot  of  tho  (Va.)  Post 
Gannett  Newspapers  Lockheed  air- 


(Mass.)  Telegram-Gazette  and  ad-  Providence  Journal. 

vertising  manager  for  the  Norfolk  ■ 


Mr.  Smith,  for  35  years  circulation  plane  and  aviation  columnist  for  tho 
manager  of  the  Portland  Journal,  will  Gannett  papers,  has  resigned  to  become 


NAMES  "SPECIAL' 


MUEHLING  FAREWELL 

John  A.  Muehling,  who  recently 
announced  his  retirement  as  pub- 


handle  the  interchange  of  information  a  flying  officer  with  the  Canadian  Air  The  Marietta  (Ga.)  Journal  has  of  the  Manchester  (N.  H.) 


on  taxes,  wages  and  hours,  legislation.  Force.  He  is  writing  a  series  for  the  named  J.  J.  Devine  &  Associates  as  Hntw  ^d  Leader,  was  pr«ented  a 


insurance  and  labor  conditions  from  Gannett  papers. 

a  central  office,  imder  the  plan  ac-  - 

cepted  at  the  conference.  Mutual  as-  PPNNA  TC 


national  advertising  representative. 


FENNA,  TO  BUY  MORE  NEWSPAPER  SPACE 


various  problems  PHILADELPHIA,  Dec.  16— Heartened  by  a  great  increase  in  tourist  trade  be- 
or  metropolitan  newspapers  will  be  _ 1 _ _ au.  oa.a.  _ i _ 


the  chief  objective  of  the  conference.  .  ,,,  campaign,  the  State  of  Pennsylvania 


In  addition  to  a  bulletin  service,  regu-  additional  $.34,000  for  news^per^ace  in  a  new  drive  beginning 


lar  meetings  for  brass-tacks  discus-  March,  Editor  &  Publisher  learned  today.  The  allocation  was  made  by  the 
sions  will  be  held  at  least  twice  Tourist  Advisory  Committee  of  the  State  Department  of  Commerce.  The 
monthly,  it  was  proposed  initial  effort  will  be  directed  toward  promoting  travel  in  the  Keystone  State 

In  preparation  for  the  conferences,  the  Easter  holidays  Resent  plans  call  for  the  use  of  30  newspapers 

communications  went  forth  to  news-  ^  prmcipal  markets  east  of  Chicago,  but  outside  of  Pennsylvama.  Copy  will 
papers  throughout  all  Far  Western  stress  the  state’s  scenic  wonders,  historic  shrines  and  excellent  recreational 
states  and  Hawaii.  With  the  organi-  lacilities.  A  total  of  $45,000,  appropriated  last  June,  will  be  spent  in  the  forth- 
zation  plan  accepted,  hopes  were  ex-  coming  campaign.  Additional  funds  are  expected  to  be  provided  by  the 
pressed  that  the  group  might  have  Legislature  in  Jime.  Besides  the  newspapers,  national  magazines,  outdoor 
^presentation  from  13  western  states,  publications  and  scholastic  magazines  will  be  used.  The  account  is  handled 
Hawaii  and  British  Columbia  at  its  by  A1  Paul  Lefton  Co^  Inc.,  Philadelphia.  Holmes  Dryden  is  the  account 
next  meeting.  executive. 


wardrobe  case  and  automobile  robe 
by  the  staff  of  the  papers  Tuesday 
morning.  At  a  dinner  in  honor  of 
Mr.  and  Mrs.  Muehling  held  Dec.  14, 
tribute  was  paid  to  the  retiring  execu¬ 
tive  by  150  employes  and  associates, 
including  Edmund  F.  Jewell,  who  suc¬ 
ceeds  Mr.  Muehling  as  publisher.  A 
greeting  from  Secretary  of  War  Frank 
Knox,  president  of  the  Union  Leader 
Publishing  Co.,  was  read  at  the  din¬ 
ner. 


*>cxt  meeting. 


BOOK  OF  CAROLS 

The  Erie  (Pa.)  Dispatch-Herald 
published  a  Clu-istmas  Carol  Book  of 
48  pages  on  Dec.  11.  The  book  con¬ 
tained  24  old  Christmas  hymns  and 
carols. 
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Gannett  Daily  Guilty  of 
Unfair  Labor  Practice 


WASHINGTON,  D.  C.,  Dec.  17— Sus¬ 
taining  the  National  Labor  Relations 
Board  on  all  major  points,  the  District 
of  Columbia  Court  of  Appeals  has  ap¬ 
proved  a  Board  order  which  found  the 
Press  Co.,  Inc.,  guilty  of  unfair  labor 
practice  in  the  operation  of  the  Knick¬ 
erbocker  News  at  Albany,  N.  Y.,  and 
directed  reinstatement  of  three  edi¬ 
torial  workers. 

Insofar  as  the  order  was  directed 
against  Gannett  Co.,  Inc.,  a  majority  of 
the  court  refused  to  affirm.  The  sep¬ 
arate  corporate  entity  of  the  parent 
corporation  must  be  respected  in  the 
absence  of  any  statute  barring  holding 
companies,  the  court  ruled.  Justice 
Wiley  Rutledge  dissented  on  that  point 
but  was  overruled  by  Chief  Justice 
D.  Lawrence  Groner  and  Justice  Har¬ 
old  M.  Stephens. 

No  Roliof  Roimbursomont 
Conforming  to  the  Supreme  Court’s 
ruling  in  the  Republic  Steel  Corpora¬ 
tion  case,  the  justices  ordered  stricken 
out  a  provision  of  the  order  requiring 
the  publisher  to  reimburse  relief  agen¬ 
cies  for  funds  spent  in  behalf  of  dis¬ 
charged  employes.  The  court  was 
unable  to  find  that  Raymond  H.  Mow¬ 
ers  had  been  discriminated  against  by 
being  given  assignments  “demeaning 
his  employment”  and  directed  that  the 
order  for  his  reinstatement  be  deleted. 

Complainant  in  the  case  was  the  Tri- 
City  Newspaper  Guild,  comprising 
editorial  employes  in  Albany,  Troy 
and  Schenectady.  When  the  Hearst 
and  Gannett  managements  reached 
their  agreement  by  which  the  former 
withdrew  from  the  evening  field  and 
the  latter  from  the  morning  field  in 
Albany,  the  Knickerbocker  News  be¬ 
came  the  sole  Gannett  paper  in  the 
State  Capital.  In  the  reduction  of 
personnel  from  514  to  356,  both  guild 
and  non-guild  editorial  workers  lost 
their  employment.  Selection  of  those 
to  be  dropped  was,  NLRB  found,  left 
to  the  discretion  of  B.  J.  Levris,  the 
Press  Company’s  editorial  director. 

The  complaint  accused  Lewis  of 
anti-guild  bias.  Witnesses  testified  at 
the  hearing  that  he  openly  criticized 
the  guild  and  voiced  the  belief  that 
“a  labor  union”  had  no  place  in  the 
newsroom  of  a  paper.  It  was  asserted 
that  he  maintained  surveillance  over 
the  guild  and  reported  “to  Rochester” 
after  each  of  its  meetings. 

Order  Vacated 

The  Press,  Inc.,  and  Gannett  Co., 
Inc.,  both  asked  review  by  the  Court 
of  Appeals  here  after  an  order  had 
been  entered  against  each  of  them. 
The  order  was  vacated  as  to  the  latter 
corporation,  largely  on  the  Board’s 
own  holding  that  Lewis,  not  employed 
by  Gannett  Co.,  Inc.,  had  discretion  in 
determining  what  employes  should  be 
retained. 

The  first  of  four  grounds  advanced 
in  behalf  of  the  motion  to  set  the 
entire  order  aside  was  the  alleged 
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violation  of  due  process.  Testimony 
had  been  presented  that  a  guild  meet¬ 
ing  was  told  of  Board  assurance  that 
the  proceeding  “is  an  open-and-shut 
case.”  At  the  trial.  Board  counsel 
said:  “The  Board’s  position  is  that 
both  companies  have  violated  the  Na¬ 
tional  Labor  Relations  Act.”  On  final 
argument.  Chairman  Madden  asked 
the  publishers’  counsel  whether  he 
believed  any  member  of  the  Board 
had  prejudged  the  case,  and  when  the 
attorney  said  he  preferred  not  to  an¬ 
swer  the  question.  Madden  declared: 
“.  .  .  you  know  that  is  sheer  dema¬ 
goguery  for  the  benefit  of  the  small 
audience  to  your  rear.”  Finally,  when 
counsel  asked  how  much  of  his  allotted 
time  for  argument  remained,  he  was 
told:  “You  have  four  minutes  if  you 
think  it  will  do  you  any  good.” 

The  court  failed  to  find  lack  of  due 
process  in  those  incidents,  reminding 
that  the  Board  is  the  agency  both  to 
prosecute  and  to  hear,  a  situation  for 
which  “responsibility  ...  is  with  the 
legislature  and  not  with  us.”  Addi¬ 
tionally,  the  court  declared,  the  chair¬ 
man’s  comment  “resulted  from  the 
implications  of  counsel’s  remarks,  and 
we  know  of  no  rule  of  judicial  conduct 
applicable  either  to  court  or  board 
which  requires  silence  in  the  face  of 
an  imputation  of  dishonorable  con¬ 
duct.” 

Dismist  Fra*  Press  “Ground” 

The  second  ground — violation  of  free 
press — was  dismissed  in  a  paragraph 
which  reminds  that  “the  Supreme 
Court  distinctly  held  that  there  was 
no  such  constitutional  objection  to  an 
act  of  Congress  making  it  unlawful 
to  discharge  an  employe  for  union 
activity.”  At  another  point,  attention 
was  directed  to  the  fact  that  Lewis 
failed  to  take  the  witness  stand  to 
offer  proof  that  the  dismissals  were 
not  in  line  with  a  campaign  to  weaken 
the  guild. 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
Hie  Personnel  Bureau. 

Complete  records  on  htm- 
dreds  of  experienced  men 
qiulified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

lYom  these  con^lete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUREAU 

of  Sigma  Della  CU 

James  C.  KIper,  Director 
35  E.  Wacker  Drive,  Qucofo,  IIL 

A  netitmwHt  neaprept  strvie*  smp- 
OertfS  ^  Delta  CM.  Prcfeuional 

laamalislic  Fraternity. 


EDITOR  &  PUBLISHER 


The  third  ground  set  up  the  fact  that 
only  2,000  of  the  paper’s  45,000  circu¬ 
lation  goes  beyond  the  state  line  and 
the  company’s  operations  therefore 
“did  not  directly  and  substantially  af¬ 
fect  interstate  commerce.”  That  posi¬ 
tion  was  rejected  with  a  quotation 
from  Supreme  Court  rulings  to  the 
effect  that  the  regulatory  power  of 
Congress  over  interstate  commerce  is 
not  dependent  upon  whether  the  vol¬ 
ume  is  great  or  small. 

’The  final  ground,  namely,  that  the 
findings  were  not  supported  by  sub¬ 
stantial  evidence,  was  rejected  as  to 
the  principal  points  in  the  order. 

The  criticism  that  Lewis  kept  the 
guild  under  surveillance  was  not  con¬ 
sidered  by  the  court  to  be  a  potent 
argument,  in  the  absence  of  any  coer¬ 
cive  action;  and,  the  court  said,  the 
right  to  have  and  orally  express  an 
opinion  is  preserved  to  employers. 
But  the  justices  found  the  reports 
made  to  “Rochester”  (home  office  of 
the  Gannett  newspapers)  after  each 
guild  meeting  gave  support  to  the 
Board’s  accusation,  particularly  be¬ 
cause  they  were  not  denied  in  court. 

Austin  J.  Scannell,  John  Wanhope 
and  Henry  K  Christman  must  be  of¬ 
fered  reinstatement,  the  court  ruled. 

SEEKS  POWra  INCREASE 

The  Little  Rock  (Ark.)  Gazette, 
owner  of  Station  KLRA,  has  filed  ap¬ 
plication  with  the  Federal  Communi¬ 
cations  Commission  for  permit  to  in¬ 
crease  its  power  to  50,000  watts  and 
to  change  its  frequency  to  1,010  k.c. 

NLRB  COMPLAINT 

The  San  Francisco  Oakland  News¬ 
paper  Guild  on  Monday  filed  an  NLRB 
complaint  against  the  Oakland  Tribune 
charging  fostering  of  a  company 
union. 


Myers  Succeeds  Beals 
On  Guild  Reporter 

Clyde  Beals,  editor  of  the  Guild  Rt- 
porter,  official  organ  of  the  American 
Newspaper  Guild,  for  six  years,  re¬ 
signed  that  post  on  Dec.  15  and  was 
succeeded  by  Fred  Myers,  an  inter¬ 
national  representative.  Myere  was 
chosen  for  the  editorship  by  the  unan¬ 
imous  vote  of  the  International  Exec¬ 
utive  Board,  guild  governing  body, 
at  its  Nov,  10  meeting  in  Cleveland 
when  it  accepted  Beals’  resignation. 

The  lEB  also  voted  to  appoint  Job 
Dunn  to  succeed  Myers  as  an  inter¬ 
national  representative  as  soon  as  he 
can  be  released  from  his  duties  as 
assistant  editor.  Elimination  of  the 
assistant  editorship  also  was  voted 
by  the  lEB.  Beals  has  not  announced 
any  plans  for  the  future  other  than 
that  he  plans  “to  do  some  writing." 

Myers,  36,  is  a  veteran  guild  organ¬ 
izer  who  led  two  guild  strikes  in  New 
England  and  the  first  strike  in  Wilkes- 
Barre,  Pa.  He  has  worked  for  tb 
Kansas  City  Journal,  Associated 
Press,  United  Press,  and  the  Nev 
York  Daily  Mirror,  where  he  was 
chairman  of  the  Mirror  unit.  He  be 
been  a  full  time  guild  organizer  since 
1937. 

BUDGETS  up'  10  TO  25% 

Advertising  executives  in  Boston 
reported  that  their  clients’  budgets 
now  being  planned  are  up  about  10^ 
to  25%.  None  of  the  executives  re¬ 
porting,  however,  were  willing  to  be 
quoted.  As  for  the  defense  spending, 
agency  executives  are  of  the  opinion 
that  it  has  worked  both  for  and 
against  the  agencies.  Many  advertis¬ 
ing  men  felt  that  defense  spending 
would  in  no  way  affect  their  adver¬ 
tising  plans. 


Newspaper  promotion  is  apparently  simple,  from  the  outside 
looking  in.  “Easy,”  someone  says,  “to  sell  classified,  national 
advertising,  circulation,”  and  all  the  other  cogs  and  wheels  that 
make  a  modem  newspaper  “tick.” 

Exactly  in  the  same  way  that  Editor  &  I*ublisher  provides  a  key 
to  all  the  12-month  problems  of  all  phases  of  newspaper  and 
advertising  progress,  this  same  friend  of  yours,  once  a  year, 
seeks  to  iiffiock  the  door  of  a  nation’s  best  IDEIAS  in  newspaper 
promotion.  It  sympathizes  with  the  fact  that  behind  the  scenes 
of  a  successful  promotion  job — ^whatever  it  may  be — there  are 
interlocking  processes — ^months  of  analysis — study  stripped  of 
theory. 

We  want  to  see  these  plans  and  ideas  of  yours.  We  want  to 
hand  you  out  a  material  reward  that  makes  it  easier  for  you  to 
get  recognition  for  what  you’ve  done — back  home  and  the  na¬ 
tion  over.  Winning  isn’t  too  difficult — because  there  are  not 
TOO  many  new,  ingenious,  successful  ideas.  See  back  issues 
for  details  of  the  Contest  that  has  become  a  Tradition — in 
Journalism. 

EDITOR  &  PUBLISHER 
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Ad  Campaign  Possibilities 
For  Local  Potato  Growers 


scried  recipes.  Those  devoted  to  potato 
salads  should  be  used  during  the 
warm  summer  months.  In  the  fall, 
French  fries,  home  fries,  escalloped, 


Dallas  News  Wins 
'This  Week"  Contest 


First  prize  of  $500  in 


etc.,  can  be  used.  During  the  winter  among  the  circulation  departments  of 


By  FRANK  FEHLMAN 


(No.  2(10  of  a  scries) 


SOME  TIME  during  the  16th  Century, 
Spanish  and  English  explorers  dis¬ 


credit  for  the  work  they  have  done; 
but  is  there  any  reason  why  a  small 


months,  baked,  boiled,  mashed,  lyon- 
naise,  etc.,  can  be  used. 

The  recipes  should,  of  course,  ap¬ 
pear  on  the  women’s  pages  of  the 
paper.  Like  all  food  campaigns,  we 


18  newspapers  using  This  Week 
magazine  was  won  by  the  Dallas 
News,  Tom  Cathcart,  promotion  man¬ 
ager  of  This  Week,  announced  Dec. 
18.  The  contest  was  to  determine 


group  of  farmers  or  one  independent  this  advertising  should  methods  for  using  the  maga- 


apanisii  diiu  -  xa.iiicio  ui  uiic  i„a„j  thrpp  timps  a  wpek  .  - . - ° 

covered  in  South  America  the  potato  potato  grower  in  any  community,  ,  fu  il  j  *  ^me  as  a  circulation  builder. 

(solanum  tuberosum).  From  one  of  could  not  in  a  small  market  duplicate  ,  e  size  o  e  a  can  e  e  ermine  Second  prize  of  $250  went  to  the 
our  small  encyclopedias  we  learn  that  the  success  of  the  Idaho  and  Maine  ^  money  appro  Pittsburgh  Press;  third  and  fourth 


"see^^^^  ^;opler  We  do  not  pose  a^^^  P^^^^  12  months’  campaign 

germinates  readily,  and  produces  two  specialist  or  as  an  expert  potato  ru  *  -v,  *• 

nrimarv  leaves  and  a  terminal  bud.  grower,  but  we  have  eaten  in  our  l-hstriDUtion 

,  , _ , _ f  A.  .  ,  ,  DTTR  FVPF.RTF.WrF.  npvpr  nP  a  Pnnr 


awards  of  $100  each  went  to  the  Bal¬ 
timore  Sun  and  Portland  (Ore.)  Jour¬ 
nal,  and  $50,  the  fifth  prize,  to  the 


In  the  axil  of  each  primary  leaf  a  lat-  home  State  of  Nebraska  as  boy  and  OUR  EXPERIENCE,  covering  a  good  Washington  (D.  C.)  Star.  Mr.  Cath- 
eral  stem  appears,  growing  downward  man,  potatoes  that  taste  as  fine  as  any  many  years  work  on  food  problems,  each  of  the  remaining  13 

■■  ■  •  has  convinced  us  that  the  local  manur  competitors  will  receive  a  gold  watch 


the  soil.  The  tip  swells  and  be-  potatoes  grown  in  any  other  part  of 


(X>mes  tuberous.  The  edible  part  is  the  United  States.  We  do  not  believe  f^cturer  or  the  local  prodimer  ^n,  in  because  of  the  merit  of  the  individual 
therefore,  a  swollen  underground  that  any  particular  group  of  growers  niost  cases,  quickly  obtain  distnbution  entries.  Each  of  18  papers  received 


or  any  section  of  the  United  States  has  product  if  his  product  is  up  ot  g  QQQ  copies  of  This  Week  in  one 


So  far  as  we  know,  potatoes  are  a  monopoly  in  the  production  of  po-  st^andard  and  his  prices  are  no  higher  month  to  use  for  promotion  methods 
grown  in  every  State  in  the  Union,  tatoes.  Therefore,  it  seems  feasible  ^  potato  grower  their  own  device. 


But,  because  of  soil  and  climate,  cer¬ 
tain  parts  of  the  United  States  pro- 


and  plausible  to  us  that  practically  should  be  able  to  compete  with  any- 


any  daily  newspaper  might  lay  out  a 


duce  a  very  high  percentage  of  our  i‘j  months’  program  of  potato  adver 


one  outside  his  market  because  his 
hauling  and  freight  charges  are  bound 


total  crop.  Not  so  long  ago,  the  aver-  tising,  and  in  a  comparatively  short  catch  in  this  en- 


age  advertising  man  would  have  time  sell  such  a  campaign  to  an  indi- 
laughed  at  the  idea  of  selling  Maine  vidual  grower  or  a  group  of  growers 


tire  program  is  the  potato  itself.  “Run 
of  the  mine”  merchandise  can  be  sold 


Trenton  Times  Loses 
Hoffman  Libel  Appeal 

A  $30,000  damage  award  won  by 


laughea  at  me  ic^a  oi  semng  mame  viauai  grower  or  a  group  or  growers  -  —  former  Governor  Harold  G.  Hoffman 

potatoes  in  a  trade  marked  bag  m  a  who  are  located  in  the  paper  s  trad-  ®  price  at  any  time,  nut  it  tne  local  asainst  tha  Tranton 

^1  Kentucky  town  like  Harrods-  ing  zone  grower  or  growers  are  to  compete  /gainst  me  irenton 

®  with  the  State  organizations  such  as  (N.  J.)  Times  Newspapers  and  James 


burg.  Yet,  not  so  long  ago,  we  saw 
with  our  own  eyes  a  display  of  Maine 


Consumer  Reports 


with  the  State  organizations  such  as  J.l  iimes  newspapers  ana  James 
Maine  and  Idaho,  then  they  must  set  upheld  Dec. 


up  standards  as  to  size  and  quality.  New  Jersey  Court  of  Errors 


potatoes  in  front  of  an  independent  intERVIE'W  100,  a  1,000,  or  100,000  '  and  Appeals 

grocery  store  in  this  Kentucky  town.  consumers  from  youngsters  on  up  and  Appeals. 


- - - - -  -  tu.iauiucis  iioiii  youiigaicis  on  up  u  ij  „nhrandpd  at  a  nricp  Mr.  Hoffman  alleged  that  editorials 

About  a  year  ago,  we  sat  down  to  fg  older  people,  and  you  will  find  that  *1,  i  •  i  and  headlines  appearing  in  the  news- 

a  vprv  finp  ctag  dinner  at  a  vacht  club  *  *  k  i'  >  .  Newspapers  are  the  logical  medium  ana  neaaiines  appearing  in  me  news- 

a  very  nne  siag  ainner  ai  a  yacni  ciuu  potatoes  are  not  only  liked  but  eaten  r  u  _  • _  n  *  *  naner*?  commenting  on  hi<!  allowance 

Tong  Tcland  DIot  10  mile«!  from  i_  x  u  j  /-lu  i  fo*'  such  a  campaign.  Potatoes  are  papers,  commeniing  on  nis  allowance 

on  Liong  isiana.  rtoi  lu  miies  irom  almost  as  often  as  bread.  Check  „  u  u  ^  ■  of  salarv  incrementQ  to  emnloves  in 

fc  ,«:h.  d„bls  l,.aled  o„eoftt,e  gh  our  SUndard  cook  Tkroier  orTo-”  SstTfcJa  hS 

5?®®*  growing  sections  in  the  books  and  you  will  find  hundreds  of  foiio,f^n-oki,;  term  expired  in  1938.  were  libelous. 


n  •:  j  err  :  Za  ®  nunareas  oi  ■  ,  necessary  that  they  follow  pretty  term  expired  in  1938,  were  libelous. 

United  States.  As  we  scanned  a  very  recipes  devoted  to  notatoes  As  a  mat-  oei-esaaiy  uiai  uiey  lonow  preiiy  m.  j  1  j  u 

fine  he  man  menu  we  were  a  little  pomioes.  ^  a  mat  g^  formula  that  The  award  was  returned  by  a  jury 

ter  o  fact,  the  average  family.  If  toey  has  been  so  successfullv  used  bv  the  in  Middlesex  Circuit  Court.  The 


bUsuniri;;;!  to  s;e  this  line  ab^^^  ^o  w^^ed  couM  se^rnTta  ^  has  been  so  successfully  used  by  the  m  Middlesex  Circuit  Court  The 

half^y  down  the  dinner  menu-  a  darfor  rsolff^^  State  of  Maine  and  the  State  of  Idaho,  state  sh^^ 


half  way  down  me  cUnner  menu—  times  a  day  for  a  solid  month  and  ^  me  m  mm.u. - - - . - -  - - 

delicious  Idaho  baked  POU.O.-  a  recipe  or  u.e.bod  of  f°a“:"^eeTi„^^S‘ S  of  “at 


What  Ads  Have  Done  acceptance  on  the  part  of  consumers, 

DURING  the  last  war,  a  great  deal  of  ^he  preparation  of  an  advertising  cam- 


_  a*  n  f  xt-*  '  1  v?  iii  ciiiu  tuiia  Ui 

preparation.  Because  of  this  universal  lu  ^  ^  xu  -u  i  i 

^  ^  £  them  move  through  your  local  mar- 

acceptance  on  the  part  of  consumers,  i  .  &  j 


publicity  and  propaganda  matter  paign  is  comparatively  simple. 


kets. 

There 


better  time 


NEW  TYPE  FACES 


New  Bedford,  Mass.,  Dec.  17 — The 


was  sent  out  about  conserving  wheat  __  »  /-•  »  *1.  /-• 

so  that  our  own  Army  and  Navy  and  “OW  to  Viet  the  Copy 


now  to  start  building  a  campaign  for  Standard-Times  and  Morning  Mercury 
a  local  potato  grower  or  an  association  Monday  presented  to  their  readers 


our  Allies  might  have  fOPpfa  quanti-  TO  GET  quickly  all  of  the  advertising 


or  a  group  of  growers.  a  new,  streamlined  type  dress.  Ex- 

HTTMOP  MaA  fob  ABMV  7Vi-point  on  8-point  body,  is 

nUJyiVJn  rvJll  iiHMT  used  in  the  news  columns  both  of  the 


ties  of  flour.  Many  of  our  people  material  needed  for  a  full  year’s 


switched  to  other  starches,  and  hun-  campaign,  do  this  first:  Run  a  little  William  O’Donnell,  former  news-  Standard-Times  and  Mercury  In  the 


J  J  -  ,  _  -  -  ■  .  ,  ,  .  ft  ,  -  - ’  -  — — VI— *  xxstco  oi&vx  xvxcrx  v.  ux  jr  •  Xll  uxx^ 

areds  of  thousands  of  families  with  a  recipe  contest  for  about  two  weeks,  paper  sports  editor,  is  president  and  Standard-Times,  the  larger  single¬ 
small  garden  planted,  for  the  first  Ask  subscribers  to  send  in  their  pet  publisher  of  a  new  humor  magazine,  column  heads  appear  in  Erbar  Me- 


time  in  their  lives,  a  small  crop  of  way  or  the  most  unusual  way  they  Cap’n  Wag,  dedicated  to  the  amuse-  dium,  general  news  heads  in  Metro- 
potatMs.  Having  a  “potato  patch”  was  know  of  serving  potatoes.  Offer  small  ment  of  the  armed  forces  of  the  U.  S.  medium,  and  feature,  magazine  and 


»mething  to  brag  about.  During  the  cash  prizes— $5  for  the  best  r^ipe,  $3  The  publication  is  distributed  by  Dow  society  pages  in  Metrolite.  The  Mer- 


last  few  years,  a  great  many  women  for  the  second,  $2  for  the  third,  and  Periodicals,  Inc.,  343  S.  Dearborn  St.,  cury  is  dressed  in  Memphis  Bold.  A 


have  reduced  their  starch  “intake” 
and  as  a  result,  the  per  capita  con- 


10  or  20  $1  prizes. 


Chicago,  and  sells  for  25  cents  a  copy,  new  linotype  machine  was  purchased 


sumption  of  wheat,  com,  rye  and  po-  judged,  pick  out  75  or  100  of  the  rec- 


•  V.  John  A.  Jones  is  circulation  manager,  in  the  type  change  program. 


tatoes  has  dropped. 


prize  winners  and  non-prize 


Most  of  us  associate  potato  advertis-  winners,  and  have  them  printed  up  in 
ing  with  the  campaigns  that  have  booklet  form  on  inexpensive  news 


come  out  of  the  States  of  Maine  and  stock  and  send  these  to  all  contestants 
Idaho.  Let’s  give  the  potato  growers  so  that  everyone  wins  something. 


and  their  advertising  people  100%  Now  place  in  four  groups,  the  sea- 


Leeway  for  an 
Overtaxed  Composing  Room 


Midwinter  sales  with  large  ads 
divided  into  numberless  items 
mean  forms  held  to  the  last  pos¬ 
sible  moment.  . .  .  Lucky  is  the 
plant  where  no  time  is  wasted 
in  throwing  back  first  casts  . . . 
where  Certified  easy  molding 
and  rapid  scorching  shorten  the 
road  between  make-up  and 
press  operations. 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Pi^sses 

TO  MAINTAIN  COLOR  REGISTER/ 

Cline  Electric  Mfg.  Co. 


MAIN  OFFICE:  211  W  WACKER  DRIVE,  CHICAGO 


f'or  dependable  stereotyping,  rely  on 
Certified  Addti,  made  in  the  U.  S  A. 


WESTERN  orriCE 

Crockar  First  Nat’l  Bk.  Bldg. 
San  Franciaco.  Calif. 


EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 


\ 


34  EDITOR&PUBLISHER 

November  Newspaper  Linage  for  Principal  Cities 


(See  linage  charts  on  page  14) 


(Compilad  by  Madia  Racordt  Inc.) 


AKRON.  OHIO 


1940  1939  Gain  or  Loss 

Beacon  Journal  . (e)  1,213,864  1,211,359  2.505  G 

Beacon  Journal  . (S)  209,120  185,111  24,009  G 


Total  Daily  .  1,213,864  1,211,359  2,505  G 

Total  Sunday  .  209,120  185,111  24,009  G 

Grand  ToUl  .  1,422,984  1,396,470  26,514  G 

ALBANY.  N.  Y. 

Knickerbocker  News..(e)  614,226  667,054  52,828  L 

Times  Union  . (m)  496.493  5'I9  135  13.642  L 

•Times  Union  . (S)  210,866  194,805  16,061  0 


Total  Daily  .  1,110,719  1,176.189  65.470  L 

Total  Sundiv  .  210.866  194.805  16.061  G 

Grand  Total  .  1,321,585  1,370,994  49,409  L 

ALBUQUERQUE.  N.  M. 

Journal  . (m)  408,256  387,879  20,377  G 

Tribune  . (e)  422,420  405,079  17,341  G 

Journal  . (S)  52,598  70,390  17,792  L 


Total  Daily  .  830.676  792,958  37,718  G 

Total  Sunday  .  52,598  70,390  17,792  L 

Grand  Total  .  883,274  863,348  19,926  G 

ATLANTA.  GA. 

Constitution  . (m)  793,758  643,770  149,988  G 

Georgian  . (e)  .  595,135  . 

Journal  . (e)  976,364  883.761  92.603  G 

tC>>nstitution  . (S)  311,923  239,337  72,586  G 

American  . (S>  .  186,962  . 

•Journal  . (S)  267,312  224,250  43,062  G 


Total  Daily  .  1,770,122  2,122,666  352.544  L 

Total  Sunday  .  579,235  650,549  71,314  L 

Grand  Total' .  2,349.357  2,773,215  423,858  L 

ATLANTIC  CITY.  N.  J. 

Press  Union  .  386,357  366,410  19,947  G 

Press  . (S)  57.510  63,114  5,604  L 


Total  Daily  .  386.357  366,410  19.947  G 

ToUl  Sunday  .  57.510  63,114  5,604  L 

Grand  Total  .  443.867  429,524  14.343  G 

Press  Union  sold  in  combination  (m)  and  (e).  Linage  of 
one  edition  given. 

BALTIMORE.  MD. 

News-Post  . (e)  954,596  917,605  36.991  G 

Sun  . (m)  621,726  619.531  2,195  G 

Sun  . (e)  1,328,212  1,338,890  10.678  L 

•American  . (S)  269,863  279,374  9,511  L 

tSun  . (S)  499,228  479,229  19,999  G 


Total  Daily  .  2,904,5.34  2,876,026  28.508  G 

Total  Sunday  .  769,091  758,603  10.488  G 

Grand  Total  .  3,673.625  3,634,629  38,996  G 

BIRMINGHAM.  ALA. 

Age  Herald  . (m)  473,193  441,788  31,405  G 

News  . (e)  795,992  770,007  25,985  G 

Post  . (e)  434,612  455,509  20,897  L 

tNews  &  Age  Herald. (S)  294,359  271,888  22,471  G 


Total  Daily .  1,703,797  1,667,304  36,493  G 

Total  Sunday  .  294,359  271,888  22,471  G 

Grand  Total  .  1,998,156  1,939,192  58,964  G 

BOSTON.  MASS. 

•Record-Ainerican. .  .(me)  434,101  441,362  7,261  L 

Globe  . (me)  660,088  709,557  49,469  L 

Herald-Traveler,  (see  note)  943,581  1,038,864  95,283  L 

Post  . (m)  540,198  543,636  3.438  L 

Transcript  . (e)  172.890  252,667  79,777  L 

•Advertiser  . (S)  157,681  188,296  30,615  L 

Globe  . (S)  302,640  295,386  7,254  G 

tHerald  . (S)  329,151  327,749  1,402  G 

Post  . (S)  69,547  100,465  30,918  L 


Total  Daily  .  2,750,858  2,986,086  235,228  L 

Total  Sunday  .  859,019  911,896  52.877  L 

Grand  Total  .  3,609,877  3,897,982  288,105  L 


Note;  Globe  (m  &  e)  sold  in  daily  combination.  Herald 
(m)  or  (S)  sold  in  combination  with  Traveler  (e).  Record 
(m)  it  sold  in  combination  with  the  American  (e).  Linage  of 
one  edition  is  given. 

BUFFALO.  N.  Y. 


Courier  Express  . . . 

News  . 

••(^urier  Express . . 

..(S) 

771,818 

1,238,350 

357,384 

712,643 

1,221.348 

342,333 

59.175  G 
17,002  G 
15,051  G 

Total  Daily  . 

Total  Sunday  . . . 
Grand  Total  .... 

2,010,168 

357,384 

2,367,552 

1,933,991 

342,333 

2,276,324 

76,177  G 
15,051  G 
91,228  G 

CAMDEN.  N.  J 

1. 

Courier  . 

Courier  (e)  and  Post  (m) 

774,297  707,140 

sold  in  combination. 

67,157  G 
Linage  of 

one  edition  Courier  (e)  only  is  given. 

CEDAR  RAPIDS.  IOWA 

Gazette  . 

Gazette  . 

..(e) 

..(S) 

502,737 

116,168 

540,702 

88,365 

37,965  L 
27,803  G 

ToUl  Daily  . 

ToUl  Sunday  . . . 
Grand  ToUl  . . . . 

502,737 

116,168 

618,905 

540,702 

88,365 

629,067 

37,965  L 
27,803  G 
10,162  L 

CHARLOTTE.  N. 

c. 

News  . 

Observer  . . 

News  . 

Observer  . 

..(e) 

. .  (m) 
..(S) 
..(S) 

535,007 

615,716 

115,640 

224,101 

536,996 

789,211 

128,527 

192,631 

1,989  L 
173,495  L 
12,887  L 
31,470  G 

ToUl  Daily  . 

Total  Sunday  . . . 
Grand  Total  .... 

1,150,723 

339,741 

1,490,464 

1,326,207 

321,158 

1.647,365 

175,484  L 
18,583  G 
156.901  L 

CHATTANOOGA.  TENN. 

Times  . 

.  .(m) 
..(e) 

487,474 

441,300 

414,590 

473,972 

46,174  G 

News  4  Free  Press. 

..(e) 

..(e) 

697,480 

147,095 

110,689 

229,952 

223,508  G 

Times  . 

New  4  Free  Press.. 

..(S) 

..(S) 

112,039 

159,574 

1.350  L 
70.378  G 

1,332,049  1,329.862  2,187  G 

340,641  271,613  69,028  G 

1,672,690  1,601,475  71,215  G 


CHICAGO.  ILL. 


1040 

1939 

Gain  or  Loss 

Tribune  . 

....  (m) 

1,172,886 

1,241,089 

68,203  L 

tDaily  News  . . . . 

. (e) 

1,057.751) 

1,097  U90 

3‘t  .14  1  L 

Herald-American 

....(e) 

704,239 

601,602 

102,637  G 

Times  . 

. (e) 

639.364 

637,450 

1.914  G 

Tribune  . 

- (S) 

652.896 

720,184 

67,288  L 

•Herald-American 

...(S) 

317.632 

269,160 

48,472  G 

Times  . 

....(S) 

101,254 

73,095 

28,159  G 

Total  Daily  . . , 

3,574.239 

3,577  231 

2,992  L 

ToUl  Sunday  . 

1,071.782 

1,062.439 

9.343  G 

Grand  Total  . . 

. .  4.646,021  4,639,670 

CINCINNATI.  OHIO 

6,351  G 

Enquirer  . 

....(m) 

512.039 

504,090 

7.949  G 

Post  . 

. (e) 

754,067 

751,714 

2,353  G 

Times-Star  . . . . 

. (e) 

858,795 

959.493 

100.698  L 

tEnquirer  . 

. (S) 

465,628 

455.677 

9,951  G 

Total  Daily  . . , 

2,124.901 

2,215,297 

90.396  L 

Total  Sunday  , 

465,628 

455,677 

9.951  G 

Grand  Total  . . 

. .  2.590,529  2.670,974 

CLEVELAND,  OHIO 

80,445  L 

Plain  Dealer  . . . 

. . . .  (m) 

741.808 

733.1.36 

8.672  G 

News  . 

. (e) 

655.143 

646.828 

8.315  G 

Press  . 

. (e) 

1,140,979 

1,081.758 

59,221  G 

••fPlain  Dealer  . 

....(S) 

489  662 

477,965 

11,697  G 

Total  Daily  ... 

2,537,930 

2.461.722 

76,208  G 

Total  Sunday  , 

489.662 

477,965 

1 1.697  G 

Grand  ToUl  . . 

.  3.027.592  2.939,687 

COLUMBUS,  OHIO 

87.905  G 

Dispatch  . 

. (e) 

959,234 

1,013.091 

53,857  L 

Citizen  . 

. (e) 

583.271 

571,853 

11.418  G 

Ohio  State  Journal.,  (m) 

325,558 

272,539 

53.019  G 

Dispatch  . 

. (S) 

221.937 

225.221 

3.284  L 

Citizen  . 

....(S) 

125,049 

131,988 

6,939  L 

Star  . 

.  (weekly) 

46,885 

48,992 

2.107  L 

ToUl  Daily  . . . 

1,868,063 

1,857,483 

10,580  G 

Tot.al  Sunday  , 

393.871 

406,201 

12.330  L 

Grand  Total  . . 

.  2.261.934  2,263,684 

DALLAS,  TEXAS 

1,750  L 

News  . 

....(m) 

844,524 

781.433 

63,091  G 

Times-Herald 

. (e) 

1,079.208 

1,142  469 

63,261  L 

Journal  . 

270,530 

458,047 

187,517  L 

tNews  . 

....(S) 

321.853 

292.426 

29.427  G 

Times-Herald  . . . 

....(S) 

294,327 

278,037 

16,290  G 

Total  Daily  . . . 

2,194,262 

2,381,949 

187.687  L 

'rotal  Sunday  . 

616,180 

570,463 

45.717  G 

Grand  Total  . . 

. .  2.810.442  2,952,412 

DAYTON,  OHIO 

141,970  L 

Journal  . 

. . . .  (m) 

428,667 

363,174 

65,493  G 

Herald  . 

. (e) 

746,069 

693.681 

52.388  G 

News  . 

. (e) 

988,841 

924,401 

64,440  G 

Journal  Herald  . 

....(S) 

145,485 

116,101 

29,384  G 

News  . 

....(S) 

149,048 

118,517 

30,531  G 

Total  Daily  . . . 

2,163,577 

1,981.256 

182.321  G 

Total  Sunday  , 

294,533 

234,618 

59.915  G 

Grand  ToUl  . . 

.  2,458,110  2,215,874 

DENVER.  COLO. 

242,236  G 

Rocky  Mtn.  News...(m) 

298.179 

250,567 

47,612  G 

Post  . 

. (e) 

800.865 

814,057 

13.192  L 

Rocky  Mtn.  News 

i....(S) 

69,391 

49,686 

19,705  G 

Post  . 

....(S) 

198,135 

197,383 

752  G 

Total  Daily  . . . 

1,099.044 

1.064,624 

34.420  G 

ToUl  Sunday  . 

267,526 

247,069 

20,457  G 

Grand  ToUl  . . 

.  1.366,570  1,311,693 

DES  MOINES.  IOWA 

54,877  G 

Register  . 

TriDune  . 

. . . .  (m) 

434.601 

408,066 

26,535  G 

. (e) 

538,399 

587,214 

48.815  L 

Register  . 

....(S) 

213,332 

187,541 

25.791  G 

Total  Daily  .  973.000  995,280  22.280  L 

Total  Sunday  .  213,332  187,541  25,791  G 

Grand  Total  .  1.186.332  1,182,821  3,511  G 

DETROIT.  MICH. 

Times  . (e)  824,680  794,455  30,225  G 

Free  Press  . (m)  698.301  690,680  7,621  G 

News  . (e)  1,359,635  1,358,343  1,292  G 

•Times  . (S)  297,635  287,747  9.888  G 

Free  Press  . (S)  209,754  189,395  20,359  G 

tNews  . (S)  474,709  416,481  58.228  G 


Total  Daily  .  2,882,616  2,843,478  39,138  G 

Total  Sunday  .  982,098  893,623  88,475  G 

Grand  Total  .  3,864,714  3,737,101  127,613  G 

DULUTH.  MINN. 

Herald  . (e)  439.661  472,218  32,557  L 

News-Tribune  . (m)  390,811  396,135  5.324  L 

News-Tribune  . (S)  144,548  120,905  23,643  G 


Total  Daily  .  830,472  868,353  37,881  L 

Total  Sunday  .  144,548  120,905  23,643  G 

Grand  Total  .  975,020  989,258  14,238  L 

EL  FASO.  TEXAS 

Times  . (m)  401,214  422,572  21,358  L 

Herald  Post  . (e)  537,557  568,017  30.460  L 

Times  . (S)  257,442  248,338  9,104  G 


Total  Daily  .  938,771  990,589  51.818  L 

Total  Sunday  .  257,442  248,338  9,104  G 

Grand  Total  .  1.196,213  1,238,927  42,714  L 

ERIE.  PA. 

Dispatch  Herald  ....(e)  463,498  486,844  23,346  L 

Times  . (e)  523,919  530.182  6,263  L 

Dispatch  Herald  ....(S)  214,525  220,076  5,551  L 


ToUl  Daily  .  987,417  1,017,026  29,609  L 

Total  Sunday  .  214,525  220,076  5,551  L 

Grand  Total  .  1,201,942  1,237,102  35,160  L 

EVANSVILLE.  IND. 

Courier  . (m)  643,692  540,832  102,860  G 

Pres . 701,274  696,265  5.009  G 

Courier  &  Press . (S)  151,330  176,191  24,861  L 


1,344,966  1,237,097  107.869  G 

151,330  176,191  24,861  L 

1,496,296  1,413,288  83,008  G 


FALL  RIVER.  MASS. 

1940  1939 


1940 

1939 

Herald  News  . . 

. (e) 

463,125 

440.267 

22.851  G 

FLINT,  MICH. 

Journal  . 

. (e) 

1,028,037 

939,884 

88,153  G 

Journal  . 

. (S) 

147,983 

138,775 

9.20tG 

Total  Daily  . 

1,028,037 

939.884 

88.153 G 

Total  Sunday 

147,983 

138.775 

9,208 G 

Grand  Total 

1,176.020 

1.078,659 

97.361  G 

FORT  WAYNE,  IND. 

Journal  Gazette 

384.033 

363,719 

20,314  G 

News  Sentinel 

. (e) 

932,535 

.  915,941 

16.594  G 

Journal  Gazette 

. (S) 

197,468 

199,396 

1.928  L 

Total  Daily  . 

1,316,568 

1,279,660 

36,908  G 

Total  Sunday 

197,468 

199.396 

1.928  L 

Grand  Total 

1,514,036 

1.479,056 

34.980  (; 

FORT  WORTH.  TEXAS 

SUr-Telegrara  . 

269.882 

283,392 

13.5101 

Star-Telegram  . 

. (e) 

678,570 

679,743 

1,173  L 

Press  . 

. (e) 

425,103 

425,281 

178  L 

Siar-Telegram 

. (S) 

151,770 

158,472 

6.702  L 

Total  Daily  . 

1,373,555 

1.388,416 

14.861  L 

Total  Sunday 

151,770 

158.472 

6,702 L 

Grand  Total 

1.525.325 

1,546,888 

21,563  L 

FREEPORT.  N.  Y. 

Nassau  Review  &  Star  (e) 

396.774 

457,079 

60,305  L 

FRESNO.  CALIF. 

Bee  . 

. (e) 

454,670 

472,107 

17,437  L 

Bee  . 

. (S) 

93,044 

162,879 

69,835  L 

Grand  ToUl 

547,714 

634,986 

87.272 L 

GLENS  FALLS,  N. 

Y. 

Post-SUr  . (see  note) 

481,607 

455.348 

26.259  G 

Post-Star  (m) 

sold  in  combination  with  Times  (e).  Linsfs 

of  one  edition  (Post-SUr 

(m))  only  is 

given. 

HARRISBURG.  PA. 

Patriot  . 

604,612 

613,720 

9,108  L 

Telegraph  .... 

. (e) 

499,190 

449,968 

49,222  G 

Total  Daily  .  1,103,802  1,063,688  40,114  G 

Total  Sunday  .  .  .  . 

Grand  Total  .  1,103,802  1,063,688  40,114  0 

News  (e)  carries  the  same  amount  of  advertising  as  tlic 
Patriot  (m). 

HARTFORD.  CONN. 

Courant  . (m)  450,944  411,182  39,7620 

Times  . (e)  1,091,9  7  5  1,0  76.404  1  5,571  0 

Courant  . (S)  298,957  250,206  48.7510 


Total  Daily  .  1,542,919  1,487,586  55,3330 

Total  Sunday  .  298,957  250,206  48,7510 

Grand  Total  .  1,841,876  1,737,792  104,0840 

HONOLULU.  T.  H. 

Advertiser  . (m)  293,670  . 

Star-Bulletin  . (e)  555,685  . 

Advertiser  . (S)  123,258  . 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


849,355 
123,258 
972.613 

HOUSTON.  TEXAS 


Chronicle  . 

. (e) 

997,20J 

956,363 

40.837 G 

Post  . 

684,236 

677,881 

6,359  G 

Press  . 

. (e) 

503,095 

534,007 

30.912  L 

Chronicle  . 

. (S) 

298,456 

250,929 

47,527 G 

••Post  . 

. (S) 

263,380 

314,197 

50,817  L 

Total  Daily  . . 

2,184,531 

2,168,251 

16,280  G 

Total  Sunday 

561,836 

565,126 

3,290  L 

Grand  Total  . 

INDIANAPOLIS,  IND. 

12,990  G 

News  . 

. (e) 

1,010,123 

1,042,011 

31.888  L 

Star  . 

678,422 

623,742 

54.680  G 

Times  . 

. (e) 

757,866 

686,687 

71,179  G 

fStar  . 

. . (S) 

367,264 

398,146 

30.882  L 

Total  Daily  . . 

2,446,411 

2,352,440 

93.971  G 

ToUl  Sunday 

367,264 

398,146 

30.882  L 

Grand  Total  . 

.  2,813,675  2,750,586 

JACKSONVILLE.  FLA. 

63.089 G 

Times  Union  . . 

. (m) 

623,029 

573,923 

49,106  G 

J^oumal  . 

. (e) 

628,743 

571,910 

56.833  G 

Times  Union  . . 

. (S) 

240,084 

235,506 

4,578 G 

Total  Daily  . . 

1,251,772 

1,145,833 

105.939  C 

Total  Sunday 

240,084 

235,506 

4.578 G 

Grand  Total  . 

.  1,491,856 

JAMESTOWN.  N 

1,381,339 

.  Y. 

110.517  G 

Journal  . 

. (e) 

475,064 

436,850 

18.214  C 

. 

508,474 

396,261 

112,213  G 

Total  Daily  . . 
Total  Sunday 
Grand  Total  , 

983,538 

833,111 

150,427  G 
150,427  G 

983,538 

833,111 

Tribune 


JOHNSTOWN.  PA.  .... 

.  726,553  658,800  <7'^53“ 

Tribune  (e)  sold  in  combination  with  Democrat  (m).  U#" 
age  of  one  edition  (Tribune  (e))  only  is  given. 

KANSAS  CITY.  MO. 


Journal  . (e)  554,361  469,261 

Star  . (e)  743,735  764,899 

Times  . (m)  766,700  706,607 

Journal  . (S)  119,081  95,083 

Star  . (S)  384,371  365,428 

Total  Daily  .  2,064,796  1,940,767 

Total  Sunday  .  503,452  460,511 

Grand  Total  .  2,568,248  2,401,278 

KNOXVILLE.  TENN. 


Joarnal  . (m) 

News-Sentinel  . (e) 

Journal  . (S) 

Nevrs-Sentinel  . (S) 


424,943 

508,264 

139,754 

162,947 


458,330 

556,265 

145,477 

171,026 


933,207  1,014,595 
302,701  316,503 

1,235,908  1,331,098 


85,100  0 
21.1641; 
60.091 0 
23.9980 
18,943  0 

124.0290 

42.941  0 
166,970  0 

33.3871. 
48,001 1 

8.0791. 

”"8u5i. 

13,802}. 

95.1901. 


Total  Daily  . 
T otal  Sunday 
Grand  Total 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


Total  Daily  . 
Total  Sunday 
Grand  Total 
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(Continufd  from  page  35) 

SOUTH  BEND.  IND. 

1940  1939  Gain  or  Loss 

Tribune  . (e)  734,681  686,310  48,371  G 

Tribune  . (S)  131,787  107,593  24,194  G 


.  866,468  793,903 

SPOKANE,  WASH. 


TROY,  N.  Y. 

1940  1939  Gain  or  Loss 

Kecord  (See  Note)  755,982  700,374  55,608  G 

NOTE:  Record  Morning  sold  in  combination  with  Times- 
Record  Evening.  Linage  of  one  edition.  Record  Morning 
only  is  given. 


WINSTON-SALEM,  N.  C. 


TULSA,  OKLA. 


1940 

1939 

Twin  City  Sentinel . . 

.  (e) 

405,792 

406,622 

Journal  . 

.  (ml 

346,303 

326,682 

Journal  &  Sentinel . . 

.(S) 

130,839 

116,752 

Total  Daily  . 

752,095 

733,304 

Total  Sunday  . . . . 

130,839 

116,752 

Grand  Total  . 

882,934 

850.056 

Spokesman-Review  . 

.  (ni) 

340,679 

344,852 

4,173 

L 

Chronicle  . 

..(e) 

549,927 

569,773 

19.846 

L 

tSpokesman-Review 

..(S) 

213,623 

211,212 

2,411 

G 

Total  Dailv  . 

890.606 

914,625 

24.019 

L 

Total  Sunday  . . . . 

213,623 

211,212 

2,411 

G 

Grand  Total  .... 

1,104,229 

1,125,837 

21,608 

L 

Tribune  . (e) 

World  . (m) 

Tribune  . (S) 

World  . (S) 


532,496  22,253  L 

534,491  47,649  L 

128,456  5,.t96  L 

160,765  1,725  L 


WORCESTER,  MASS. 


SYRACUSE,  N.  Y. 

Herald  Journal  . (e)  922,561  967,414  44,853  L 

Post-Standard  . (m)  567,880  592,985  23,105  L 

•Herald  American  ,..(S)  210,741  200,297  10,444  G 


Total  Daily  .  997,085  1,066,987  69,902  L 

Total  Sunday  .  281,900  289,221  7,321  L 

Grand  Total  .  1,278,985  1,356,208  77,223  L 


WASHINGTON,  D.  C. 


Telegram  . . 

.  (m) 

650,705 

649,890 

Gazette  &  Post  . 

.(e) 

690,721 

671,456 

Telegram  . 

.(S) 

179,333 

178,091 

Total  Dailv  . 

1.341,426 

1,321,352 

Total  Sunday  . . . . 

179,333 

178,091 

Grand  Total  . 

1.520.759 

1.499,443 

YOUNGSTOWN,  OHIO 

Vindicator  Telegram 

(e) 

912.025 

831,622 

\  indicator  Telegram 

(S) 

225,394 

194,045 

Post-Standard  . (S) 


92,860  113,230  20,370  L 


Total  Daily  .  1,490,441  1,560,399  69,958  L 

Total  Sunday  .  303,601  313,527  9,926  L 

Grand  Total  .  1,794,042  1,873,926  79,884  L 

TACOMA.  WASH. 

News-Tribune  . (e)  458,099  563,343  105,244  L 

Times  . (e)  371,980  411,584  39,604  L 

News-Tribune  . (S)  152,139  140,954  11,185  G 


Times  Herald  . (d)  997,814  978,597 

News  . (e)  610,338  544,027 

Post  . (m)  755,952  728.502 

Star  . (e)  1,641.032  1,711,846 

•Times-Herald  . (S>  344.249  337.450 

Post  . (S)  274,132  275,431 

tStar  . (S)  515,131  458,884 


274,132  275,431 

515,131  458,884 


19,217  G 
66,311  G 
27,450  G 
70,814  L 
6.709  G 
1,299  L 
56.247  G 


Grand  Total  .  1.137.419  1.025.667  11 

FIGURES  SUPPLIED  BY  PUBLISHERS 
KANSAS  CITY.  KAN. 


Total  Daily  .  830,079  974,927  144,848  L 

Total  Sunday  .  152.139  140,954  11.185  G 

Grand  Total  .  982,218  1,115,881  133,663  L 

TOLEDO,  OHIO 

Times  . (m)  139,992  158,747  18.755  L 

Blade  . (e)  1.032,710  1,012,595  20.115  G 

Times  . (S)  279,774  263,272  16,502  G 

Total  Daily  .  1,172,702  1,171,342  1.360  G 

Total  Sunday  .  279,774  263,272  16,502  G 

Grand  Total  .  1,452,476  1,434,614  17.862  G 

TORONTO,  CANADA 

Gl<*e  &  Mail  . (m)  501.616  478.445  23.171  G 

Telegram  . (e)  1,106,376  1,123,714  17,338  L 

Star  . (e)  1,229,477  1,162,319  67,158  G 

Star-Weekly  .  113,437  84,749  28.688  G 

Grand  Total  .  2,950,906  2,849,227  101,679  G 

TRENTON.  N.  J. 

Evening  Times  CSee  Note)  862,730  761,897  100,833  G 


Total  Dailv  .  4,005,136  3,962.972  42.164  G 

Total  Sunday  .  1,133,512  1.071,765  61,747  G 

Grand  Total  .  5,138,648  5,034,737  103,911  G 


WESTCHESTER  COUNTY  (N.  Y.)  MACY 


Kansan  . 

. . . . (e> 

297,241 

257,635 

39,606  G 

Kansan  . 

....(S) 

119,938 

87,199 

32,729  0 

Grand  Total  .  .  . 

.  417,179 

BRONX.  N.  Y. 

344,834 

72,3450 

Home  News  . 

. (e) 

193,360 

231.033 

37,673 L 

Home  News  . 

....(S) 

86,975 

74,354 

12.6210 

Grand  Total  . . 

280.335 

.305.387 

25,052 L 

23.171  G 
17,338  L 
67,158  G 
28.688  G 


100.833  G 
22,880  G 


Mamaroneck  Times.. 

..(e) 

189,163 

198,040 

8,877  C 

Mt.  Vernon  Argus  . 

..(e) 

506,940 

523,690 

16,750  L 

New  Rochelle  Standard 

Star  . 

..(e) 

527,242 

561,360 

34,118  L 

Ossinin$r  Citizen 

Register  . 

..(e) 

220,531 

220,232 

299  G 

Port  Chester  Item  . 

..(e) 

359,900 

361,864 

1,964  L 

Tarrytown  News  . . 

..(e) 

221,380 

235,617 

14,237  L 

Yonkers  Herald 

Statesman  . 

..(e) 

428,478 

459,445 

30,967  L 

White  Plains  Dispatch  (e) 

628,228 

546,127 

82.101  G 

Peekskill  Star  . 

..(e) 

274,247 

328,506 

54,259  L 

Croup  Total  .... 

3,356,109 

3,434,881 

78,772  L 

Times-Advertiser  _ (S)  92,849  69,969  22,880  G 

Total  Daily  .  862,730  761,898  100,833  G 

Total  Sunday  .  92,849  69,969  22.880  G 

Grand  Total .  955,579  831,866  123.713  G 

NOTE:  Trenton  Evening  Times  and  State  Gazette  Morn¬ 
ing  are  sold  in  combination. 


WICHITA.  KANS. 

Beacon  . (e)  522,523  527,457  4,934  L 

Eagle  . (m)  368,979  356,839  12,140  G 

Eagle  . (e)  492,085  438,341  53,744  G 

Beacon  . (S)  197,740  199,386  1.646  L 

Eagle  . (S)  170,351  143,376  26.975  G 

Toul  Daily  .  1,383,587  1,322.637  60,950  G 

Total  Sunday  .  368,091  342.762  25,329  0 

Grand  Total  .  1,751,678  1,665,399  86.279  G 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  oad  'THIS  WEET 
NOVEMBER,  1940 

••‘AMERICAN  WEEKLY”  Linage  39,516  lines  me 
“COMIC  WEEKLY”  Linage  14,868  lines  is  included  c 
the  Sunday  figures  of  the  following  papers:  Albany  Tiots 
Union,  Atlanta  Journal,  Baltimore  American.  Boston  Ad 
vertiser,  Chicago  Herala-American,  Detroit  Times,  Milwjc 
kee  Sentinel.  New  York  Journal-American,  Pittsburgh  Sor 
Telenaph,  San  Antonio  Light,  Syracuse  Herald-Ameiici.'; 
Washington  Times-llerald. 

•“AMERICAN  WEEKLY”  Linage  40.740  lines  in  tht 
Los  Angeles  Examiner,  San  Francisco  Examiner  and  Semlt 
Post  Intelligencer. 

••“AMERICAN  WEEKLY”  Linage  39,516  lines  in  tk 
Buffalo  Courier  Express.  Cleveland  Plain  Dealer,  Hoosta 
Post,  Minneapolis  Star-Journal  and  Nashville  Tennesseo 
40,740  lines  in  the  Portland  Oregonian. 

t“THIS  WEEK”  Linage  29,355  lines  is  included  in  th 
Sunday  figures  of  the  following  papers:  Atlanta  Constitutioc 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Bosto: 
Herald,  Cincinnati  Entmirer,  Cleveland  Plain  Dealer,  Dalk- 
News,  Detroit  News,  Indianapolis  Star,  Memphis  (!onu^ 
cial  Appeal,  Milwaukee  Journal,  Minneapolis  Tribune,  Nes 
Orleans  Item  Tribune.  New  York  Herald  Tribune,  Onaha 
World-Herald,  Philadelphia  Record,  Pittsburgh  Press,  St 
Louis  Globe-Democrat,  Washington  Star.  36.875  lines  in  tht 
Chicago  Daily  News  (e).  32,231  lines  in  the  Los  Angdn 

Times,  Portland  Journal.  San  Francisco  Chronicle,  Sattlt 
Times  and  Spokane  Spokesman  Review. 


John  McCutcheon 
Honored  by 
Indiana  Society 

John  T.  McCutcheon,  dean  of  Chi¬ 
cago  Tribune  cartoonists,  was  the 
guest  of  honor  at  the  29th  annual  ban¬ 
quet  of  the  In-  _ 

diana  Society  of 
Chicago,  Dec.  14, 
attended  by  the 
largest  crowd  in 
its  history — 1,250 
— at  $12.50  per 
plate.  The  din¬ 
ner  was  held  in 
the  grand  ball- 
room  of  the 
Stevens  Hotel. 

The  event, 
which  since  1905 
has  had  the  rep-  John  T.  McCutcheon 
utation  of  being 

the  most  brilliant  gathering  of  dis¬ 
tinguished  men  and  celebrities  in 
U.  S.,  not  excepting  the  famed  Grid¬ 
iron  Club  banquets  in  Washington, 
commemorated  the  70th  anniversary 
of  Mr.  McCutcheon.  George  Ade, 
Hoosier  humorist  and  twice  president 
of  the  society,  once  said:  ‘The  usual 
dinner  given  by  the  Indiana  Society 
is  a  combination  of  circus,  street 
carnival,  grand  opera,  Chautauqua, 
literary  jubilee  and  Old  Home  Week.” 

SoBvenir  Book 

Throughout  the  evening,  Mr.  Mc- 
Cutcheon’s  eventful  life  was  drama¬ 
tized  in  song  and  story.  A  cherished 
souvenir  of  the  dinner  was  a  book 
containing  pictorial  tributes  to  the 
guest  of  honor  by  43  of  the  nation’s 
leading  cartoonists.  Those  in  at¬ 
tendance  enjoyed  a  program  of  buf¬ 
foonery  prepared  by  Chester  W. 


Cleveland  and  his  committee  for  fun. 

Like  the  four-ring  circus  that  it 
was,  the  dinner  program  required  the 
talents  of  four  masters  of  ceremony, 
including  F.  Harold  Van  Orman,  for¬ 
mer  lieutenant  governor  of  Indiana; 
Philip  Maxwell  of  the  Tribune  staff; 
Herb  Graffis,  Chicago  Times  colum¬ 
nist,  and  A1  H.  Wynkoop,  managing 
editor  of  the  Lebanon  (Ind.)  Reporter. 
Mr.  Graffis,  incidentally,  took  occasion 
to  chastize  Westbrook  Pegler,  United 
Features  Syndicate  columnist,  for  his 
recent  unkind  thrusts  about  Hoosiers. 

James  C.  Kiper,  executive  secretary 
of  Sigma  Delta  Chi,  professional  jour¬ 
nalistic  fraternity,  had  the  honor  of 
impersonating  ‘‘the  voice”  of  Mc¬ 
Cutcheon  in  a  fantastic  newsreel  fea¬ 
ture,  in  which  faces  were  familiar  but 
the  voices  were  peculiarly  strange. 
For  instance,  Harold  Ickes,  “spoke” 
in  tones  strangely  resembling  the 
voice  of  Charlie  McCarthy. 

Mr.  McCutcheon,  a  Pulitzer  prize 
winner  and  beloved  by  all  his  fellow 
cartoonists,  responded  to  the  ovation 
given  him  by  stating: 

“From  the  rumors  I  hear,  it  seems 
that  I  started  traveling  in  the  early 
’70s  and  now  am  skidding  into  the 
early  70’s  again.  In  these  turbulent 
times  it  is  quite  an  achievement  to 
keep  going  70  years,  and  some  of  my 
friends  seem  to  want  to  hear  some  of 
the  details  of  the  trip.  In  the  main, 
it  has  been  an  interesting  trip.” 

He  spoke  of  four  men  who  played 
important  parts  in  his  life — George 
Ade,  Charles  T.  Atkinson,  whose  niece 
he  later  married;  William  Schmedt- 
gen,  Chicago  Daily  News  artist  who 
helped  him  to  become  an  artist;  and 
Edward  W.  Harden,  Tribune  reporter, 
who  scooped  the  world  on  the  battle 
of  Manila  Bay.  He  explained  the  end 
of  the  19th  century  was,  for  him, 
linked  with  Victor  Lawson  and  the 
Daily  News  and  the  old  morning 


Record;  the  20th  century  since  1903, 
has  been  linked  with  the  Tribime. 

(  “I  have  been  on  the  reception  com¬ 
mittee  to  greet  the  arrival  of  the  tele¬ 
phone,  phonograph,  movie,  talkie, 
radio,  automobile,  airplane,  electric 
light,  television  and  X-ray,  to  men¬ 
tion  only  a  few,”  he  said.  “I  have 
been  on  hand  for  the  greatest  war, 
greatest  panic,  the  greatest  depres¬ 
sion,  and  I  suppose,  the  greatest  polit¬ 
ical  landslide.  .  .  .  And  now  we  don’t 
know  where  we  are  heading.” 

For  the  benefit  of  those  who  are  not 
Hoosiers,  Mr.  McCutcheon  was  born 
in  South  Raub,  Ind.,  and  was  grad¬ 
uated  from  Purdue  University. 


Daily  Challenges 
Labor  Board  Order 

The  right  of  the  National  Labor 
Relations  Board  to  order  to  reinstate¬ 
ment  of  a  discharged  employe  in  a 
plant  where  a  collective  bargaining 
agreement  already  exists  was  chal¬ 
lenged  Dec.  10  by  the  management  of 
the  Newark  (N.  J.)  Star-Ledger,  in 
a  brief  filed  before  the  Circuit  Court 
of  Appeals  in  Philadelphia. 

Through  its  attorney,  Charles  Gold¬ 
man,  the  company  asks  the  court  to 
set  aside  an  order  for  enforcement  of 
a  Labor  Board  decision  made  in  March 
of  this  year,  ordering  the  manage¬ 
ment  to  reinstate  Agnes  Fahy,  a  mem¬ 
ber  of  the  rewrite  staff.  The  Board 
alleged  that  she  was  fired  because  of 
membership  in  the  Newspaper  Guild; 
while  the  management  stated  that 
she  was  discharged  because  she  was 
not  qualified  to  do  the  work  re¬ 
quired. 

The  complaint  on  Miss  Fahy’s  dis¬ 
charge  was  filed  by  the  Newark  News¬ 
paper  Guild.  The  Labor  Relations 
Board  asked  for  an  enforcement  of  its 
order  on  Oct.  28. 


Schwamb  Heads 
Coast  Admen 

Decision  to  embark  on  an  expanded 
program  in  keeping  with  the  grow 
ing  importance  of  the  advertising  man 
ager’s  responsibilities  marked  the  year 
end  meeting  of  the  Northern  Cali 
fornia  Newspaper  Advertising  Uan 
agers  Association  held  Monday  in 
San  Francisco.  Simultaneously  Ted 
Schwamb,  San  Mateo  (Cal.)  Timei,was 
elected  president  with  Fred  Warn- 
holz.  Contra  Costa  Gazette  of  Martinez, 
vice-president  and  Bob  Keily, 

City  Record,  secretary-treasurer. 

Co-operative  studies  of  mutual  prob¬ 
lems  and  the  establishment  of  codes 
for  group  action  in  dealing  with  pub¬ 
licity,  merchandising  co-operation,  free 
newspapers  and  other  factors  will  form 
the  first  order  of  the  organizations 
business,  it  was  decided.  Resolution 
to  be  placed  before  the  Calif<^ 
Newspaper  Publishers  Associatiwis 
convention  in  January  and  new  by¬ 
laws  providing  for  a  more  definite 
program  will  be  considered  at  the 
Jan.  10  meeting.  A  committee  com 
posed  of  Don  Hurd,  Peninsula  News 
papers;  Eric  Olsen,  Berkeley  Gnzette 
and  Mr.  Keily  was  named  to  present 
reports. 

■ 

ADAM  HAT  ADS  APPEAR 

Adam  Hats  will  launch  a  record 
holiday  newspaper  advertising  c^ 
paign  this  week,  using  600  and  I,™®' 
line  ads  in  approximately  125  nei^‘ 
papers  all  over  the  coimtry.  The  ads 
will  run  for  two  days.  A  full 
four-color  Adam  Hat  ad  appeared  m 
the  Dec.  15  gravture  section  of  the 
New  York  Times.  All  foreign  lan¬ 
guage  newspapers  in  New  York  are 
being  included  in  the  campai^ 
Glic^man  Advertising  Co^  Inc-i 
New  York,  handles  the  Adam  accoun 


Round-up  Reveal  Why  Stones 

“SIXTY-TWO  WAYS  to  fix  oysters  Be  Suppiessed 

and  clams — and  one  way  to  get  ad- 

vertising  results  in  the  Philadelphia  St.  Paul,  Minn.,  Dec.  16  •  Stop 
market”  is  an  interesting  little  folder  That  Story,”  a  radio  dramatization  of 
the  Philadelphia  (Pa.)  Record  builds  efforts  that  are  made  to  suppress  the 
around  a  result  story.  news,  is  being  presented  by  the  St. 

A  chart  showing  how  defense  ex-  Paul  Dispatch  and  Pioneer  Press  in  a 
penditures  are  boosting  department  series  of  14  Friday  night  programs 
store  sales  is  a  good  feature  of  a  folder  over  station  WCCO. 
the  Washington  (D.  C.)  Post  has  sent  So  well  have  the  broadcasts  been 
out  summarizing  defense  sf)ending  in  received  that  the  Minnesota  Editorial 
the  D.  C.  area.  It’s  titled,  “Millions  Association  has  requested  that  one  of 
for  Defense.”  them  be  presented  at  its  seventy-fifth 

Nineteen  twenty-nine  was  a  good  anniversary  convention  dinner  Jan.  24 
year — but  1940  is  even  better  in  Day-  the  Lowry  hotel,  St.  Paul.  That 
ton.  O.  That’s  the  story  a  folder  sent  week’s  broadcast  will  be  made  directly 
out  by  the  Dayton  Journal-Herald  from  the  banquet  hall, 
tells,  fortfying  it  with  figures  reported  ^  The  programs  portray  scenes  famil- 
so  that  they’re  easy  to  get  at.  iar  to  every  newspaper  office— scenes 

There’s  only  one  fault  we  find  with  in  which  individuals  and  families  ex- 

the  Boston  (Mass.)  Record-Amer-  ert  pressure  to  keep  stories  out  of 

icon’s  promotion  on  its  recent  used  the  paper.  They  are  aimed  at  edu- 

car  sale.  It’s  all  right  to  support  an  eating  the  public  as  to  why  news 

event  like  this  with  merchandising  cannot  be  suppressed  or  altered, 
ads  and  with  any  other  kind  of  ad-  At  the  end  of  each  dramatization,  a 
vertising.  But  to  tag  it  “free  pub-  jury  of  three  civic  leaders  renders  an 
licity,”  it  seems  to  us,  cheapens  the  opinion  as  to  whether  the  story  should 

value  of  the  commodity  you’re  selling,  have  been  printed  or  not.  In  con- 

'There  are  other  and  less  offensive  elusion,  Bernard  Bidder,  publisher, 

ways  to  get  the  point  across.  reveals  the  policy  the  papers  fol- 

Spencer,  Mass.,  was  in  the  limelight  lowed  in  dealing  with  that  particular 

not  long  ago  during  the  celebration  case, 
attending  the  issuance  of  a  stamp  hon-  ■ 

oring  Elias  Howe,  Jr.,  inventor  of  the  ADVERTISE  TRAVEL 

sewing  machine.  Howe  was  born  in  xhe  Pennsylvania  Railroad  is  using 
Spencer.  To  commemorate  the  event,  418  daily  and  weekly  newspapers  to 

the  Spencer  Leader,  a  weekly,  issued  advertise  reduced  round-trip  Pullman 

a  souvenir  booklet  which  not  only  fares  for  the  Christmas  holidays, 

told  Howe’s  story  but  also  Spencer’s.  Gift  orders  for  tickets  for  Christmas 

It’s  an  oversize  “We  have  used  the  booklet  to  advan-  travel  are  also  featured  in  the  ads. 

:  newspaper  size  tage  with  many  agencies,”  writes  Ad-  The  Pennsylvania’s  “Trail  Blazer,” 

it’s  done  all  in  vertising  Manager  Clifford  O.  train  between  New  York  and  Chi- 

Gaucher.  “It  has  been  our  best  ad-  cago,  is  being  advertised  in  newspa- 

gravure  advertisement  carried  in  it  vertisement  this  year.”  Deservedly  pers  in  New  York,  Philadelphia,  Pitts- 

strikes  the  eye  with  all  the  beauty  of  so.  burgh,  and  Chicago, 

a  rainbow  lighting  up  the  dull  skies  The  Charlotte  (N.  C.)  News  is  mail- 
after  a  storm.  Copy,  printed  in  re-  ing  out  Government  post  cards,  each 
verse  on  the  black,  is  brief  and  to  carrying  a  brief  message  illustrated 
the  point — merely  that  color  has  op-  by  a  pointed  cartoon  drawing,  press- 
ened  up  for  business  a  new  wealth  ing  home  the  idea  that  the  leisime 
and  for  advertising  a  new  effective-  hours  of  evening  and  Sunday,  when 
ness.  A  covering  letter  goes  into  de-  the  News  publishes,  are  the  best  hours 
tail  about  increasing  cologravure  lin-  to  sell. 

The  Philadelphia  (Pa.)  Bulletin  is¬ 
sues  a  folder  showing  the  importance 
of  its  circulation  in  the  Philadelphia 
city  and  suburban  trading  area  which, 
it  claims,  no  other  Philadelphia  paper 
reaches.  It  makes  an  impressive  story 


THERE’S  ONE  WORD  people  are  al-  the  Herald-Leader  went  to  town  with 
ways  bringing  up  when  they  talk  daily  feature  stories  and  picture 
about  radio — “showmanship.”  They  spreads.  It  was  a  good  job,  a  fine 
fling  it  around  with  particular  relish  editorial  promotion.  And  it  was  swell 
when  they’re  talking  to  newspaper  showmanship! 

promotion  people,  flaunting  it  as  Ordinarily,  we  don’t  concern  our- 
though  radio  had  invented  showman-  selves  with  editorial  promotions.  But 
ship  and  showmanship  were  some-  we  picked  on  this  one  because  it’s 
thing  precious  and  peculiar  to  those  full  of  showmanship.  And  because 
who  fill  and  sell  the  airwaves.  we  hope  the  Herald-Leader  doesn’t 

Our  answer  to  this  is,  “Nuts!”  just  let  it  die  in  the  news  columns. 

There’s  nothing  mysterious  about  Here  is  material  for  some  fine  adver- 
showmanship.  It’s  merely  a  tech-  tising  promotion  for  them.  It  shows 
nique.  There’s  nothing  in  radio  that  what  they’re  doing  to  help  stimulate 
gives  it  any  more  claim  to  showman-  buying — because  it’s  a  cinch  that 
ship  than  there  is  in  newspapers.  It’s  every  parent  who  read  what  Joe  Per- 
just  that  the  radio  boys,  who  are  kins  was  seeing  and  doing  and  having 
smart  and  on  their  toes,  use  the  word  bought  for  him  for  Christmas  wanted 
a  lot  more  and  think  it — and  it’s  an  to  do  the  same  by  his  kids. 

The  Herald-Leader  isn’t  alone  in 
this.  Hundreds  of  newspapers  all 
over  the  coimtry  pull  hundreds  of 
stunts  as  good  or  better  every  year. 
It’s  just  a  question  of  what  you  call 
it.  Radio  calls  it  showmanship.  All 
right,  so  will  we. 


impressive  word. 

Showmanship  in  Promotion 

There’s  no  earthly  reason  why 
newspaper  people  shouldn’t  use  the 
word  a  lot  more  than  they  do.  Even 
better,  they  should  think  it  a  lot 
more  than  they  do.  We’ve  said  this 
before  and  we’re  going  to  keep  on 
saying  it — there’s  lots  of  room  for 
lots  more  showmanship  in  news¬ 
paper  promotion.  Sometimes  we’re 
inclined  to  agree  with  the  folks  who  colorgravure, 
say  that  the  one  thing  wrong  with  world  of  co 
newspaper  promotion  is  that  it  lacks  folder,  that 
showmanship.  But  there’s  no  reason  folded  in  ha! 

why  it  should.  The  material  for  it  black  so  that  the  full-page  color' 
lies  all  around  us.  It’s  merely  a  ques¬ 
tion  of  how  you  use  it;  we  repeat, 
showmanship  is  merely  a  technique 
and  a  technique  that  any  enterprising 
promotion  man  can  easily  master. 

Just  a  couple  of  weeks  ago  we 
looked  over  Variety’s  annual  awards 
for  showmanship  in  radio.  And  hon¬ 
estly,  they  have  no  more  call  to  tag 
that  stuff  showmanship  than  the 
newspaper  that  runs  a  Dorothy  Dix 
column  has  to  call  that  showmanship. 

Or,  putting  it  probably  a  better  way,  Add  800,000 

if  that’s  what’s  called  showmanship,  SUPPOSE  some  night  St.  Louis  should 
what  would  you  call  the  “Mile  o’  pack  up  and  move,  lock,  stock  and 
Dimes”  stunt  that  the  Omaha  World-  barrel,  into  New  York.  What  a  move 
Herald  stages  every  Christmas  to  raise  it  would  be!  Well,  that’s  practically  about  “extra”  business, 
money  for  its  community’s  charities?  what’s  happened  since  the  1930  Cen-  The  Sacramento  (Ca 

Mmd  you,  we  have  no  quarrel  with  sus — and  that’s  just  the  colorful  way  sued  its  1940  liquor  su 
Variety  or  with  radio  over  their  going  the  New  York  Daily  News  reports  this  distribution  and  sales 
to  town  with  this  showmanship  stuff,  fact  in  a  splendid  folder  it  has  just  brands. 

But  if  there  is  so  much  magic  in  the  sent  out,  “800,000  New  Customers.” 
word  as  some  people  seem  to  think,  The  copy  is  fine.  The  design  is  neat, 
by  dl  means  let  us  newspaper  people  And  the  census  figures  by  counties, 
oegin  to  use  it.  We’re  full  of  show-  showing  the  1930  figures,  the  1940  fig- 
“*®ttship!  ures  and  the  increase,  will  be  wel- 

For  instance,  here’s  a  stunt  that  corned  in  this  handy-to-file  form  by 
comes  to  hand  this  week.  It’s  from  many  agency  people. 

Dan  Bowmar,  Jr.,  promotion  manager 
of  the  Lexington  (Ky.)  Herald- 
Leader.  The  Herald-Leader  decided 
this  year  that  it  was  time  for  an  old- 
f^hioned  Christmas  and  for  an  old- 
time  Christmcis  shopping  tour  for  the 
kids.  You  remember  the  kind — when 
mother  or  dad  would  dress  you  up 
and  take  you  into  town  to  the  Big 
Store  v;here  you  could  revel  in  Toy- 
land  and  actually  tell  Santa  Claus  in 
person  just  what  you  wanted? 

Well,  of  course,  this  is  pretty  old 
f®*"  city  kids.  But  what  about 
the  farm  kids?  Wouldn’t  it  give  them 
a  once-in-a-lifetime  thrill?  Sure.  So 
the  Herald-Leader  reached  out  into 
the  countryside  and  produced  an  8- 
youngster,  a  good  looking 
ad  with  freckles  and  everything,  and 
taught  him  into  Lexington  to  be 
their  guest  for  a  week.  The  kid  did 
the  town  up  brown.  It  was  his  first 
“ip  to  a  big  city;  his  first  long  train 
Ode  his  first  at  lots  of  things.  Andj 


NEWSPAPER 
AND  MAGAZINE 

PRESSES  AND 
STEREO  EQUIPMENT 


Robert  L.  Frye,  assistant  to  Hugh 
Baillie,  president  of  the  United  Press, 
is  recovering  in  Murray  Hill  Hospi¬ 
tal,  New  York,  from  an  appendicitis 
operation. 


Straight  to  the 
Point  ^ 


precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Flat  &  Curved  Plates 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
commercial  broadcasting  In 
Australia  and  New  Zealand. 

If  you  are  planning  sales  cam 
paigns  or  are  interested  in 
•■hese  territories  read 


News  picture  reporting  of  local  and  distant 
events.  Timely  pictures  of  merchandise,  store, 
personnel.  All  with  ATF-Webendorfer  web  and 
sheet  fed  offset  presses,  which  give  you  high 
speed,  and  quality  production  at  low  cost.  Your 
ATF  Salesman  knows  . . .  ask  him! 


NEWSPAPER  NEWS 


SukscriDtioe  ntt  S1.50  etr  ytar 
sost  fm 


AMERICAN  TYPE  FOUNDERS 


Warmich  Bldg.,  Hamilton  St.,  Sydnaj 


Offset  Division 


Mount  Vernon,  New  York 


38 


EDITOR 


6,  PUBLISHER 


for 


IQ*  carry  on  the  work  of  the  organization  staff  of  the  Baltimore  Sun  and  the 

■  li/CvlU#  which  he  founded.  Washington  Times  -  Herald  before 


Started  New  Trend 
With  De  Soto  Copy 


In  addition  to  the  De  Soto,  Ply¬ 
mouth  and  Socony  accovints,  Mr- 


joining  the  Post. 


Newspaper  Irekerf 


LEN  FEIGHJTER  AGENOY,  Nashvilla.  mS 
Write  me  about  West  Coast  newspaper  ^ 
perties.  References  furnished  and  » 
quired.  A.  W.  Slypes,  Mills  Tower  8ie 
Francisco. 


John  Griffith  Schleppey,  two-year-  Capable  haiKlIIng,  bnyliuL  eelling,  omr 
Getchell’s  agency  handles  the  adver-  old  son  of  Bloor  Schleppey,  secretary  len  IrEiOHOTR'^OKNnv* 
tising  of  Airtemp,  Inc.,  Devoe  &  Ray-  of  the  Indianapolis  Newspaper  Pub-  ^  • 

nolds  Co.  (paints  and  varnishes),  IIU-  lishers  Association,  was  kUled  in  an 

New  York  Aoencv  Head.  41.  ’  Springfield  Tire  automobUe  collision  on  the  edge  of 

_  me*  Stations,  Inc.,  Schenley  Indianapolis  recently  which  took  two 

Had  Been  111  bmce  Distillers  (Golden  Wedding  and  James  other  lives.  Mrs.  Schleppey  is  recov- 

Last  March  Pepper  brands) ,  and  Sobol  Brothers  ering  from  serious  injuries.  Mr. 

Service  Stations.  Schleppey  was  not  with  them. 

J.  Stirling  Getchell,  president  and  Besides  the  main  offices  in  the  Frederick  C.  Norton,  67,  formerly  a 

founder  of  J.  Stirling  Getchell,  Inc.,  Chrysler  Building  in  New  York  the  member  of  the  Hartford  (Conn.)  Cou- 

one  of  the  10  largest  advertising  agen-  agency  has  branch  offices  in  Chicago,  rant  staff  as  correspondent,  editorial 


Newtpapert  Wanted 


Experienced  PubUsber,  well-financed,  «iji 
buy  small  Southeastern  daily  orweeUr 
Give  full  details.  Confidential. 
2068,  Editor  &  Publisher. 


cies  in  the  coun¬ 
try,  died  in  New 
York  on  Dec.  17 
of  a  strepto¬ 
coccus  infection 
which  developed 
last  March.  Mr. 
Getchell,  who 
made  a  reputa¬ 
tion  on  his  ad¬ 
vertisements  for 
De  Sot-o  and 
Plymouth  auto¬ 
mobiles,  was  41 
years  old. 

Mr.  Getchell, 


Detroit,  and  Kansas  City.  writer,  financial  ad  manager,  and 

Mr.  Getchell  was  active  on  the  ex-  stockholder  for  30  years,  died  at  his 
ecutive  boards  of  the  American  Asso-  Guilford,  Conn.,  home  Dec.  16. 
ciation  of  Advertising  Agencies  and  John  Leonard  Pfeuffer,  62,  for 
the  Boy  Scout  Foundation  of  Greater  many  years  classified  advertising 
New  York.  He  is  survived  by  his  manager  for  the  old  Pittsburgh  Dis- 
wife,  the  former  Sarah  Paschall  Davis,  pntch  and  later  associated  with  the 
daughter  of  Norman  H.  Davis,  head  of  Griffin  Printing  Company,  died  at  his 
the  American  Red  Cross;  and  by  three  home  in  Knoxville,  a  suburb  of  Pitts¬ 
burgh,  Dec.  13. 


Printing  Plant  For  Sal* 


Printing  Plxnt,  fully  equipped — Linotjpt 
small  presses,  type.  etc.  Reasouble 
Box  383,  White  Plains,  New  York. 


Pr*st  Clipping  Bureau 


YOU  THINK  OF  PRESS  CLIPPISd 
THINK  OF 


Getchell  lived  in  Greenwich, 


J.  Stirling  Getchell 


during  his  comparatively  brief  career, 
influenced  the  creation  of  advertising 
campaigns  totaling  more  than  $100,- 
000,000.  He  is  said  to  have  first  used 
the  term  “ad-maker”  to  define  the 


©bituarp 


Stanley  Hamberg,  30,  Chicago  ad¬ 
vertising  agency  executive  and  former 
University  of  Chicago  football  star, 
died  of  a  heart  attack  Dec.  13.  in  Chi-  read  more  newspapers  and  periodi 

Tur,.  i  J  CALS  THAN  ARE  READ  BY  ANY  OTHIB 

cago.  Mr.  Hamberg  was  associated  bureau  in  the  world 

with  the  firm  of  Frank  C.  Nahser,  Inc.,  '5?  chambers  st..  n.  y.  phone  ba  i-m 
Chicago  agency.  He  had  been  previ-  —  u  i  j 

ously  connected  with  the  media  de-  H*lp  Wanted 


St.  Paul,  after  an  illness  of  several 
years. 


D.  MURRAY  TRAVIS,  71,  news  edi 

tor  of  the  Brockton  (Mass.)  Enter-  partments  of  Erwin,  Wasey  &  Com-  uyb  adTertlsing  man  for  tabloid  diUj 
prise-Times  for  the  last  17  years,  died  pany  and  Kirtland-Engel  Company.  must  be  a  producer,  regular  and  i 
.  .  f  1  •  J  his  home  Dec.  14,  an  hour  after  John  P.  Keefe,  44,  well-known  in  Box  2135,  Editor  &  Publisher 

conibmation  of  [fiannmg,  wntmg,  and  leaving  the  office.  Death  was  due  to  a  Twin  Cities  and  Duluth  newspaper  Night  circuUtor  for  large  Eastern  Metropo 
produemg  of  advermmg  wtuen  ne  ailment.  He  began  his  news-  circles,  died  Dec.  12  at  his  home  in  *'•*"  S""4ay.  Must  be  capibk 

created  for  automobUes,  petroleum  45  ago  the 

products,  tires,  tobacco,  drugs,  bquors,  pramingham  (Mass.)  News.  He  leaves 
cameras,  and  household  producte.  his  wife,  Clara,  and  two  daughters. 

Mr.  Getchell  was  born  m  New  York  o  .to  j-s  r 

City  July  7,  1899.  During  the  first  Leon  M  s^son,  72,  editor  of  the 
World  War  he  served  with  Squad-  Roarmice  (Ala.)  Leader  and  corre- 
ron  A  of  the  National  Guard  and  in  "metropolitan  pa- 

the  U.  S.  Army  Air  Service.  ^“t  week. 

A.  ronuwrSAar  DeWitt  McMurray,  editor  since 

.  ,  w  of  the  semi-weekly  Farm  News, 

His  first  job  was  as  a  $25  a  week  punished  by  the  A.  H.  Belo  Corpora¬ 
tion,  Dallas,  Texas,  died  Dec.  16.  His 
age  was  74. 


CLASSIFIED 

RATES 


of  taking  complete  charge  of  the  ni|bi 
circulation  operation  of  a  morning  newt 
paper;  must  have  executive  experieno 
and  he  familiar  with  the  handling  ol 
■nail  room.  Fleet  operation  and  distrilW' 
tioii.  Give  complete  details  of  experienfr 
with  references.  Apply  Box  214U-A,  Ed 
tor  Sc  Publisher. 


agency.  Early  in  his  career  he  showed 
his  talents  as  a  copywriter  and  won  a 
reputation  as  a  hard  and  brilliant 
worker.  He  worked  for  Lord  & 
Thomas,  U.  S.  Advertising  Corpora¬ 
tion,  Frank  Seaman,  Inc.,  George  Bat¬ 
ten  Co.,  J.  Walter  Thompson,  and 
Lennen  &  Mitchell. 

In  1931,  in  the  middle  of  the  depres¬ 
sion  Mr.  Getchell  quit  a  $50,000 


Scott  B.  Lucas,  72,  editor  of  the 
Erie  (Pa.)  Sunday  Dispatch  -  Herald 
fraternal  page,  died  in  his  home  in 
Erie  Dec.  12. 

Arthur  Lucas,  84,  former  managing 
editor  of  the  old  Albany  (N.  Y.) 
Morning  Express  and  Albany  Evening 
Journal,  died  Dec.  14  at  his  home  in 


year  job  to  set  up  his  own  advertising  Rensselaer,  N.  Y.  Mr.  Luccis  retired 
agency  with  John  V.  Tarleton,  who  is  years  ago  after  six  years  as  an 

now  vice-president  of  the  Getchell  editorial  writer  for  the  Troy  (N.  Y.) 
agency  and  has  been  in  charge  of  the  Record. 

organization  since  Mr.  Getchell  be-  Edmund  L.  Munson,  retired  broker 


came  ill. 
From 


"SITUATIONS  WANTED" 

(Cash  with  Ord*r) 

I  tim*  —  .50  p*r  lin* 

4  tim**  —  .40  p*r  lin* 

"HELP  WANTED" 

(Cash  with  Ord*r) 

1  tim*  —  .90  par  lin* 

2  tim**  —  .80  par  lin* 

4  tim**  —  .70  par  lin* 

OTHER  CLASSIFICATIONS 
(Cash  with  Ordar] 

I  time  —  .90  par  lin* 

4  tima*  —  .70  par  lin* 

Count  five  word*  to  line,  box  number  to 
be  counted  es  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  end  other 


Printing  Company  in  Southern  Textile  Ceo 
ter  of  60,000  needh  capable  man  to  Ukt 
charge  and  develop  weekly  publicatioe 
Addreas  Box  2138,  Kditor  &  PublUhei 


SitaatioRf  Wanted 
AdmintstratiYC 


General  Manager — small  daily;  preferaMj 
South.  Well-qualified.  Write  Box  IMS. 
Editor  Se  Pnbliaher  for  details. 


Treasurer  —  thorough  accounting  traiaiiif 
Three  years*  successful  newspsper  a- 
ecutive  work.  Large  corporation  a- 
perience.  Available  January  first.  B«i 
2050.  Editor  Se  Publisher. 


SitnatioRi  Wanted 
AdYertUing 


etty  Cite 
young  I 
litin  d 
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ously  ' 
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Inquiry 
Editor 


and  former  political  cartoonist,  died  involving  sal*  of  property  or  goods 


Advertising  Manager  •  Salesman,  weekly 
newspaper,  seeks  change  for  better.  Ap 
24,  college,  have  car.  Two  years  in  ed_ 
vertising-idessl  Box  2062,  Editor  * 
Publisher. 


two-room  office  in  the  Chappaqua,  N.  Y.,  Dec.  9.  He 


FORMS  CLOSE  THUR.  NOON 


CIrcnIatlon  Fromotien 


Chrysler  BuUding  Mr.  Getchell  and  worked  for  the  old  New  York  Daily  e-r 

his  nartner  free-lanced  with  work  for  News  and  later  for  the  Newark  (N.  J.)  .  'I?**  Situation  Want*d  ad  ear 

partner  iree  tanreu  wiui  v^rn.  lor  „  nes  with  it  a  six  month  registration  in  th* 

General  Tires,  Vick  Chemical  Co.,  and  Et.emng  News.  Porsonnel  Service.  Applicants  are  ragis- 

Liggett  &  Myers  Tobacco  Co.  Their  Brice  Worth  Hoskins,  64,  former  only  in  this  manner, 

first  big  account  was  with  the  De  Soto  sports  editor  of  the  Dallas  Times-Her- 
division  of  the  Chrysler  Corporation,  aid  and,  in  1912,  city  editor  of  the 
The  success  that  Mr.  Getchell  made  San  Antonio  Express,  died  at  his  home 
using  photographic  copy  for  the  ads  in  Dallas  Dec.  11. 
of  this  accoimt  established  a  new  Jqhn  Lenox  Pender,  66,  Boston 
trend  in  automotive  advertising  and  Globe  news  editor  for  the  last  quar- 
led  to  his  second  big  auto  account  ter  century,  died  at  a  Stoneham,  Mass., 
the  Plymouth  division  of  the  Chrysler  hospital  Dec.  13.  Previously  to  joining 
Corporation.  the  Globe,  he  worked  on  the  old  Ports- 


Advertlsing  Manapi  daily 


000) ;  ha*  half-million  lines  gain 
and  thinks  he  can  handle  bigger  JM- 
Salary,  bonns  on  increases,  preferreu. 
Box  1987,  Editor  A  Publisher. 


Succesafnl  Bubscriptlon  contests  for  ov«r 
80  years.  CHARLES  PARTLOWE  00., 
Occidental  Building,  Indianapolis. 


AdvertiBing  Salesman-Manager:  Mamed,  V 
years  old — nine  years  Display  expensuM, 
now  employed — seeks  position  vith  t*' 
tore;  West  or  Southwest  preferred,  box 

2105,  Editor  A  Publisher. _ 

sad 


Miscellaneous 


Display  Advertising  Sslesman  — 

layont  man.  Eighteen  years  newspa^e  » 
nerience — ten  years  local  advertaiai 


TOPS  ALLI 
Economy — Quality 
LAUREL'S  Improved  Process 


"Look  at  All  Three"  Them*  mouth  (N.  H.)  Post  and  Times,  Reproduces  Booklets,  Folders,  Brochures 

^e  “Look  At  All  Three”  campaip  Telegram,  Worcest^  Post,  fO"  Sblt'  "  Qu^nMly  Runs 

which  Mr.  Getchell  developed  for  New  Haven  (Conn.)  Palladt-  Lower.  Request  Complete  Price  Schedules; 

Plymouth  was  highly  successful  in  Springfield  Daily  News,  the  old  Free  Inscriptive  Manual.  I"  Met.  N.  Y. 

building  up  sales  in  the  low  priced  car  Boston  Journal,  Boston  Post,  Boston  Lauref*Pro^88r48*o  ^Canal  8t..*N.  Y.  C. 
field  and  started  Plymouth  on  its  way  Amencan  and  Boston  Herald.  .  . 

to  one  of  the  three  biggest  car  manu-  James  Dalton  Bilkey,  24,  formerly  NEWSPAPERS  BOUGHT  AND  SOLD 
facturers.  a  reporter  on  the  Montreal  Daily  Star, 

Mr.  Getchell  also  created  outstand-  was  instantly  killed  when  his  Royal 
ing  copy  for  the  Socony-Vacuum  Oil  Canadian  Air  Force  training  plane 
Co.,  originating  the  “friendly  service”  crashed  near  Dunnville,  Ont.,  Dec.  14. 
theme  which  was  used  to  advertise  He  was  a  son  of  Paul  E.  Bilkey,  edi- 
Mobilgas  and  Mobiloil.  Besides  his  tor-in-chief  of  Montreal  Gazette. 
reputation  as  a  brilliant  copywriter,  William  K.  Conway,  46,  copy  reader 
he  was  known  as  a  capable  organizer  for  the  Washington  Post,  died  of  heart 
and  executive.  During  the  past  three  disease  Dec.  17  as  he  was  parking  his 
years  he  devoted  much  of  his  time  to  automobile  at  his  home  in  Silver 
building  up  a  “group  operation”  with-  Spring,  Md.  He  was  a  veteran  news- 


ProPtrtitt  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
rliable 


relit 


brokers  in  the  field. 


Newspapnrs  For  Sal* 


Dnopposed  dally  in  fast  growing  Southern 
Town.  County  Seat.  12,000  people  within 
3  miles  of  court  house  exclusive  of 
students.  One  of  the  outstanding  college 
towns  in  the  mid-south.  Owner  retiring; 
for  sale  at  only  825,000.00,  with 
$8,000.00  cash.  Best  bargain  ever  of- 
ered. 


.  _  _  .  ..  MTTRRAY  K  HTLiLi  A  ASSOCIATES 

in  the  agency,  training  key  men  to  paperman  having  served  on  the  city  Newspaper  Brokers  Nashville,  Tennessee 


Display  Solicitor 

Can  write  and  layout  copy 
reflected  in  linage. 
sell  a  newspaper’s  story.  Fosse 
“lilkahlUty”  and  enthusiasm.  Speax 
well  and  make  good  appearance.  U*"' 
ideas.  Require  negligible  direction. 

2  years’  College.  Age  37 ; 

3  children.  Salary  open. 
ences:  Hal  Fletcher,  N.  Y. 
Telegram;  Earl  D.  Baker.  Wasti.. 
D.  C.,  News;  E.  Mark  Perree,  IndpU. 
Times;  John  Irvin,  N.  Y.  Jonty 
Amer.;  W.  C.  Bussing, 

Press;  Harrison  MacDonaliL 
ette,  Ind.;  Walter  Bryan,  b.  *•  ~- 
Villager:  Chas.  J.  Schwaat, 
World-Telegram.  Write  Chas.  Ma' 
Kenzie,  114  East  Manjer  St.,  Valley 
Stream,  L.  I.,  N.  Y.  . 
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perience — ten  years  — — 
manager  HEARST  newspaper.  Go  WJ 
where.  Box  2018,  Editor  A  Publi^ 


ts 

0. 

di 

Edit 


Twenty  yean  Advertising  Manager  and  A-' 
Salesman  on  large,  small  news^pe^ 
Snceessfol  record,  excellent 
Ideas,  reenlte.  Daily  or  weekly  »•* 
Box  2006,  Editor  A  Pnbliiher. 
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SItaatieu  Waatad 

CrcalaliM 

Circulator  or  Assistant.  AfCKressive 
jonni;  man.  married,  age  35.  Ou  Metropo¬ 
litan  dailie.-t  seventeen  years.  Experi¬ 
enced  in  all  phases  of  circulation  work — 
boy  promotion,  office  routine,  mailing 
room  management,  road  work  and  street 
sales.  Prefer  East.  Now  employed.  Best 
references.  Box  1876,  Editor  &  Publisher. 

low  t«i  yeara  Cotmtry  Olrcnlatlon  Blanafor 
Metropolitan  daily  and  Snnday;  pretri* 
ouly  Circulation  Manager  11,000  daily 
and  Sunday.  Age  36,  married.  Desire 
CM  establishment  OPPORTUNITY  me* 
diom-sised  publication.  Salary  secondary. 
Inquiry  properly  respected.  Box  2104, 

Editor  &  Publisher. _ 

Oitstanding  producer  —  seventeen  years' 
proven  record.  Eight  years'  present  com¬ 
pany.  status  excellent.  Desire  depart¬ 
ment  southern  daily.  Personal  reasons. 
Honest,  sober;  age  85;  good  bond,  refer¬ 
ences.  Box  2065,  Editor  h  Publisher. 


SituattoRs  WoRtcd 

Editorial 


A  e^ttoity  for  nnnanally  IntaUlcant  and 
eonseientions  work  is  offered  by  woman 
seeking  job  as  editorial  assistant  or  any¬ 
thing  else  in  jonmalistic  Held  Editing, 
rewrite,  and  publicity  experience.  Onltu- 
rsl  background,  widely  traveled,  fine  com¬ 
mand  of  English.  Box  2004,  Editor  A 
Publisher. _ 

Able  Alert  Reporter-Desk  Man, 

thoroughly  experienced  newsman,  34;  mar¬ 
ried;  good  background.  Knows  sports  and 
qualified  as  staff  writer  or  desk.  Also, 
intensive  experience  on  general  assign¬ 
ments  and  qualified  to  assume  respon¬ 
sibility  on  editorial  desk.  Handle  any¬ 
thing  on  editorial  side. 

Box  2110 _ Editor  tc  Publisher 

Able  Writer;  business  and  national  affairs; 
broad  cxiicrience  on  national  magazines 
and  iipws|iiii)ers ;  26.  married,  available 
immediately.  Box  2133,  Editor  &  Pub- 
li»hcr. _ 

Alert  Girl,  22,  news  features  with  by-line 
leading  New  York  newspapers,  movie 
scripts,  literary  agent,  wants  straight  re¬ 
porting  Job — anywhere.  Box  2100,  Edi¬ 
tor  ft  Publisher. 


SltRotloat  WoRtcd 

Editorial  (Coat’d) 

Girl  Reporter — the  kind  who  always  gets 
her  story.  Blue-eyed  blonde,  college 
graduate,  nose  for  news  and  a  way  with 
words.  Four  years'  exyterience  Metro¬ 
politan  daily.  Knows  type,  layouts.  So¬ 
ciety,  food  and  fashion,  theatre  or  gen¬ 
eral  assignment.  Box  2074,  Editor  A 

Publisher. _ 

Hold  It!  Thirteen  years'  experience,  sports 
editor,  general  news,  rewrite,  copy  desk. 
Thomas  A.  Hoctor,  60  Soundview  Ave., 

New  Rochelle.  N.  Y.  K.  R.  6118. _ 

Labor  news,  features!  editorial  publicity, 
experienced;  age  24.  draft-deferred,  con¬ 
sider  anything — anywhere.  Box  2131, 
Editor  ft  Publisher. _ 

NEWS  EXECUTIVE 
EDITORIAL  WRITER 

Editor- writer-executive,  newspaper 
and  press  association,  small-town 
and  Metropolitan  background  seeks 
place  as  editorial  writer,  news 
executive  or  Washington  corre¬ 
spondent.  Experience:  Reporter, 
news  editor,  managing  editor;  press 
association  writer,  executive;  state 
and  national  politics,  foreign  and 
domestic  affairs;  student  of  litera¬ 
ture,  history.  Proven  ability  to 
write,  organize  and  direct  staff. 

Cited  in  Pulitzer  awards.  Mar¬ 
ried.  Draft  exempt. 

Box  2040  Editor  A  Publisher 

Original  Young  Man,  26,  single,  wants 
Washington,  D.  0,  territory  for  features, 
etc.  Free  lance  experience.  Now  run¬ 
ning  Washington  political  column  in 
eastern  Sunday  newspaper.  Box  2080, 

Editor  A  Publisher. _ 

Position  Wanted;  Young  Man  of  28,  with 
more  than  five  years  of  experience  as 
reporter,  assistant  editor  and  editor  on 
various  smalltown  weeklies,  desires  posi¬ 
tion  as  reporter  on  fairly  good-sized  daily 
or  as  editor  of  small-town  weekly.  No 
ad  soliciting.  Box  2085,  Editor  A  Pob- 

lisher. _ 

Roportor,  29.  good  five-year  record  Metro¬ 
politan  daily;  sports,  rewrite,  editing. 
College  training.  Now  employed.  Want 
start  reporting,  editing;  preferably  sports. 
Box  2000,  Editor  A  Pnblisher. _ 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


CeaipeslaG  Reeai  Eqalpataa*  For  SaU  Prast  Rooai  Equipaiaat  For  Solo 


Buy  Linotypes,  Inteitypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Gnaranteed  Rebuilt  Linotypes  A  Intertypeo 

See  HOOD  FALCO  CORP.,  First 
225  Varick  Street  New  York,  N.  Y. 

Model  CSM  42-Plca  Inteitype,  serial  nnm- 


DUPLEX  DRY  MAT  ROLLER  FOR  SALE 
Full  page,  factory  convertible,  with 
AC  motor.  Bargain  for  cash. 

The  Dally  Chronicle _ De  Kalb,  Illinois 

For  Sale — ^Hoe  4-nnlt  4-pIate  wide  double 
folder  Z  type  press  with  4  Kohler  reels, 
including  80  H.P.  2  Motor  Cutler-Ham¬ 
mer  drive  and  switchboard.  Box  2079, 
Editor  A  Publisher.  _ 


FOR  SALE 


ber  over  10,000.  Also  rebuilt  Linotypes  Complete  Press  and  Stereotype  Equipment, 
and  Intenypes  of  all  models;  Monotypes,  16-page  capacity,  Web  perfeetin|  Goss 


Cbanee  Wanted  to  work  under  good  elderly  Reporter,  84,  ten  years’  experience  on  large 
Editor.  Can  do  office,  secretarial  work,  daily;  excels  in  military,  labor,  sports, 

writing,  editing,  layout.  Especially  inte^  features.  Box  2015,  Editor  A  Publisher. 


rnted  in  editorial  writing,'  Single,  25, 
Phi  Beta  Kappa  with  down-to-earth 
newspaper  experience;  now  employed. 
Best  references.  Salary  secondary.  W.  O. 

Christianson,  Cherokee.  Iowa. _ 

Osb  Beporter,  with  two  years'  experienca 
Long  Island  (N.  Y.)  weeklies.  Sports, 
news,  make-up.  Seeks  position  on  weekly 
or  email  daily,  anywhere.  Can  walk  into 
yonr  office  and  start  producing  immedi- 
stely!  What's  my  first  adsignmentt  Re- 
P^iy  to  Thomas  MacGnire,  48-24  196th 
Place,  r  •  •  “ 


Flushing,  N.  Y. _ 

®*>hman,  two  yeara  on  three  Metropolitan 
dailies;  journalism  graduate,  age  35,  fast, 
capable.  Box  2130,  Editor  A  Publisher. 
Didn't  someone  give  you  a  break?  Aggres¬ 
sive  former  sports  editor,  age  19,  of 
prize  winning  paper,  desires  reporter's 

inb.  Box  2124.  Editor  A  Publisher, _ 

Rffitor,  Assistant,  85;  experienced  reporter, 
desk,  make-up.  Available  immediately — 
go  anywhere.  Box  2090,  Editor  A  I^b- 
liiher. _ 

iHto-Edltor’s  Aaalstaat-Rowlown-DMk  Man 
varied,  thorough  experience.  Have  good 
job — want  better  one.  Box  2002,  Editor 

A  Publisher. _ 

Editor — I.rf)ng  and  valuable  trade  paper  and 
magazine  experience;  interesting  record 
for  developing  reader  interest  and  making 
money:  prolific  in  ideas;  strong  in  initia¬ 
tive;  fluent,  versatile,  convincing  writer. 

.  Box  2140.  Editor  ft  Publisher. _ 

Mttor-Boporter,  age  34,  seeks  Job  on  weakly 
or  small  daily.  Harvard  education.  In- 
™v^*w  arranged  in  nearby  states.  R. 
w.  Palmer,  584  South  Main,  Bluffton,  In- 
diana. _ 

Editorial  Assistant,  30;  three  years’  experi¬ 
ence  as  associate  editor  of  national  ar¬ 
chitectural  magazine.  Good  writer,  re¬ 
searcher,  editor;  knowledge  of  produc- 
_tion.  Box  2112,  Editor  ft  Publisher. 
Fffitorlal  writer  with  broad  experience  in 
»nd  understanding  of  government,  eco¬ 
nomics  and  national  affairs  and  with  a 
arm  belief  in  the  principles  of  self-gov¬ 
ernment  and  economic  freedom  is  open 
tor  full  or  part  time  association  with  a 
conimgeons  publisher.  Box  2024,  Editor 
_  A  Publisher. 


Reporter.  Deskman,  23.  two  years  rewrite  in 
New  York  for  major  news  service,  seeks 
position  in  smaller  city.  College  gradu¬ 
ate:  go  anywhere.  Box  2136,  Editor  A 

Publisher, _ 

Reporter,  Editor — college,  recently  manag¬ 
ing  editor  Puerto  Rican  English  daily, 
seeks  newspaper  or  mgaasine  position 
in  New  York  or  vicinity.  Excellent  refer- 
ences.  Box  2084,  Editor  A  Publisher. 
Reporter,  Editor — fourteen  years*  experience 
Targe  and  small  dailies.  Not  in  draft. 
Box  2005,  Editor  A  Pnblisher. _ 


EDITOR 

To  head  small  daily,  with  invest¬ 
ment  opportunity;  or  to  assist  in 
editorial  direction  of  larger, 
^ckground:  foreign  correspon¬ 
dent;  editorial  writer;  managing 
editor  of  famous  national  maga¬ 
zine;  public  relations  counsel; 
author.  In  early  thirties;  mar- 
ned;  unusually  fine  references. 
Box  2020 

-  Editor  &  Publisher. 


RoMiter,  age  28,  recent  graduate  Columbia 
School  of  Journalism,  seeks  start  on 
small  daily  or  weekly.  Box  1995,  Editor 

A  Piiblisher. _ 

Seasoned  Newspaper  and  PubUetty  Man,  42, 
Western  weekly  to  Metropolitan  daily 
and  A.  P.,  proved  ability  to  satisfy  lead¬ 
ing  Democrats  and  Republicans,  wants 
responsible  Job  on  small  cosmopolitan 
daily.  TOP  REFERENCES.  Box  2095, 

Editor  A  Publisher. _ 

Telegraph  Editor,  desk,  make-up.  Formerly 
on  Washington  staff  top-flight  wire 
service.  Ten  years’  experience.  High¬ 
est  recommendations.  Box  2128,  Editor 

&  Publisher, _ 

Trained,  experienced  LlbrarlatT  Expert 
indexer.  Continuous  record.  Desires  im¬ 
mediate  change.  Box  2134,  Editor  A 

Publisher. _ _ 

WUUng  to  Invest  college  education,  twelve 
years'  experience  on  two  big-city  news- 

?>apers,  clean  personal  record  and  desire 
or  permanent  home,  in  responsible  ex¬ 
ecutive  position,  preferably  in  smaller 
city.  Best  of  references,  84,  married. 
fi'hat  will  yon  invest  in  met  Box  2108 
Editor  A  ^blisher. 

SitiQtlent  Waatad 

Mecbaoscal 

Composing  Room  Executive  —  experienced 
modem  methods,  desires  position  grow¬ 
ing  daily.  Best  references.  Box  2060, 

Editor  A  Publisher. _ 

Composing  Boom,  Mechanical  Superin¬ 
tendent,  or  Production  Manager  for  single 
paper  or  chain;  experienced;  reliable; 
best  references.  Confidential.  Box  2115, 
Editor  A  Publisher. _ 

Mechanical  Supcxlntendon^  now  empl^ed 

on  MES  newspaper,  desires  change.  Pre¬ 

fer  mid- west  or  West  Coast.  Box  2039, 

Editor  A  Publisher. _ 

PRESSROOM  SUPERINTENDENT 
MECHANICAL  SUPERINTENDENT 
Well-qualified  to  supervise  printing  very  at¬ 
tractive  newspaper,  that  will  help  increase 
advertising  linage  and  OTestige;  also, 
improve  reader  response.  Unusual  under¬ 
standing  newspaper  problems  these  chang¬ 
ing  times.  Have  had  fifteen  years  modem 
supervision  Metropolitan  daily.  Splen¬ 
did  references.  Age  48.  Replies  held 
confidential.  _ 

Box  2034  Editor  A  PublUher 


Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A  WALSH  CORPORA-nON 
82  Beekman  Street  New  York,  N.  T. 

Rouae  Band  Saw;  Linotypes,  models  5-8- 
14;  26  in.  Hoe  Mat  Roller.  Many  other 
items.  Northern  Machine  Works,  Mar- 
shall  A  Jefferson  Streets,  Phils .,  Penns. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ns 
yonr  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 

Mtchawlcol  Equlpmsaf  Wawftd 

Newspaper  equipment  bought  or  sold.  Geo. 
O.  Heffelman,  406  W.  Pico.  Los  Angeles. 

Wanted  To  Buy;  16-page  Rotary  press; 
must  be  in  good  condition  and  reason¬ 
able.  Write  Box  2120,  Editor  A  Pub- 
lisher. _ _ 

Would  like  to  purchase  Elrod  or  Monotype 
Material  Maker;  also,  large  water- 
cooled  Ludlow.  Machines  must  be  com¬ 
plete  and  guaranteed  A1  condition. 
State  specifications,  equipment  and  price. 
Box  2129.  Editor  A  Publisher. 

Fhoto-laqravlim  loalpiwiit  For  Sal* 

Suitable  for  Newspaper  or  Photo  Idth.  work 

Oaebel-Levy  camera  completely  equipped. 

Size  20‘’x24'’,  19'  Goers  lens.  Automatic 
stop  and  exposure  system.  Focusing  by 
the  number  system.  Unlimited  amount 
of  exposures  on  one  plate.  Sliding  metal 
block-outs  for  different  sizes  and  expos¬ 
ures.  Transparent  black  holder.  Vacuum 
frame.  Revolving  copy  board  for  screen 
angle  for  color  work.  Macbeth  are  lamps. 
All  metal  camera.  Price:  f.o.b.  Philadel¬ 
phia.  Pa..  $900.00.  .  ^ 

Engraving  Dept.,  Philadelphia  Record  Co. 
Photo-engraving  Equipment  and  Metala 
E.  T.  8ULLEBARGER  GO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y. _ Chicago,  111. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Ohemco  Photo  Pioducta  Oontpany 
r  York 


Press,  two  plates  wide,  23  9/16  in.  cut¬ 
off.  'This  press  is  the  unit  type  with  roll 
stand  for  one  roll  paper  behind  each 
unit  and  can  be  used  for  spot  color  and 
black.  Press  drive  complete.  20  h.p. 
motor,  a.c.,  220-volts,  60  cycles,  8  phase. 

'Three-ton  metal  pot,  coal  fired,  equipped 
with  Pyrometer  and  Iron  Fireman ;  Goss 
Curved  Casting  Box;  Hoe  Tail  Trimmer 
with  3  h.p.  motor,  a.c.,  220-volts.  60 
cycles,  3  phase.  Hoe  Shaver  with  a.c., 
2  h.p.  motor,  220  volts,  60  cycles,  8  phase. 
Trimming  block,  speed  scorcher  (brand 
new),  a.c.,  230  volts.  4-column  casting 
box ;  Duplex  mat  roller,  a.c.,  5  h.p. 

motor,  220  volts,  60  cycles,  3  phase. 
Priced  at  a  bargain  for  quick  sale. 

For  further  information  address: 

Franklin  R.  Little,  Pnblisher 
THE  OODENSBURG  JOURNAL 

Ogdensburg,  New  York 

For  Sale — Goss  46-C  Mat  Roller  with  2  speed 
220-volt  motor.  The  Tribune  Chronicle. 
Warren.  Ohio. 

Hoe  6-nnlt  straight-pattern  heavy  duty  press 
with  2  doable  high-speed  folders  and  4 
combination  black  and  nnivenal  color 
comic  couples.  Excellent  running  condi¬ 
tion.  May  be  seen  in  operation.  Box 
1462,  Editor  A  Publisher. 


Weed  Type  Fer  Sale 

WOOD  TYPE  FOR  NEWSPAPERS 
Amerlcaa  Wood  TyM  Manufacturing  Oo. 
270  Lafayette  St.,  N.Y.O.  Write  for  catalog. 


230  W.  41st  Street 


New  York  City 


Tasope’  Automatic  Camera  8x  lo  —  85 
screen,  etching  machine,  printing  frame. 
Price  $275.00.  The  Boonville  Daily 
News.  Boonville,  Missouri. _ 


L  Draft  a  four-tisie  ad  settina  forth 
your  qualifications  and  tend  K  to  m 
with  payment.  (Count  fin  words  to 
the  line  40c  per  line,  per  Issue).  For 
four  consecutive  issues,  your  messape 
will  rewh  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  repistration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedura 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  conrtantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidenct 
respited,  of  course. 

3.  Deadline,  12fl)0  Thursday,  noon. 

Eft  P  PERSONNEL  SERVICE 

1700  Tlmeo  Bldg.  N.  T.  0. 


Alvin  W.  Wright 

Advertising  Soiidlor,  24 

has  found  Job  with  Union  (N.  J.) 
REGISTER  and  now  Advertising 
Manager  of  publication.  After  four 
years’  straight  soliciting,  new  post 
obtained  through  tip  from  Per¬ 
sonnel  Service.  Newspapermen 
placed  every  week  through  this 
Service  and  through  classified  ads. 
End-of-year  changes  now  going  on 
mean  Increased  replies  to  ads. 
Why  not  try  us?  Helpful,  get  re¬ 
sults. 

THE  PERSONNEL  SERVICE 
EDITOR  &  PUBLISHER 

1700  Times  Bldg.,  New  York,  N.  T. 
Teieykone  BRjrant  9-3052,  3,  4,  5 
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SHOP  TALK  AT  THIRTY 


ONE  of  the  delayed  action  fuses  in 

the  post-election  shelling  of  the 
press  popped  off  in  our  mail  this  week. 

It’s  from  a  well- 

"Timidlty"  known  editor  in- 
Has  Its  dined  to  be  critical 
of  newspapers,  espec- 
Virtues  ially  of  their  pub¬ 
lishers,  who,  his  let¬ 
ter  says,  are  too  often  “timid  and 
unimaginative.”  Publishers,  he  thinks, 
are  not  wholly  aware  of  the  great 
events  that  are  moving  in  today’s 
world;  their  newspapers  are  not  keep¬ 
ing  the  public  in  touch  with  those 
events,  as  a  free  press  in  a  democracy 
should. 

We’ve  read  his  brief  letter  several 
times  and  tried  to  find  in  it  meanings 
more  than  the  bare  words  seem  to 
convey.  Up  to  now,  we  can’t  ration¬ 
alize  their  usual  meanings  with  our 
own  knowledge  of  newspapers,  news¬ 
paper  owners,  and  newspaper  makers. 
Certainly  timidity  is  not  the  mark  of  a 
newspaperman  or  woman  of  any  rank 
in  their  contact  with  people  and  events. 
“Timid”  to  us  connotes  a  shrinking, 
inferior,  subservient  attitude,  the  rigid 
enforcement  of  the  dictum  that  the 
customer  is  always  right,  a  reluctance 
to  defend  even  elementary  rights, 
much  less  to  fight  for  new  privileges. 

And  by  that  definition,  either  this 
critic  has  wholly  misjudged  publish¬ 
ers,  or  all  of  the  other  critics  are 
wrong  in  denouncing  publishers  as 
“arrogant,  tenacious  of  their  own 
privileges  regardless  of  the  rights  of 
their  readers  and  advertisers,  regard¬ 
ing  the  guarantee  of  the  first  amend¬ 
ment  as  a  special  franchise  for  the 
protection  of  business  interests.”  Both 
of  those  views  cannot  be  right;  and 
we  don’t  believe  that  either  can  stand 
a  close  comparison  with  the  realities. 

True  it  is  that  newspaper  publishers 
are  generally  conservative.  Elven  the 
most  liberal  of  publishers  stand  well 
to  the  right  of  their  critics  within  and 
without  newspaper  ranks.  And  we 
regard  it  as  fortunate  for  the  public 
and  for  the  members  of  the  working 
press  that  they  do.  The  newspaper 
publisher  of  1940  is  not  the  carefree 
tramp  printer  of  a  century  ago,  living 
from  day  to  day  without  responsibility 
to  himself,  to  his  community,  or  to 
his  employes.  The  newspaper  today 
has  to  be  a  solid  part  of  the  business 
commimity,  or  it  will  cease  to  be  any¬ 
thing  at  all.  It  is  a  profit-making  en¬ 
terprise,  or  it  aims  to  be;  if  it  is 
not,  rmder  our  economic  system,  it  is 
an  entity  without  direction  or  incen¬ 
tive.  While  the  publisher  is  an  en¬ 
trepreneur,  he  is  more  in  the  char¬ 
acter  of  a  trustee  for  the  interests  of 
the  many  than  a  seeker  for  personal 
gain;  if  he  is  not,  he  cannot  hope  for 
permanent  place  in  the  journalistic 
structure. 

We  have  had  publishers  who  tossed 
elementary  business  caution  to  the 
winds  in  the  pursuit  of  what  they 
considered  worthy  editorial  objectives. 
Their  tale  usually  has  had  a  sad  end¬ 
ing.  Caught  in  the  web  of  their  own 
neglect  and  mistakes,  they  generally 
fail  in  attainment  of  their  objectives 
and  they  also  fail  in  the  task  of  con¬ 
ducting  a  business  enterprise,  upon 
which  scores  of  other  people  may  be 
dependent  for  a  living. 

It  may  be  heroic,  in  theory,  to  die 
on  the  machine  guns  for  an  ideal — 
but  you  can  die  only  once,  and  the 
chances  are  that  the  machine  guns 
will  still  be  spitting  after  they  have 
cut  you  down  short  of  the  goal. 


By  ARTHUR  ROBB 

Soldiers  have  learned  that  dead  heroes 
win  no  battles.  The  glorious  charge 
against  an  overwhelming  force  may 
succeed,  but  the  chances  are  a  thou¬ 
sand  to  one  in  favor  of  a  careful  plan, 
involving  the  minimum  of  risk,  and 
the  possibility  of  going  on  from  the 
first  success  to  another.  The  man  who 
rejects  that  course  as  “timid”  seldom 
makes  the  first  success. 

So  this  particular  form  of  what 
might  be  considered  “timidity”  has  its 
virtues.  It  looks  beyond  the  exigen¬ 
cies  of  the  moment,  moves  boldly 
where  a  bold  move  seems  best,  but 
avoids  rashness  when  less  dangerous 
methods  promise  better  results.  And 
the  publishers  who  survive  the  vicis¬ 
situdes  of  modern  competition  are 
those  who  make  certain  that  their 
commercial  flanks  and  rear  are  pro¬ 
tected  while  they  are  working  toward 
an  objective  against  powerful  opposi¬ 
tion.  That  may  inhibit  daring  strokes, 
but  it  guarantees  safety  against  the 
stabs  in  the  back  that  have  so  often 
rewarded  initial  “victories”  of  cour¬ 
ageous  journalism.  The  most  aggres¬ 
sive  editorial  leadership  can’t  win  if 
it  has  to  fight  on  a  deck  slippery  with 
the  fruits  of  business  incompetence 
or  carelessness. 

•  *  * 

CONSIDER  now  the  idea  that  pub¬ 
lishers  are  “unimaginative.”  We  are 
not  quite  sure,  in  this  case  either,  that 
our  concept  of  that 
The  Rewards  term  is  the  same  as 
that  held  by  our  cor¬ 
respondent.  Certainly 
"Imagination"  in  the  material  realm, 
newspapers  have  not 
been  hampered  by  lack  of  directional 
imagination.  Ringed  about  by  cen¬ 
sorship  abroad,  by  propaganda  at 
home,  our  press  has  done  an  amaz¬ 
ingly  good  job  of  sieving  out  the  news 
and  making  it  intelligible.  It  is  a 
truism  that  no  other  nation  is  so  well 
served  by  its  newspapers,  even  ad¬ 
mitting  any  number  of  imperfections 
in  American  joiimalism. 

It  is  curious  to  read  in  1940  that 
publishers  are  unimaginative.  With¬ 
out  going  back  into  prehistoric  times, 
we  can  recall  the  days  when  the 
Hearst  and  the  Pulitzer  papers  were 
denounced  by  pretty  much  the  same 
.kind  of  people  who  today  find  noth- 
'ing  good  to  say  about  the  press.  If 
ever  there  were  two  publishers  with 
imagination  that  extended  into  every 
department  of  their  operations,  they 
were  William  Randolph  Hearst  and 
Joseph  Pulitzer  some  40  years  ago. 
Their  minds  were  eternally  at  work, 
not  always  for  the  production  of  more 
circulation,  but  for  the  attainment  of 
ideals  and  objectives  they  believed  to 
be  for  the  common  good.  Mighty  few 
people  recall  today  that  many  of  the 
fights  that  these  papers  fought  were 
for  the  common  good  and  that  many 
of  them  were  signal  victories  for 
“yellow  journalism.”  The  stigma  of 
the  term  remains. 

Earlier  than  either,  the  late  E.  W. 
Scripps  poured  the  power  of  the  most 
alert  and  imaginative  mind  that  ever 
lined  a  publisher’s  cranium  into  his 
string  of  little  penny  papers  that  were 
battling  for  the  interests  of  labor  on 
all  fronts,  in  a  day  when  organized 
labor  had  little  power  and  few  friends. 
What  was  his  reward?  Like  Hearst 
and  Pulitzer,  he  made  a  fortune,  but 
for  most  of  his  life-time,  his  papers 
were  called  “labor  sheets,  dema¬ 
goguery,  rabble  -  rousers.  perpetual 
grousers,”  by  the  stiff-collared  in¬ 


telligentsia.  That  was  the  reward  for 
a  journalistic  imagination  which  con¬ 
cerned  itself  deeply  with  what  are  now 
called  “social  problems.” 

If  by  “unimaginative”  our  friend 
means  that  the  publishers  can’t  project 
their  minds,  and  their  columns,  for¬ 
ward  to  1960  or  1990  and  prepare  the 
world  of  1940  for  what  is  to  come,  then 
we’ll  say  that  the  publishers  are  in 
the  same  class  as  everybody  else.  There 
is  more  to  be  said.  A  Karl  Marx  or  a 
Lenin  may  freely  predict  and  lay  the 
pattern  for  a  new  society,  with  com¬ 
plete  indifference  to  the  immediate  or 
remote  consequences  to  the  people 
around  him.  His  thesis  is  that  the 
whole  present  structure  has  to  be  de¬ 
stroyed,  so  that  a  new  and  better 
world  can  rise  from  the  ruins.  The 
revolutionist  can  use  all  sorts  of  fancy 
obscurities  to  cloak  the  truth  that  his 
ideas  merely  contemplate  the  transfer 
of  power  from  one  set  of  hands  to  an¬ 
other — the  latter  preferably  including 
his  own. 

The  newspaper  publisher  is  not  a 
revolutionist.  He  is  not  ordinarily  in¬ 
terested  in  promoting  a  new  order  of 
society.  He  believes  that  he  can  help 
to  retain  the  present  order,  change  it 
where  changes  are  needed,  but  keep 
its  basic  elements  and  apply  its  bene¬ 
fits  on  an  ever-widening  scale.  That 
is  a  slow  process,  but  we  have  the 
hunch  that  it  will  produce  better 
results  more  quickly  than  the  scheme 
of  blasting  today’s  ideas  out  of  exis¬ 
tence  and  attempting  to  build  a  new 
set-up  from  a  broken  bottom.  The 
past  20  years’  results  in  Russia  and 
other  lands  run  by  people  with  power¬ 
ful  imaginations  and  distaste  for  the 
past  do  not  commend  themselves  to  us. 

It  is  probably  a  mistaken  idea  of 
the  newspaper’s  function  to  declare 
that  it  should  mirror  the  long-range 
progress  of  society.  Essentially  it  is 
the  job  of  the  press  to  provide  a  day  to 
day  chronicle,  a  series  of  word  pic¬ 
tures  which  will  be  as  true  and  as  ac¬ 
curate  as  fallible  human  beings  can 
make  them.  That  sort  of  story-telling 
doesn’t  constitute  either  drama  or  his¬ 
tory;  it  furnishes  the  raw  material.s 
from  which  other  men  may  evolve  a 
product  which  will  approximate  the 
moving  scene  in  its  entirety. 

Once  a  week,  once  a  month,  or  once 
a  year,  the  newspaper  may  attempt 
this  historical  or  dramatic  function, 
but  without  prospect  of  great  success. 
The  task  of  writing  history,  of  por¬ 
traying  the  great  sweep  of  human 
struggles  against  tyranny,  requires  all 
that  the  daily  newspapers  can  supply 
but  it  requires  a  great  deal  more  that 
cannot  be  accessible  to  a  newspaper 
working  daily  against  the  clock.  We’ll 
not  maintain  that  newspapers  are  be¬ 
yond  improvement,  for  they  are  being 
improved  every  day;  we  do  maintain 
that  they  should  not  be  required  to 
do  a  job  for  which  they  are  not,  and 
cannot  be,  equipped. 

*  *  • 

ANOTHER  example  of  the  casual 

crack  we  found  in  press  reports  of 
a  recent  sermon  by  the  Rev.  Dr.  Nor¬ 
man  Vincent  Peale, 
Th«  Press  pastor  of  the  Marble 
N.  e,.p.«..r 

of  The  Pup  believes,  according 
to  the  quotation,  that 
“more  rest  can  be  found  Sunday  in 
church  than  in  bed  reading  newspa¬ 
pers.”  He  says  that  we  are  too  prone 
to  sleep  late  Sunday  morning,  “sit 
half  the  day  buried  in  the  Sunday 
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newspapers  filled  with  all  m;  ^ 
disgusting  news,  then  a  game  of 
and  up  until  late  Sunday  night 
party.” 

George  Aubrey  Hastings,  who 
us  the  item,  remarks  with  truth 
attending  church  and  reading  the 
pers  are  not  alternatives.  A  lot 
people,  including  Mr.  Hastings 
this  writer,  usually  find  time  te 
both,  after  a  fairly  late  Sunday 
There  are  many  reasons  that 
human  beings  can  find  for  not  goi^ 
church,  but  we  doubt  that  the  congf 
sion  of  reading  newspapers  can  bei 
eluded  among  them  validly. 

If  Dr.  Peale  was  accurately 
ported,  we  wonder  where  he  hiu 
served  his  potential  parishioners 
ing  golf  around  New  York  these 
cember  Sundays.  A  gentleman 
that  much  hardihood  should  mahi 
good  church  member,  a  valiant 
for  his  convictions.  And  we  may 
be  up  to  date  on  the  social  ci 
of  New  York,  but  we  had  not  heaii 
many  late  parties  on  Sunday 
With  the  five-day  week  in  generd 
feet,  party  nights  are  Friday  and 
urday,  leaving  Sunday  night  for  ftr 
eight  hours’  shut-eye  that 
foggy  Mondays. 

We  wonder  also  what  Sunday 
Dr.  Peale  has  examined  lately,  fj 
read  at  least  two,  and  it  is  a  longd-' 
temoon’s  work  to  get  through 
news  sections  of  50  or  so  pages,  a 
pie  of  magazine  and  book  review 
tions,  the  summaries  of  the  past  wi 
news.  We  find  little  that  can  be 
curately  called  “disgusting.” 

Certainly,  the  news  is  not  all  swi 
ness  and  light.  Brokers  still  dei 
clients  occasionally.  People  lose 
tempers  and  puncture  fellow  citi 
with  knives  and  lead  slugs.  Moi 
haven’t  quit  trying  to  mix  alcohol 
gasoline  in  the  human  carb 
“Thou  shalt  not  covet  thy  neij 
wife”  is  a  divine  injunction  that  ■ 
frequently  broken.  These  things 
disgust  one  who  likes  to  look  only 
the  brighter  side  of  life,  but  he  wort 
escape  them  in  a  church  that  is  on  ib 
job  any  more  than  he  will  in 
paper  columns.  They  are  a  part  d 
life,  and  they  take  up  little  more  spse* 
in  newspapers  than  they  do  in 
lives  of  human  beings. 

The  same  newspapers  that  piid 
these  things  also  devote  pages  to  ne«  ] 
of  religion,  education,  art,  scieM% 
music,  the  constructive  side  of  politiH 
the  movements  of  business,  the  rdlrf 
of  the  distressed,  and  many  other  s^ 
tivities  that  must  make  even  a  cysk 
respect  the  human  race.  We  belie# 
solidly  in  the  good  that  the  chunk 
accomplishes,  but  we  also  believe  drt 
the  work  of  the  newspapers  for 
betterment  of  the  society  in  whia 
they  live  can  stand  favorable 
parison  with  the  work  of  the  chun* 
And,  so  far  as  space  goes,  the  Nm 
York  Times  of  last  Sunday  probaHf 
devoted  more  to  its  annual  campal^’ 
for  the  relief  of  the  city’s  needirf 
poor  than  to  any  other  phase  of  ^ 
mestic  or  world  affairs.  The  Herm 
Tribune  devoted  several  columns  to  H> 
great  Fresh  Air  fund  charity,  ^ 
more  space  than  was  given  to  all  w 
news  Aat  Dr.  Peale  might  call  “(fk* 
gusting”  under  the  broadest  definitk# 

The  church  has  many  competita* 
for  the  attention  it  ought  to  comm#* 
on  Sunday  morning,  but  the  presen# 
of  the  Sunday  newspaper  in  the  he*# 
can  hardly  be  called  one  of  them.  B 
it  were,  we  should  say  that  to* 
church  had  an  important  problem-^ 
problem  of  improving  its  own  meth» 
of  attracting  communicants.  Atta»' 
ing  the  press,  on  wholly  false  prernk^ 
does  not  seem  to  us  either  a  worthy 
an  effective  means  for  bringing  peaf" 
to  God. 


